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Capnol/EMI. Others Map DEALERS’ THANKSGIVING IS HAPPY 

U.S., Canada CD Plants Strong Weekend for Record Stores Video Business 



BY SAM SUTHERLAND 
LOS AXGELXS RuTMwsy demand 
f<^ Compact Disc production capaci- 
ty is spurring projections of an ex- 
plosion m I'-S- and Canadian CD 
manufacturing during 1986. A rap- 
idly swelling field of would-be repli- 
cators finds major recording compa- 
nies. establish^ electronics giants 
and industrial producers with exist- 
ing optical media involvement 
jnned by high-tech entrepreneurs in 
the race to bring more CDs to a 
waiting market. 

Capitol Industries/EMI Inc. said 
last week it would become the latest 
U.S. major to enter the CD field. 
The company announced that it will 
begin manufacturing disks at a pro- 
duction Ime to be established at its 
plant in Jacksonville. III. That facili- 
ty. which targets next fall for start- 
up, is expected to achieve an initial 
annual capacity of seven million 

WEA Raises 
Dealer CD 
Prices 10.8% 



BY IS HOROWITZ 
NEW YORK The W’EA family of 
labels raised dealer prices of Com- 
pact Discs by 10.8^ last week, re- 
flecting the twin impact of continu- 
ng shortages and unfavorable cur- 
rency exchange rates. 

The move, following similar ac- 
tion by Capitol Records last month 
(Billboard. Nov. 16). appears to 
point the direction other majors will 
take if the American dollar contin- 
ues to falter against the Japanese 
(Continued on page S8> 



disks; its launch would follow the 
first quarter ’66 entry of EMI 
Music’s promised U.K. facility in 
Swindon, announced earlier this 
year A planned joint venture by 
Philips and Dupont is expected to 
yield U.S. CD production late next 
year 

CBS. the first domestic company 
to attempt CD manufacture, con- 
firms ongoing internal talks about a 
possible manufacturing operation 
here in the wake of the corpora- 
tion’s withdrawal from its joint ven- 
ture with Sony, Digital Audio Disc 
Corp. in Terre Haute, which is now 
said to be aggressively increasing 
iU yield under Sony management. 

Other majors, including WEA and 
RCA. have tacitly confirmed similar 
(Continued on page 69) 



This story prepared by John 
Sippel in Los Angeles, and lri< 
Liehtman and Fred Goodman in 
\ru' York 

NEW YORK Outstanding Thanks- 
giving weekend sales for record re- 
tailers in most regions of the coun- 
try provided a strong start to a 
short Christmas selling season. 

W’lth five fewer shopping days 
this year between Thanksgiving 
and Christmas, retailers had feared 
that matching last year’s sales fig- 
ures would prove an impossibility 
Yet the lion's share of retailers sur- 
veyed say the season's kickoff 
weekend provided sales significant- 
ly higher than those posted over the 
same period last year. 

The only dark spots were in the 



Southwest and parts of the Mid- 
west. where extreme cold and early- 
season snowstorms hampered traf- 
fic and forced mall closings. 

Business appears most brisk in 
the Northeast and down the East 
Coast. Camelot Enterprises of 
North C-anton, Ohio reports busi- 
ness on the Friday following 
Thanksgiving (291 up ^.6^ over the 
same day last year, and business for 
the weekend overall up by approxi- 
mately 20^. Company spokesman 
Geoff Mayfield notes that the fig- 
ure includes receipts from 46 new 
video outlets and 10 new stores, but 
adds that four of the five top stores 
for the national chain during the 
weekend are located in its eastern- 
most regions. 

(Continued on page 66) 



Called ’Incredible’ 

This story prepared by Earl Patge 
in Los Angeles and Tony Setde- 
man tn Sev York. 

NEW YORK Near-nationwide bad 
weather and a first-time heavy in- 
volvement by mass merchandisers 
made Thanksgiving weekend a win- 
ner for the home video industry. 

Good results were sharply divid- 
ed, with many video spcKialty stores 
reporting heavy rentals and light 
sales, and mass merchandisers re- 
porting high numbers on almost all 
the low-priced product they're han- 
dling, with extra momentum from 
Paramount Home Video’s "White 
Christmas.” 

(Continued on page 66) 

RCA’s Goldman: 
Bottom Line Is 
My Top Priority 

BYIRVUCHTMAN 
NEW YORK With a mandate to 
improve the bottom line dramatical- 
ly while aiming at CBS Records’ top 
spot in the industry, Elliot Goldman 
assumed the poet of president and 
chief executive officer of RCA/ 
Ariola Internatiunal last Wednes- 
day 141. 

In a move that startled the trade. 
Goldman replaced Bob Summer, a 
30-year RCA veteran, who takes on 
the new post of president of RCA's 
classical /show album Red Seal divi- 
sion. Summer had her\'ed as presi- 
dent and chief executive officer 
since September. 1978. 

(Continued on page 68) 




Qhostbusters. on videocassene from RCA/Cdumbia Pictures 
Video. 1 $ now nftakmg neuM calls wortdwtde For great holictoy 
sales "Who ye gonna cel T' Chosibusters' 



Just m lime tor Chnstmes. it's TELEVISION'S GREATEST HITS. 
'As mucn Km as you can nave with your pants on." says 
Cntcago Sun Tlmee. San Francisco Chromde cans ■( "me 
defrntbve co*ecfron of TV Tnemes ' ' The true American national 
anmems.' People A nm-away best seller Dreehmg top 2 $ m 
stores from N Y to L A Avanatse from TeeVee Toons, Inc.. 
< 2121307 - 0720 . 
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uenr's best debut efforls."-8o«onG«>c 

•Their debut album is a rousing ear opener. One ol the year best oe 

'•(Sstars),Byfarthemostimpres»iveolthenewL.A.bandsistheCruaados."-s„^rw. 

"Cruzados play tough-as-nails rock & roll.'*-ffoff» ng 



Cruzados have just about everything going for them: killer music! 
of how to rock 'n* roll as though their lives depended on lt.’*-s«i 

"Cruzados gallop through their diamond‘in->the*rough*hewn debut album, pistolas smoking 
Highway 61. look out." crcpm 
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MOTOR SPECTACCJLAR 



Orange Bowl Stadium Tickets Sold 46,402 

March 3, 1984 Gross Ticket Sales $514,523 

Promoted by: West Presentations, Inc. 



MICHAEL JACKSON VICTORY TOUR 

Orange Bowl Stadium Tickets Sold 120,216 

November 2nd and 3rd, 1984 Gross Ticket Sales $3,366,048 

Promoted by: Stadium Management Corporation/Cellar Door Concerts, Inc./Beach Club Booking 



PRINCE CONCERT 

Orange Bowl Stadium Tickets Sold 53,083 

April 7, 1985 Gross Ticket Sales $990,332 

Promoted by: P. R.N. Productions, Inc. 



BCJ DWE ISER HYDROPLANE REGATTA 

Miami Marine Stadium Tickets Sold 8,821 

June 9, 1985 Gross Ticket Sales S84.762 

Promoted by: Florida Inboard Racing Club Inc. and City of Miami 



JIMMY BUFFETT C ONCERT 

Marine Stadium Tickets Sold 12,579 

August 16th and 17th, 1985 Gross Ticket Sales $221,139 

Promoted by: Cellar Door Concerts, Inc./Beach Club Booking 



WHAmi CONCERT 



,BASS 

\ arf#iabie a« aH BASS 
' Ticket Outlet* 
including Spets 

, MuMcStot«ot 

I Ihfoogb Ttx by | 

1 Dade: 633-0ASS 

Broward: 

I Palm Beacbi'ftT BASSl 

BASSisyo^^' 

10 ini' bcM If Vxiin 

I Floii<J<^ eolfiwuii' ' 



Miami Baseball Stadium 
September 6, 1985 



Tickets Sold 
Gross Ticket Sales 



36,390 

$545,855 



Promoted by: Fantasma Productions, Inc. 



BRUCE SPRINGSTEEN CONCERT 



Orange Bowl Stadium 
September 9th and 10th , 1985 



Tickets Sold 
Gross Ticket Sales 



146,458 

$2,563,015 



Promoted by: Cellar Door Concerts, Inc./Beach Club Booking 

Our facilities are available for all types of events & presentations Including 
sporting events (Boxing. Wrestling. Etc.) concert events and others. For more Information call or write 

Danny Kresky 
Special Events Coordinator 

Convention Bureau • 400 S.E. Z Avenue * Miami, Fla 33131 • Phone: |30S| 579>6341 
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1 NEWS was a happy Thanksgrvmg wookend lor record and 
vkJoo retailors wEiliot Goldman has taken over as presidoni ol 
RCA/Anola Records wWEA has hiked iis dealer prices on Com- 
pact Discs wMore U S. arx) Canadian companies are geanng to 
manufacture CDs ^3/53)9$ of Bruce Springsteen's “Born In The 
U SA" have reached the 10 mrilion mark ^Billboard and R&R 
Syndications have formed an entertainment news network for ra- 
<Ao »^A South African businessman’s plan for an anti-apartheid 
concert is denounced as "propaganda " »>4/Sony will be releasing 
a 1972 John Lennon concert video wg/Artists involved m the 
•’Sun City” album were honored 00 Capitol Hill ►70/“0o They 
Know It’s Chnstmas" will not be re-released ttvs year 
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tNTERNATIONAL ^British music video producers have 
formed a trade organization ^^Newslme Holland 
COMMENTARY wGuost Column; Delending the Copynghi 
Royalty Tnbonai wLelters 

RADIO »>RAB president William Stakeim offers heanenvig sta- 
tistics and challenging observations wQut of the Box ^Newsline 
►IS/Promolions wie/VoxJox, ►Washington Roundup ►18/Fea- 
tured Programming. ►19/Yesterhits 

RETAILING ►The Tucson-based Zip’s chain has cut back on 
new store openings — but not. it says, on other kinds of growth 
►22/On the Beam ►23/New Releases 
VIDEO RETAILING ►Strong opinions on a vanety of subjects 
were voiced at a recent VSOA Los Angeles chapter meeting 
VIDEO MUSIC ►CBS has a new outlet for reaching college 
campuses with clips ►30/New Video Clips ►MTV Programming 
HOME VIDEO ►A leading used tape broker has begun selling 
lo consumers ►Newsline ► 36/Fast Forward 
1 VIVA MEXICO! 

PRO AUOIO/VIOEO ►The ITA IS planning its first annual au- 
dio seminar ►Video Track ^38/ Audio Track 
TALENT ►Radio producer/syndicator Westwood One is in- 
creasing iis involvement in tour sponsorship ^41 /Talent m Action 
►Boxscore 

COUNTRY ►The major labels have stepped up their Chnstmas 
album and single activity this year. ►Nashville Scene. 

BLACK ►Koko Taykx and Rockin' Sidney won big at the recent 
WC Handy Blues Awards ►The Rhythm 8 the Blues 
CLASSIFIED ACTIONMART 

CANADA ►The Canadian recording industry has followed the 
U S lead m dealing with explicit lyrics ►Maple Briefs 
UPDATE ►Calendar ►Lifelines. ►New Companies 

CHARTS ►6/Chanbeat Bruce ties Michael Jackson's longevity 
record, as "Bom In The U S A ' logs its 78th week m the top 10 
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Springsteen’s 'U.S.A.’ Tops 10 Million 

November RI A A Certifications Boost ’85 Platinums to 62 



BY PAUL GREIN 

LOS ANtJKLP^S Rruct* Sprini;- 
Ptfen’* ’’Bern In The U S A ” 
lll|>|►tt the 10 million mark in U.S. 
sales m November, berominj; the 
fourth best-sellintr album of the 
]>a.st 111 years It's topped only by 
Michael Jockhon’K "Thnller.** which 
was certified for II.S saleft of 20 
million, Fleetwood Mac’s “Ru- 
rnourh." certified at 12 million, and 
the "Saturday Night Fever” .sound- 
track. 11 million. 

Thai makes "Burn In The U.S.A." 
the best-HellinK album since "Thrill- 
er." which was released three yeara 
ago this month. It tops Prince’s 
"Purjile Ram" soundtrack, which 
was certified fur sales of 9 million, 
and Lionel Richie's "Can't Slow 
[Kiwn." certified at 8 million. 

Also in Novemlier, the Recording 
lndu.stry Assn of America (RlAAl 
certified eight platinum and 15 gold 
albums. This brings the year-lo-^ate 
total on platinum albums to 62. up 
frwn 50 by this point last year and 
.39 in 19R3. This i». in fact, the great- 
est year-to-date platinum total since 
the industry's high-water murk 
year of 197H, when there were 65 
platinum albums by Nov 30. 

The 11-month total on gold al- 
bums IS 125. up from 112 lut year 
and 96 in 1983. Among the month’s 
gold albums was MCA's "Miami 
Vice" television soundtrack, which 
was certified gold, platinum and 
double platinum simultaneously 
It’s only the third album lo W certi- 
fied at all three sales plateaus si- 
multaneously since the inception of 
multi-plalinum award.s a year ago, 
following the "We Are The World” 
album and Prince L the Revo- 
lution's "Around The World In A 
l»uy." 

Three album* besides "Vice" 
were certified gold and platinum si- 
multaneously in November Lover- 
boy's "Lovin' Every Minute Of It." 
Stevie Wonder's "In S<iuare Circle” 
and Alabama's "Christmas." It's 
the fourth platinum album for Lov- 
erboy. which is the group'* entire 
Columbia catalog, and the seventh 
for Alabama, which constitutes that 
act’s entire output on RCA. 

Sammy Hugur and the Talking 
Heads, both of whom have been 
charting albums since 1977, finally 



mitvhed their first (ilatmum albums 
in November The Heads scored 
with their current release, "Little 
Creatures," and Hagar with his 
19H4 album, "VO A ” 

That wasn’t the only older title to 
finally cross the million sales mark 
III November. Kenny Loggins' 
"Keep The Fire" went platinum in 
the month, mure than six years af- 
ter its release I^oggins' first three 
albums have now all been certified 
platinum; his next two went gold, 
and his latest, “Vox Humana," ha.s 
yet to go gold. 

In the multi-platinum category. 



Madonna’s "Like A Virgin" topped 
the six million mark in November, 
one month after her 1983 debut al- 
bum "Madonna” topped the three 
million mark. That gives the singer 
a two-aihum. two-year U.S. sales to- 
tal of nine million unit*. 

Starship's "Knee Deep In The 
Hoopla" went gold in November, 
becoming the l^h gold album out 
of 22 release* for Jefferson Air- 
plane/Jeffenion Starehip/Starship. 
an impressive batting average for a 
group which dates back nearly 20 
years 

(Continued on page SS) 



BillboanI, R&R Syndications 
Form Radio News Networic 



NEW YORK Billboard magazine 
has licensed R4:R Syndications 
Inc., a New York-based producer/ 
distributor of new.i and informa- 
tion programming, to form and op- 
erate a national entertainment 
news network utilizing its editori- 
al resources 

I’nder the banner of "Billboard 
Entertainment News Network," 
R&R Syndications will initially 
produce and syndicate 30 weekly 
one-minute music and video re- 
ports. The exclusive agreement 
calls for R&R Syndications to re- 
cord the six daily report.^ m its 
New York studios and feed them 
nationally to radio station.^ via sat- 
ellite beginning Feb. 3. Air person- 
alities for the program wilt be an- 
nounced within the next few 
weeks. 

Commenting on the arrange- 
ment. Gerald S. Hobbs, president 
and CEO of Billboard Publications 
Inc . said, "Billboard is the leading 
music information resource for 
broadcasting throughout the 
country It seemed only natural 
that we provide radio program di- 
rectors with a broadcast format to 
help keep iheir listeners informed 
about news and trends in the mu- 
sic entertainment field. As a lead- 
ing syndicator of short-form news 



and information programming for 
radio, R&R Syndications was the 
logical choice for our company.” 

According to Sam Holdsworth, 
publisher and editor-in-chief of 
Billboard magaiine. Billboard's 
editorial content "encompasses 
the broad spectrum of the home 
entertainment industry and thus 
continually offers news breaks of 
great interest to the millions of 
consumers who are fans of prere- 
corded music and video. Our new 
relationship with R&R Syndica- 
tions effectively taps that mar- 
ket" 

"Billboard has tremendous edi- 
tonal resources that have largely 
been untapped for broadcast.” 
said Sherman M Robbins, presi- 
dent of R&R Syndications Inc. 

R&R Syndications Inc. is a 
wholly-owned subsidiary of Rob- 
bin.s & Rie* Inc., a New York- 
ba.sed communications holding 
company. It also syndicates busi- 
ness and financial reports for 
Riiiiine** Week magazine and the 
U.S. New* Radio Network for 
U.S. News & World Report. Other 
subsidiaries include Robbins & 
Ries Advertising Inc., a full-ser- 
vice ad agency, and R&R Broad- 
casting Inc., an owner and opera- 
tor of radio stations. 



‘Propaganda, 'Says Little Steeen 

Anti-Apartheid Concert Plan RIasted 



BY MIK E HENNESSEY 
NEW YORK The projHwal by lead- 
ing South African businesaman 
Tony Bloom to sUge a multi-racial, 
anti-apartheid concert in Johannes- 
burg (Billboard. Nov W) ha* been 
dismissed a* "mure South African 
propaganda” by Little Steven Van 
Zandt. co-architect with Arthur 
Baker of the "Sun City” record 
project. 

"Thi* M ju.Ht an effort lo fight the 
cultural iMiycoll. ' he say.*, "arid il 
just *how* that the reeonl i* a suc- 
cess. They are try ing to iwulralize 
Its impact." 

Little .Steven is now circulating a 
"Freedom Pledge” to |»eo|ile who 
have performed in South Africa — 
aclor-i and »pori-'< jiersoiiahlicp as 



well as musicuins — asking them to 
pledge that they will not return 
And a ple<{ge is also lieing sought 
from those who have not appeared 
professionally in the Republir that 
they will not accept engagements 
there 

Ijttle Steven cites Cliff Richard 
ami Elton John as two artists who 
have vowed not to play Sun City 
again after being approached by 
repre.sentatives of the anti-apart- 
lieid movement 

Bloom rejects totally the sugges- 
tion that bis concert offer is a pro- 
government propaganda move and 
{loinLs to hi* track record a* a per- 
.sistent and highly visible opponent 
of apartheiil In resjionse lo other 
critic* who have charged that the 
Soiiili African government would 



never allow such a concert to take 
place, Bloom points out that most 
concerts in South Africa are mulli- 
ranal and that there are a numlier 
of way* of staging the concert that 
could help the black population 
without provoking a government 
iKin. 

“The possibility that the govern- 
ment might prohibit such a concert 
woukl nut discourage me from go- 
ing ahead." he says. "If 1 can get in- 
ternational support. I'm ready to 
move If the government does react 
by iianning the concert, it would 
really pul them on the line, because 
It would create another world opin- 
ion backlash." 

Bloom says that money raised by 
the concert could be donated to Op- 
{Confiniied on page 69) 
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SONY VIDEO READIES LENNON RELEASE 

Capitol Album Will Tie in with 72 ‘New York’ Program 



BY TONY SEIDEMAN 
NEW YORK With the fifth anni- 
versary of John Lennon’a assahsina- 
tion Sunday (8) has come news of 
two major video releases, a new rec- 
ord album, and a flurry of related 
media activity includinf; a tv movie 
and documentaries. 

Leading the Lennon material Is 
the Sony Video Software Co.'s 
"John Lennon Live In New York 
City." with a ship date of Jan. 24 
and a list price of $2tl.95 

Picture Music International is the 
rights holder for “John Lennon Live 
In New York City." The corojiany’s 
director of marketing and acquisi- 
tions. Peter Blachley, says. "We 
have acquired the 'John l.ennon 
Live In New York' concert lilm for 
the world— all territories— and m 
addition we've acquired the John 
Lennon 'Imagine' movie (Billboard, 
Oct. 26)," 

“John Lennon Live In New York 
City" W'ill be released simultaneous- 
ly worldwide, says Blachley. At the 
same time in the U.S., in what is 
probably a cross*|iromotionat first, 
Capitol will be releasing a record al- 
bum consisting of the soundtrack of 
the video album. The scries of Len- 
non titles comes just as his son. Ju- 
lian Lennon, has relea.sed his first 
home video production. “Stand By 
Me," on MCA Home Video. 

Capitol executive vice president/ 
recoid group services Dermis While 
says his company is planning a “ba- 
sic campaign" for the "John Lennon 
Live In New York City" album, giv- 
ing it the same promotional and 
marketing presentation any album 
by a major artist would receive. 
That doesn't mean the program will 
be scanty, however: “It will be ex- 
tensive. We're going to put a major 
campaign behind it." 

The 55-minute concert video is 
also due to air on the pay-cable net- 
work Showtime in March. Showtime 
will also 1 m> presenting footage from 



NEW YORK The final 26 nomi- 
nees for the 1985 National Acade- 
my of Recording Arts £ Sciences 
(NARAS) Hall of Fame awards 
range from Hoagy Carmichael's 
1927 recording of his own "Star- 
dust” to Sam Cooke’s “You Send 
Me" and the original cast album of 
•'West Side Story.” both cut in 
1957 

The nominees were selecteii by a 
96-memher Hall of Fame committee 
composed of music histohanK, musi- 
coligists and other experts m popu- 
lar ret'ordings made prior to 195®. 
(Only recordings made prior to the 
introduction of the Grammy 
AwanN are eligible ) When the win- 
ners are announced on Jan. 9, five 
of the 26 nominees w'ill join tiie .56 
recordings aln*ady inducted into the 
Hall of Fame. 

The following Ls a complete list of 
this year's Hall of Fame Awanls 
noiiiinatioiiM 

• ‘And The Angels Sing," Benny 
Gomimaii (Victor, 19:i9l 

• ' A-Tiskel, A-Taskel.” Chick 
Weld* with Ella Fitrgerald (Decca. 



"Imagine” and .lulian Lennon's 
“Stand By Me," as well as the Bea- 
tles' last film. "Let It Be ” Blachley 
says he feels (h.il with the window 
the home video industry is being 
given for "John l.#ennon Live In 
New York City," the program's 
home video value will not be im- 
paired by cable ex|K>sure, 

111 this country, Sony will be push- 
ing "John Lennon Live In New 
Y<»rk ('ity” with its most massive 
marketing campaign to date, says 



NASHVILLE Combine Music, the 
publishing arm of the bankrupt 
Monument Records Co here, has 
been sold to New York’s Entertain- 
ment Music for a reported $7.5 
million. Bob Beckham, longtime 
head of Combine and a major own- 
er, will continue as president, ac- 
cording to Charles Koppelman, a 
partner in Entertainment Music 
Koppelman says his company had 
long been familiar with the Combine 
catalog, which contain hiu by such 
writers as Kns KnstolTerson, Lar- 
ry Gatlin. Bob Momson. Tony Joe 
White, Dennis Linde and others. 
Koppelman's company has been ac- 
tive in country music for several 
years via iu production of albums 
for Dolly Parton, Glen Campbell, 
Mac Davis and Lynn Anderson 
“It’s Bob Beckham’s show." Kop- 
(wltnan says concerning Combine's 
autonomy and continuing mode of 
operation. “He's got a job there and 
as long he want* to." Court docu- 
ments involving the Monument 
bankruptcy indicated that Beckham 
held a 30^' share in Combine, while 
Monument founder and chief Fred 
Foster owned the remainder 



• "Bach Goldberg Variations for 
Har|michurd" (album). Wanda Lan- 
dowska (Victor, 194.5) 

• "Bartok: Contrasts for Violin. 
Clarinet and Piano" (aibumi, Bela 
Bartok, Joseph Szigeli and Benny 
Goodman (Columbia. 1940) 

• "Rei Mir Bist Du Schoen," An- 
drews Sisters (Decca, 1938). 

• “Blue Suede Shoes." Carl Per- 
kins (Sun, 19.56). 

• "Boogie Woogie." Tommy Dor- 
sey (Vidor. 1938). 

• "Cocktails For Two.” Spike 
Jones (Victor. 194.51 

• "Cool Water," Sons of the Pile 
neers (Detva, 1941). 

• "Frenesi." Artie Shaw (Victor. 
1941)) 

• "Guudniglit Irene,” the 
Weavers Gordon Jenkins (Decca, 
19."»0) 

• "If I Didn't (’are." the Ink Spots 
(Derca. I9:«) 

• “I'm Getting Simtimental Over 
You." Tommy Dorsey (Victor, 19J(i). 

• ’ ll VVusn't God Who Mad*' Hon- 
kv Took .\ngelH," KiUv Wells (Dec- 
ca. 19.52) 

• ' Muro'," Tommy Dorsey (Vic- 



national marketing manager Andy 
Schofer. Major udvertising in trade 
and consumer publications is 
planned, and television buys are 
currently under discussion, he says. 
In addition, a vide<i clip assembled 
out of footage from the program 
and with an inserted credit will be 
sulimitted to MTV towards the end 
of January 

“We have a larger amount of 
m*mey for this project than we have 
(CantiHUfd on page 



Monument filed for Chapter 11 
bankruptcy in 1983, listing its debts 
at $7,338,862.30 and its assets at 
$8,783,483.80. Several plans bad 
been submitted to the court to pur- 
chase Combine and/or Monument, 
including bids by a group led by 
Dolly Parton, who got her start ms a 
recording artist for Monument, and 
the MTM Music Group, which did 
eventually buy the label's head- 
quarters building 

Koppelman says that neither 
Monument nor Foster will be con- 
nected with Combine under the new 
ownership. In a press release an- 
nouncing the sale. Koppelman is 
quoted as confirming, “The compa- 
ny will remain m its existing ofices 
and nothing will be disturbed; that's 
the way the firm will run most fruit- 
fully for its writers and its future 
growth ’* 

Among the hits in the Combine 
catalogs are "Help Me Make it 
Through The Night,” "Me And Bob- 
by McGee," "Rainy Night In Geor 
gia." “Burning Love." “You Deco- 
rated My Life," "Lookin’ For Love” 
and “Dueling Banjos." 

k;imAKii MoKRis 



Hall of Fame 

tor. 1937). 

• "Misty.” Erroll Gamer (Mercu- 
ry. 19.54) 

• “Mona Lisa.” Nat “King" Cole 
(Capitol, 1950). 

• “Puccini. Tosca," Victor De Sa- 
bata, cond. Orchestra & Chorus of 
Teatro Alla SIcala, Milan (Angel. 
1953). 

• “South Pacific” (album). Mary 
Martin & Ezio Pinza with Original 
Broadway Cast (Columbia. 1949) 

• "Star Dust,” Hoagy Carmichael 
(Gennelt, 1927). 

• "Star Dust." Artie Shaw (Vic- 
tor. 1940) 

• “Tea For Two,” Art Tatum 
(Decca. 1939) 

• The T«MineSM*e Waltz," Patti 
I^ge (Mercury, 1950), 

• "Wagn»T Trislan Und Isolde." 
Wilhelm FurtwungK'r, cond Phil- 
harmonia Orchestra & t'horu.s of 
Royal Opera Himse. Covent Gar*len 
(RCA, I9n:i). 

• "West Side Story," Carol Law- 
rence & Larry Kerl with Original 
Cast (Columhiu. 1957) 

• "You Semi M**.” Sam Cnok*' 
iKeeii. 1957) 



Combine Gets New Owner 

Entertainment Music Co. Takes Over 



Pre-Grammy Recordings 

26 Nominees Vie for NARAS 




Continued Recognition. Kenny and Mananne Rogers nonor Bob GekJot, nghi 
with a special acnievement trophy and $20,(X)0 for hi$ Band Aid and Uve Aid 
relief efforts during the fourth annual World Hun^r Media Awards. The 
ceremony, at the United Nainsns in New York, was hosted by Waller Cronkite 
(Pnoto Chuck Puiin) 



J 



]4>ecutive ^i^irntabie 

RECORD COMMHIES. Elliot (ioldman is named president and chief executo-e 
officer of RCA/Ariola International in New York. He was senior vice presi- 
dent of Warner Ckjmmunications. Goldman succeeds Robert D. Summer, 
who becomes president of the RCA Red Seal label (Story, page l| 

Jack Satler is appointed vice president of promotion at Manhattan Rec- 
ords. based in New York. He was national director of pop promotion for 
EMI Amenca 

(*BS Rec*irds appoints .'Martin Greenfield to the newly created positkin 
of vice president of planning and administration in New York. He was direc- 
tor of that area for Columbia Records. 

Kevin Breen is promoted to director of business affair ** Capitol Rec- 
ords m Holly'wood. He was associated with the law fum of .ilargolis, Burrill $ - 
& Besser 

Don Wasley is elevated from national AOR promotion director to nation- 
al singles promotion director at EMI America Records in Los Angeles. Suc- 
ceeding him is Tony Smith, who was local promotion manager for the la- 
bel's Chicago branch, *5 

Howard Geiger is promoted to director of black music promotion for Cap- 
itol Records in Hollywood. He was Southwest regional promotion represen- 
tative. 




Susan K. Beckett joins the RCA law department as senior counsel for 
video operalHins in New York. She was vice president of business affairs at 
NB(’ Enterprises. 

PulyGram Records names Elaine Ixicatelli-Stenmark assistant to senior 
vice president of promotion in New York. She was promotion co*»rdinator , 
for the laliel. ' 

Curtis Lloyd is apyiuinted Southeast regional sales manager for Motown 
Records, based in Atlanta. He was a salesman for MCA Distibuting in De- 
troit. 

DISTRIBUTION.'RETAILING. WEA appoint* Joe Pasiorclli national video coordi- p 
nator m I.or Angeles He was in the warehouse's onler fulfillment depart- 
ment. 



HOME VIDEO. Sondrn Berchin is appointed vice president of business affairs 
for the MCA Home Enlertaiiimonl Group in Universal City. Calif She was a 
partner in the Beverly Hills-based lau firm of RosenfeW. Sleyer & Susman. 

Sony Video Software Co makes the following appointments in New 
York Ted Schachter u* senior counsel for busines.s affairs; Ronnie Res- 
nick. creative .services manager; and .Michael Rudich, merchandising man- 
ager .Schachter joins from Home Box Office Resnick and Rudich are pni- 
mole*l fnim advertising inanager and prumuUun coordinator. res(Hflively. 

Jim Newhousr i.s named regional sales manager for JCI, ba.se*l in Dallas. 

He was With Fickwick Rack. 

PRO AUDIO VIDEO. Mailj l**»wer« joins the editing staff of I'nitel Video in 
New York He served in a similar capacity at Matrix Studios Drhurah Pop- 
kin SchtiHier i» named director of sales for Mediatech We.st in Hollywood n- 

(Coniinurfi on gjf j 
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'Sun City’ Performers Saluted in D.C. 

Congressmen Honor Artists for Anti-Apartheid Effort 



BY BJLL HOLLAND 



WASHINGTON Artists connwltnl 
with the production and the perfur- 
mances on the anti-atiartheid album 
*'Sun City” were honored last 
Thursday (5) on Capitol Hill by toad- 
inf; Congressional sponsors of anti- 
apartheid lepslation 

Musicians appearing at the cere- 
mony representing all the perform- 
ers on the album (called Artists 
United Against Apartheid) were or- 
ganizer and composer little SU'ven 
Van ^ndt. Herbie Hancock and 
Darlene Love 

On hand to oongralulaU- the pi*r 
formers were House Budget Com- 
mittee Chairman W’llltam Gray (U- 
Pa.) and Reps. Walter l-'auntroy |D- 
D.C.L Howard Wolpe (D-Mich.) and 
Howard Berman (D-Calif.). Kep. 
Gray, along with Sen. Bdward Ken- 
nedy (D-Mass.l. who was unable to 
attend, spearheaded recent Con- 
gressional action against the apart- 
heid regime 

Van Zandl also announced plans 
to circulate a "Freedom Pledge" 
among this country's musicians, 
singers, songwriters, movie mak- 
ers. actors and athletes to mobilize 
against performing at the Vegas- 
like Sun City complex in Bophutat- 



swanna, whwh is niigeil by shanty 
towns of relocated blacks living in 
jioverly 

Van Zaiidt also responded to the 
announcement by a prominent 
South African busincasman last 
month that the suging of a huge, 
multi-racial anti-apartheid concert 
m Johunnessburg would be more 
helpful than a cultural blackout 
(setmrale storj'. page 3). Ttie record 
organizer termed the plan a "gov- 
ernment-backi*d reaction" to "dif- 
fuse" the efforts of Artists United 
Against Apartheid. W'hen ques- 
tioned about the relationship be- 
tween the businessman. Tony 
Bloom, chairman of the Premiere 
Group conglomerate, and the South 
African government. V*an Zandt 
skeptinilly styled the concert pro- 
posal "a big coincidence " 

Not mentioned at the ceremony 
were rumors that Manhattan Rec- 
ords officials are angry o%*er the re- 
action of son>e radio programmers 
across the country who have not 
played the record. Steven Reed. 
Manhattan's senior vice president 
of marketing and administration— 
who was present at the ceremony 
but removed from the list of speak- 
ers— denied reports that some Man- 
hattan executives were angered 



Avant-Garde Label Seeks 
Unconventional Visibility 



BY STEVEN PURLER 
NEW YORK Alternative market- 
ing and distribution channels are 
playing a major part in the success 
of Private Music, the independent, 
"new age” instrumental label 
founded three months ago. 

The company's avant-garde, "im- 
age music” Compact Discs, cas- 
settes and vmyl are earned in traih- 



Radio Pioneer 
Stewart Dies 



NEW YORK Radio legend Rill 
Stewart died Tuesday (3) in Dallas 
of a gunshot wound. At pre.sstime, 
the coroner's office there was call- 
ing the incident an "unofficial sui- 
cide " Stewart was reported miss- 
ing a few days pnor to his death, 
and reportedly left a note citing 
business troubles. 

A real estate agent at the time of 
his death. StCMurt earned his place 
in the radio industry as a creator, 
with veteran Todd Storz. of the top 
40 format. As the legend goes. th«‘ 
format grew from an observation 
Stewart made while sitting m a liar 
u-ith a jukebox m the mid '.Vh. Stew 
art noted that patrons chose the 
same 40 records during the day, and 
that the waitresses then s|a-nt their 
tips to re-spin the same tracks at 
day's end 

After Stewart relayed that stor> 
to Storz. the two impk-nienteil the 
top 40 concept at KOWH timuKa, 
ami many of the rtiunify's radio sta 
tions were quirk to follow KOWH's 
KUni'SSful foot.HtepK MM lUn.M tN 



that some stations refused to play 
the record because of its anti-Ad- 
mimstnition tone 

Van Zandl was unable nr unwill- 
ing to mention particular stations 
that have cluisen not to play "Sun 
City." which has a heavy dance 
sound. But he caile<l stations that 
have played it "owageous" and 
charged that those that haven't for 
"format" reasons have displayed a 
"copout" altitude. 

Reed at first refused to respond 
to the questions concerning label ire 
over station declines, and then said. 
"We don't want to be in a position 
hke that. It isn't just this record; it 
happens all the time." He added 
that he was pleased by the response 
of "the many stations who are play 
mg it." 

Both Reed and Van Zandt said 
they were also pleased with the 
sales of "Sun City” to date, and 
(ConUnued on page S8> 




Honoring Lady Ulwrty. La« lacocca. chairman of Chrysler Motors and the 
Statue of Uberly/Eilis island Foundation. congraWates ASCAP presidem Hal 
David, left, and songwnior Joe Raposo. nght, on the»r latest creation. America 
la.” which e the official song for the statue’s restoration campa»gri The song 
was recorded by B J Thomas, second nght artd le featured on the artist s 
current album. "Throwing Rocks At The Moon " 



tional record/tape outlets around 
the country. However. Private con- 
tinues to set great store in the effi- 
cacy of trendy clothing boutique.s. 
galleries and bookstores m moving 
product and establishing a positive 
image The label says it also does 
well with Its direct mail sales and re- 
gional distributors 

"We'd hoped from the lieginning 
we'd lie able to sell through these 
outlets." says Jeff Klein. Private's 
general manager and marketing di- 
rector, "They offer a good opportu- 
nity to ViKien to the music, and the 
customers are already in a buying 
mood when they come in." 

A sampling of non-traditional re- 
tail outlets stocking Private Music 
product includes the seven-store In 
Gear clothing chain, based in San 
Francisco; the Dallas-based Arresta 
boutique; Japanesque, a "high-end 
design shop" m San Francisco; Do- 
mus in Salt Lake City, and the (Cha- 
rivari boutique on &7th St here, 
which also carries Private's line of 
clip compilation videocassettes, 
priced at 

"Charivari wild over l.fMXl pieces 
of our product in about three 
month.H," .says Klein "For just one 
Htore. that's highly signihcanl." 

Pnvate recently concluded a deal 
with Milwaukee-based new age dis- 
tnliiiior Narada for natiimai dtstn 
liution m )H>«ikHiort-s and other nun- 
conventional retail riullels The la- 
liel's regional record/tupe outlet 
distributors are Precision Sound 
Marketing for the Wi-sl Coast and 
Southwest. MS Distributing for the 
Central and Southern markets, Im- 
iHdiant Records and Interctiii Music 
on the F.ast Coa.sl, and Rackroads 
for the stale of Colorado. 

(Cotiituiifd on pngt ft.Vj 
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by Paul Grein 

Brice sprinc.steen this 

week ties one of the records set 
last year by Michael Jackson's 
"Thntler." and he could be about a 
month away fnim tying another 
"Bom In The U.S.A." logs its 78th 
consecutive week in the top 10 on 
Biilliuard's Top Pop Albums chart, 
matching the recoil set by "Thrill- 
er” for the longest run any album 
has had in the top 10 since "The 
Sound Of Music " That soundtrack 
amasiied ]09 weeks in the top |0 
from May, 1%5 to January, 19^. 

Springsteen is also closing m on 
Jackson's unprecedented achieve- 
ment of collecting seven (count 
'em) top 10 singles from one al- 
bum. "My Hometown.” the Boss's 
bid for a seventh lop 10 hit from 
"Bom In The U.SA ." jumps 11 
notches ths week to number 44 



Springsteen ties 
Michael Jackson’s 
longevity record 



"Born In The U.S.A." lopped the 
Iff million sales mark in U.S. .sales 
last nionlh, which makes it the 
bi*st selling album since "Thriller," 
which sold '20 miliKin copies dumes- 
ticaily (separate story, page 3) 

BaKHK.\ STRKIS.XND'S The 

Broadway Album” jumps six 
}Mimts to numlier seven this week. 
beiMining the 3nih top 10 allium of 
her long and successful career 
That total IS lopjHHl by onl> four 
iirtihU in tlie past 30 years Frank 
Sinatra, who had 31 to)j lU albums, 
the Kolltnc Slones (2(1). KI%iH 
l*rr'>le> l2o) and the Kealles (j:i) 
Streisand first ciacked thi> lop 
Iff with her Grammy -winning de- 



but album "The Barbra Streisand 
Album" in July. 1963 At the nsk of 
making us all feel old. at that point 
John F. Kennedy was President. 
"The Beverly Hillbillies" wa.s the 
top show on television, and Michael 
Jackson was a four-year-old kid in 
Gary, Ind 

"The Broadway Album" is al- 
ready Streisand's highest-charting 
album since "Guilty" .snared to No 
1 five years ago. And it seems cer- 
tain to follow "Guilty" to the top 
spot. The big difference, of course. 
IS that "Guilty" was boosted by a 
smash single. "Woman In Love.” 
whereas "The Broadway Album" 
has sold primarily off word-of- 
mouth. 

But radio is starting to warm to 
the first "Broadway” single. 
"Somewhere " The song, produced 
by David Foster, enters this 
week’s Hot KK) at number 86. It 
will be interesting to see if it does 
Iwller as a single than Linda Ron- 
stadt's ■What’s New.” which 
peaked at number 53 two years 
ago. Of course, "Somewhere" was 
cut with a contemporary rockish 
sound, whereas "What's New" 
feulun'd a traditional Nelson Rid- 
dle arrangement 

One final note This is the ninth 
Christmas that Streisand has 
placed an album in the tup 10. She 
made the mark e\ery December 
from 1963 to '66. in her first reign 
as the hottest female vocalist in 
pop. and again every December 
from '78 to '81. 

JamKS IIKOWS WuditiB for 

his biggest hit m more than a dec- 
ade a.i "Living In Amenca" (ScoUi 
Bros ) leaps 27 notches to number 
01 on the Hot 100 The song, fea- 
tured m "Rocky IV." is Brown's 
first single to crack the Hot 100 



since "Bodyheal" in 1977. 

Brown first hit the Hot 100 in 
December. 1958. and has since ac- 
cumulated 93 chart hits, a total 
topped by only one artist m the 
past 30 years Elvis Presley, with 
149 Kay Charles is third with 74 
Hot 100 hits, followed by the Bea- 
tles, with 68. 

The difference between Brown 
and those other artists is that 
Brown has never enjoyed coosis- 
lent crossover success. Presley, 
for instance, had 38 top 10 hits, and 
the Beatles had 33. But Brown had 
just str — and all in a brief, three- 
year span. from 1965's "f^pa’s<}ot 
A Brand New Bag" to 1968’$ "Say 
It Loud— I m Black And Proud." 

It's fitting that Brown, the indis- 
putable king of $ouL IS enjoying a 
comeback hit this year We've al- 
ready witnessed a return to the 
throne by the equally indisputable 
queen of soul. .4retha Franklin. 
But there's one surprising note: 
Despite Brown's legendary status 
m black music, his single has yet to 
crack the black chart. For pop ra- 
dio to be leading the way on a 
Brown release is the ultimate irt^ 
ny 

Fast FACTS: Two songs from 
"White Nights" place in the top 
three on this week's Hot 100. mark- 
ing the first time two hits from one 
film have been in the top three se 
multaneously since the "Saturday 
Night Fever " blitz nearly eight 
years agn Phil Collins & .Marilyn 
Martin’s "Separate Lives" holds at 
number two. while Lionel Richie's 
"Say You. Say Me" jumps to num- 
ber three. Songs from "Fever” 
w'ere one and two for etght 
straight weeks from March to 
May. 1978. 

Rush’s "Power Windows" 
moves up a notch to number 10 on 
this week’s Top IVip Albums chart. 
It's the group's sixth consecutive 
top 10 album, an impressive show- 
ing considering the group has nev- 
er had A top 20 single lu higheMl- 
charting hit. "New World Man.” 
Iieuked a( number 21 three years 
ago We're willing to bet that no 
group has collected as many top 10 
album.s with as little singivs ^uc- 
ces.-v And if we'rv overliMiking anv- 
iHidy. w e re sure you’ll let us knovv- 
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First, "Lovin' Every Minute OJ It" shot into the Top-10, became 
a virtual video and radio anthem, and wound up as Loverboy's biggest hit single! 
Next to break: "D^GEROUS"! Bulleting up the charts, emblazoned on aH / 
. video outlets, and propelling the album towards double platinum! \ 

' This will be Loverboy's strongest score yet, and it's only the beginning! -r A 
C '*'.-' " The massive LoverboyU.S, Tour starts next month! 



LOmBOrroUR-1986 

1/9 Sallna,KS 

1/10 Am»rUlo,TX 

1/U ElPiso,TX 

1/12 _7 

1/W Abil««,TX ' , 

1/16 SuiAntonlo,TX -- 

1/17 Houston, TX 

1/18 UltlsRodtAR 

1/19 Bitoxl.MS , j 

1./21 LsttysitaLA 

1/23 DsUaaTX ■ 

l/2t Shravnport. LA 

1/25 Nonn»n,OK 

1/27 NsshvlUe,‘ni 

1/28 Memphis. TN 

1/30 AU»nla.GA 

1/31 BlrminShaii!,AL 

2/1 Cluttanx«A,TN 

m Albai»GA 

2'4 tlacloaDVllls,FL 

2/5 Miami, FL 

2/7 LaielaniFL 

2/8 Columbia. SC ■ * 

2/9 Charktt».NC . ,V, 

2/11 Richmoixl.VR - ’ 

2/13 ll nlmv1«i« WY 

2/14 B.Ruther&td.NJi'^ 

2/16 Philadelphia. » 

2/17 Rochester. NY >, 



2/18 Glens?alls.NY 
2/19 Binghamton. NY 

221 Hartlbrd.CT 

222 Providence. R1 

223 Hneeter.MA 
2» Portland. ME 

227 Plttflburgh.Hl 

228 Clndnnati,0H 

3/1 Detroit, Ml 
3/2 Oharleston. WV 
3/7 Largo, MD 
3/8 Roanoke. VA 

V9 Hampton. VA 

3/12 Indianapolis. IN 
213 Cleveland. OH 
3/14 Chicago, n, 

3/16 Louisville. KY 
217 Rooldbrd.IL 
2'18 SpringSeld. IL 
3/20 St Lome. HO 
221 KaneasCItyMO 
3/22 Wichita. KS 
223 DeeHoines.LA 
3/25 Green Bay vn 
226 LaCrosse. W1 
3/28 Madison. WI 

229 StPaulMN 
3/30 Duluth. MN 
VI Sioux IbBa SD 

More dates to tdlow. 
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HERMANOS thank you 



On April 9. 1965. Iiliy live recording Arlisis from ell over Leiin America ana Europe, loined logeitier 
iheir hearts and voices to lake pan in the historic recording session ol Xaniare. Cantaras*. a hymn of 
hope and love Irom the singers lo the world. 

Individual vows of support Irom fifty live of the most prominent stars of the latm world who sang 'I will 
sing, you will sing, and a song will bring us together*, thus making history, and with their continuing 
support a lot of hungry children m the world will be ted. 

HERMANOS (brothers and sisters) wishes to thank every one involved in this protect. Irom the bottom ot 
Our children’s hearts 
COMITE HERMANOS 



HERMANOS 




NEED YOU 

You contribute to HERMANOS by purchasing 
the following articles: 

$13.00 T-SHIRT 

has full color photograph ot HERMANOS 
artists and logo. 

$21.00 SWEATSHIRT 

has HERMANOS logo and name. 

$6.00 POSTER 

full color photograph of artists, HERMANOS 
title and logo, song title and date of 
principal recording date. 

Available through phone or written orders: 

(800) 828-7756 

HERMANOS P.O. Box 7788 
San Francisco. Ca 94120 

All itemt, ordered from oulsidc of the U.S. (including Alaska. Hawaii. Puerto Rico. 
Canada), will require an .additional $3.00 shioping charge. 

Donations are tax deductible and should be made out to: 
HERMANOS They should be directed to: 

HERMANOS 

1875 Century Park East 
P O Box 2529 
Los Angeles, Ca 90067 ■ 
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...nefwsUne... 

FMNU HtWtltH, ^irvKident of Ih*.- worW-fumoui* Hvim-kt-n l»rvw.?ry. 
h*i« cotTi[H»H«Hl lh«* muKK* for th»* Kinj:U* "U't's Got Away Kroin Hi'iv." 
which i}' sfl for INilyilor r»-K*jisi* m Jumiary or Fi'bruur>*. lt‘» llu* dehul 
rclcas*' of KyU- Bl*> nlon, u I' S. sHint*r/<lam*«T. who h«s bt*t‘n working 
in Holland for (he pu.s( three years. 

TUI liOCPCMEHT Telstar label has released the aini;le “Ma Ma Ma- 
donna." by l>uldi child sm»:er Melchior. It's a pop hymn of praise to 
V S sinjrer Madonna, who is now m the superstar catejjory- in the 
neluk temlone-s 

m MtUT ALBUM by pop sinirer Genml JolinK. "Love In Your Eyes." 
sold more than 50.0IN1 units m Holland in less than a week, eaminp puld 
dusk status for the artLst. who is currently the Netherlands’ hottest 
teenajre hIoI. The album is ex|>ected to ko platinum tiefore the end of 
January, having been milmlly launched at the lOih anniversary of 
WEA Holland m .Amsterdam. 

OfTCN ■UlTIHATIMAL PHILIPS has hnalized a plan to invest some $13 mil 
Iwn in two of its 13 Reiman factories. The investment is basically for 
the productKin of Compart Disc players and l,aserV’i5on ef|uipment. 

AMSTEBOAR-BASED SIN6ER Mathilde Santin^ bus been awarded the BV 
}V^ .Award, a new annual presentation to stimulate (xip music in Hol- 
land The award is an iiiitulive of BV EAip. a (tmup set up to promote 
the interests uf Dutch pop musicuns. 

THE RfTH EOITMN of the pop encyclopedia published by the leadm^r 
Dutch music maRazim* Oor is out. with information on more than 1 ,0b0 
acts, alont! with previously unpublished pictures. Of particular value is 
the details It includes on videota|>es of more than 3U minutes and Com- 
pact Disc releases The encyclopedia covers alt kinds of pop/rock 
mu&ic wit.l.l.>l 



International 

i\’eic Trade Organization 

U.K. Vidclip Producers Join Forces 



BY NICK ROBERTSHAW 
LONDON British music video 
pnnlucers have formed a trade or- 
^'uni/ulion to represent their inter- 
ests in netfotiaiiiins with the Brit- 
ish l’lHinoi;raphir Industry and 
other IkmIics. 

('hairman of the new Mu.sic Film 
& Video Proilucers" Assn. 
iMFVFAi IS Jump Productions’ 
Sidney Lanier, heading a nine-per- 
son central committee that also in 
eludes Scott Millaney of MC.MM. 
Martin Wyn Griffiths of AWGO 
and Medialab’s John Gaydnn Ini 
tial membership c<»mprises more 
than 30 companies, and Lamer 
says he also hopes to see major 
video priKlurers from rontinenlal 
Europe joining the group 

Aims of the .MFVP.A follow 
roughly the lines of those voiced 
by the C.S. equivalent, the MVE’A. 
at Billboard's Video .Music C-onfer- 
ence (Billboard, Dec. 7l. Lanier 
says talks with technicians’ union 
ACTT and with the BPI. aimed at 
securing standardized terms uf 
trade, are already well advanced, 
anil agreement could come early m 
the Sew Year, though it may be 
two years before standard con 
tracts replace the half-dozen dif- 
ferent budget furms currently in 
use 



Orfeo Founder Charged With Fraud 

Munich Attorney Issues Warrant for Mehrle’s Arrest 



BY JIM SAMPSON 



Ml’NICH The Munich state attor- 
ney’s office has confirmetl that it 
has usued a warrant for the arrest 
of F Axel Mehrle. founder and 
managing director of the indepen- 
dent classical label Orfeo. 

Mehrle. whose whereabouts have 
been unkown for sev'enU months, is 
charged with fraud and embezzle- 
ment in connection with the bank- 
ruptcy of his firm A separate com- 
pany. Orfeo International, contin- 
ues to market the Orfeo catalog 

Details of Mehrle'* music activi- 
ties are said to be "hidden in a maze 
, of financial chicanery." Without 
j confirming any figures, the fugitive 
record executive called the news 
magazine Der Spiegel on Nov. 20, 
allegedly to admit his willful wrong- 
doing. 

Mehrle set up Orfeo is 1979 as a 
^•■’daiwic’’ tax shelter He promised 
aU-4igital recording*^ of obscure but 
attractive refiertoire with star tier- 
formers in DMM (Direct .Metal Ma.~- 
teringi and on Compact Disc Big-in- 
come invstors who signed up for 
100.000 Marks were promised a 
•bort-ierm tax write-off of 5U.«00 
Marks, followed by exploitatsm of 
the valuable catalog. 

After the label's official launch 
three years ago. Mehrle quickly 
built up an impressive roster, in- 
cluding conductors Carlos Kleiber. 
Bernard Haitink. Colin Davis and 
Rafael Kubelik, as well as singers 
^.jfietrioh Fischer-Dieskau, Margaret 
K." rnce. Edita Gruberova. Agnes 
Walb-a and Anna Tomowa-Smtuw 



In just two years. Orfeo gained in- 
ternational renown as a premium- 
quality independent label. 

According to f>er Spiegel. Orfeo's 
revenues rose from around $100,000 
in 1981 to $2 million last year. But to 
cover h» overhead and production 
costs, Mehrle needed more and 
mure investors Numerous banks, 
doctors and small investment cum 
panics were apparently so mesmer- 
ized by the glamor of rIa.Hsiral mu- 
sic's big names that they neglected 
to investigate adequately the uncer- 
tain financial foundation of Orfeo 
Records. 

On May 1. with the future of Or- 
feo in real jeopardy. Mehrle licensed 
master rights to all 12U Orfeu re- 
leases to hui former associate liiet- 
er Sinn, a financial manager from 
Karlsbruhe Sinn had set up a new 
firm in Munich. Orfeo International, 
to continue marketing the catalog 
and add new titles. 

By July, fier Spiegel claims. 
Mehrle's intemulKmal financial rec- 
ords listed debts of 15.5 million 
Marks and secondary liabilities of 
2.9 million Marks Subsequent bank- 
ruptcy proceedings could not he 
opened due to lark of assets The 
current exchange rate shows rough- 
ly 2.r> Marks against the U.S. dollar 

A Munich newKpa|H-r has report- 
ed that estimates of Mehrle's kisses 
range from $d to $35 million Ac- 
cording to a tax ninsullant. if Ger- 
man tax othcuils decide Mehrle nev- 
er mlenrled to make profits (us up 
pears to be the rase), investors will 
not be allowed to write off their 
losses. 



Smn. w ho is currently declining to 
hi' inlervicwed, has is.sued a press 
release asserting that M'-rhle has 
nothing to do with Orfeo Interna- 
tional, although the new firm ab- 
sorbed several of Mehrle's former 
employees and has taken over all in- 
ternational contracts. 

An employee at Orfeo Interna- 
tional says the firm's foreign busi- 
ness is going "wonderfully.” that 
domestic distribution continues un- 
interrupted. and that all 120 titles 
are III stock Next year, Orfeo Inter 
national promises some new re- 
leases. including the complete lAszt 
organ works, with increased empha- 
sis on <'om)tact Discs. 

The longterm future of Orfeo is 
uncertain, however, given the seri- 
ousness of the charges against 
Mehrle. confusion over who actual- 
ly owns what, and Sinn's refusal to 
answer questions But it's under- 
stood that at least two major inter- 
national record companies ex- 
pres.sed interest in Orfeo earlier this 
year, although the current slate of 
their ’’•“ourtahip" is unknown. 

Also in the dark an* Orfeo’s art- 
ists and suppliers, several of whom 
are reportedly owed substantial 
amounts of money 

Tekkr. which pressed D.MM disks 
for Mehrle, continues to work fur 
Orfeo International, handling the 
new company's black disk manufac 
turv. warehousing anri distribution 
A Teklec spokesman explains that 
once Dieter Sinn presenU'd a hank 
guarantee, the two firms estab 
lished "normal business contacts on 
a longterm basis.” 



Ignorance is one uf our wor.^t 
enrinH-s," adds the MKVI’A chief. 
"The record industry generally 
has very little understanding of 
costs We are trying tc» go slowly 
and be a.s coo)N.Tative as possible, 
but we are no longer content to be 
seen a.s just a department of the 
|K)p business W«- are an industry 
in our own right, and to legitimize 
that industry we huve to work to- 
wards clear, hone.nl and fair terms 
of trade ’’ 



t' K. music video production is a 
$15 million a year business un- 
matched III its reputation for quali- 
ty and innovation and represent- 
ing one-third of all video produc- 
tion worldwide, according to the 
association Techni(|ues it has pio* 
neered are increasingly used in the 
advertising industry and m televi- 
sion and movie production. But for 
many member companies, life is in 
Uimer's words an alternation of 
tConttnurti on /mgr S8) 
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Defending the Tribunal 

THE RECORD ON PERFORMING RIGHTS 



BY W ROBERT THOMPSON 
The reivnl Commentary. "I'laymK 
Fair With Jukebox Royallien” (Nov 
201. by Raul Bernard, tihould have 
been entitled "An Unfair CnUciam 
of the CopyiRht Royalty Tribunal." 

Mr. Bernard a&se^rls that the ('RT 
"has been controlled, or at least in- 
fluenced by ASCAP. BMI and 
SESAC." when the truth is that any 
decision by the CRT has, in fact, 
been the result of facts presented 
and supported by credible evidence. 

The tribunal is a conceptually val- 
id mechanism for arbitrating con- 
flicting claims to royalties while 
preser%‘ing the largest percentage 
of those royalties for the authors 
and copyright proprietors who de- 
serve them. The agency is barely 
seven years old. It is entitled to 
some grow'ing pains. 

Mr BernaH either fails to under- 
stand. or has distorted the real 
meaning of. the appellate court deci- 
sion directing the CRT to reexamine 
its ruling denying performing 
rights status to ACEMLA'LAM. a 
holder of Latin American copy- 
rights The federal judges involv^ 
are critical of procedural matters in 
the conduct of the CRT. just as they 
are often critical of arbitration deci- 
sions. This IS a natural result of con- 
flict resolution methods found in 
American society. 

However. Mr. Bernard .wks to 
elevate that criticism to a finding by 
the appellate court that his 
ACEMLA/LAM has proven its case 
on the merits. Nothing could be a 
further distortion of the facts. 

Speaking of facts. Mr, Bernard 
further stated that ACEMLA/LAM 
had presented "evidence" of esti- 
mates claiming a right to 35' of 
jukebox royalties. Clearly, esti- 
mates are not facts but assump- 
tion.s. And assumptinn.s may or may 
not be supportable by facts submit- 



ted Mr. Bernard confuses evidence 
with assumption. 

The CRT has reconsidered the 
ACEMLA/LAM claim for perform- 
ing rights status, and ha.s again re- 
jected (hat claim (Billboard. Nuv. 

CRT. however, has fuund it to 
be a ropynght propnelor entitled to 
a O.lS'- distribution of 19)<3 and 
1983 jukebox royalties Obviously, 
the evidence Mr Beniard alluded to 
could not support a finding giving 
ACF>MLA/I.AM status equivalent 
tu that of ASCAP. SESAC or BMI 



ASCAP earned such status 
through 71 years of nurtunng the 
creative process and assi-sting the 
technological advances in communi- 
cations systems for the delivery of 
music to the public. For SESAC. the 
same has been the case for 55 years 
BMI has made iU conlnbutHm for 
the past 45 years. 

These jierforming rights organi- 
zations have proven themselves 
over the years in a free market of 
negotiated licenses. Can ACEMLA/ 
LAM support claims for similar sta- 
tus'* The compulsory license for 
jukeboxes has provuM it with a fo- 
rum to assert its position 

Instead of being critical of the 



CRT, Mr Bernard should be grate- 
ful fur its existence Absent compul- 
sory licenses and the resultant CRT 
mechanism for royalty distribution, 
ACEMLA/LAM would have to 
prove Its case in the ultimate court 
of a free marketplace Mr Ber- 
nard's commentary' is a bite of the 
hand that offers some food. 

Copyright propnelors and users 
alike must come tu terms with the 
concept of CRT. It i.s currently un- 
der attaack by influential members 
of Congress who would do away 



with It entirely. Any new mecha- 
nism would require startup time 
and delay in the flow of royalties to 
authors and publishers That result 
is hardly desirable 
Concurrently with attacks on the 
CRT. Congress is being heanly lob- 
bied for an end to compulsory li- 
cense wr'ith regard to cable. There is 
also the matter of source licensing 
for television as proposed in H R. 
3.521. The so-called audio taping bill 
is another consideration Then we 
have administration initiatives as 
expressed in the Trade Partnership 
Act of 1985. This all adds up to a 
mess surrounding ct^yright prutec- 
Uon. 



If there are any problems with 
the Copyright Act of 1976. then 
some general overview process is in 
order Piecemeal amendatory legis- 
lation will turn what appears a to be 
a mess into utter chaos. 

Copyright protection » a viUl ele- 
ment of national public policy and 
deserves consideration in a global 
context. Domestic economic con- 
I'ems should not be examined m the 
context of opposing lobbies, but 
rather in the statesmanlike context 
of what these valuable property 
rights will mean to our society in 
the 21st century And that time 
frame is now a mere 15 years in the 
future 

ACEMLA/LAM may have a 
somewhat more signiflcant posture 
in the next century, depending in 
part on the contributions it makes to 
the copyright community during the 
remainder of this one. And Mr. Ber- 
nard wl) help provide his constituen- 
cy. whatever it may be. with a more 
positive and lasting future by be- 
coming a juirtictpant in strengthen- 
ing copyright protection That posi- 
tive approach does not begin w'ith 
unfounded criticism of the Copy- 
right Royalty Tribunal 

Mr Bernard has already an- 
nounced a new appeal challenging 
the latest CRT decision. That will in- 
volve additional costs for 
ACEMLA/LAM and any other par- 
ticipant in the appellate process. Ev- 
ery cost ACEMLA'LAM incurs, 
and forces others to incur, by con- 
tinuing tbe argument is but another 
drain of monies which should go to 
compensate authors for their cre- 
ativity. Such reward, the result of 
public acceptance of their efforts, is 
intended by our Constitution and 
the Copyright Act 




‘Copyright owners 
& users must come 
to terms with the 
concept of CRT 



ir Robfti Thompson is president o/SSSAC. 
an attorney and a irtrran of more than 2S 
years in the cnierfainment industry. 



ITS NOT TOO Un 

The nightmare of AIDS has become 
the must (lervaKive medical horror 
of this decade, and I was moved by 
Tom DePieiro's brutally frank ad- 
mixuionK in his Commentary (Nov 
16i. While I have nothing but com- 
passion for Mr DePierro. his family 
and friends, this response concerns 
his stand on the warning sticker/ 
record rating controversy Al- 
though his arguments were emo' 
tionally direct and very eloquent, 
they Were also nfe with the same 
mi.sinformatirjn and inflammatory 
rhetonc that ha.« become the basui 
for the Parents .Music Resource 
Center rPMRO witch hunt. 

In a democracy, we have the nghi 
to deride what is objertionahle :ic* 
conimg to mdividual taste. A well- 
informed public IS u gooii thing, but 
buyers who rely on arbilrary stan- 
dards. dictated by a self appmiled 
group of moral guidance counsel 
ors, are content to Im- manipulateil 
and could easily fall victim tu cen- 
sorship 

The PMRC olTirials are qus'k to 
deny that any attempt at censorsliip 



Letters to 

is afoot. And when RIAA president 
Stanley Gortikov succumbed to 
pressure and agreed to labels that 
state "E^xplicit Lyrics— Parental 
Advisory." he admitted he had no 
idea what criteria would be used to 
determine the explicit nature of a 
lync. 

Are we really .supjKised to lielieve 
that this is a victory for the Ameri- 
can record consumer? A victory for 
supprv‘.ssion would Ih‘ more like it. 

The goals of the PMRC and its 
supporters reinforce the realities of 
a society drawn from the pages of 
"19M ’ We have already taken (he 
first s(e)Mi towards a future of plain 
brown LP jarkels, banning songs 
(runi radio and the jmssibilily of 
relnbulion against those who don't 
fall in line. 

Equally as distressing would be 
the knowlislge ihul j«irent» may re- 
fuse to let their rhildnoi listen to u 
non racist, non sexmt song about in 
terrarial love, or a plea for a non-nu- 
clear future, because someone 
deemed the subjects unsuitable 

It's not lisi late to let those who 
would taiiqier with our liberties 



the Editor 

know that it lan 't happen here! 

John Dougan 
Janiaica Ptam. Mass 

NEEDED; A COMPETITIVE SUN6SH0T 

It seems businesR follows a predict- 
able route The large get larger, and 
the small get stepped on. I'm think- 
ing about the relationship lielween 
retail giants and small, individually 
owned or operated storeR. The 
chainH have more cash flow and. 
with millions of dollars available, 
can cut corners, laying down terri- 
ble odds for the small retailer to 
match 

Whatever hap)M'iie<l to fair play? 
The Goliaths lieat down th«' Davids 
of rrlailmg without any semblance 
of a fair chance Now releases are 
dropfied on Goliath's limirstep and 
placed on sale dayR before th<- otfi- 
cial stm't reloaso, 

As for t’om|iact Discs, what a sto- 
ry that >K Walk into any of Goliath's 
stores and you womler where they 
get ail those CDs W»- order frv»m 
the same label, at the same place 
and at the .same lime, and mx-ive 
21) ' of fill If only u few are avail- 



able. who do you think gets the mer- 
chandise? 

First come, first serx'ed? I doubt 
it 

Carron Justice Waoe r 
Newsom's Music Co 
A lexandria La 

A (HIESTION OF IMAGE 
In answer to David Bernard's letter 
(Nov. IH) on the difficulty of photog- 
raphers getting permi.ssioM to shoot 
at comvrts, he should understand 
that Ihe arttst has an image to pro- 
tect. They want to be protected 
against third-rate phutugraphers. 
let alone annoying interferences 
with thi* music. 

Ann Mitchifts 
lYhiil^r CaM 



Articles and letters appeanny on 
this payr sene ns a /drum for the 
expression of itce-x of grnrnxl in- 
terest ('oH/ri6wfiows should be 
KUbmitterf (o /s NuroH'if^. Goin- 
mentary Rditor, Billboard. ISIS 
Bnuidutty. Xeir iork. .VJ! lOtUf 
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ONLY vs INTERVIEW! 



WOFFTHERECORD^^ 

f WITH 

MARY TURNER 



JoinMary Turner the week of December 9 as rock racho^ most listened- 
to interview program presents Pat Benatar m an hour-long Off The Record 
W Special. In her first national radio interview this year, the Grammy-winning 
f fodi 'n ' roll singer candidly talks about writing and recording her new Chrysalis L P, 
Seven The Hard the sentiment behind the alburn^ hit single. “Sex As A Weapon, 
luggling rock ‘n'roU and motherhood, prepanng for her first tour in more than 
^ three years and more To make sure you and your listeners don't miss 
W Mary's insightful Off The Record Special featunng one of rock)s 
r most celebrated singers, contact Westwood One now 
at (273) 204-5000 or Telex 4996015 WWONE 
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Barbra Streisand has 
just released what may be 
the album of a lifetime.” 



The New York Times 



The Broadway AlbumLL 
From Barbra Streisand 



'It's obvious that she still retains her 
power to galvanize. This is the 
Streisand that sent 'People,' 'He 
Touched Me' and 'Don’t Rain On My 
Parade' through the roof."-wash«gionRos( 



'What a knockout! What makes 
'The Broadway Album' so absolutely 
captivating is how in command 
Streisand is— of her voice, of the 
material, and of what she wants this 
album to be." -TfieNewKykPosI 



Her new 'The Broadway Album' 
is dazzling!” — New )trk[X»fy News 



'This is her best album in years. 
Streisand's versions of 'If I Loved You' 
(From 'Carousel') and 'Something's 
Coming' (From 'West Side Story') are 
among the best ever recorded." -usAioda/ 



Sounds like vintage Streisand. Long 
standing Barbra Streisand loyalists 
are about to have their loyalty 
rewarded." ~tos Angeles Herjtd 



'Lay down the red carpet for the return 
of (Streisand) to her roots. Streisand 
and show tunes are a matchless match. 
More please, Barbra, and soon.'-rvn/jteM.ig.vw 



'The Broadway Album.” New from Barbra Streisand. 

Platinum after only two weeks. 

Including the single, “Somewhere” (From “West Side Story”). 
On Columbia Records, chroihe Cassettes and Compact Discs. 



Produced by BtVbra Sirmand artd Peter 
Mal^esreol "SomelhinK's Coming” and 
Not While I m Around " poured 
RctuiU “I H<iw Drmned'/ 

'VWKissInAStudow" Somethmg 
Wonderful' produced by Barbra Streisand. 
Bob Esty. Paul Jabara . "Somnwhrrr" 
produced by David Foster. 

Eifcubvc Producers Bartxa Streisand 
.■md Peter Mat? 

PhotoRrapliy. Richard Cor/nun. 



See the closed session recording of Barbra Streisand's 
The Broadway Album" exclusively on HBO in ianuary. 
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Good News from RAB Chief Stakelin 

Advertising Up Again in ’85; ‘Strong’ $$ Outlook 



NEW YORK William Stuk.-lm. 
presidfiit and chii-f uxccutive tiffi' 
ct*r of Iht* Radio Advertising Bu- 
reau (RAR), has released liearten 
in^ statistics and chailenifini; nhser- 
vations on the stale of the industr> . 

In 198.V Sutkelin reports, radio 
advertisintr prew 12'' over I9S4 
■*We should rluse the year with $6.5 
hillioii 111 .sales, pivinp us three ban- 
ner years in a row.” he says 
”S|ieiidiiip was up 13.6' ■ on network 
radio. 11.4' for spot radio and 
about 11.7'- on the local level. Net- 
work earned $1427 million, spot sokJ 
$1.3 billion, and local revenues ac- 
rounleil for $4.0 billion." 



These increa-se.s. he |M»ints out. 
should represent a .substantial prof- 
it for hr<Kidca.slers. lus the country's 
iiiHation rate for the year came nut 
to about 4 • 

AtH'onlinp to Slakelm. "The out 
look fur revenues is stronp and 
should continue to be stronp into 
19S4> at prowth levels similar to 
those of lltSf),*' 

On a national basis, he coiilimies. 
adulu. 25 to .*>4 are the most request- 
ed demopnphic. followeil by the 11^ 
49 group Noting that ape and sex 
an* still the main determining fac- 
tors in buying lK>th national and lo- 
cal lime, he predicts that "lifestyle 




Commercial Free For Freedom. The crew at top rocker WBCN Boston poses 
after their recent "Commercial Free For South Afnca” day During the special 
12-hour broadcast, ads were replaced with comments and statements from 
experts and artists on the ^arthcid situation Standing from left arc WBCN 
program dtrecior Oedipus, former WBCN staffer Danny Shecler (currently 
produang "20/20" lor ABC-TV). 'Sun City" maestro bttle Steven Van Zandl. 
the station's r>ews d^ector Katy Abel, creatrve services director OavKt Bieber 
and his assistant Larry Loprele. and Or Wiihard Johrnon of the Free South 
Africa Movement 




JOHN BUIIR S CO. of New York ac<)uired Torliet Kadiu and lU Selcom 
Radio divDvKm laxt week Torbet arvd Selcom will become |Kirt of Rlair's 
Radio Representation Ifivinion. 



SIMON T. will resign his WliJ-AM-FM Chicago general miles manager 
post Jan 15 to hecome iiresidenl of the newly formetl liroadcast group 
Eric f'handlor Communications, The I>is Angeles-bascd company has 
yel to settle on iU first acquisition, but is seeking pro|>ertieK the South- 
west 



TEMT METCILF is ajqMiinled general manager of WKIX-'WYLT Ra- 
k-igh-'Durham. N.('. Refore piining the Mann Media outlets. Meteulf 
was regional sales manager for iK'cision Data Comfiutcr Coristration 
of Atlanta 



AMCOM 6EMEUI CORP. made iLs third acquisition recently with the $2 2 
million purchase of WRIT Hendersonville. N C W'hen the transaction 
clears the E'f't* And'om will own bring iL> ownership eouot to live sta 
tioris Longtime Capitol Broudeasting executive Wally Voight has 
joiiieii Am('om a.s eor]iorate vice prvMdenl 

OONREY MEDIA names Diek Sadar general manager of KOCM KM New- 
(Hirl Beach, Calif A former operations manager at the easy listening 
outk-t. Sadar was must recently with K WIZ S;tiila Ana. ('alif 

TERESITA PIN6REE iH-eotiH- . director of business affairs ' radio for Chase 
Broadcastiiip. tin* rec'vntly formed (Kin'iii firm of the Ten Eighty 
I Corp , which owns WTIC-AM-P.M Hartford, ('onii Ibiigns* bad held 
I the -ailie title for Ten Kiplilv 



and psychugraphic factors will have 
an increasingly important role in 
the next few years." 

There is "lots of talk alsiut target 
marketing, market segmentation 
and selecUsi buying based on life- 
style," Stakelin say.s. But. he adds. 
■■^eM' cuiicepl.s are not yet lieing 
translated into reality when media 
UH Isiught " 

According to the RAR chief, in- 
du.strH*s posting the biggest gams 
in radio use include .su}>ermarkets. 
lumber Stores and home renters, 
chain stores, state k>tterK*s and mu 
sic stores 

(’iting statistics from the Niilion- 
at Assn of Broadcasters. Stakelin 
says one of every three radio sta- 
tions lost money in 19^4 "With 
9.21X1 existing station.^ and another 
1.000 KM licenses about to be 
awarded by the E'C(*. radio u. an in 
tensely competitive husiness," ho 
notes 

Ekrhoing other observers. Stakelin 
stresses that cost effective ofiera- 
lums w ill Ih' become more and more 
crucial. This tH*s into what ht* calls 
the industry'^ "first generational 
Iraiisforiiialion." Now fiU years old. 
the busme.ss. he says, "is losing its 
founding generation of showmen 
and eiitrepreiK-urs. They are being 
replaced with professional manag- 
rfK lake any major rhange in pt'r- 
(('onltnued on page 16! 



WWI/Mutual 
Deal Sealed 

NEW YORK Westwood One's 
acquisition of Mutual Broad- 
casting (Rillbounl, Sept. 2H| has 
lieen linalizcd The selling price 
incluiie.H $:tn million in nish and 
notes, plus 210 , (NiO shares of 
Westwood One common stock 
l,ji.st Thursday |5). WWl's 
common stiK*k was selling for 
$44 a share, up from $31 a 
share when the transaction 
was announced m September. 
At $11 a share, the Amway 
Corp.'s (Mutual's former par- 
ent) common stock in WWI to- 
Uls $f).240,(NMI 

Reducing the longTange 
purchase price is Amway’s 
agreement to buy $5 million of 
advertising on Weslwot>d One 
or Mutual priigrams over the 
next 48 months. In addition. 
Amway. which retains its satel- 
lite distribution system, will 
carry Muliml Radio Network 
programs free for WWI for 
tbfx*e years The cost of tins 
tniasinission is e.stimated to 1 h> 
worth $4 million each year in 
tiMluy's dollars 

WWI chairman and presi 
denf Norm I’liUir. calls the 
trunsaction a "classic negotia- 
tion III wliH'h Ivilh iKirlies wen- 
able to aebiexe lh«‘ir res|s*ctive 
objeetives at a .satLsrurlory net 
cost " The financial communi- 
ty. Batti/. coii(iiitii*s. eslimal(*s 
that the de.il ainoiinis to $22 
million net cost to WWI 



BLACK/URBAN 






Programmers rriral whg Ihrij hair jumped on 
/>or/ir«/or nc/i rrleases 



POP 

With all the talk of frozen playlists during the holiday season. KKBQ 
Houston program director John I ^nder apiiears to be entering the pe- 
riiMl with some relatively generous and adventurous programming de- 
cisions First off IS Kortune’s "Star>" (MCA/Cafnel), a debut track 
whKh Lander likens to REO Sjieedwagon'^ "Can't Fight This Feel- 
ing " With Doug E. Fresh's rough-hewn rap, "The Show, having 
made a big splash earlier at KKBQ Under flipped the 12-inch to t«t 
"U l)i Da 1)1" (Reality/Danya-Fanusyi. "This us pulling gigantic 
phones for us," he reports. Mr. Mister's "Broken Wings has yet to 
jieak on a national level, but Under ha.s already jumped on the band’s 
second single "Kyrie" iRCAl The tempo is ju.«l a ud slower here than 
on Mr .Muster's first hit. he notes. Jumping into album tracks. Lander 
has pulled Arcadia's "Keep Me In The Dark" iCapitol). a song drawing 
more big phones for KKKy, as is Atlantic Suit's "Secret Uiverx" 
(A&M) and Sly Kox s "Ufs V,o All The Wav" (Capitoli. Getting back 
to the season at hand. Lander is a bit (leevvd that Whaml's "La.«i 
ChriHtmas" and Baud Aid's "Do They Know Il's Chrivtmai" have not 
tieen reserviced by Columbia "Obviously." he says, "everybody's got 
their copy of 'Grandma (nit Run Over B> A Reindeer.' but m the inter- 
est uf sales at least, thesv- should be re-released " 



The Temptations are back in a big way. according to W .\NT Richmond. 
Va program director LaDonna Monei-Kreeman. Working from their 
new "Touch Me" album on .Motown. Monet-Fn*eman t> e»|>ecally fond 
of "Don't Break Your Promise To .Me." "lt'> the firsi time they’ve 
rraltg been singing in a king time." she says. "They’re going back here 
to the tradiliimal harmonies they're known for." Also in demand at 
W.\N'T IS Stephanie Mills' "Stand Buck" (MCA). "This is a little more 
dance-onented than what she's been doing before." note* Monet-Free 
man From the imlie ranks, she suggest* that urban colleagues check 
out the Force M.I) 's’ "Tender Ia»ve" (Tommy Boyl. a track from the 
Staten Island act's new "Chillin’." "This us one of those rare songs." 
she says, "that has the ability to l»n<lge the gap between what teeny- 
lK>[>pers like and w hat adults like." .And Sade gets another vote of con- 
fidence on her st*cond Portrait album "Promise " from WANT Monel- 
Freeman says the Nigerian singer has no douhl avoided the sophomore 
slump, calling the album a "great folkiwup " Standout tracks in her 
opinion include "Il's A E’rime" and "War Of Hearts." 



COUNTRY I 

(>m*e again on a Christmas theme WC \0 ELiltimore program director 
Johnny Dark got pushed into playing PinkanI k Routien's ".A Christ- 
mas Gift” a little Itefore he wanti^ to. "Normally. I wait until the sec- 
ond week of l)ecenilier[toadd sea.sonal tracks V notes Dark. It wasn't 
Warner Bn>s that forcv»d Dark on the record, but some demanding lis- 
teners who woubln'l .settle for u few tests runs of the .song’s prv- re 
lease cassette. Rush rek-aswl by the label, the song is not Pinkard & | 
Bowden's usual panMly fare "Richanl (Rowden] warned me. 'Don't * 
wail fiir lh4* punchline on this one This ain't funny'." says Dark .A 
"tiHichiiig'' look at the k»*s of a IouhI one. "A CTirustnias Gift" sjwts a 
plienonK'nul lyrw* line whurh is already drawing a great response for 
Wl’.AO. says Dark Aix’unlmg to the PI*, another great set of lyncs 
can be found <m RonnH- Kol>bins' "latvers That 4<ive la>vr \ Had ■ 
Numc" l('oliiinlna) And .Alabama's RCA Christmas albtiin us naturally 
d»nng well. Dark us purlieularly fond of the single "Joseph And Alary's I 
Child." Knino.KVMN ' 
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CHUM-FM No. 1 in Toronto 

AOR Outlet Triumphs in Fall Book 



umirr iosers am vinmrs 

KJF(> AnK«^ltf5 
<urt»n ci>nli*mpor»r>'* 

Contact- Drmstr Smith 
C*sh«ng in on California 'a m*w k>l- 
trry was a natural for nmiar 
Smith, promntiim dirKtor at KJFl>, 
who saw an opportunity to turn lot* 
ury losrrs into KJFXi winm?r» In 
the first thm* week* of the promev 
tion. Smith says, the Rlation re- 
ceived 5.000 losini; ticket*. 

From this pool, four potentially 
winninj; tickets are drawn each day 
Plugpn); KFJG's dial position into 
the campaign, contestants ur\> given 
i:! minutes and 30 seconds to re- 
spond Grand prize is a Chevette; 
other prizes range from color tv 
sets to radios and cassette players 
Contestant* ran enter as many lot- 
tery ticket* a* they wish. and. of 
course, postcards are also accepted 

Princ e s • let s go crazy- 

Will never make the playlist at coun- 
lr>’-formatted WKJN Baton Rouge 
But the song title certainly became 
a "Kajun 103" catch phrase during 
Its "Most Outrageous" contest. For 
better or worse, qualifiers such a* 
"legal, safe and moral" were includ- 
ed in the contest descriptions, but 
the winners managed to get pretty 
crazy any'way During the last Sat- 
urday of November, contestants 
gathered at Catfishtown in Baton 
Rouge to deliver acts of insanity 



promised to "Ston The Morning 
Man" during the weeks pri>ceeding 
the event 

Taking her cui*s from the syndi 
cated "Hmey Wine" bits, grand 
prize winner Kris Buffalo brought a 
vat tilled with 48 gallons of Hiney- 
flavored Jello Accompanying Buf- 
falo were friends (Kising as charac- 



lers in the fictitious vintner's tales 
After a brief performance, the re- 
portedly hefty winner went on to 
wrestle Stan m the Jello vat. For her 
efforts, the lady Buffalo won a two- 
karat iliamond nng provided by Jon 
Lord Jewelers, which resides in the 
Catfishtown Mall 

(Continued on page ISt 



TORONTO This city has yet anoth- 
er King of the Hill in radio CHl'M- 
FM. which had been in third place a 
few months ago. has overtaken 
CFTR and CFRB to snare the No. 1 
s(M»t in the inlluential full book, ac- 
cording to the BUM bureau of Mea- 
surement. 

CPTR slipjied to third, and C'FHB. 
still adapting to a new format 
geared to a slightly younger audi- 
ence. held firmly to second place 
and was find in terms of total hours 
tuned. BRM says. 

The news was best, however, for 
CHUM-FM and programmer Ross 
Davies, who has softened the sta- 
tion's AOR format somewhat and 
found a broader audience CHUM- 
FM had 1.029.300 listeners in the 
rating {>erioH. Interestingly enough, 
its audience of l,U29,fi(iO was good 
only for third place in the summer 
book. 

The station is well down the list in 
terms of hours tuned—in sixth 
place, with 5.768,000, But for the 
next few months, CHl'M-FM can 
proudly proclaim itself the top spot 
on the dial m the toughest Canadian 
market. 

The book was also a boon for 
CJCL, the once minuscule outlet 
that has cashed in on the success 
this season of baseball's Toronto 
Blue Jays. As its local-area broad- 
caster. CJCL was a beneficury of 



the Jays' division-winning season, 
and It seems some of the games' lis- 
teners stuck around for the sta- 
tion's "gold" format. 

The new book (luts CJCL sixth in 
the market and fourth in terms of 
adults 18-plus. CJCL was fourth 
overall and second among adults in 
terms of hours tuned. 

It was not as great a book for 
CHUM-FM's sister AM station. 
CHUM still hangs tough in fourth 
place, but seems to be attracting 
neither many adult listeners nor 
many loyal young listeners- 
The BBM survey was taken the 
last week of September and the sec- 
ond and third weeks of October. 
Station* and their formats are list- 
ed. with circulation land hours 
tuned); CHUM-FM. AOR. 1.029.300 

(5.768.000) ; CFRB. MOR. 1.003.100 

(11.373.000) . CFTR. rock, 976.600 

(6.550.000) . CHUM. rock. 785.800 
(.3..502.000): CKFM-FM, adult con- 
temporary, 714,300 (6,152.000); 
CJCL. golden. 714,300 (6,328.000); 
CBL. information. 589.800 

(5.637.000) ; CFNY-FM. progressive 
rock. 506,000 (3.870,000); CHFI-FM. 
beautiful music. 499.800 (3,947,000); 
CKEY. MOR. 417.800 (3,597.000); 
CBC-FM. classical, 354.000 

(2.251.000) . CKO FM. news. 294.000 

(1.501.000) . 




Heart of the Matter. The as team on SateiMe Musm: Network’s 24-hour Heart 
& Soul" format gathers to celebrate the program's debut, which aired on an 
initial affiliate list of 17 stations late last month Standing from left are Heart & 
SouT air personalities Aivin John Waples and Rick St Oair. operations manager 
Jerry BoukSing. and "HAS ' talents Lynne Haze. Lora Cam. Ron Cooper and Bob 
Jones 
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UAKKY (i’KKM>i* ha» reMt'ru**! 
his post as program dirt'Ctnr at 
WLLZ Detroit to return to the 
|in>grammiiig seal at his former 
home, WYNF Tampa/St. fV'ters- 
burp Curelop. who had pro- 
prummtHi the AOK for Iwo-und-a- 
half years under its Taft owner- 
ship. returns lo the new TBS 
outlet at the request of GM 
George Sasson. "We re commited 
to AOK in this market," says Sas- 
son. who joined WYNF in August 
from a similar post at another 
CBS acquisition. KRQRSan Fran- 
cisco "We wanted a strong AOR 
guy. and Carey ts it" 

Curelop replaces Murk Zintel. 
of wlK>m Sasson says. "We simply 
didn't see eye to eye on philoso- 
phy " At WU7. evening man and 
music director !>«>ug Podell is fill- 
ing the PD post temporarily Of 
Curelop's departure. WLLZ GM 
Michael Solan says. "We'rv very 
sorry lo see him go." 

V/kIF DETROIT put its new 
morning team on the air last Mon- 
day (2| with the appointment of 
Motor City natives Ken Culvert 
and Jtx Nipote. As you'll recall, 
the "RIF Morning Show" ha<l 
been filled by Jim Johnson uii<l 
George Haler, who ignored 
WRIF's right to match clause 
when their contract expired Sept. 
30 and went lo AOR competitor 
WI.I.Z WRIF. in turn, ccmvinivd 
the courts that the pair had 
breached their contract, and sub- 
sequ4 ally the duo cannot return to 
WLLZ until the T.l-day right lo 
match period expires Saturday 
(14>. In the interim |ieno«l. WLLZ 
launched a "Free The Hostages" 
campaign, while WRIF program 
director !ilirhael Mayer went 
about secunng his new team Cal- 
vert is an II -year Detroit rock 
jock. Iiaving heated 'RIF'.s midday 
program for the laat several 
yearn. Hin replacement in that 
shift will be announced shortly. 
Calvert’s partner Nipote has. 
worked an an actor and come<lian 
in Los Angeles for the pant nix 
yearn, appearing in several tv 
nputn and shown. According to 
WLLZ GM Solan, Johnson and 
Baier will gel iheir show rolling 
for good on Monday f 1*>> 

Still in the Motor City. Prut- AC 
outlet WNIC h»sl longtime "I’ll- 
lowtalk" host .Alan .\lmond. No. 
Almond dirl not go to new lielroit 
pop outlet, M DTX. as several oth- 
er WNIC nlaffern recently have. 
The air talent han )um|>e<i lo dins-t 
AC rom|(etitor M MJC. Ri-placmg 
Almond at WNIC ks host of the 7- 
midmght program m Johnny Wil- 
liamH. a 14-vear veteran at CKI.W 
Windsor, Cunmla WDTX ha^ 
added another new -taffer Mike 
Rradlry. who comes on iMsird as 
anMxUiiit pr<»gmni director -Urt- 



ing Feb 1- 

For all you Trivial Pursuit funs, 
here's a bit of industry history to 
< nmmit to nwrimry /..ast Satunlav 
(Tl marked the 2ijth anniversary of 
W.\IU' New York's debut an a 
nx'k'n'ndler During the ntation'n 
four-year climb to dominance 
(when It aikqited the "WA-Eis'alle- 
("■ mottoj. several of today's radio 
legends were cutting their t*H-lh 
The list includes Cousin Hrucie 
Morrow. Jack Carney. Sroll 
.Muni, Dan Ingram. Herb Oscar 
.\ndenon and sportj>caster How- 
ard Conell on the jock side. Hal 
Neal on the management sale, and 
programmers Rick Skiar and 
Mike Joseph. 

SjH'uking of radio legends, or- 
ginial W.MCA "Good (>uy" Dan 
Daniel joined WHN New Y’ork 
last Monday fJl in the 4 7 p m 
shift A New York regular. [>amel 
was morning man on WYNY lie- 
fore the Harris & Hams team got 
together In joining the [>oubleday 
country outlet. Daniel Is working 
with slalain manager Ruth Meyer 
for the third time in his career 
"We're going to keep doing this 
until we get it right." .Meyer jokes 



Carey Curelop 
leaves WLLZ 
to return to WYNF 



The refrk;erati)R r.ace i.. 

Vinyl apjiears to have been won by 
Motown and the "Morning Zoo" at 
MROQ Charlotte. N C , who got 
their "Fng-O-Ralor” rap lo the 
slrecU* Nov. 27 Available xs a sin- 
gle and I'J-mch. the bit tumeil to 
vinyl product in little over three 
weeks, reports WROQ program 
director Reggie Blackwell. The 
morning cohorts are working un- 
der the "ROQ-ln Zoo" moniker 
Another »et of jocks going on 
record is liw team at M HTZ New 
Y'ork. from whence the .\nsla al- 
bum "The Z-KHl Morning Zoo 
Greatest Hits, Vol One" shipped 
Monday Hq. Z-HNI'h pna-eefU from 
album sale.s are going to Die sta- 
tion’s Baby DJ Children’s Chan- 
ties. The album features a wide 
range uf character bits, phone 
calls and parody commercials. 
Also of note is the album jacket it- 
self. which features PD Scott 
Shannon and his entire Zoo crew 
in a Pnnce-ly rock'n’roll setting 

Lor SIMON gives up his morn- 
ing show at hKHK I»s Angeles to 
assume the music director diils's 
that Du> id Hall gave up lo pursue 
his vmciHiver career North a 
bit at anotlo-r CBS outlet. KKt^K 
San Francises*. Marianne Stone is 
add«-d to tis- Km'ker staff as us^is 
lant to the programming and pro- 
iiioliori clepurtinents She b.nl held 
'.iniilar |H>sts with NV UK I,oiig Is- 
land an.l MSKW-FM S* w Y«>rk. 
anil wa> most reivntly on stall at 
halz’s Bay Area office Joey 
Kevnolds' -uv{M-n>ion at MFII.- 
AM PhiladeipiiM iBlIHx.Hnl. Dec 
7) ended List week, w ith the oldn-s 
outlet opting til lei him go ts-cause 
Ilf "incoMMsU-iica-r. with the sta- 
tain’' jmiIh ios ami direi-tives " 



I 

Washington Koundup 



BY BILL HOLLAND 

ArBITRO.N' .S DECISION l>hl 
month to ninduct "continuous" ru- 
ilio audience measurement (four 12- 
week surveys a yearf in the top 75 
markets continues to draw fire 
from broaiica.sters. Both subscrib- 
ing and non-subscribing stations, in 
a just-released NRBA survey, were 
more than SO"- against the dectsion 
The results were passed on U> the 
Arhitron Radio Advisory Council 
(whtch was bypassed in the move). 
.Advisory Council chairman Larry 
Wexler now says that Arbitron 
should have announced the in- 
enrased measurements "at no extra 
cost to the stations" involved. The 
Council met last week tn Scottsdale. 
Ariz , to discuss the controversial 
matter 



(Continued from pajfc U) 

hormel, this industrywide change is 
accompanied by certain anxietie-< " 

Stakelin refutes the notion that 
radio's innovators are being re- 
placed by "number crunchers and 
techniKrats The forms of innova- 
tam are changing." he says, "but 
the spirit in radio remains the 
same." 

The generational shift, he contin- 
ues. coincide.'^ with changes in ecie 
nomtrs and government regulation, 
making the busim-ss a "two-tiered" 
industry "Wc have the 'oiieraiors.' 
who aim to maintain ownership over 
a long pcrioil of lime And we have 
the 'trader*.' who si*»- ndio as an 
arena for buying and selling, w here 
ojHTators are im|H>rtanl only in so 
far as Ihey Mi»lain or mcreuse the 
purchase or profit |Mitenlial of a 
sUtiuii ’ 

Supporting this theroy. Stukelm 
stales limt 4-’W I'.S. outlets were 
sold in I'IH4. while the first six 
month* of lift'-*) alone saw list sta 
lH>ns ehaiige liands 

On the regulatory side. Stakelin 
recalls Die FCC'a advanc'd tax in 
<'enliv«'H lo pronioU’ miimrily owner 
ship, clinuiiatein of the ”7-7 7" own- 
ership iimitalinii. amt th«* n-muval of 
the prtibiluoii against "tratTicking." 
whf-rein stations h.id to Im- held for 



Us'CLf SAM S.AYS (he public 
owns the airwaves, but now the 
government i» saying that broad- 
casters must j«y. The Senate, like 
the House, has pa.ssed a budget 
package that includes cost-of-regu- 
lation fees For examples for 
renewals. 1500 for minor change a\t- 
plications for commercial stations. 
$l,t<00 for new KMs and $2,000 for 
new A.Ms. The fees are seen as a 
tradeoff fur relaxi*d rules govern- 
ing broadcasting 

No UCHID LIFE. EH’ That’s tht 
message from Canadian Federal 
Health Minister Jake Epp. w-ho is 
asking that lieer broadcast ads be 
cut m half and that beer ads promot- 
ing "the good life " and featuring ce- 
lebrities be axed. Nu government 
reaction yet. 



at least thri*e years before sale. 

The renult of these changes, he 
says. IS the emergence of purchase 
pnees which "refUn-t nv>re what a 
buyer can do than w hat a seller has 
done " The resulting reconl selling 
prices, he continues, are altering 
statHins' debt-to-equity ratio, caus- 
ing broadcast investors lo play 
"close to the margin where skilled 
operators make all the difference " 

Finally, Stakelin post's four chal- 
lenges to broadcasters in the com- 
ing years The first is lo "revitalize, 
re-posiiion and re-murkel the .AM 
band." Secondly, Ik* says iqwrutors 
must Uickle tile burden of defining 
and meeting new economtt'S of srale 
without "saenfinng either our local 
rooi-s or radio's ability to pmgram 
dir»*ctly to the needs of sperific nmr 
kcl segments." 

Thuvlly, he asks broadcasters to 
take advantage of developing tech- 
nology whwh will "further splinter 
consumer's use of media, giving m 
dio opportunites for distribution on 
cable or the creation of even nar- 
rx)W«T jirograni formats." Last but 
not leu.st. Stakelin {mints to the ag- 
ing of the {Hipulalion and the di 
verse f4*rn»* of programming that 
w ill tie nt-x-ded to adapt radHi to that 
matuntj' 



M'.KK canadun problems 

Kep. Thomas Luken (D-Ohio) is up- 
set about the way Canada treats 
American broadcasters along the 
border Canada denies tax breaks lo 
advertisers buying time on L'.S. sta- 
tMins and limits the amount of U.S. 
programming Canadian stations 
can broadcast Luken says these 
anil other haasles are "impediments 
to the fair and free flow of 
information " 

Taking exception to the 

FCC's proposed plans lo relax the 
duopoly rule— the common owner- 
ship uf two or more AM stations in j 
the same market — is the National tf 
Black Media Coalition, which sa>*s 
the Commission shouldn't move 
ahead with the idea unless it is very 
sure that AM radio "is m serious 
danger of economic disaster" 

Ivu.-. ON VOI R DIAL’ Could be in 
the future, say L'.S. returnees from 
a recxmt international planning con- 
ference of radio and television 
broadcasters in Geneva. Among the 
telecommunications decisions was 
approval of a rv|)ort to expand the 
AM band to 1705 kHz tn the M'est- 
em Hemisphere. 

The fcc review board hu 

reversed a decision that granted the 
applicatHin of Bald Eagle Media Inc. 
for a new FM .-tation at Bellefoote, 

Da and denied competing Talley- 
rand Broadcasting In its revers^. 
granting Talleyrand the application, 
the Review Board found that Tal- 
leyrand’s "overwhelming" advan- 
tage for local resilience was a deci- _ 
sive farli>r. and Bald Eagle'> broad- 
cast experience only a "minor 
factor ■■ 



PROMOTIONS 

iContniued from poffr ISf 

WpLJ N£M YORK is packing a 
{Miwerful punch while promoting, 
with MGM r.A and the New Yorii 
IV)si. the laU‘st SylvesU-r Stallone 
sequel. "Rocky IV" F^rticipating 
via postcards, the winning l»tenvr 
got a tnji for two lo Los Angeles for 
a premiere screening of the film and 
a followup hash. Runners-up in the 
cxmiest were eligible for screening 
tickets to "Rocky IV’s" debut in 
Manhattan .After promoting that | 
manly event. W’PU turns its atten- 
tion lurk to Its many female fan.<( 

The latest treat for the ladies is a 
specul night at I'hippvndales. dur- 
ing w hich hiwer 95 morning man 
Jim Kerr will ho.*t the segues be- ^ 
twecii one mate tease act and the 
next. In making this a(»|iearance. 
Kerr liecomes the first special guest 
Ml' at the lailies-xinly club 

The I'HU'.XGO BEARS may have 
lost to Miami la.st Monday, hut 
M’.AV.A Wa.shmgton came out a win- 
ner thanks to lU "M'.AV'A Stroh's 
Refrigerator" contest In u twist on 
the familiar "ji‘llyl»ean count " pne 
ntoiioii. W.aVa listeners were 
askwl lo gucKs hi»w many ounces of 
Stroh's iKvr wort* stored m the sta- 
tion’s refrigerator Naturally, the 
winning esUmute brought a listener 
the brand new fndge and the brew ^ 
ski5 housed wiihm ii. niyt tnt.t min 




Hogs on High Ground. WMZO Washington's Mary Bail engages in a iittie 
silliness while overseeing the station's "Bowling For Sunshine ' a (und-ia<ser lor 
(he city's Sunshme Foundation To Sail's right is Foundation toondor BiH 
Sample The pae « surrounded by members o( the Washington Hogettes. just 
one ot many nolabte O C groups m attetxlance Atpressbme. 'Bowling For 
Sunshine ' had raised S40.000 m pledges for the Foundation 



RAB CHIEF WILLIAM STAKELIN 
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Ail That Jazz. Longtime Weshingion lazz expert and announcer Felix Grant, 
len. gets a little help from ledow Brazilian music enthusiast Stan Getz while 
celeprs^ng hi$ 40th anmversary on the air. The party took place at Blues AHey. 
where Getz played a rousmg set in tnbute to Grant, who can now be heard on 
MflC-AM 




Beauty and the Beat Oonna Wirtn ot MSGL Naples. Fla accepts the 1965 
~disk locfcey of the year" award from the Naples chapter of the Flordia Country 
Music Assn Wirvi been with the live-yoaf-old station, the No i country 
oiAlet in Naples, for the past two years Presenting her with the award a Carter 
Benfieid. vice pres<deni of the CMA 




Cruise Coniroi. A» personaiibes from WJMK ' MagK 104 FM" Chcago gather 
et the station's promotion paddy wagon for an offtciai piciure of the solid gold 
crew. Framed by the Windy City's shylm© are. from left. John Charleston, Amy 
Scott, Pat 0‘KeHy, Joel Sebastian, Ron "King B" Britain and "Wild l-Ualian " Dick 
2K&or>di 







Academia at WFNX. WFNX FM 
Boston staffers team up for an 
interview with Professor irwin Corey, 
"the world’s foremost authority.” 
Joining the Professor, secortd from 
left, are. from left, program director/ 
operabor>s rnanager Michael Bright 
and the station's arts and 
entertainment diiectof Henry Santoro 
and maiketing/promoiions ^rector 
Gayle Gkick 



OJ DoughTHit Delivery. WDKX 
Rochester, N Y morrvng personality 
Kevin Mornson delivers doughnuts 
and coffee to one ot the winners m 
the station's "OKX OoughrHit 
Oebvery “ Durtng the campaign, local 
businesses are asked to state why 
they should be served this privilege at 
9am Mornson. formaRy dressed and 
travelkrtg via ivnousirte. is shown 
bnrtgmg breakfast to Ermslme Smith 
Of R T French's corporate 
headquarters 





Taylor "Oh The Fhtz" at 
KROQ. Spanow recordirtg artist 
Steve Taylor, nght. is happy to be 
visiLng with popular Los Angeles rock 
air talent Raymond Bannsler at 
KROO to promote his latest album. 
"On The Fnlz.” 



Wall Wrestles with the 
Wlldman. KVEG-AM "Vegas 
Country" morning man Walt Reno 
MCs an autograph and phoio party 
with professiorral wrestlers at the 
Showboat Hotel 6 Casino in Las 
Vegas Reno is pictured here with the 
winner of the American title match. 
W4d Jack Armstrong 




)AflO OECEMBEP f4 198b 
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Billboard 

TOP ROCKTRACI^ 



No part ttv^ pubi^ «t<on 
■rttf ot 'vp'ooiicM »Tor*a m any ralf^a^ Of Ifanyranad rt any 

•orm or by any maany atecIrpnK. <n*cfunKa< pho(ecopyM>e racordmc 
otharaiM mmout the prior vnrtan parmiyMn o4 tn« pwMsbar 




adio 




i<featured programming 



BaRNKTT KOBHINS Kntcr- 

priH4><v. Iht' Ennno, ('ulif -bast'd |irc>- 
ducer/distribuiur. has be^n actively 



amonR others . . Wi! hope you 
caught Wentwiind One president/ 
chairman Norman J. Pattiz last 



Radio Network, three hours. 

Dec. 14-l.S. Oeorpe* Harrison, 
Dick Clark's Rock. Roll & Remem- 



1 






S 


STEVIE NICKS 

MI1«M 


TALK TOMt 


lop The c»m|iany'a ‘‘Supemlsra IH* Hopefully Kinp was respectful to 


Ciec 14-15. T.G. Sheppard. 
Weekly Country Music Countdown. 
United Stations, three hours 


2 


i 






SIMPLE MMOS 


ALIVE 4 KiCKiNC 


weekly one-hour Reries of musir 


NBC Radio NelworkH appoints 


3 


3 






pm TOWNSNENO 


FACE THE FACE 


profiles and features. RKE will 
serve as producer, and the senes 
will become part of the LBS Net- 
work propramimnK library bepin- 
ninp in 19)^ BRE has developed an- 


rhomas C.N. Evans director, re- 


Dec. 14-15. Tereaa Brewer. The 
Great Sounds. United Stations, 
four hours. 

Dec. 14-21, Creedence ('learwa- 
ter Revival. Solid Gold Saturday 


4 








THE CANS 

iLfunt 


TONIGHT SHE COMES 


esearrh. sales planning and sales 
levelopment operations, has been 
with NBC since 19 k 0 At The 


S 








MM 4 The mechanics 


SUNT RUNNING 


6 




10 




me^TAN 


SEX AS A WEAPON 


other CHR propram. ‘'Rock Super- I'niled Stations. Brian Klausner is 
siarN *KG.*' a monthly two-hour appointed controller. He had been 
senes featunnp such artists as l%il manager of syndication accounting 
Collins. John Cou(;ar Mellencamp. at the ( BS Entertainment 
Heart and Tears For Pears Divitinn. jank'E (.insbeiu. 


Night. Lnited Stations, three 


7 


9 


9 




ASIA 

0£<TI>. 


GO 


Dee. 15-22, Kay Gardner. Musi- 


8 


8 


4 


14 


JOHN COUGAR MELLENCAMP 


SMALL TOWN 


streams, two hours 


9 


II 


12 




ZZTOP 

MM*aMK 


CAN T STOP flOCKIN 


Additionally, the tW'O-and-a-haJf- 
year-old company has scheduled a 
variety of year-end holiday music 
specials via its Bir Event Radio 
Network. This custom netw'ork in- 




Dec. 15-22. Nirk Lowe. Rock 


10 


S 


2 




22TOP^ 


SUEPING6AG 


Moir u a arrA7y calendar af up- 
'omkng netu.'ork and syndicated 


one hour. 


11 


13 


19 




SURVIVOR 

sconiawn 


BURNING HEART 


Country Closeup ChnKtmas Spe- 


12 


14 


II 




olVfNns 


PLEASURE AND PAiN 


eludes H package of 10 holiday and 
M{>ecial event programs scheduled 
throughout the year for CHR. AC 
and urban formats *'Hui RTs Of 
’KS” is a three-hour Kew Year’s Eve 


music nprnals. Skiufs uHth muitt- 
ule dales indicate local stations 
hart option o/ broadcast time 
ind dates. 

Dec. 13-14, Julian Lennon. On 


cial, Narwood Productions, one 


13 


10 


7 


10 


RUSH^ 


THE BIG MONEY 


Dec. 16-22. Phil Collins. Off The 
RtKord Specials with Mary Turner. 
Westwood One. one hour. 


14 


12 


11 




R4XS 

ETlVTC 


THGTME 


IS 


IS 


13 


22 


DIRE STRAITS 

MPNio laV/y 


WALK OF life 


review of the top dU No. 1 hits, and 
will include entertaining features, 
trivia, interviews and surprise 
guests "Black Tie Only" is a three- 
hour special highlighting the top 30 


Dec. 16-22, Jon Butcher .Axis. In 
Concert. Westwood One, 90 min- 


16 


19 


22 




THE ALARM 

flS 


STRENGTH 


Dec. 13-15. Bryan Adams. Men 
At Work. Wham!. Rock Around 
Tie World, Bamett-Robbms. two 


utes. 

Dec 16-22, Olivia .Newton-Joha. 
Part II. Star Trak Profiles, 


17 


17 


20 




STEVIE RAT VAUGHAN 

f"C 


CHANGE IT 


II 


22 


32 




PETE TOWNSNENO 

*rco 


GIVE BLOOD 


hits on the urban/ dance charts 
"Street Beat" features a special edi- 
tion Rtamng Whitney Houston. Ray 
Parker Jr.. Tina Turner and others, 
For Christmas. BKE will present 


nours 

Dec. 13-15, Hit TV Themes. CBS 


Westwood One. one hour. 

Dec. 16-22. BilU Ocean. Special 


19 


23 


25 


4 


2 2 TOP 
raMt'Cn aaos 


STAGES 


tadioradio. CBS Radio Network, 
hree hours. 

Dec. 13-15. Kool & the Gang. 


Edition. Westwood One. one hour. 

Dec. 16-22. Tommy Dorsey. En- 
core with William B. Williams. 


20 


20 


23 


4 


WW 


MANHATTAN PROJECT 


21 


21 


24 




WANG CHUNG 


TO LIVE AND DC IN LA 


the 12-hour ".4n Original ( hrint- Street Beat. Bamett-Kobbins, 90 
mas." RRE will continue to develop minutes. 


Y^estwiMid One. two hours. 

Dec. 16-23. John Parr. Inner- 


22 


1$ 


16 




COjEMONS 4 J BROWNE 


YOLTRE A FRIEND OF MINE 


programming for LBS. as well as Dec. 13-15. .Mandrell Sisters, 

producing and syndicating its own .American Country lAirtraits. Bar- 
shows nett-Robbins, two hours. 

Q Dec. 13-15, Supertramp. Super- 

tiADIO EXPRESS has already star Concert Senes. Westwood 


view. Inner-View Radio Network, 
one hour 

Dec. 19-21, A '60s Christmas. 
Don & Deanna On Bleecker Street. 
Continuum Radio Network, one 


23 


26 


28 


5 


LOVERBOY 


DANGEROUS 


24 


18 


14 


10 


WKNT^. ROCKER 4 SUCK 


MEN WITHOUT SHAME 


25 


NCW^ 


QUEEN 


ONE VISION 


prepared its catalog of program- One. 90 minutes, 
ming for debut at Midem in Janu- Dec. 13-20. Crystal Cayle. Coun- 

ao' The Los .Angeles company was try Today. MJl Broadcasting, one 
formed by industry veteran Tom hour 

Rounds specifically to market and Dec. 13-20, Kiss. Metalshop. MJI 


hour 

Dec. 20-!^ Greatest Christmas 
Songs. CBS Radioradio. CBS Radio 
Network, three hours 
Dec. 20-27. Christmas Special. 


26 


33 


47 


3 


STEVIE NICKS 

•tanas 


1 CANT WAIT 


27 


24 


21 


7 


AEROSMITH LET THE MUSC DO THE TALKING 

UfffX 


28 


28 


34 


4 


JONI MTTCHEU 

cftrrN 


GOOD FRIENDS 


dLstnbute radio programming inter- Broadcasting, one hour 
nationally. Two recently acquired Dec 14. Top 20 From IK Yean 

programs are "The Ballad Of John Ago Today. Super Gold. Transtar 

And ^oko." featuring the words Radio Network, four hours, 
and music of John Lennon and a re- Dec. 14-15. Johnny Tillo(.<uin. 


Country Today, MJI Bruadcasting. 
one hour 

Dec. 20-27, Christmas Spec'ial, 
Metalshop. MJI Broadcasung. one 
hour. 


29 


39 


49 


3 


THE DREAM ACADEMY 


LPE IN A NORTHERN TOWN 


30 


36 


- 


2 


ROGER OALTRET 


LET ME DOWN EASY 


31 


31 


37 


3 


MMMCCARTNEY 


SPCSUKEUS 


cently recorded mter\'iew with Yoko 
Ono, and "Musical Starsircams." a 
weekly two-hour pmgram of "new 
age apace musK*." which highlights 
the mellow and relaxing sounds of 


[>ary Owens Supertracks, Creative 


(Continued on page 19, 


32 




HEW 


► 


MR. MISTER 
tet 


KYRC 
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33 


27 


27 


5 


YES 


HOLD ON 


3illb^rd 




34 


37 


44 


3 


MGHT RANGER 


GOODBYE 


internationally renowned groups. 
Radai Express currently distributes 
the weekly programs "American 
Top 10" and "American Country 
('ounidown." a.s well as specials 




35 


2S 


15 


11 


ROGER OALTREY 


UfOCR A RAGING MOON 


nui lUU 9irRxLL9 MLIIUm 


36 


NEWy 


BRMC^ SPRINGSTEEN 


MY HOMETOWN 


RADIO MOST ADDED 


37 


29 


17 


15 


HEART 

»»IOl 


NEVER 


like "Supergroup* In < oncert" and 


232 meORTEKS AOOS OR 

JAMES BROWN LnoNGlNAMERKTA vemMOs 63 93 

WHITNEY HOUSTON HOW WK.ll KNOW 60 1S9 


38 


38 


4] 


3 


^N COUGAR MCUENCAMP 


JUSTICE 4 MOCPENOENCE 




39 


34 


30 


11 


STING 

UM 


LOVE IS THE SEVENTH WAVE 


New York has been selected by the 


BRUCE SPRINGSTEEN MV HOMETOWN 


ctKomt SO 180 


40 


40 


- 


2 


BRYAN ADAMS 

UM 


IT'S ONLY LOVE 


New York Stale Martin Luther 
King Jr. Commission to produce 
public service announcements ami 
programming to commemorate the 
(irst national obtienance of King's 


AHA THE SUN ALWAYS SHINES ON TV 


MHMaeMot 38 119 


41 


47 


- 


2 


TW^O SISTER 


LEADER OF THE PACK 


Rae« Most AOOtd It * AMiooji compMtion of ttw tn« focordt moti «0(M to uw oHyVat 

of I'M tUfiom rtportiitg to 6*bOord Rrt*i BrMUwH ft • wtohijr nahonM «0cMOr of 


42 


32 


29 


17 


MR. MISTER 

■Uk 


BROKEN WINGS 


•rt And ono-ttapt rvportrtc to BfAbo*^ Tii« full ptooi cH roportect rt pitoktitod p««iodKjn( u 


43 


35 


31 


5 


RUSH 

•aucun 


TERRITORIES 


birthday on Jan 20 The cum|iaign 
will feature a vanelv of well-known 


rjMrtOepf ISIS B'0«d*ay New York NY 10036 


44 


41 


41 


4 


Aims AGAINST APARTHEID SUN CITY 


pcronalitics and public nifiniils. in- 
cluding Gov Marm Cuomo. Harry 
Helafonli*. lY'te Seeger and t'ori'tta 


RETAIL BREAKOUTS 


45 


NEWy 


W^IP 


SARA 


191 RtPORTCRS RtPORTING 

WHAM* IMVOURA'AN ctuwi 37 

PAUL MCCARTNEY SPIES LIKE US iVNia 17 


46 


42 


36 


10 


TALKING HEADS 


STAY UP LATE 


Scott King. Kings widow The <e- 
rii's will Ik' distributed to all New 


47 


44 


38 


5 


KATE BUSH 


RUNNIlVG UP THAT HILL 


Y'ork State radio stations during 
Junuiirv 

MJI |{roiirirnsling'<> "Rock To- 


SAOE THE SWEETEST TABOO <to«ta*.t |7 


48 


46 


46 


4 


THE DEL FUEOOS 

'4*'^ MMr4n«i<r<', 


OONTRUN WILD 


PATBENATAR SEX AS A WEAPON cmyimis 17 


49 


49 


- 


2 


mUMPN 


MPK) GAMES 


da.v" will feuturt' u s|>et-wl holiday 
•'ibtion that mcliidi--' s*>a.M>mil an<x' 


1 1 Opyrifm 1 was by OAtoM'd RublK«t«nt Inc No port of ff«t piAlicMMn mAy be r«pr» 
duced. viofdd m *ny »»ir»»*t kytfem or itAnMrvltod m »ny torn* or by Any nmant etcciron^ 
rrMV>w«col. pnoiocoppng record«ic. m ofhaewtte wdhoul Ibe pnor wntien porr?«u4>n of tt« 
pubktiwr 


50 


50 


50 


13 


^N COUGAR MCLUNCAMP 


RAIN OH THE SCAREOKMT 


dote- from Clarence Clemons. 
Muran Duran. G«-neHis an«l the Fux. 
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CHART 
RESEARCH 
PACKAGES 

The definiuve lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 

THREE TITUS 
AVAIUBLE: 

\ttmber One Aduit 
Contemporary' Singtes. 
1961 through 198S. 
Lists Billboard issue date, 
title, artist and label of (he 
number one record of each 
week $30.00, 

Top Ten Adutt Confem* 
Porary Singlest, J96J 
through /955. Lists title, 
artist and label of every 
record which reached 
number 10 or higher on 
Billbrard's Adult Con- 
temporary Singles chart 
Listed alphabetically 
Within each year rec- 
ords are indicated $30 00. 
Top Adult Contempo- 
rary Singles Of The 
Year. iS^6 through 
l9gS- The annual fistings 
of the tophits of the year in 
rank order, as published in 
Billboard's year-end spe- 
cial issues Includes title, 
artist and label for each 
entry $30.00. 

Individual yearly lists may 
also be purchased sepa 
rately; see coupon below 
$5 00 per list 

Billboard Chart Research 
Attn Debra Todd 
ISIS Broadway 
New York. NY 10036 
Please send me the follow- 
ing Billboard Chart 
Research Packages: 

G-1 □ Number One Adult 
Contemporary 
Singles @ $30 00 
G-2 □ Top Ten Adult 
Contemporarv 
Singles I? $^.00 
G-3 □ Top Adult Con- 
temporary Singles 
Of The Year 
^$30.00 

□ Individual yearly 

lists from 

(please list book 
code number) for 

please 

list yearls)desired 
Check or money order is 
enclosed in the amount oV 

$ 

• S>m »• C O 0 <ir balliriK > 



Cutnpan\ 

Addrr»s 
Cily. Slate. Zip 

Ovvr>eas air mail ra'es available 
upon requt-vi 

All Rale« are flnal. 



© 



YesterHits 

Hits From HiUboard JOand 
JO IViira Ago This HVvA 

m SIR6LES— to Thti kgs 

1. FI*. Robin, Fly. Silver Convention. 

2 . Let'a^ (I Again, Staple Singen, 

3. Skjr High, Jigsaw. CHUUR 

4 That'aTheWa|r<ILihelt),KC A 
Ihe Sunshine Band. tK 

5. Saturday Night, Bay City Rollorv 

6. Love RollercoMler, Oh»o f’layers. 
Ml 

7. Ni^hU On Broadway, Bee Gees. 

8. Their>* From "Mahogany” (Do You 
Know Where You're Going To). 
Oiana Ross, movmw 

9. My Lillie Town. Simon A 
Gartunkei. coiumb* 

10. Foa On The Run, Sweet, camoi 

POP SIH6US— 20 Yurs 

]. Tumi Turrt} Turn?, Byrds. couaMM 

2. Over And Over, Dave Clerk Five 

(nc 

3. I Cot You (I Feel Good), James 
Brown. uNC 

4. Let's Hang On, Four Seasons. 



6. I Can Never Go Home Anymore. 
Shangri-Las, Ntoew 

7. Make The World Go Away. Eddie 
Arnold. OCR 

8. Engtarvd Swings, Roger Miller. 

SMASH 

9. Fever, McCoys. bw«o 

10. I Will, Dean Martin, mwist 

TOP ALBUMS— 10 Turs Ago 

1. Chicago IX — ChKago's Greatest 
Hits, covuweiR 

2. Red Octopus. ieHerson Starship. 
ceL-*’ 

3. Roch Of The Westies. Elton John, 

MCA 

4. Wirtdsong. John Denver. MCA 

5. RC A the Sunshine Band, ia 

8. Slill Crazy Alter All These Years, 
Paul Simon, coiuuau 

7. Gratitude. Earth. Wind & Fire. 

CCSUWUIA 

8. America's Greatest Hits. America. 

WAIMitRSnOF 

9. Alive!, Kiss. CASAflUNCA 

10. Save Me. Silver Convention. ecA 

TOP ALBUMS— 20 Ytars Af8 

1. Whipped Cream A Other Detighls, 
Herb AlperVs Tifuana Brass, asm 

2 . The Sound Of Music, Soundtrack. 

HtAvrLT(.ll> 

3. Welcome To The LBJ Ranch. 
Various Artists. CAiRroi 

4. My Name Is Barbra. Barbra 
Streisand. coiutAeiA 

5. Going Places, Herb Alpert's 
Tiiuana Brass, asm 

6. The Best Of Herman's Hermits. 

MC.W 

7. Beach Boys Party. CAiHTOi. 

8. The “In" Crowd. Ramsey lewis 
Tno. A»co 

9. Help. Beatles. CAPiToi 

10. Harem Scarum, Elvis Presley. ncA 

COUNTRY SINGLES— 10 Vurs Ago 

1. Love Put A Song In My Heart, 
Johnny Rodriguez. MEecuev 

2. Secret Love, Freddy Fender, abc 



4. Country Boy (You Got Your Feet In 
LA.), Glen Campbell, capuoi 

5. Where Love Begins. Gene Watson, 

6. It's All In The Movies. Merle 
Haggard. CAPiiov 

7. Warm Side Of You. Freddie Hart & 
the Heartbeats, capuoi 

8. Lyin' Eyes. Eagles. As«iuM 

9. JusI In Case, Ronnie Milsap.KA 
10. Since I Mel You Baby, Freddie 

Fender, car 

SOUL SINSUS— 10 Y88r« A|t 



2. FuH Of Fire, Al Green. lOWiON 

3. I Love Musk. (Part 1). O’ Jays. 

PKHAWIPHIA 'Nn 

4. Part Tun# Love. Gladys Kmghl & 
tne Pips. avooAM 

5. Lme RoHcrcoaaler. Ohio Players. 

6. Caribbean Feslwal, Kool 8 the 
Gang. 0(1 tE 

7. Wake Up Everybody, Harold MHwin 
& the Bluenotes. •HtiAOCiRHiA m i 

8. Love Machine Part 1. Miracles. 

'•WA 

9. Soul Tram ''7S,'‘ Soul Tram Gang. 



MUSIC SPECIALS 

((Viii/jwur'c//nim /togr IS) 

!)(“('. 21, (thoNtH Of ('hriHlman 
PttHt. Super Golil, TransUr Radio 
Network, four hours. 

Dec 2\-22, Kock’n'Roll ( hrikl- 
m«N, Dick (’lark’g Rock. Roll & Re- 
member, United Station.s. four 
hours 

Dec 21-22, Special ('hrinlmHK 
Shtiw . The Great Sounds, United 
Stalions, four hourx. 

Dec 21-2'2, Keba McKntire, 
Weekly Country Music ('ountdown, 
United Statiun.H, (hrec hours. 

Dec. 21-2H, Slow Dance Kavor- 
ileit & Christmiut riaHMicK. Solid 
Gold Saturday Night. United Sta- 
tions, three hours 

Dec. 23-:t0, Nick Mason, Inner- 
view. Inner-View Radio Network, 
one hour 

Dec. ‘26-28. Year (if Concern/ 
various artists. Don & Deanna On 
Bleeckcr Street. Continuum Radio 
Network, one hour. 

Dec 27-29, Counling Up The 
Best of ’85. CBS Raiiioradio. CBS 
Radio Network, three hours. 

Dec. 27-Jan. 3. New Year'* Spe- 
cial, Country Today. MJI Broad- 
casting, one hour. 

Dec. 27 -Jan. 3, Twisted Sister, 
Metalshup. MJI Broadcasting, one 
hour. 

Doc. 28, Rock & Roll Super 
Hit.s. Super Gold. Tran.<:lar Radio 
Network, four hours. 

Dec. 28-29, Linda Ronstadt. Dick 
Clark's Rock. Roll & Remember. 
United Stations, four hours. 

Dec. 28-29, 1985 Year-End 
Countdown. Weekly C-ounlry Mu- 
sic Countdown. United Stations, 
three hours. 

Dec. 28-29. Guy I..ombardo. The 
Great Sounds, United Statkms, 
four hours. 

Dec. 28-Jan. 3, Jackson Five. 
Solid Gold Saturday Night, United 
Stations, three hours. 

Dec. 2^29. Country .Music’n 
Year End Review, Creative Radio 
Network, three hours. 

Dcc.JOsIan. 5, lAiverboy. Off The 
Record Specials with Mary Turner, 
Westwood One, one hour. 

Dec. 30-Jan. 5. Ray Parker Jr.. 
Special Edition. Westwood One, 
one hour. 

Dec. 30-Jan. 5. Glenn .Miller. En- 
core with William B. Williams, 
Westwood One. two hours. 

Dec- 31. New Year's Eve Oldies 
Party. Super Gold. Transtar Radio 
Network, four hours. 
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ADULT CONTEMPORARY 


MOST ADDED 




A Meekly rwbonii c«mpil|(«n ol 


the most 


adoed records on the radio stations currently 
reporlina to the Top Adult Conlemporery 


Stfigles chart ^ 


NEW 


TOTAL 


93 FKPOBTER5 


ADOS 


cm 


WMITNCY HOUSTON 
HOW WILL 1 KNOW aaisia 


17 


79 


{HUE STRAITS 

WALK OF LIFE eAMUiMK 


H 


U 


8RUCf SRFlNCSmN 
MV HOMETOWN couwiia 


U 


74 


CL 0C8AME WITH OCBAMf 
THE HEART IS NOT 50 SMART 


]) 


Jt 


MKF 






STifK 

LOVE IS THE SEVENTH WAVE 


>0 


Ji 


u« 







AIHffT CONTEMPORARY 




Compiled Irom a national sample ol radw playhsts 



AUMHA MtaWulMGLAeiL 



CD 






6 


SAY YOU. SAY ME moiuwnhiv 2 wmm at No One 

• LIONEL ftlCHHE 


2 


? 


1 


10 


SCPAPATC LIVES (THEME FROM WHITE NIGHTS) ATiwtnr. r BM(t 
4 PHIL COLLINS & MARILYN MARTIN 


CD 


s 




6 


THArS WHAT FRIENDS ARE FOR antsu i vaj; 

4 DIONNE & FRIENDS 


(D 






7 


BROKEN WINGS RCAiaiM 

4 MR MISTER 










EVERYDAY cotuMM laoMBi 

4 JAMES TAYLOR 


CD 


9 


15 


5 


1 MISS YOU KA.ccmmiAiaNSjMe'wcA 

4 KLYMAXA 


7 






)0 


YOU BELONG TO THE CITY MCASytsi 

4 GLENN FREY 


8 






9 


MORNING DESIRE nca i*i*4 

4 KENNY ROGERS 


9 


7 


S 


n 


YOU ARC MY LAOY CAPitOi i*9i 

4 FREDDIE JACKSON 


® 


15 


20 


3 


GO HOME TMHA leiT MOtOAN 

4 STEVIE WONDER 


11 


11 


13 


11 


BE NEAR ME wenrum ae062(-t POtir.iUM 

4ABC 




17 


26 


4 


WALK OF LIFE wumtia aaos > zaara 

4 DIRE STRAITS 


® 


16 


17 


5 


IN SEARCH OF LOVE rKaiajn 

4 BARRY MIU4IL0W 


14 


10 


9 


17 


HEAD OVER HEELS wtficum aaoseot-POtreruM 

4 TEARS FOR FEARS 


15 


12 


11 


15 


LOVE THEME FROM ST. ELMO'S FIRE muhtic > »H3$ 

4 DAVID FOSTER 


® 


16 


30 




SOMEWHERE (FROM -WEST SIDE STORY') cooMU laoMO 

BARBRA STREfSANO 


® 


20 


21 


4 


TOO YOUNG Qwtst > 21931 etm 

JACK WAGNER 


® 


19 


23 


4 


FREEDOM acA 14224 

4 THE POINTER SISTERS 


19 


U 


12 




WHO'S ZOOMIN' WHO abista t 9410 

ARETHA FRANKLIN 


20 


14 


10 


IS 


PART TIME LOVER tm4 laoa 

4 STEVIE WONDER 


® 


24 


31 


3 


THE SWEETEST TABOO portuit jt oim teic 

4SADE 


@ 


25 


- 


2 


TALK TO ME UOOCRN > 499B2'AaANHC 

STEVIE NICKS 


® 


27 


29 


4 


SMALLTOWN rim at4202 7 pcakraw 

4 JOHN COUGAR MELLENCAMP 


24 


21 


14 


It 


LAV YOUR HANDS ON ME 4wr4 i 93*a 

4 THE THOMPSON TWINS 


25 


22 


16 


14 


TAKE ON ME •MRhtR 8RC4 7 2901 1 

4 A'HA 


26 


26 


27 


5 


DON’T STOP THE dance «w)tr*R brM (C 7 niir iMAWRaROS 

BRYAN FERRY 


27 


23 


18 


}l 


SAVING ALL MY LOVE FOR YOU AiKt4 i 93 bi 

4 WHITNEY HOUSTON 


® 


35 


- 


2 


LOVE IS THE SEVENTH WAVE 4402392 

4 STING 


® 


33 


- 


2 


1 NEED YOU COVUMBU 38 09729 

MAURICE WHITE 


30 


29 


22 


9 


SOUL KISS u.:as2M9 

4 Ol IVIA NEWTON- JOHN 




36 


- 


2 


THE HEART IS NOT SO SMART c>ORd« IB22 motow«. 

EL OCBARGE WITH OCBARGC 


32 


30 


25 


to 


MIAMI VICE THEME racA9266« 

4 JAN HAMMER 


® 


38 


- 


2 


CHAIN REACTION rcau244 

DIANA ROSS 


34 


34 


36 


3 


DREAMLAND EXPRESS aC4 14227 

X)HN DENVER 


35 


71 


28 


6 


EVERYWHERE I GO aam 2792 

AMY GRANT 


® 


NEW^ 


HOW WILL 1 KNOW A»$T4 t 9434 

WHITNEY HOUSTON 






WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) 
mf 1 4432 ARXiA ♦ BILIY OCEAN 


® 


NCW^ 


MY HOMETOWN coiuubia 31 ovTzt 

4 BRUCE SPRINGSTEEN 


39 


39 


- 


2 


00 IT FOR LOVE cta-AOCRiCA 82*9 

4 SHEENA EASTON 


® 


NEW* 


I'M YOUR MAN ctxiMiK 3a 09721 

4 WHAIW 



1 t'rjiesi airplay ihis Meek 4 ViOeocifi av««ibiliiy 4 Rmoidinglnausiry Aun Ol 
r sales o*S 00 OOOuiMis a RIAA seal lor sales l>lo*i»milkoni>nrts 
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Zip’s Executive Asks: What Slowdown? 

Chain Growth Cited Despite Cutback in Store Openings 



BY EARL PAIGE 

WCSON At first plance. it might 
ap|>ear that vetrran rhain Zip's 
Records & Tapes here, with the 
opening of five uniU in 1984 ami 
just one in ill of 'K5. mirrorti the 
long-predicted slowdown of the 
home video retail explosion Howev- 
er. partner Davnd Canterman insists 
that the apparent lopping off of 
Zip's, long heavily involved in video, 
actually stems from other factors 

Canterman asserts that his chain 
reflects a steady maturation of 
home video retail, w*ith growih mea- 
sured by more than new store open- 
ing*'. This is especially true, he »ug- 
gesta. of record/tape stores that en- 
tered video early, as Zip's did. and 
have remaineii romi>etitive in prere- 
corded music. "I<ook at Compact 
Disc.” he says, explaining that CDs 
are a totally new investment. 

In fart. Canterman notes. CD is 
available in only two of the chain's 
11 stores. Zip's prefers tremendous 
depth and breadth when it enters a 
configuration, he explains, and 
most of the chain's recent expan- 
sion has centered on >*ideo. 

Zip's first store, in eastern Tuc- 
son. opened in 1971 in a small fiOO 
square foot outlet near Arizona 
State 1'niv. The shop was expanded 
to 1.800 square feet in 1973 with 
20.000 albums stocked and has yet 
to add video. A second store, opened 
in 1976 in east Tucson's f^rk Mall, 
is also without video. However, both 
stores carry CDs. 

Helmed by David. 32. his brother 
Ronnie. 42. and brother-in-law Ber- 
nard Simon. 50. the chain entered 
video in 1979 with Warner Home 
Video ca.ssetles in its third store, 
near the university The unit is now 
5,80(J square feet, but much of that 
is u.ved as the headquarters of the 
chain Zip's now employs 90 people 

The chain also acquired a West 
Side store from Odyssey in 1979. a 
large .5,800 square foot unit with 
full basement. A different type* of 
store, which the chain calls Loco, 
this unit also deals m rare and used 
audio recordings. 

"Our slogan is. ‘Your Trash (!an 
Be Cash'," says Canterman. "We 
have around 4.000-.7.000 titles and 
g.ikk) total pieces " 

Zip's final tum-of-lheKlecade ex- 
pansion came with a small 1,600 
square fool store m 1981 in north 
Tucson, where the only audio soft- 
ware IS the lop 100 album.s. 

Enormous investment and equal- 
ly enormous revenui*s m video rent- 
al characterized the chain's early 
'80s growth. "Kecords and tapes 
pay the rent and the help." Canter- 
man says "The profits are in 
video." 

A formula for video that has 
proved successful involves four lia- 
sic elements; a very simple rental 
agreement with no membership; 
enormous selection, with inventory 
purcha.ses of 100 per title common 
and rental volumes a.s high a.s 2.IMMI 
daily in one store. I'i-hour business 
days all year; and a respectable 
wage scale to inspire employee |ier- 
formance 

Zip's scale of o|K-ralion surprised 
many industry observers. In IJbCt. 



John I^iugh, owner of Video C.as- 
settes (lolimited in suburban Los 
Angeles and now prestdenl of the 
Video Software Dealers Assn. 
(VSDAl. said he could never have 
lielieved the volume unless he had 
personally witnessed it 

"We've made beltevers out of a 
lot of people." says Canterman. 
reminiscing about the Bough inci- 
dent. "Bob Bigelow (the veteran 
dealer and VSDA board member) 
was the same way. He came here 
from Minneapolis " 

Canterman says Dnigh and Big- 
elow inspired him to develop a deal- 
er organization in Tucson, which 
still loosely exists. 

Canterman views a recent phase 
of the chain’s growth as baskally 
positKining stores against nimpeU- 
tiun in home video and continuing to 
sharpen Zip’s marketing concepts. 
“We're constantly asked if we will 
franchise our concept." he says. 
"We decided not to do that. 

"What has hap|>ened. however, is 
that a number of store operators 
have come out here to learn from 
us. VS'e have almost satellite-like op- 
erations back in Induna. Illinois and 
Nebraska " 

Zip’s 1984 o(H*nings were exclu- 
sively video, mdicating a move away 
from audio Stores are also lieing 



ASPEN Tucson-based Zip’s 
Records & Tapes' video store 
near the famous Colorado ski re- 
sort here- exemplifies a fierce 
competitiveness that partner Da- 
vid Canterman claims is a hall- 
mark of tlie 14 year-uld. 11-unit 
chain. 

"It was a case of our recognix- 
ing a business opportunity but at 
the same lime feeling we were 
being hustled." says Canterman 
of the Colorado unit, opened in 
December. 1983. Sjieaking of his 
family in Tucson, he says. "W'e 
Were always up there skiing, and 
there was this one video store. 
One weekend we rented five vid- 
eos and a VCR and it came to 
$107 We got mad and decided to 
o|ien our own store." 

A characteristic danng has al 
ways propelled the chain. Can- 
terman says. He recalls that the 
1979 acquisition of an Odyssey 
store in West Tucson, which b^ 
came the chain's fourth unit, was 
rnticized by observers as a less 
than astute move. "So we calleti 
the store 'Loco'. That's what 
they were saying about us" 
That unit u still under the Loco 
logo today 

Another example Canterman 
cites is the o(iening of the chain's 
newest unit in S<»oiheasf Tucson- 
"Wherehouse opened out there 
with $1 rentals. We opcneil right 
across the street with 99-cent 
rentals We call it Bc'St Video." 
The 1 ,4U0 square foot unit stocks 
just 3,00t» titles. 

“Our meiha message ts under- 
stood by the nmsumers." he con- 
tinues. "W'e'rv saying we won't 




VIDEO 



positioned demographtcally to plug 
holes in the Tucson market. Those 
new stores are Green Valley. 1.400 
square feet. Bear Canyon. 1.600 
square feet. Grant Road. 8.V) square 
feel. Center City, with new rentals 
al $1. .3,500 square feet, and Sun- 
rise. in an afHuenl northeastern 
suburb. I.2UU square feet. 

tC iintinued on pngr Jl) 



be undersold. At the aame lime. 
It's a different store image, and 
we can test concepts and do 
things differently.” 

Canterman describes the 
chain's bask logo as also exem- 
plifying a fiesty spirit That im- 
age offers a caricature of a cow- 
boy with wide-bnmmed hat spit- 
ting a chew of tobacco. The word 
"Pttueee" is subtly integrated. 

Canterman laughingly says 
Chat the cowboy's challenging 
bravado is a kind of “Old Wc.st" 
expression of "what we think of 
our competilory." but that this is 
strktiy an internal attitude. It Ls 
never portrayed in advertising, 
c.S|ieciully in light of today's anti- 
tobacco consciousness. 

Actually, the Zip's name de- 
rives from an old comic book 
line. Zap Comics. Canterman 
says he knew the author of the 
stnp and wanted to avoid any ap- 
pearance of creative ripoff. "We 
thought the name Zip’s wasn't 
that close, but even so we cum- 
mmsioned an artist to do this 
logo, and he came up with the 
vnwboy character.” 

In Colorado, the store is called 
.Mr. Video. There are two resi- 
dent partners involved. "It's a 
large store," Canterman says. 
"2.500 square feet on two 
levels." 

He adds that it's the only ston- 
in town now. and the nmtals are 
fair Overnights are $3. and 
VCK.S are $9.9.'> daily with two 
free nmtals. $9 9.'> on weekends, 
but then with no freebies 

K\Hi. rviuf; 



Fighting Spirit Zips Along 
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TOP 
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ALBUMS. 




AKTIST 

uMii 4 NuMoia onmaoTMC 1*0(1 f0*c 



1 


? 


112 


AEROSMITH coi>A»*«->M«tnbO» • ■oma •« f*o On* 

AEftOSMITH'S GREATEST MTS 


2 


1 


120 


£LTOHJOHH western rivr*i 

ELTON XIHN S GREATEST MTS 


3 


) 


40 


anUCC SRR1NGSTECN cosww* «c >i«ei n vn 

GREETV4CS FROM AS8URY PARK 


4 


4 


120 


THE WHO MC* 372iMIV71) 

WHO'S NEXT 


5 


i 


iia 


ELTON JOHN mcaIUI* 11*77) 

ELTON JOHNS GREATEST HITS VOL M 


6 


4 


174 


MJ.V JOEL axuM*scmMii«7«i 

PIANO MAN 


7 


S 


124 


STEELY DAN mcs )7n« ii*77t 

AJA 


8 


7 


ICO 


DON MCLEAN i.««TteMrrsniMt00)7n«7it 

AMERICAN PIE 


9 


9 


176 


DAVID BOVtlE acaani M4j(i*72) 

THE RISC ANO fAU OF 2)GGY STARDUST 


10 


10 


a 


TOM PETTY Mc* m«a it*7«i 

DAMN THE TORPEDOES 


11 


12 


74 


STEPPEfOVOLE MCA )7M9 <i*7}« 

16 GREATEST MTS 


12 


11 


36 


CRCEDENCE CLEARWATER REVIVAL lAieuT 14*02 fi»7« 

COSMO'S FACTORY 


13 


13 


111 


LYNYRD SKYNYRD mu mi 1 o* 7 d 

PRONOUNCED L£>fNERD SKF4CRD 


14 


14 


106 


JIMMY BUFFETT mu S 7|M ii*77i 

CHANGES IN LATTTUOES. CHA74GES IN ATTrTUOCS 


15 


11 


20 


NEIL DIAMOND mu 21M 

12 GREATEST MTS 


16 


IS 


110 


AEROSMITH couaii k W7*n*7*i 

TOYS IN THE ATTIC 


17 


14 


172 


THE MONKEES MtVta *154041 

THE MONKEES GREATEST MT$ 


16 


17 


124 


JEFF BECK tm If i)«o*ii9*Vt 

BLOW BY BLOW 


19 


19 


170 


THE WHO Mui7ou(it7ti 

WHO ARE YOU 


20 


20 


70 


THE GUESS WHO nu*ni M«2ii97ii 

THE BEST OF THE GUESS WHO 


21 


24 


16 


PAUL MCCARTNEY coium»»»c M«U(i*rx 

BAND ON THE RUN 


22 


22 


21 


CREEOENCE CLEARWATER REVIVAL rMT*sr • «M7 ,i*4*l 

WKLY AND THE POOR BO^S 


23 


23 


12 


MARVIN GAYE Motormwvi*i (i*7«) 

MARVIN GAYES GREATEST MTS 


24 


21 


70 


JEFF BECK (Men JM«9<i«75i 

WIRED 


25 


2S 


32 


CREEOENCE CLEARWATER REVIVAL r 4 **) a*»*) 

GREEN RIVER 


26 


24 


168 


THE WHO McoTooe (1*701 

UVE AT LEEDS 


27 


27 


24 


SIMON AND GARFUNKEL C(XiMm*c**i«ii«70) 

BROGC OVER TROuaXO WATER 


28 


29 


8S 


JANiS JOPLIN cm.UMbrt>cm4*o*7ji 

JAMS JOPLIN'S GREATEST MTS 


29 


21 


€4 


QUINCY JONES **MW)24*n«tn 

THE DUDE 


30 


30 


120 


STEELY DAN mu m2* iiMOt 


31 


31 


106 


RICK SPRINGFIELD nu 4ft7<iM2> 

SUCCESS HASN'T SPOILED ME YET 


32 


32 


71 


STEELY DAN mu 17m« 0*721 

CAN'T BUY A TMMi. 


33 


33 


96 


STYX »MI1P]22»0*77) 

THE GRAND LLUSlON 


34 


37 


12 


JIMMY BUFFETT mc* }ro24<i«;» 

SON OF A SON OF A SAtOR 


35 


39 


146 


SPYRO CYRA MMT1 >7|«Oil97«t 

MORNING DANCE 


36 


34 


176 


DAN FOGELBERG (K n imi o*74> 

SOUVENIRS 


37 


36 


162 


JOE JACKSON 4*M»jU70»7*i 

LOOK SHARP* 


38 


NCW^ 


CHEAP TRCK inc n 1*745 

LIVE AT BUDOKAN 


39 


39 


140 


ELVIS COSTELLO roiuMBikn tvjii o«ni 

THIS YEARS MOnfl 


40 


31 


6C 


STYX UM»>240<I««II 

PARADISE THEATER 
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Ttco New Units Signal Trend 

Wherehouse Enters the Superstore Fray 



BY EARL PAIGE 

LOS AN(iEL£S Wherehouse En- 
terummcnt is muking its bid m the 
U.S. superstore competition The 
first two of an ap|wrent series of 
new configuration stores exceed 
12.000 square feet and make much 
more use of neon siirning than pre- 
vious Wherehouse units. 

While a far cry from planned Vir- 
gin stores in the l).K.. where sizes 
up to 140.000 square feet are said to 
he under consideration, the W'here* 
house units are nearly double the 
size of the 154-unit chain’s usual top 
size of T.OOO-y.OOO square feet 

One unit at Sunset and La Brea in 
Hollywood Is a twerstory store with 
6.400 square feet on each level A 
second unit in suburban Hawthorne 
near the Del Amo Mall has 12,000 
square feet on one level, w'ith a sep- 
arate Wherehouse "university" 
training facility occupying 7,000 
square feet in the same building 

White size is a mam characteristic 
of the new W'herehouse stores, the 
use of special touches is also in- 
tnguing. 

Separate classical sections in the 
stores will be characterized by glas.s 
panel partitions. The panels, sus- 
pended between brass columns two 
inches in diameter, will he etched 
with the score of an entire sympho- 
ny. The composer's bust will be dis- 
played nearby. 

Also evident is the way the chain 
can adapt to the restrictions of real 
estate and developer limitations 
The Hawthorne store is on one level 
in a strip (a few doors from a Lico- 
rice Pizza) on a site previously occu- 
pied by a smaller Wherehouse The 
building's front differs markedly 
from the Sunset store's in that it 
features glass brick and metallic 
panel exterior 

On Sunset, the store was adapted 
to a twielevel concrete building a 
half-block long. Wherehouse occu- 
pies about a third of the building's 
length, but logo positioning allows 
the Wherehouse unit to dominate 
the building. 

Among the innovations seen in 
the Sunset unit is the use of sepa- 
rate $ection.<( to dramatize genres 
and software configurations. Five 



separate sound systems will allow 
simultaneous m store airplay of dif- 
ferent types of music. 

Roth units feature separate sec- 
tions for both classical recordings 



PARIS The FNAC chain of retail 
record and leisure goods stores, the 
bigge.st of Its kind in France, is con 
tinuing its expansion program 
through next spring following its 
recent takeover. 

FNAC was bought in July by- 
French insurance company GMF 
iGarantie Mutuelle des Foiirtion- 
naires) and the British Habitat/- 
Mothercare chain of household 
ware, furniture and clothing stores, 
FNAC claims a 14' - share of French 
record/tupc retail sales, much of it 
at discount prices. 

FNAC already operates 19 big 
stores and some 40 smaller outlets 
in France and the Belgian capital 
Brussels. It opened a new store at 
Orleans, south of Riris, on Sept. 25. 
and another in the western city of 
Bordeaux on Oct. 15. A second store 
in Belgium, at Ghent, is set to open 



and prerixMrded audioca-ssetU'S. 

Video return is alsti treated in u 
novel way. At the Sunset store, it's 
handlt><l downstairs, where mi pre- 
(Continufd on pagr 



in the spring. 

This ties in with plans announced 
by the owner of Habiiat/.Molher- 
care in Britain. Sir Terence Conran, 
to expand FNAC business activities 
on the continent before deriding on 
its possible move into the British 
marketplace. 

The opening of FNAC stores in 
Rntain is under study, but Sir Ter- 
ence says that this phase will last 
six months, and it will he a year be- 
fore FNAC starts in Britain. 

The Conran operation has access 
to floor space in the major Dcbcn- 
hum group of department store.s 
throughout the U.K.. but at this 
stage Conran is not prepared to say 
if FNAC will use it. At present. 
Dehenham's records and tapes are 
handled by Green's, an indejiendenl 
company. 




CeMIst Plucks a Rose. CBS A>fasisrworl>s rocordmg artist Vo-Vo Ma recently 
signed copies of his recordings lor customers ai Rose Records in Chicago 
Pictured at the store are. Irom left. Ronna Hoffberg. advertising and marketing 
director. Rose Records. Yo-Yo Ma. Jim Rose, owner. Rose Records, and Oick 
Jester, sales representative. CBS Records 



FNAC Chain Continues Expansion 

French Giant Mulls U.K. Stores 



ZIP'S RECORDS & TAPES 

(Continued from page JO) 

Zip's ferociously guards its 
ground. This was borne out early 
this year in the ojiening of a 99<ent 
rental store. Best Video (separate 
story, page 20). 

What Canterman sees in the mar- 
ketplace is an end of the so-called 
speculative stage in home video re- 
tail "We had 45 indepemleiit video 
stores open up here in 1984." he 
notes, "and just three this year ” He 
describes many of those early ven- 
tures as "lawyers and doctors look- 
ing for tax arlvanlages. The depreci- 
ation on inventory has changed, and 
they are eliminating certain 
advantages.” 

Meanwhile. Zip's hopes to gross 
between $4 million and $5.5 million 
this year, and to continue to rehne 
ita nincept — which, again running 
»zainytiii'.u»wl, Uupii iim inrtwlg 



computerization of rentals. "We do 
things a certain way," Canterman 
explains “We still rent a movie on 
Saturday night in three minutes be- 
cause we have 14-16 employees in 
the store ” 

Volume is still running 80'* rent- 
al, he says, though sate.s of video 
are picking up. ”We have a whole 
wall devoted to sates. We also un- 
load our overstock at .$9 9.5 or then 
job It out. lt'5 no problem for us to 
get nd of 20.000 used movies We 
have dealers coming to us all the 
time that we buy from, and we also 
sell off," 

The numbers in new title pur 
chases today are not quite what 
they once were, Whereas Zip's wa.s 
purchasing 10(1 of such titles as 
"The Verdict” in 15182. heavy titles 
ar^no^jurehasei^^ 



amounts and then Zip's fills in. 
"We're still very deep in catalog 
W'e have all the John Waynes, we 
have a whole World War II series of 
movies,” ranterman says, indicat- 
ing a merchandising strategy lhat 
goes beyond the usual genre defini- 
tions. 

"We're a mature comjiany.'' he 
continues. "Our secretary. Gail Wil- 
son, has been with us |] years Jim 
HanJy /n our reair*] department ha.s 
been here for years. W'e have Rick 
Andrade, our warehouse manager, 
who has been with us 10 years " 

Is Canterman still mteresti*d in 
that Beverly Hills store he once 
bragged about opening'^ "f think 
about it,” he says of moving into the 
backyard of Tower and Whore- 
house, the two main outside chains 
penetrating Tucson. 
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THE BILLBOARD BOOK 
OF NUMBER ONE HITS 

BY FRED BRONSON 
The intKie tiory o( evV(y NumtMi 
One single frofn 'Rock Around 
the Clock' tt -We Are ine World ' 

AT BOOKSTORES NOW 





Based on the 
new MTV show 
'^The Young Ones". 

"A tori of whole earth hitchhiker’s 
guide to everything yew ever 
wonted lo know oboul twrvrving os 
0 hippie in the '80t" (BiMboord) 

(> NIGEI nANtt ofW TEtlNCI MAClEf i 

tunMx* *oo* Sw» • — 

$791 

HAJIMONY BOOKS i:. 





BOBBY MANN 

is back! 

With a Hot New Single 

“SUNSHINE LADY” 

(Ofl-4223) 

lYte vocal has a mellow down beat 
in tune to what love is all about 

DREAMY SOUND RECORDS 

1576 Broadway. New York. NY 10036 
212 969-9338 



Get newest CD releases 
before your competition . . . ! 




AMERICAN- 

TRANS- 

ATLANTIC 



presents 

• Large Exclusive Imported CD Inventory 

• Retail and Wholesale accounts welcome 

• 99% Fill On All Orders Placed 

• volume discounts available 

• Same or Next Day Shipment 

call for first order and catalog 

(201) 241-3517 



Hu/lOAftD OfCEMBtH 14 196'' 
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(Ji^ the JtSeam 



BY SAM SUTHERLAND 



( ‘ — * 




CD Blisters 

NOW 

Available for Shipment. 

Much Higher QuaMv 
& Lower Prices Than 
Poper CD Pockoglng. 
From Ihe No. 1 Supplier 
of CD Busters. 

Call Col 612^34-4078 
MfMVKnVE PLASTICS INC. 







A ureklif column forcuxing on dr- 
i'tlopmcnts iw Compact Ihsc hard- 
varr and soflu’are. 

Mi>RE complete seasonal 

LISTINGS on Compact Disc would 
Ket*m only fair, lest anyone take last 
week's mention of a few newer con- 
tenders to be at all comprehensive. 
And, conveniently. Tower’s Pulse 
monthly has just arrived with its 



own sample list of 25 worthy CDs 
with a seasonal hook. 

It’a a useful index to just how 
many holiday works have made the 
transition that the Tower list is by 
no means complete. Although it car- 
ries representatives from pop, rock, 
country, classical, spoken woH and 
points between, the Pulse listing 
sidesteps such perennials as 'The 
Nutcracker" just to make room for 
the other entries. 

Among those performers who do 



make the cut are the Carpenters. 
Ray Charles. Richard Ciayderman 
(who actually has two seasonal 
CDs), Plarido Domingo (likewise 
represented by a pair of CDs on dif- 
ferent labels), Amy Grant. Johnny 
Mathia, Willie Nelaon. Jessye Nor- 
man. Luciano Pavarotti. Kenny 
Rogers fk Dolly Parton. Robert 
Shaw and Barbra Streisand. 

Digital audio magazine ha» 

just published its Compact Disc 



Yearbook for 1986, a 240-page tome 
that incorporates buyers' guides for 
both disks and players. That trans- 
lates to ratings on 1.000 CDs, along 
with listings totaling about 4,000 
software titles, and speaftcations 
on more than 100 currently avail- 
able players from ADC to Yamaha. 
Various year-end best-of lists from 
contributors, readers' own ratings 
of some of the year's most visible 
CD releases, and other features 
round out the yearbook . . . Speak- 
ing of catalogs. Dcnon has just is- 
sued its 1986 general catalog for 
CDs, listing about 250 different al- 
bums now available in the format 
(Conttnutd on page 24) 



FOB WEEK ENDING DECEMBER 14. 1965 



BiHbocid- 




oCop^ngM 1985 8«0e*f4 FuWksMm. Me 
fto part Q« Ttus pwMcaMn b« rtproducM siorvd 
«n Sfty rttnwBl tjritarn, or IrinsmiUaU in any form 
or by any means, etaclromc. macharvcal pnotocopyinc. 
racording, or outarwise wtffswl Sw pnor irriTton 
pamussion of the puMisSer 





/, /, /// POP 

' / S / ^ / CimpStS from a ftatwrul aampli al rotari aalaa rapartfc 

'/*/p/ AKTIST title 

/ \ / » / uwu4NUM«».Di»naauiiM6iaKL 




/i 


>V 

"/i 

/ 'V 


4 

% 


/^/ CLASSICAL. 

C / Caawriad Irem a natwnai eanwM M ratal uMe reaerta. 

/ TITLE "»TIST 

/ utwi * NuMin'CMSraauTtNQukHi. 


1 


1 


1 
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OME STRAITS MMNCR am 13 weeks at No On* BROTHERS IN ARMS 




1 




1 


29 


AMADEUS SOUNDTRACK fantasv mmipii « i»m«u a No Ona 

NEVKLE MARRtCR 


2 


i 


2 


29 


PHH. COUINS eoarre laiiaa 


NO JACKET REQLNREO 




2 




2 


29 


BERNSTEIN: WEST SIDE STORY OC 4iv»J 

TE KANAWA CARRERAS (BCRNSTEN) 


3 




3 


29 


6RUCC SRRINGSrCEN cammu o Masy 


BORN IN THE USA 




3 




3 


29 


TIME WARP tiLkNcaetoe 

CiNCMNATI POPS (KUN2EU 


4 


4 


S 


8 


JOHN COUGAR MELUNCAMP »24aav?moivoMM SCARECROW 




4 


4 


4 


29 


TCHAIKOVSKY: 1B12 OVERTURE tcumvmo4i 

CINCINNATI POPS (KUN2ELI 


5 


s 


4 


14 


BH.LV JOEL cauhm* un «om 


GREATEST HHS VOLUMES 1 & 8 




5 


$ 


6 


7 


BLUE SKIES kW«0<*4i44M 

KIRI TE KANAWA (RKTOLE) 


6 


13 


- 


2 


2 2 TOR eMeevamK 2»M2 


AFTERBURNER 




6 


7 


7 


29 


TELARC SAMPUR • 1 ruMC iotoi 

VARIOUS ARTISTS 


7 


4 


7 


29 


TEARS FOR FEARS Hrmarv •}« we r.wx'nRwi 


SONGS FROM THE BIG CHAM 




7 


t 


5 


29 


STAR TRACKS ruMC eooM 

CINCINNATI POPS (KUN2EL) 


8 


9 


14 


4 


SOUNDTRACK mca j4IM 


MIAMI VICE 




8 


8 


8 


29 


WEB8ER: REQUIEM wwti oaaMfie 

DOMINGO 6RIGHTMAN (MAAZai 


9 


12 


12 


t 


STEVIE WONDER tm«a »i mtc viotoms 


IN SQUARE CIRCLE 




9 


9 


9 


29 


BEETHOVEN: SYMPHONY #9 oceio-w' 

BERLIN PHILHARMONIC (KARAJAN) 


10 


7 


6 


20 


STING AAMCOVso 


DREAM OF THE BLUE TURTLES 




10 


11 


12 


18 


GERSHWIN; RHAPSODY IN BLUE cnimweae 

MICHAEL TM.SON THOAUS 


11 


11 


9 


29 


PINK FLOTD >«urvuT CC 4(«ei taaiTQi. 


CMRK SOe OF THE MOON 




11 


10 


to 


29 


TNC BEST OF WOLFGANG AMADEUS MOZART 4i> 244 

NCVILIE lAARRirCR 


12 


10 


10 


18 


TALKING HEADS sat 2 2 sm vNkaci(ei( 0 & 


LITTLE CREATURES 




12 


12 


il 


29 


TELARC SAMPLER *2 tuak aotoi 

VARIOUS ARTISTS 


13 


1 


• 


13 


WHITNCV HOUSTON MKU aeco Ml? 


WMTNEY HOUSTON 




13 


13 


13 


29 


COPLAND: APPALACHIAN SPRING mac eeori 

ATLANTA SYMPHONY 


14 


14 


u 


29 


BRYAN ADAMS Aaa CO WIJ 


RECKLESS 




14 


14 


14 


29 


HAVDN/HUMMEL/L MOZART: TRUMPET COHCS. <» aa yvM 

WYNTON MARSAUS. NATIONAL PHLHARMONIC ORCH (L^TMRO) 


15 


IS 


It 


1 


GEORGE WINSTON waoww CO ion A*a 


DECEMBER 




15 


15 


15 


29 


PACHELBEL CANON eca ecoi HM 

PAILLARO CHAMBER ORCHESTRA 


16 


17 


13 


5 


STEELY DAN mca co ssto 


THE BEST Of STEELY DAN 




16 


17 


IB 


19 


STRAUSSFEST nuwcaooH 

CINCINNATI POPS (KUN2EL) 


17 


2e 


15 


It 


CRCEOCNCE CLEARWATER REVIVAL rAMTAS* 


coe2>ccR2 CHROMCLCS 




17 


It 


It 


29 


MOZART REQUIEM io<(*wiv«C4ii m 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 


18 


It 


19 


4 


STARSHIP acA aco i Mae 


KNEE DEEP m HOOPLA 




18 


18 


17 


29 


BEETHOVEN: STNnfONtiS *5 6 6 B64ii«w 

BERLM PHLHARMONIC (KARAJAN) 


19 


II 


20 


4 


AHA cuitr* 2 nwo -enaMji a«s 


HUNTING HIGH AND LOW 




19 


20 


20 


29 


AVC MARIA Mias4i}an 

KIRI TE KANAWA 


20 


19 


17 


29 


TINA TURNER CAPiroi co eeoei 


PRIVATE DANCER 




20 


19 


19 


25 


BACH UNACCOMPANIED CEUO SUITES cn y>ee> 

VT3-VOMA 


21 


24 


23 


29 


SADE ncaniMt m ivui tmc 


DIAMOND LIFE 




21 


21 


22 


It 


PUCCINL TOSCA MC(kea4rir4 

MARIA DALLAS 


22 


22 


22 


27 


PINK FLOYD COLLMA cn muj 


THE WALL 




22 


22 


21 


29 


GERSHWIN RHAPSODY IN BLUE nuac eooM 

CiNCiNNAri POPS (KUNZEL) 


23 


27 


II 


29 


HUEY LEWIS A THE NEWS i^arYMa m 4i4i? 


SPORTS 




23 


23 


23 


29 


BOLLING: SUTTE FOR CEUO ANO JAZZ PIANO TRIO mte 

YO^YO MA. CLAUDE BOUINC 


24 


21 


21 


29 


DON HENLEY citron 2 ;402e«ARr«e aws 


BUILOING THE PERFECT BEAST 




24 


25 


25 


9 


VIVALDI: FOUR SEASONS «acHi« 400«4V 

THE ENGLISH CONCERT (HNNOCK). 


25 


2t 


2S 


29 


WHAM! caiMa a> mw 


MAKE IT BIG 




25 


24 


24 


17 


AMERICA. THE DREAM GOES ON 4>2arf 


26 




new 


> 


LED 2EPPELIN anANtx t letye 


LED 21PPCLIN IV 




26 


26 


2t 




BEETHOVEN SYMPHONY «9 w«ucoC4rMi 


27 


23 


24 


« 


MADONNA wx 2 2ti»t oMmaa ewH 


LIKE A VIRGIN 




27 


27 


78 




TCHAIKOVSKY. 1B12 OVERTURE 00 eis JH 

ISRAEL PHIIHARMONIC (BERNSTEM) 


28 


21 


29 


3 


DIRE STRAITS muMnaKn 2 leao 


MAKING MOVIES 




28 


78 


27 




BACH: BRANDENBURG CONCERTOS iiaxMtim 4i4 ler 

ACADEMY OF ANCIENT MUSIC (HOGWOOOV 


29 


29 


30 


11 


THE HOOTERS caiMuo mi2 


NERVOUS NIGHT 




29 


29 


- 




GERSHWIN. RHAPSODY IN BLUE >Mias4i2«ii 

PITTSBURGH SYMPHONY iPREviNI 


30 


NCW^ 


BRUCE SPRINGSTEEN cauMWA ca*oi» 


BORN TO RUN 


30 


. — * 

NCW^ 


OHOLVNICMT iOMioh«i4«44 

LUCIANO PAVAROTTI 



22 
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J^ewKpleases 



ALBUMS 



Tke follou’ing configuration ab- 
tfrrviations are um± IJP— albums 
EP— extended play: CA— cassette: 
SA — price not available. Multiple 
record and/or tapes in a set ap’ 
pear nifAin parmtheaes following 
the manufacturer num^. 

rap/wn 

m FERRANTE ft TCICHCR 

A Ft* 0< Our Ftvonttt On $(*(• 

$««l 

CAtreUt) t»M 
MURPHY. WILUE 
Purw Hit! 

If (umUMfrATtiOOl M 4 « 

CA 4 T« IMI 

SPECTRE 
LtdY Of Tht NighI 
tf rwo Pi afc ii , !■ II 1 IJO'tr tt 

CJk list >1 • 



BtACK 

TEMPTATIONS 
Touch Mt 

CAilMCC U«l 



COIWTIT 

STtPPIN- OUT 
Th« Moon Is Rising 

If MMU>4i02‘Sa9t 
CAJIOX UM 

JAZZ 

NET* YORK JAZZ GUITAR ENSEMRLE 
4 On 6 > S 

If ta*«|«CflSMJI MM 
CSOKSUl MM 

Mmn 

THE SOUNDS OF THE SCREEN 
I ORCHESTRA 

ZS Ftvorrto TV TbortMS 
' If IwU^tTtMl SSH 

UBTtSMI MM 

COlPACT OIK 

NONOER, STEVIE 
Inncmsions 

> C8te«‘IU(SMSlS2mwCA,i»k«l 

I WONDER. STEVIE 

I ToHiing Booh 



To grl rour company s nm* relusos listtd. 
tither Mod r«ic«M shttts or tiM typt tho 
information m the above lormat on your 
wnerhaad Please mcktlt sug^sied list 
pnee «hencver pou'ble^ Send to Linda 
Motcski. Billboard. ISIS Broadmy. New 
Yorh.NV 10036 



HOME VIDEO 



Symbols for formats are « - Beta. 
P=VffS.oCEDanda=L^: WTierr 
applicable, the suggested list price 
of each title u gu'cn; otheruHse, 
"No Lut" or "Rental” is 
indicated 



RIBS 

THE AMAZING MR. BLUNQEN 
Louranca Naisnwth. lyim* Fradcnch, 
Garry Millar 

ft V Media Home Entertainment M814/ 
S49 9S 

THE BALLAD Of CABLE HOGUE 
Jason Robards. Stolla Stovons, 

David Warner 

ft ft Warner Home Vidac 1 1 29B/WEA/ 
SS9 95 



BEST LEGS IN THE EIGHTH GRADE 
Tim Mathason. Jim Bafushi. 

Kathryn HarroM 

ft V Lightning Video 9025/159 95 
CHEYENNE AUTUMN 
Richard Widmerh. Carroll Baher. 
Karl Malden 

ftV Warner Home Video 1 1052/WEA/ 
159 95 



A CHRISTMAS TO REMEMBER 
Jaaon Robards. Eva Maria Saint. 
Joanna Woodward 
fttFUghimng Video 9531 /$69 95 
A CRICKET IN TIMES SQUARE 



family Home tnienammant F2150/IVE/ 

L 95 <f ft f i <ir ii nri n 



ISoFDenon’sbest 
for ^9.99: 

The Denon Classical CD Sampler, 
featuring Selections 
from 18 of Our Top CDs. 




PCES-90Z9 Tiir Oenun Clayweal CO Sample' 



EEOBI 




MC 37 7 S 37 MiMer. 
Syrrtphony No. 1 ; tiiihu Inbai 
rranafirt fi.wiir, Symphony 
Orenevra 




PC37-7504 Mozart, Concerfos 
for Violin Noi. 3 ft 5; Jean 
Jacquty Kantoio* violin, Leopold 
Haew Nfth Chamb Orrh 




SC 37 - 7604 MaMer. 
SftnfpionyNo Z; Enahu inbal 
McKrnOonalti OornSohvi fianWuil 
Radio Symphony Oichedra 




par- fV 



.laWCH 

THE fXJWMJ-;resCKVDLS 
FLUTE 




SC 37 733 I J.S Bach. 
Complete ionatai tor flute; 
Amcie N'colet. Ilute. Chnytianu 
JauoRet. Man Fuimara 
Nipoai Colbwoi* Co . LU luhyo 107 Japin 




SC 37 740 } VnaMi. Five 
Concertos; I Spb'Ji liana'’' 



*Si 4 tKrnir<]Ar(avf'»rv/frrmmay »4fr • 



THfu:h ,»M^WY«F 1 S 
Fllff I HSJaMFJJJI 

fV rilF KAHW jntli CKSTt HY 




#C37-756J 20 th Century 
Cello Matterpieee$; ca-lumv 
Strnvinyki Vimtahnvrn Man 
Fuiiivjra <viio larqunPnunn 




SC 37-7432 Mozart. Complete 
Horn Concertos; Zdenei. T^Kar 
PraRi/eChamOe* Orchestra 




SC 37 - 737 } Schubert, •Greaf" 
C Maior Symphony; Oimar 
Smlnt-r !>iaatstwp-iie &‘riin 



$rmfifrB|iEr 

prrftbrn 


■ 




■ 


t'f 


•' h«ik 'M vmi 

t FREHCW 


Ptz 



SC 37-7433 iVeber. Der 
FreischuU; Hecototd i-w at the 
gala rnjpen.ni <>l OreuienX Semper 
OperjHcu>e 




SC 37-7407 J.S. Bach. 
Sonatas and Partitas far Solo 
Violin; Jean jacQoeshat>lor3w 




PC37-73720e6wssy, 
Chitoren's Corner; Jacqjn 
Rouviei puna 




»C37 7482 P SOSUSS. Der 
Rosenhavalier; Recorded Uw at 
the gala reopening of Dresden * 
Semper Opera House 




SC 37 737 SJ S Bach. Sir 
Suites for Unaccompanied 
Cello: Mari Fu|inarj 




PC37-7S44 Concertos tor 
frumpefs: Guy Touwonand Semard 
Sousirol Pudoll B«XTigjr(rrr FpSI 
SIrings Luern 



PC 37 - 7 S 39 SusanDaniel 
smgs Spanish Songs by de 
Falla. Granados, Nin. f>>:ivnO 
Arrner piano 

#CJ7- 7402 Smo*e Gets in 
four £yes; Paganini Insemble; 
Jean- Jacques Kantorow viQ'in 

0 C 37-7492 Arp Sehnidtger 
Organ, recorded on focafwn. 

Jacgue*van Oortmeruen. organist 



DENON 

CDs from the Inventors of Digital Recording. 



UmorAmrinJ Inc JT|inUn«r Fairtiew Nl 07006 
*jaioW«kti$jl(>.6jy WMnJt Wmoe Onl l9tJJ2Canada 
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uantaasa 

(Conlinufd from pagf iS\ 



OCAOIV SUNDAY 

0«nnn Dy. Hwvy Sandtrv Gjrh*n RoU«*<J 
*«L^n<nfV>Mo9030 SS9 9S 
DUSTY 

•M K«t. Nod Trovarlhon. Coral Surat 
HonwEnt*fiauim«nl M76I ’ 

S49 95 

THE ESCAPE Of A ONE TON PET 
Stecy S«or. iomot CaNihon. 

MKhad Morgan 

ASftnwN Mo«raCniert»nmeWf*IS4.'IVE' 
S39 9S 

FSOSTTS WINTER WONDERLAND 
A THE LEPRECHAUNS' GOLD 
AMnwIotf 

A V Lifhtra>ig VibM 82S0/S39 9S 

GAME OF SEDUCTION 

Syl«<« Rndd, NMhdto Do ton. Jon Fmch 

* W VCL ConwnwmcoMra VL9080 'Mrau 

Horn* EntvrtOHMnofft'SSS 95 

TNE GIR OF WINTER 

AnunoloO 

AWFoiMly Homt V>0oo F2149/S19 95 
THE GOLDEN TEE 

Jdw> Bora*. Btiy Cmrot. Gone Lrttlor 
A IF Mtgnuoi Errtonommaol M3092 S29 95 
THE GRAVEYARD 

Lana Tumor. Trovor Howard. RalRit Batei 

AW VCL Cornmumcalions VL 9061 'Media 

Home En(eftair<ment/S49 9S 

HE'S MY BROTHER 

Roonan Wynn. RoAbio Riat 

So^SAemion 

AWMa^m Enfenauunant M3101 • S59 95 
HUNDRA 

Lau ra n a Landert. John Goffan. 

Roauro Oirroroo 

AW Midi! Home CMertaminorrt M811/ 

S59 95 



UTTU SOY LOST 

JoAn Harfroteoi, Tony Barry, 

Lama Ladoy 

AW Magnum Entertammonl M3100<'SS9 95 



THE LOTLE PRINCE VOL 4— 

FOR THE LOVE OF ANIMALS 
Animatod 

A WCMdren't Vdoo Ldrary 2543/Yodron/ 
$39 95 



MODEL BEHAVNJR 

Cmtfy HarrcH, Richard Bokmv 

Brvco Lyor» 

AWLightning Videe 9915/179 95 
MONSTERS Of THE MAT. VOLUME I 
Rtc Flaw. Wahoe McOanid. Or. Doatli 
AWUSASporttVdco2l3 802'IVE 139 95 



MONSTERS OF THE MAT. VOLUME H 
Butch Rood. Kamala. 

'Ytockaow” Jim Duggan 

AW USA Sports Vdeo 21 3'803/lVE’439 95 
PALE RIDER 

CM Eaatwood. Michad Monarty, 

Camo SrrodgrcM 

AW Warner Home Video 1 1475/WEA.' 

S79 95 

A11475'S34 98 



REVENGE OF THE MVSTERONS 
FROM MARS 
Supormartenahon 

AWFamUr Home Eniertamment f41S2/rvE' 
539 95 



SILENCE 

Wril Gam. EHon Gam 
AW Magnum Entertainment M3102/S59 95 
SPEAKING Of ANIMALS. VOLUME II 
A W Family Home Eniertammeni f 2 1 53/lVE/ 
51995 



THE STREETS Of LA. 

Joonne Woodward. RoAtrl Webbm. 
Mwhad C. GwyruM 
A W Ltghtnmg V<OtO 9041 • 559 95 
THERE WAS A CROOKEO MAH 
Kirk Douglaa. Honry Fonda 
AW Warner Home Video 1 1 270/WEA/ 
559 95 



THUNDERBIROS: 

COUHTOOWN TO DISASTER 
Suparmanondton 

AWfamOy Heme Entertainment F4I51/IVE' 
539 95 



TOUCH That DIAU 

Get fast resutts with ACTION- 
MART. the Billboard Ciassi- 




Can our Hotbrie at (600) 223-7524. 
Mtd (All Jett you want to see some 
AclKint 



ULTIMATE TENNIS 

A WMignum Entertainment M30B7 529 95 
A WOMAN OF SUBSTANCE: 

A NEST OF VIPERS 

Jenny Soagrovo. Barry BoatwKli 

AWLightning Video 9534 $69 95 



A WOMAN OF SUBSTANCE: 
FIGHTING FOR THE DREAM 
Jenny Soagrove. Barry BoatwKli 
A W Lwhtmng Video 9535 - 569 95 



A WOMAN OF SUBSTANCE: 

THE SECRET IS REVEALED 
Jenny Soagrove. Barry Bectwicli 
A W Lightning Video 9536 569 95 



2020 TEXAS GLADIATCMtS 

Hamaon Multm. Al CHvm. Damal Stephen 

A W Metha Heme Cntertimmenl M759/ 

559 95 



To get your company's new <ndae rilaaue 
bitad, sand the leHowing mlormalien — Ti- 
tle, Pertormers. Dislnbutor/Manulacturer. 
Fermatts). Catalog Numbar(t) lor each lor- 
mat. and Iht Suggested List Pnee (il none, 
mdicaie “No mi or RentaT')— to Lmda 
MoMsIu. Billboard. 1515 Broodway. New 
Torh. NV 10036 



WHEREHOUSE ON THE BEAR 

(Conttnued/rom page 2i) {Continued /rent page 2£) 



recorded video is available. The 
rental returns are put in baskets at- 
tached to an overhead track that 
sends the product upstairs for pro- 
cesBinK. 

In the ground level store in Haw- 
thorne. video return is just off the 
center at the rear, with six comput- 
er terminals in operation. The obvi- 
ous design is to bnng video custom- 
ers near the audio product on both 
trips. 

Also visible at the Hawthorne 
store, which opened on the busy 
Thanksgiving weekend, is a large 
security staff. The chain recently 
reported unprecedented levels of 
shoplifting. 

Throughout, the myriad "little 
touches" m design and store sign- 
ing add up to a look the chain has 
never before presented. Fiber optics 
allow for signing wherein the let- 
ters seem to be changing color con- 
stantly in kaleidoscopic variety. 



We goofed. S«m« that Dukm 

of Diiklmnd CD juBl issued by Pro 
Arte isn’t the dimtal first it's 
cracked up to be. Poly€ram’s Rich- 
ard Seidel notes that the distinction 
as the first digitally recorded Dixie 
CD was captured fully two years 



ago by the Dutch Swing College 
Band, which was among the (iret 10 
pop acts to snare a rung on Poly- 
Gram's CD release agenda. "Digital 
Dixie" was released in 1983, and a 
second digitally recorded CD by the 
group followed some time last year, 
dubbed "Digital Dutch.*' 







JACKETS 

CUSTOM EMBROIDERED 


We manufacture the finest in the 
music and entertainment industry 
at unbeatable prices. 

InlllQln} 

SPonT5we»fi^^ J 

(2131629-2669 V — / aodOusuy' 
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98 


MATH BLASTER! 


OavxJson & Associates 


ConiairuevmSOOprobiemsMieddOion subtrection. 
muKiplfcelion. division. Irections and decimels for 
sludents egos 6 threu0i 1 2. mth > game M Hit end 


B 




• 


• 












2 


3 


US 


NEW IMPROVED MASTER TYPE 


ScarMrougn 


Educaiwnal progrem that leacnes toucA typmg to eges 7 
to aduNai an eaoting video gHfie formal Ml 18 different 
lessons 


• 






• 


• 










3 


1 


63 


TYPING TUTOR HI 


SimonAStfMlef 


Program that devetogs speed, end snows progress 
•Rtypmg speed and accursqr 


B 




B 


• 


• 








§ 


4 


4 


94 


MUSIC CONSTRUCTION SET 


Electromc Arts 


Mcractrife mwsK compesilioA and leernaig tool erwbles 
kisar to irarti •iifi a hprary of muse or compose own 


# 


• 


• 














5 


NCW^ 


IAMTHEC-64 


Craatnm Soltware 


miroducbon to the C-64 and keyboard with basic 
progammMig language 






B 














6 


S 


13 


SKY TRAVEL 


Commotfore 


An Astronomy Program 






• 












' W 


7 


6 


9 


SPANISH 


AmencjA ESueai«nai 
Computer 


Forei^ language program that can be used mth any 
SparusM course 


• 


















8 


9 


19 


CHARLIE BROWN'S ABC'S 


Random House 


An mlroduclion to letters areJ words Recommended lor 
ages 3 to 7 


• 




# 


• 












9 


8 


30 


BUILD A BOOK 


Scartorou^ 


CMdren can croata a story with fnends and pets names to 
pnid out and make thee own book Rocommended ages 2 
tol2 


• 




• 


• 












10 


10 


3 


CHIPWITS 


Cpy* 


Teaches the bancs of computer pfoyamw^ Recom 
mended ages 8 and up 






• 


























1 


1 


1 


73 


PRINT SHOP 


Broderbund 


Al Home Pnm Shop 


# 


• 


• 














2 


2 


34 


THE NEWSROOM 


Springboard 


The program tats you desfgn. dustraie and prvd your omi 
newspaper The program hat a buMm word processor 


• 




B 


B 










1 UJ 

9E 


3 


3 


23 


PRINT SHOP GRAPHICS 
LIBRARY It 


Bfoderbund 


As4conddisktorusamththe"PnniShop‘ Supplies 120 
more graphics 


• 




• 












UJ 

o 


4 


8 


20 


PRINT MASTER 


Umson World 


At Home Pnni Shop 








• 










s 


5 


10 


3 


PRINT SHOP GRAPHICS 
LIBRARY m 


Bradarturd 


A third drsk for lAe with the' Print Stwp Swppkesl20 
more graphics 


• 


• 


• 












< 


6 


4 


36 


PRINT SHOPGRAPHICS 
LIBRARY 1 


Broderbuod 


Anadddionaidnkfaf tfseunlhthe Print Shop ' SuppItH 
IOC new graphics 


• 


B 


• 


• 










Ul 


7 


6 


34 


HOMEPAK 


Baiterias Included 


CombMias word processmg.communicallorn and data 
ewnagtmenf m ona package 


• 


• 


• 


• 










z 


8 


5 


18 


3 IN 1 BUNDLE 


lunraorlis 


CombHiabon ol Word Processing. Deta Base and Sfvoad 
Sheet program 






• 














9 


9 


49 


PAPERCLIP 


eenerias kKkided 


Word Processirig Package 




• 


• * 














10 


7 


US 


BANK STREET WRITER 


Bfoderbund 


Word Procestmg Package 


• 


• 


• 


• 
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VSDA Debate: Rental Outlets Urge High-Volume Deals 



BY EARL PAIGE 

LOS ANGKLKS As r^nuil-onenled 
homf video spiM'ialty <ieHl«*rs contin- 
ue to stress sales, they're finding 
themselves at a disadvantage com- 
peting with the large record/tape 
chains and racked accounts This 
disparity fueled debate at a recent 
Video Software Dealers Assn. 
(VSPA) regional meeting. 

Elements of videoi'as.sette pack- 
aging also elicited strong opinions 
* at the regular Los Angeles VSl>A 
chapter gathering, held Nov 19 at 
the suburban Risadena Hilton 

Attacking two vendor panelists 
on the question of sale-pnced prod- 
uct terms was San Manno dealer Jo- 
seph Little of Top Hat Video 
"We’re seeing 14frday lernus for the 
K-Marts and what-have-you." he 
charged “You've got to give us sim- 
ilar terms. 

"We’re selling more videos." the 
veteran storeowner continued. 
"Last Saturday. of our volume 
was sales, and yet I see all these dif- 
ferent deals the volume accounts 
get" 

Both Harold Weitsburg. execu- 
tive vnce president of Karl-Lorimar. 
and Jeff Fink. Western region sales 
manager of Thom EMI- HBO Vid- 
eo. attempted to explain that small 
\ideo stores, as a rule, cannot stock 
deeply enough for some distributor 
programs and may well run the risk 
of over-purchases. 

"1 don’t blame you if you feel the 
manufacturers are trying to jam it 
to you," said Weitsburg. "Y’ou want 
quid pro quo You also have the vid- 



eo customer all wruppini up. so vou 
want (to sell video) ami gel him 
used to coming to your store for 
purchases. t<K>, 

"We're trying not to go direct ex- 
cept on dual-type merchandise.” he 
added. "The maas merchandisers 
want $14.9ri and cheaper The prob- 
lem is that where this is a 22-minule 
children's product and you rent it at 
your regular rates, the consumer 
becomes upset." 

LiCt/e counterisj that, on anything 
less than an hour. "We rent at$l.” 

“We're not playing games 
through distributors," Fink con- 
tended, "Sale merchandise will gen- 
erally have a higher return privi 
lege, but we're not forcing di.stribu- 
tors to attain a certain quota." he 
said in answer to charges that re- 
turn exchange is “lO'.- every three 
months or six months" and ls based 
on rental purchases, while dealers 
want a different return percentage 
on sale goods. 

“You have to know in front what 
you expect ui sell," Fink said "No- 
body's going to guarantee or pro- 
tect everything up and down the 
line. Don't stock heavy. Instead, 
learn how to fill faster." 

I^ckaging also relates to sale, ar- 
gued Rudy Neely, a Fullerton own- 
er of Video Show and a new VSDA 
board member "When are we going 
to see more pricing right on the 
package?" Speaking directly to 
Weitsburg. he said. " ’Playboy Vol. 
VII,’ by the way. has no price on it 
anywhere." 

Chapter pre.sident Chris Skilianu 
of Licorice Pizza, a member of 



Boutique-Style Approach 

Vons Grocery in Rental Push 



LOS ANGELES One of the West 
Coast's largest supermarket chains 
IS banking on its traditional 
strengths of broad selection and 
personal service to capture a larger 
share of the video rental market. 

Vons Grocery Inc., with 50 video 
shops in its 182 outlets, is experi- 
menting with a store-within-a-8tore 
approach in iU giant 73,000-Kquare- 
foot Pavilion unit in Garden Grove. 

The entry into the newest config- 
uration in supermarkets— huge size 
plus a boutique approach in many 
j product areas — allowed Vons to 
"take an old business and do it a 
new way,” saya merchandising vice 
president Joe Raymond. Vons Pavil- 
ion IS also entering one-hour photo 
^ finishing, a first for the company. 

I Of the video section upp'ading. 
Raymond says, "We’ve positioned it 
up front and made a major space 
commitment. We stock the broadest 
selection, around 1,000 titles plus 
the machines." Vons prices daily 
rentals at $1.99 and VCRs $5 Mon- 
day through Thursday, $8 on week- 
end nights- 

Raymonti says Vons, a subsidiary 
of Household Merchandising Inc of 
parent Household International, is 
positioned for video rental through 
the long development of what he 
calls "service centers," counters 
where service intensive products 
services arc offered. 

Such combination food and drug 

BJlJ 



evolved into a combination of vari- 
ous service departments such as 
pharmacies, hot bakenes umJ delica- 
te saens. 

Indicating familiarity with the 
long-standing problems of mass 
merchandisers entering video rental 
without trained staff, Raymond 
says. "Our vendors have set up 
much of our training so that our 
people will be familiar with the 
product, the procedures of rental 
and all the paperwork." 

Vons has long been computer- 
ized, and Raymond indicates it is 
relatively simple to integrate the 
rental transactions as well as the 
format solidifies. 

At present. Von.s is not consider- 
ing sales of videocassetles but is 
emphasizing the sale of blank video- 
tape. Jo prerecorded video, only 
VHS tape is stocked — the basic 
idea. Raymond indicales, being to 
simplify presentation and go after 
the heart of the murket. 

The significance of video rental in 
new supermarket configurations 
such as I*avilion has been felt imme- 
diately by home video retailers in 
the area, according tn spot chei'ks 
and reaction at recent Viilni Siifl- 
ware Dealers Assn. (VSDA) chapter 
meetings. Most of those i|ueried 
mentioned the enormous traffic 
such stores enjoy and the long 
hours. 

KAKI. pak;k 

•y 



V'SDA's packaging committee, 
sought to calm down the packaging 
liebate. "We have commissioned 
Stanford to survey Isilh the retailer 
and the con.sumer” on packaging 
preferences, he said 

Packages of various sixes are a 
help to merchandising, Weitsbiirg 
contended, because otherwise "vid- 
eo blur" results. Little agreed on 
this (loinl, suggesting that the over- 
all goal of more sales "is worth the 
aggravation" of odd-size packag- 
ing 

Siciiiano said the committee is go- 
ing beyond size considerations to 
explore "running time, whether it’s 
close captioned, standard ratings 



and HO on." Jim Luhm of Video 
<'ro.Hsro:ids in Orange urgeil more 
color and plush packaging, conb'iid- 
ing that "pride of ownership" drives 
sales. Carol Vogel (*f First Video 
Exchange in Gardena advocated 
more durable plastic covers but 
warned al>nut discoloration where 
product is di.splayed near windows 
or doors. 

Weitsburg, uddressiiig the over- 
all theme of sales, suggested three 
steps in u Christmas campaign' 
"Pul children's product lower to the 
floor in dumps, gear a program 
where for ’X' number of rentals cus- 
tomers get a prize, and have sample 
Christmas packs.” 



Fink exphasized that dealers 
should concentrate on a total cam- 
paign for big {Miteriluil titles such as 
"Rambo." Describing an elaborate 
program including a Ifi-minule trail- 
er, he said full-page magazine ad- 
vertisements will be purchased in 15 
markets for the January release. 
"You liave two months for pre-or- 
ders to build sales as well as 
rentals '■ 

Weitsburg told the group that 
Kurl-Lorimar, too. is increasingly 
using mass media and emphasizing 
sale merchandise, but with an 
awareness tliat rental is essential. 
He described "Mask" as a $39.95- 
(Coniinufd on page 27) 
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^ ^ / Compiled from a naluxial sample of retail store sales reports 

Copyriehl Owner. 




1 


/s/i 




/ TITt£ 


Manwlpcturer. Calalos Number 


» K 




I 


) 1 11 


PINOCCHIO 


Wall Drtrtty Home Video 239 


1540 


79 99 


2 




11 


DUMBO A ♦ 


Walt Ditrtey Home Video 24 


1941 


79 99 


3 




6 


ROBIN HOOD * 


Walt Orsney Home Video 228 


1971 


79 99 






11 


THE CARE BEARS MOVIE A 


Samuel Goldwyn Company 
Vesfron 5062 


1989 


Ho 

IrSfilV 


S 


5 


7 


BUGS BUNNY'S WACKY ADVENTURES • 


Werrwr Bros Inc. 

Warner Home Video 1 1 504 


1919 


1998 


6 


8 


11 


RAINBOW BRITE AND THE MKMTY MONSTROMURK 
MENACE 


Children's Video l-brary 
Vestron 1 508 


1919 


29 99 


7 


€ 


2 


PETE'S DRAGON A A 


Wall Disney Home Video 10 


1977 


2999 


8 


12 


11 


MY UTTLE PONY • 


Children's Video library 
Vestron 1400 


I9M 


1939 


9 


10 


11 


LIFE WITH MICKEY! 


Walt Oditey Home Video 260 


1919 


2999 


10 




11 


CARE BEARS BATTLE THE FREEZE MACHINE A 


Famtiy Home Eniertamrrteni F37 1 


1911 


2939 


11 




8 


DAFFY DUCK: THE NUTTINESS CONTINUES . 


Warner Bros Inc 
Warner Home Video 1 1 505 


1919 


1998 


12 


17 


11 


VOLTRON-CASTLE Of LIONS A 


World Events Prd Ltd 

Sony Video Software 99H0019-50020 


1989 


4999 


13 


16 


11 


THE TRANSFORMERS MORE THAN MEETS THE EYE 


Sunbow/Hesbro’BrodIvy Pd Inc 
family HomeEniertamrrwni F-31 19 


\m 


24 99 


14 


13 


10 


Gl JOE: A REAL AMERICAN HERO 


Farruly Home Entertainment F4 87 


1984 


3999 


15 


NEW^ 


CHALLENGE OF THE GOBOTS VOLUME 1 


Children's Video Library 
Vestron 1515 


1989 


2999 


16 


n 


7 


SHE RA. PRINCESS OF POWER 


Magic Window 6-20504 


1989 


24 99 


17 


14 


9 


STRAWBERRY SHORTCAKE PETSON PARADE 


Family Home Emertainment F-366 


1984 


2999 


18 


21 


7 


PORKY PIG'S SCREWBALL COMEDIES 


Warner Bros Inc 
Warrter Home Vdeo 1 1 508 


1989 


1998 


19 


11 


11 


AN OfftetB AND A Ot/CK 


Waft Oisrtey Home Video 258 


IW3 


79 95 


20 


23 


3 


THUNOERCATS-EXOOUS 


Family F4ome Entertainment F3135 


1989 


2499 


21 


IS 


II 


THE TRANSFORMERS THE ULTIMATE DOOM 


Sunbow'Hasbro Bradley Pd Inc 
Family Home Enlertamment f 31 20 


1989 


2499 


22 


24 


11 


CARE BEAFTS IN THE LAND WITHOUT FEELING A 


Family Home Enlertwrwnent F357 


1984 


29 95 


23 


22 


11 


SUPERMAN 


DC Comics Inc 

Warner Home Video 340 79 


1989 


24 98 


24 


20 


9 


THE TRANSFORMERS. S O $ DINOBOTS 


Sunbow Hasbro Bradley Pd kK 
FamFy Home Fnlertainmenl Ft 128 


1919 


1499 


25 


19 


2 


THE TRANSFORMERS DIVIDE AND CONQUER 


Sunbow Hasbro Bradley Pd Itk 
F amly Home Enlertamrrtenl FI-130 


1919 


14 99 



• RecordinA Industry Assn ol America fold ceOiticalion lor theMrica'tilmi sales o' 79.000 units or suuestvd list MiiceiiKoma ol 93 million <30.000 or 91 2 
milion lor non thMl/ica' made lor home »-d»o product. 29.000 or 91 million lor musrt vrdeoprtxlucll A RiAApUlmum ccrtitKatwn lor theatrical films sales of 
1 90.000 unctsnr suursled test price income of 96 million (60,000 or 92 A milhon lor non Ihealrical made for nome video p'oducl. SO OOO unris or a >a<ueof 
92 nthon for muM video praducll Titles (eriitiedpnor to Oct 1 1985 were certified under diUermi (iileria i o iniernalonai Tape Chsc *ssn certilication for 
Rioss Label revenue of 91 rmibon efte- -tiu'm or sloOi MlarMm« 
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Four New VSDA Chapters 

December, January Meetings Set 



NEW YORK Four new regional 
chapterH of the Video Software 
Dealers Assn. (VSDA) are holding 
their ftrst meetings during Decem- 
ber and January. The new chapters, 
in Michigan, Pittsburgh, Connecti- 
cut and Pboemx. bring the total 
number of VSDA chapters to 32. 

In addition, established chapters 
in Cincinnati. Denver and Los Ange- 
les have scheduled meetings for the 
coming weeks. 

The Cincinnati meet, set for Tues- 
day (10). will include a panel on how 
to merchandise previously viewed 
cassettes. Moderated by chapter 
president Lou Epstein of Video 
Showplace. the panel will also fea- 
ture Lee Hackman of The Video 
Store. Tom Adams of Home Video 
library, Andy Kairy of VTR Dis- 
tributors and Alan Benjamin of Em- 
bassy Home Entertainment, who 
will also give an Embassy product 
presentation That company is also 
providing refreshments in exjunc- 
tion with VTR Distributors 



We aie me 

DIVIDER CARD 
A PROMOTIONAL 
IMPRINTING CO. 

We Specialize in 
Silk Screening A 
Hot Stamping 
Fibre Board & plastic 
cut to size 

LP, CO, Cassette A 49's 

Excelient for Videocassettes 
Artists or categones permanenOy 
imprviied 
No M n wnum 

BUSHMAN CO. INC. 
toss N. Sroadwiy N. MasMpequa. 

NY 117S8 

Phone «5ta-2S3-StS1 



The meeting is open to prospec- 
tive members, who are advised to 
bring business cards, and will be 
held at the Windjammer/Marriett 
Hotel, 11320 Chester Rd. Hors 
d'oeuvres will be served at 6:30. 
with the meeting beginning at 7:30. 

Upcoming lirst-time meetings for 
new chapters are slated for Jan. Ifi 
in Pittsburgh, Jan. 22 in Phoenix 
and Jan. 28 in Oinnecticut Contacts 
for those chapters are; Mike FVee- 
man. Entertainment Tonight, Pitts- 
burgh. (412) 341-4151; Art Lauer. 
Arizona Video Cassettes, Phoenix. 
(602) 272-7956: and Frank Partridge. 
New England Home Video, Con- 
nectkul, (203) 447-0146 

Established chapters in Kansas 
City and Los Angeles will meet on 
Jan. 22, and m E^nver on Jan. 29. 
Contacts for those chapters are: 
Barbara Borders. Contmental Vid- 
eo, Kansas City. (913) 341-2121; 
Chris .Siciliano. Licorice Pixza. Los 
Angeles. (818) 240-6290; and Fred 
Brooks. Video-i- Inc,, Denver. (303) 
762-0474. 

A new regional chapter in Michi- 
gan held its first meeting last Tues- 
day (3) in Troy, fnformatioa on the 
chapter's upcoming activities is 
available from Gary Vanderwill. 
Discount Video. (313) 427-5400, or 
Gerry Dervish. Troy Video. (313) 
427 5400. Questions on new and es- 
tablished chapters should be add- 
dressed to Karen Bell, director of 
regional meetings for VSDA, at the 
association's home office. 1008-F 
Astona Blvd., Cherry Hill. N.J. 
08003. The telephone number is 
1609) 424-7) 17. Fni;[i o<k>OMan 



After 

lauing down 
the tracks, 
lay d(mn 
and 
relax. 
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/ ^ / Compiled tram a national aample ol lelaA *l»re rental report* 

Coprri|M Owner. Ptmcipal 

^ / title Oiatnbwlor. Ca«a««( NunWor perlerwtera 


11 


Rabng 


1 




S 


BEVEm.V HILLS COP 


ParamourX Pictures 
Paramount Home Video 1 1 34 


EddM Murphy 


ise 


• 


2 




6 


GHOSTBUSTCftS 


RCA/ColumbM P«tum Home VnMo 5 
70413 


BA Murray 
OenAytiroyd 


l«4 


PC 


3 




10 


THE BREAKFAST CLUB A 


Unwersei C>4r S4udw* 
MCAOmJ Corp S0167 


MoayRimwatd 
Anwony Mchaet Hal 


im 


1 


4 




S 


LAOYHAWKE A 


Warner Bros - Tnenlielh Century Foe 
Warner Home Video 1 1 464 


Mart hew Brodench 
MicheAe Plerfler 


IMS 


PC-13 


5 




10 


AMADEUS A 


Thorn.'EMI »«0 Video TVA2997 


Tom Hulce 
F Murray Abrattam 


I<M 


PC 


6 


» 




BREWSTER'S MILLIONS 


UnwersaiCitySludwi 
MCA One Corp 80194 


Richard Pryor 
John Candy 


un 


PC 


7 


>a 




VISION QUEST 


Warner Bros ir« 

Warrwr Home V>deo 1 1 459 


Manhew Modin* 
Linda Fiorentirvi 




R 


8 




14 


THE KILUHC FIELDS A 


Warner Bros Inc 
Warner Home Vdeo 1 1 4 1 9 


Sam Waterston 
Or HameS Npor 


1«4 


I 


9 






POLICE ACADEMY 2: THEIR FIRST 
ASSIGNMENT * 


The Ladd Company 
Warner Home Video 20020 


Steve GunarWerg 
BubbaSmdh 


IMS 


PG-U 


10 






GOTCHAI • 


Unrvfrsel City Studios 
MCACkst Corp 801 SB 


Anthony Edwards 
Unda Fnrenimo 


iSB 


PC-U 


11 




14 


DESPERATELY SEEKING SUSAN A 


Them.LMi HeOVdeoTVA2991 


Rosanna Arquette 
Madonna 


IMS 


1 


12 


18 




MISSING m ACTION 2 THE BECINNINC 


Cannon Ferns me 

MGM UA Home Video 800658 


ChwcANortn 


IMS 


t 


13 


12 




BABY SECRET OF THE LOST 
LEGEND 


Touchsione Home Video 269 


wewmun 
Sean Young 


IMS 


PC 


14 


NCW^ 


GREMtINS 


Warner Bros Inc 
Warner Home Vdeo 1 1 388 


ZachCa)t«an 
Phoedt Cases 


1SS4 


PC 


15 


13 


13 


THE SURE THING 


Embassy FVfures 

Embesvy Home EnteHamment 21 76 


JohnCtoaca 

OephneZunwa 


IMS 


PC- 13 


16 


16 




THE EMERALD FOREST 


Embassy Pictures 

Embassy Home Enlertainment 2 1 79 


Powers Soothe 


IMS 


t 


17 


11 


5 


CATS EYE 


Key V«eo 4731 


Ore* Barrymore 
James Woods 


IMS 


PC-U 


18 


17 


22 


A NIGHTMARE ON ELM STREET A 


Medw Home Emertammem M790 


John Saion 
RonecBUUry 


IM< 


1 


19 


IS 


S 


SECRET ADMIRER 


Thom.EMi 'HBO Video TVA2990 


C ThomasHoweH 
0«e Wallace Stone 


IMS 


a 


20 


II 


» 


THE KARATE KID A 


RCA. Cohimbw PKturtS Home Video 6 
20406 


Ralph Maectra 
PsiMonta 


iMt 


PC 


21 


NCW^ 


LOST IN AMERICA 


Warner Bros Hic 
Warner Home Video 1 1 460 


Afterl Brooks 
JuSe Hagerty 


IMS 


1 


22 


19 


9 


PORKY S REVENGE 


CBS Foi Video 1463 


Don Monahan 
Chuck MifcheN 


IMS 


. 


23 




4 


CREATURE 


Media Home EnlertairwTient M808 


Klaus Kmshi 


IMS 


1 


24 

1— 


NEW^ 


CODE OF SILENCE 


Thom EMI HSO VMM 
Ihom EMI HBO Video TVA2985 


Ctkicfc Norm 


IMS 


• 


25 


23 




STARMAN A 


RCA.'Columbia Pictures Home Video 6 
20412 


Jett Bridges 
Karen Allen 


IM4 


PC 


26 


21 


12 


A PASSAGE TO INDU 


RCA. Cotumbw Pictures Heme Video 6- 
20485 


Judy Oavts 
Oame Peggy Athcrort 


tM4 


PC 


27 


22 


20 


A SOLDIER'S STORY A 


RCA Columbia Pictures Heme Video 6 
20408 


Adolph Caesar 
HoeordE RoiWis > 


1M4 


PC 


28 


NEW^ 


THE BEST OF JOHN 8ELUSHI 


Broadway Video 
Warner Home Video 34078 


JohnBelushi 


IMS 


HR 


29 


NEW^ 


PERFECT 


RCA CoAenbia Pictures Home Video 6- 
20494 


John Travolta 
Jamie Lee Curpa 


IMS 


■ 


30 


28 


2 


MOVING VIOLATIONS 


CBS Fd* Video 1462 


SaBy KeHermaii 
John Murray 


IMS 


PC 13 


31 


27 


34 


THE TERMINATOR A 


Thom-EMt H80VdMTVA2535 


A Schwarienegger 


IM4 


. 


32 




20 


FALCON ANO THE SNOWMAN A 


Onon Pictures 
VestranS073 


Timothy Hutton 
Seen Perm 


IMS 


« 


33 


NE 


«► 


GIRLS JUST WANT TO HAVE FUN THE 
MOVIE 


tmapeEntertamwne 
New World VWeo 8508 


Sarah Jess^a Parker 
Helen Hum 


INS 


PC 


34 


26 


19 


PINOCCHIO 


Wall Disney Home Video 239 


Animated 


IMO 


c 


35 


31 


16 


STICK A 


Universal Cdy Studios 
MCAOiH Corp 801B0 


Bud Reynolds 
Cand<eBer9an 
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FRIDAY THE 1 3TH. PART V A NEW 
BEGINNING 


Paramount ftclures 
FVamouni Home Video 1623 


John Shepard 
Metanty Kmneman 
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RUSTLERS RHAPSODY 


Paramount Pictures 
Paramount Home Video 1 78 1 


Tom Berenger 
Marihi Manner 


IMS 
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40 
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THE MEAN SEASON A 


Onon Pictures 

thorn IMI H60 Video TVA29BI 


Kurt lAjssei 
Manel H*«Twtgii»ay 


IMS 
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INTO THE NIGHT A 


Universal Crty Sludws 
MCAOisI Corp 80170 


Jett CetOblurii 
Micheti Pte-tler 
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MRS SOFFEL 


MGM UA Home Videa 800600 


Oiane Keaton 
MH Gibson 


IM4 


PCI3 
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Embassy's deal of a lifetime. 20 great titles, only $29.95* each 



Cet ready for a meteoric rise in oraf its Some of Embassy's 
biggest hits-like S/ftMood. The Cotton Club, Torchlight ana 
Children of the Corn— are now being offered, for a limited 
time at a savings of over 60%, Purchase cassettes individ- 
ually, or for an additional 10% discount, take advantage of 
our special pre-oacks Each pack, available in either VHS or 
Beta, contains one each of these 20 great titles and comes 

EMBASSY HOME ENTERTAINMENT' 

k. y.' .*1 ,901 9VEMUE OF THE STARS. IPS ANGELES, CALIFORNIA 900ST 
ArtwofiianOOesEgn • ''985 En'bass»HDn>eEn{e^i''meflt 



With a free-standing rack dispiav Contact your distnbutor 
or Embassy representative today about this phenomenal 

sale and order 

your pre-packs 
now! It may 
never come 
your way again 



Street date: Order close: Offer ends: 

Jan. 29, 1986 Jan. 14, 1986 Apr. 4. 1986 



Art/Cult/Cinema’s 
Tape Shop Reflects 
Audience Taste 

PHILADELPHIA The Theatre of 
the Living Arl» (TLA Cinema), this 
city's leading reperlor>' film house. 
ha.«» become the first art/repcrtory 
movie houixe here to install a video- 
cassiette outlet. The vkieotape store 
opened last week above the 
theatre's lobby in time for the holi- 
day rush. 

^ Ray Murray, president of the cor- 
poration that owns TL/V and ila aim- 
ilarly programmed Roxy Screening 
Ri<om here, says that the rental vid- 
eo outlet, with an initial inventory 
of 2,200 film titles, ix an attempt to 
accommodate changing viewing 
patterns. The cassette lilies, like the 
TL.\'s movie programs, include 
many foreign and art films, along 
with HoIK'ia'ikmI rlassK's, cult films 
and rock movies. 

.Murray says that m many cases. 
TLA is dealing with the films' mak- 
ers rather than vnleotape dislrilm- 
ton* to secure copies of hanl-t«)-find 
movies. Appealing largely to the 
TLA's patrons, half the store's in- 
ventor)' will he what he calls "up- 
scale mainstream" titles such ax 
‘Terms Of Endearment” It's m the 
other half that TLA w'lll seek to be 
different from the typical neighbor- 
hood videocaxselte store. 

A quarter of the titles are for- 
eign. with .Murray describing the re- 
mammg 25''^ as a mix of silents and 
independents. Like the movie huu.se 
Itself, the videotape store will be 
open dayx a year, with a basic 
rental fee of $2.9.1 a night. 

M.\( Kli:oRODk:NKt;K 



VSDA LA. MEETING 

(Continued from page 25) 

priced release with potential for 
"strong rental" that will lie adver- 
tised on Saturday morning televi- 
sion m 10 major markets. 

Hitting hard on other sale item.x. 
he plugged a Playboy Centerfold 10- 
casselte pack. "It's costing you 
about the same as one ‘Beverly 
Hills Cop' and half of 'Ghost- 
busters'." he said. 

Also pitched were incremental 
packages, such as a "Mr. Boston" 
how-to for home bartending, listing 
at $14.9.'>. $19.95 with the book, or 
■jf $24.95 with book and tape plu.s a 
shot glass. 

Siciliano lauded the chapter for 
Its participation in a Toys For Tot« 
drive involving U.S. Marine recruit- 
^ mg offices locally and called for 
^ more involvement in the chapter 
chapter is exploring a more central 
meeting site. 



TOUCH That DIAL! 

Get fast results with ACTION* 
MART. Ihe Billboard Classi- 



o2q 



PoQ 



Call our Hotline at (800) 223-7524 
and teh Jetl you warn io see some 
Action! 



■llbTAClD DECEMBER ’4 '985 




RESERVE YOUR COPY NOW! 




Have the information 
You Realty Need 
Right at Your Fingertips 

1986 International Buyer’s Guide 



Bi()qe« and than ever Fiilsd with irie most compreHenstve lisimgs by 
category and geographical area thousands o> names, addresses and 
Mephone nunbars lor 



• Aecoid companes 

• Mus< publishers 
ewholesaters 
e [jtstr<xjiot 5 
eOne Slops 

PUlS -manulacturers. «wholetaiers. hardrvare soflware and accessories 
kM Compact Disc Video and AuOo Osc Video Cassettes. VideoGames 
Slaiisics and Chads on consumer purchasing trends 
A complete imernaiionai Guide lo the Muse and Home Eniertammeni 
industries 



e Rack Jobbers e Record Ptomohon 
e Importers Services 

e EAporters * Equpmeni Manufacturers 

e IrxJuStry Senrces * Suppters 
&Org^aftons 



The price is $60 00 

SUPPLY IS LIMITED SO ORDER TODAY' 



Can 

Ttl Frw 

100-223-7524 
(In New York 
State 
212 764 7579) 
Or 
Mail 
Coupon 



Mail lo Billboard C»rcuialKX»Depar1ment, 1515 Broadway, NewVbtk. NY 10036 



fleasc reserve 

copies 1966 iniematronai Buyers Guide- Pnee $50 00 

^_My check enclosed mv 

Ptease charge my 

□ A<Tier<an E»ptess 
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□ VISA 
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N.Y. Law Targets Adult Titles 

Display of ‘Offensive Material’ Hit 



NEW YORK A r>ew amendment to 
the New York law* prohibiting pub- 
lic display of "ofTemtive sexual ma- 
terial" is expected to have a broad 
effect on how videocassette dealers 
in the state display adult titles 

The law. K)mnHored by Assembly- 
man Frederick Schmidt iD-Queensl. 
became effective last month. It pro- 
hihiUs the display of many adult vid- 
eo packages in "any place accessible 
to members of the public without 
fee or other limit or condition of ad- 
mission such as a minimum age 
requirement." 

Steve Savage of Manhattan’s 
New Video, who is president of the 
New York regional chapter of the 
Video Software Dealers Assn 
(VSDAI. says a discussion of possi- 
ble responses and ramifications of 
the law is on the agenda for the 
chapter's next meeting As an indi- 
vidual dealer. Savage questions the 
wording of the new law but not its 
intent. 

"1 think the law as it stands is a 
little bit extreme, but New Video 
has Complied." he says. "Some of 
those boxes are outrageous, and I 
don’t think a lot of H should be on 
display for kids. In terms of video 
dealers, 1 think it's important to 
comply with the spirit of the law, al- 
though it may be impossible to com- 
ply with the letter of the law." 

As enacted, the law deffnes offen- 
sive sexual materials broadly, in- 



cluding "any pictorial or vtsual rep- 
resentation of a person or a portion 
of the human body that pri^domi- 
nantly appeals to prurient interest 
in sex and that depicLs nudity, or ac- 
tual or simulated sexual conduct or 
Hado-masochistic abuse." As writ- 
ten. the law encompasses all depic- 
tions of partial or complete nudity, 
even if obscured by a sticker or cov- 



Violations can be prosecuted as 
Class A misdemeanors, punishable 
in New York by up to one year in 
prison, a fine of up to $1,000 or 

both. »'RF.D GOODMAN 
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m A Small World 
After All. . 



Classic Home Videos From Walt Disney 
NOW IN SPANISH! 



FIRST TIME IN SPANISH! 

DUMBO 

MARY POPPINS 



MI AMIGO EL DRAGON 

<PETE s OOACON 



POLLYANNA 



SU MAS FIEL AMIGO 

(OLD YELLER 

j UNA NAVIDAD CON MICKEY-EL MAS PEQUENO 

k (MICKEY S CHRISTMAS CAROL! 




LA MONTANA EMBRUJADA 

ESCAPE TO WITCH MOUNT AWl 



LOS TRES CABALLEROS 

(TMPEE CA 8 AUEB 0 S 



FESTIVAL DE DIBUJOS ANIMADOS I 

(CAPTOON 80 NAN/A , 



FESTIVAL DE DIBUJOS ANIMADOS II 

ICAPTOON BONANZA I I 



Available ONLY through these 
exclusive distributors; 
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Company Sends CBS Clips to College 

Creative Targets Offers Corporate-Sponsored ‘Parties ’ 



BY JIM BESSMAN 



YnQwie the Barbarian. Yngwie Malmsteen's new ci<p tor Til See The Light. " 
from his Polydor abum "Marching Out." is the lirst music video shot on 
Urtiversal Studios' ‘Conan The Barbarian" set Directed by John B House tor 
Razor Productions, the ctip employs all the special effects Universal uses for its 
siudK) tour, including a fire-breaihmg dragon, lasers, pyrotechnics and 
something called 'the pit ol fire " Pictured are House (n^tj and stunt man jim 
Courtney (in full battle gear) 

VH-1 Prepares to Enter ' 

New Weekly Program Will Spotlight 

ciimpfiBi'r Philip (ilaKB. VH I is 
also talking with Iringtimc produc- 
er.' engineer Kurt Munkacsi about 
the possibility of excerpting clip.s 
from tbe Glass-scored. Francis 
Ford (’oppnla-|iroduced film 
"Koyannasqatsi" for use on the 
program 

The move will provide labels pro- 
ducing instrumental, ■■environ- 
mental" music with an outlet for 
video clips they’ve already pro- 
duced on their artists, and in some 
cases, with a reason to produce 
videos. "There's definitely a need 
for that kind of a sh<iw," says 
Windham Hill's Steve Backer. "It 
makes producing clips on these 
artists more worthwhile Right 
now, the only clip-length video 
we've got is for Liz Story " 

The label does, however, have a 
line of four long-form video- 
cassettes which Backer say.s it has 
considered rutting and excerpting 
for clip formal show.s "The pnib- 
lem is. there haven't really been 
any who give this kind of mu.sic 
any play.” he notes. “The cost of 
making videos for artists like the 
ones on Windham Hill ami its sub- 
sidiary laliels has been a bit pro- 
hibitive If tliere's a commitment 
to play them on a regular basis, 
that helps " 

“This is definitely going t<i 
broaden our market." says Doreen 
[I’Agostino, vi«-e presiiieiil of Pri- 
vate Music "Their demographic is 
our demographic, and it was just u 
matter of lime until VH-1 opened 
the doors to image videos.” 

Private has three videos, each 
afimit five minutes long, on artists 
Patrick O'Hearn. Jerry Goodman 
and Sanford Ponder The Inliel i.> 
working on cli|ih for Liii'iu Hwoiig 
and Eddie .lobson D'Agostino 
says that one thing that may have 
helped Sfiark VII I's interest in the 
"new age" video programmmg is 
Showtime's sigreement with Pri- 
vate Music to air the label's videos 
throughout this iiionth as tiller be- 
tween features 

Melheiiy says the show may be 
I and running as early as Febru- 



BY STEVEN DUPLER 
NEW YORK In the first depar- 
ture from the adult contemporary, 
rAb and country video fare that 
has marked VH-1 since its incep- 
tion, MTV Networks’ second chan- 
nel early next year W'lll launch a 
multi-hour weekly video program 
tentatively tilled "Quiet St<irm.” 

The show will spotlight videos 
from "alternative music" labels 
such as Windham Hill, Private Mu 
sic. ECM and American Gramma- 
phone. "This is going to be a theme 
.show, and we’re looking for viile<is 
with a certain type of music — you 
can call it ‘new age.' 'alternative.' 
'ambient.' whatever." says a 
spokesman for the channel. 

Kevin Metheny. vice president 
of VH-1, say.s the channel's prima- 
ry goal at this point is to "let peo- 
ple in the industr>' know our inten- 
tions to showcase this kind of mu- 
sic. and fur them to help us amass 
adequate programming inventory 
to gel it off the ground ” Metheny 
says there are not enough clips to 
do much mure than a one-hour 
show, and "we're looking to get 
this up to four, five or even six 
hours a week " 

According to .Metheny, VH-1 
sees "new age" music as a genre 
being "aggressively consumed by 
a certain select audience seg- 
ment." By establishing a regular 
weekly show, he adds, VH-1 could 
help to "vastly bniaden that audi- 
ence 

"As that type of programming 
gets broad-ba.sed leg.s," he contin 
ues. "we'll be prepared to place it 
in regular VH 1 rotation " VH-l’s 
benefit, he says, is “having a 
unique programming perspec- 
tive." 

The format the show will take is 
still up in the air. .As of now, the 
regular VH 1 VJs will assume ho.st 
duties, although the channel may 
seek out iiitiuential names in alter- 
native and .'ivant-garde music cir- 
cles to act as guest hosts. Some 
suireestions include Private Music 

presideji. 



NEW York Greulive Targets, a 
marketing and ailveriising company 
sjnxMulizing in the college market, is 
providing (’BS Ri*rords with a new 
outlet to reach canqiusfs with pro- 
motional video clips 

The firm's corporate-sponsored 
"video parties" use CKS-siipplied 
videos and giveaways to attract an 
average of l.tMMt students Funds 
rai.sed by the events go to campus 
organizations and the T..I Marlell 
Foiimlation. 

Accorilmg to Marilyn Adler, who 
heads Creative Targets, the vide<i 
parties help comi>ensale for a short- 
age of video outlets on campus, as 
well us giving corporutions an oth- 
erwise hard lo-gel pri*s«‘iir»' there. 

"It's great for campu.ses becuu.se 

New Age’ 

‘A Iternative ’ Clips 

ary, and one projiosal lias been 
made to air it Saturday evenings. 
"There’s a certain propriety for 
the type of mooil ihi.s program- 
ming creates." he says. "Saturday 
night would be a good choice." 

Label.s. artists and managers in- 
terested in submiUing videos for 
consideration for the “Quiet 
Storm” programs should send 
them to Kick Knm. MTV .Net- 
works. 177a Broadway. New York. 
N.Y. 



so many of th<-m don't have cable," 
she says "And it’s es|H‘cuilly condii- 
civi- to corporate s|Hinsorship be- 
cause It gives conipanies the oppor 
tiinity for a lot of piiblieity. udver- 
tusing .uni pnHliJcl suinplmg.” 

Chevrolet IS sponsoring the cur 
rent Creative Targets campaign, 
which has h«*en exjianded to |.'»0<-ol- 
leges following the auto muiiufac- 
turer's successful i^i-campus run 
last spring, f^irlies were previously 
sponsored by Pepsi m tlie fail of 
PW4. and Business Week’s youth- 
oriented publication Cartvrs in lbX3. 

In setting up the parties, Adler ajs 
proaches the school group which is 
the "mover ami shaker” on campus, 
lie it a -suronty, student union or. in 
the ca.'>e of Wayne Slate in Detroit, a 
skydiving club. After suiiplyiiig 
them with detailed instructions, Ad- 
ler leaves it to the students to do the 
promotional "fontwork," which can 
inclu<le {Mistering. tnaillKix stuffing 
and other college-relaltsi advertising 
which can only be dune by them. 

The club obtains the room and 
e([uijinienl, unit CBS, through (Ve- 
alive Targets, supplk*s a thnv-hour 
reel of promo clips, which is broken 
into blocks by the sjxmsor's commer- 
cials. ('RS ami tbe s|ionsor also {>ro- 
vide giveaway mercliandise, 

Adler says that attendance can in- 
crease greatly when tied in with ma- 
jor campus events like humecoming 
Admission is generally $1 a head, 
with half of the door going to the 
.Marlell fund. .At the end of the cur- 
rent schedule of {larties. the school 
which rai-ses the most for the cliarity 



will gel a free romvrl by a CBS act. 

As for CbevTolel, Adler says that 
it receivcR a veritable "showroom 
on campus." with a local <lealer of- 
ten [irovidihg a dis|ilay car that is 
given away. Chevrolet also gels 
menlinnefl m all of the advertising 
and publicity surrounding the 
event, get.s its comnierriuls inserteil 
into the CBS reels, gets credited by 
l»arty MCs and \'Js. and gets to dis- 
tribute prisiuct and financial plan- 
ning brnchure.s. 

In midiiion. Chevrolet gels u pro- 
gram that is thoroughly tracked 
from start to finish, with college 
deans signing report forms detail- 
ing tickets sold anil the extent of 
[iriur promotiim. According to Ad- 
ler. before und-ufler .student sur- 
vey.s document that UK*; of the stu- 
dents who go to the video parlie.s 
come out with a "broader aware- 
ness" of Chevrolet and a "positive 
image" of the coiiijjany as being 
"more trendy" and "in step.” as op- 
{losed to family-oriented. 

Sterling Wesley, assi.staiit man- 
ager of pa.ssenger car merchandise 
for Chevrolet, says that Chevy ha.s 
made u.se of the jiarties’ "excellent 
eummunicatiuns potential" in "tar- 
geting our product messages. 

.Adler says that the sponsor for 
next year's video [jarty series hasn't 
been determined, but that many 
comjianies are interested. She adds 
that there is a "waiting list" for col- 
leges that want to be included, and 
that there is also corjHirate interest 
in taking the concejit down to the 
high school level. 



New Venture for British Film Director 

Ken Russell Forms Clip Production Firm 






BY NICK RQBERTSHAW 
LONDON Ken Kussell, one of Bri- 
tain’s best-known movie ibreclors, 
has esUiblusbed bis own music v ideo 
{irorluctioii com|Kmy, Silting Duck. 

The move follows Russell's in 
volvemeiil in recent video clips, in- 
cluding those for Ellon John’s "Ni- 
kita" and Cliff Richanl's "She's So 
Reautiful " 

"1 ilidii’l pick music video," Kus- 
sell says. "It picked me I began to 
be asked, by Itave Clark lirst. then 
by Elton Jtihn. anil they wen- both 
very deferential, sure I wouldn’t be 
interested 

"Of course I was interested Mu- 
sic and pictures is my favorite liol>- 
by Tve been doing it for 2*» years. 
si» I thought I'd belter start a com- 
pany. lei everyone know I was avail- 
able for that kinil of work " 

Silting Duck— the name is an 
ironic referenci- to past critical at 
lacks on liii--e]|--ix a faroilv affair 
kuNM-ll >a\- i!’> mil iiili-iided to ri- 
val better est.|b||shed protlill'lion 
I'omiiaiues with then editing >uil<‘s 
Ulul teams of ilirectnrv Kossell’s 
wife IS presideiit, lll^ 10 mof|tb-old 
baby lliecomisiny iiiascnl 

Howi-ver. he bii|ie- to g«-l C S 
commissions Ibrougli bis .igeni 
H'M. which has nfbre- ui New \<irk 
and Los Angeles, ami ■ ,lr. mmn 
dealing s[M-cificalls i- i’ n vob -- "I 



ho{>e one day there will be a i^iltiiig 
Duck Inc . slrelcliing fniin one end 
of Hollywood Blvd. to the other, 
with IC.M as a tiny office in the mid- 
dle.” ho says dryly. 

Russell sees no contradiction in 
moving from big screen glamour to 
the relative bread and butter of clip 
pniduclion. He says there are often 
as many re.strainls and limitations 
m movie-making as in the three- 
minute cliji format, ami claims that 
a cli{i can convey an equally strong 
message. He cites "Nikita" as an 
example 

"It's East sees West, and can’t 
meet West, and there you are. 
Tliere's a full-length movie. 'I/eiler 
To Brezhnev.’ on the same theme, 
but it won't gel shown in Russia. 
'Nikita' will Ih- shown It’s not anti- 
Riissiun. and Elton's going there to 
jH-rform. 

"Pictures and music cross bor 
dors, they communicate, they don't 
need siibiitles I don't look down on 
the mmlium. I think it eoulil Ik- ex- 
traordinarily {Miwerfut. once it ex- 
tends Its audieiiei- a little " 

Russell IS not till- first famous 
film direelnr to make viik-os I.iiid- 
say And'-rson, Nicholas Rm-g. Sam 
I’l'ckiopab and other' eijually emi- 
nent ha\« triitl llu-ir hand with siic- 
c'l S -i]-le reli.-f from the frustra- 
Uoii> -if iiiovie-makmg may lie the 
'ironge't motive 



"Films drag on for years." Kus- 
sell says. "They are an endless bat- 
tle U there’s an itching in your 
back, it's usually a knife, and there 
I.S ulsvays an itching in your back. 
With videos you can keep working. 
It’s u week to .shoot and a week to 
edit, and the energy level is very 
high and it goes off witli enthusi- 
asm and it's either good or bud and 
there you are. And next week it will 
be shown all 'round the world and 
you’re on to llie next one." 

Video us a medium also offers 
some attractive technical advan- 
tages to directors used to working 
with l-tonini film. Russell, who made 
his name with a string of highly ac- 
claimed BBC-TV ilocumentaries, is 
no stranger to viileo, but jirofesses 
himself astonished at the effects 
that cun be achieved 

.A recent clip for Denise Rich 
shows .1 rorji.s of dancers in the Eif- 
fel Tower elevator; the im|iucl is 
real, but the dancers never left En- 
gland. Electronic trickery diil the 

rest 

"You ib'ii’l have to use the effects 
if they're cliches, ” says Russell. 
"You don’t nee«l technical fire- 
work.s. but the more tecliniijues 
there are to call upon tbe wider your 
imagination can lange. In fact, 
some id the flamboyant, flashy 
stuff suits siime of the music re- 
(Coniiotu d on page J0> 
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ideo music 



J\ew Video 



Thta weekly listing of new video 
clips genrralljf nmilobte for pro- 
gramming and or promotional 
purposes includes: Artists, title, 
album (irhrre applicable)- label, 
producer/ production hoHsr, rfi- 
rector. Please send infonmition to 
Billboard. S'rie Video Clips, ISIS 
Broadu'ag. ,\’ew York, X. 1’ lOOJS 

AKCAOIA 
Ckteiton Oj]t 

CWM> 

n««t> Ci»i4*«n 

eOOOlE BOYS 
You Ain't Fresh 
CmiU Cwwr 
sk—injw 



JON BUTCHER AXIS 
Sounds Ot Tour VoKo 

UWig fM 4«*v CI04U 

FIVE STAR 
R S V.P. 
iMtoyCNl* acs 

lkii» Uiynl«r filian 
MMtNWMt't t 

KLTMAXK 
I Miss You 

*• n* i««*> wca 

■••• S-a>n u 

STEPHANIE MIUS 
SUnd Bech 

Mni MC* 

-imUi PkHi'* Vwan 



NEW COtTlON 
Count Me Out 

I*.* 





A Place in the Sun. Miami Sieve Van 
ZaiYOt gels a lift from Ruben Bia<les. 
left, and Herbie Hancock during the 
shoot for “Sun Oty" m New York 
(Photo Chock Pulm) 



PLAY LIST 




NIGHT RANGER 
Goodbye 




OINGO 80INC0 
Just Another Day 

0>MMwivew1| MC* 
SaOMliXet 



/sure SHOT - ZOPLAfs/l 

DEE C LEE 
See The Day' 

/HE»yY ACTIO N 15-24 PLAY^ 

X mageOm-Th»\CmtmnSmm- 
X CewMi Osnt Loss Down- 
X Me n ewn Heiwt or lorMen- 
X NA AerWmr HTien 4 Nmtt aeM ' 

^ Mn Htnvnmf 'Uum V!c» Theme 
e (MreSMNe "HM OT L/fe' 

» John Leruten Jeeloul Ouy 
X $N*9 Rueeiene 
> MenLmwwn 'Bec e uee" 

* UnrowcAMlee Wher e Gone Wruns ' 

Orwftat) Beer n«m Ther Aysetr Beer 
nee rpmg Cenemew ~BMe 
The C eewume r ds -Tev A/* My wpad" 
uufSCttn n* CMmeMn* 'len veetme 
Jthi Graham M Oans Oram -maiaa" 

ArmtM Ureied ApeeifrApermeM Sun City " 

Wham' fm rear Men 

Orece Jona i "SMve To nieRhyrnm" 

let Mimerener fee Fimey Omar 

hata Tam n aha nU faea The f eee ' 

The one to wrafeh . . . NEwf 
RAY PARKER 
"G'rfs Are More Fun" 



MARIE OSMOND 
There's No Stoppinf Your Heart 
riwiv t N« Sieepn > V ' .m « » 

Ouwe 
>u"Owe»ie 



TOM PETTY i THE HCARTBRCAKERS 
So You Want To Be A Rock'n'Roll Star 
•ti* ve iiw MT* 



READY FOR THE WORLD 
Oi(ilal Display 
Bimi r«> r<w »^>.4 uri 
e»^>qtwe»ow »K rum 

e*ui Sec'eiv' 

SIMPLY RED 

Money's Too Tifht To Mention 

hv.* (u*»ir 




STEVIE WONDER 
Co Home 

Se e*>k«a s« ei>«» er*eiKl« 



PROMOTIONAL 
MUSIC VIDEO 



Available on i Hour Tape Compdabons to colleges, rate clubs, and other 
pubHc venues throughout America 

We provide: • Newest Releases Call us today to see il you 

e Quick Service quahty lo receive promotional 

• Highest Quality videos on a monthly basis 
e Low 0>st 

Xawiaizi £nlttjlllui,{Jnc. Dial (201) 667-7575 
* 1 way of stsymg on lop of video music 



WAVLENGTH VIDEO INC. 

vexfl? ONE-STOP VIDEO PROGRAMMING SERVICE 

lUIISIC ^ AiUlllKiVT ^ AlOVIKS 

Qiscnbutor of Swank Motion Pictures for Nfghtdubs Hotels and Restaurants 
CAa rO(3AY FOR YOUR FREE CATALOG 

(213)372-2191 



KEN RUSSELL 

(Continued from page JS) 

markably well, but wftere the lyrin 
have more depth you can fall short 
if you rely purely on razzle-dazzle 

"There is a demanil for novelty." 
he continues, "and you're stupid if 
you turn your back on fa-shion en- 
tirely But I admire people like Kate 
Bush I think she is very* w’lse to go 
her own way. Her videos have real- 
ism and imagination and can be 
quite moving. 

"The real art is to dLsUll tlie es- 
sence of the song, to find images 
that counterpoint the lyrics and en- 
hance them, that put an aura 
around the words. 

Some critics have dubbed Russel! 
the father of musk* video, in defer- 
ence to his pioneering use of images 
and music in television documenta- 
ne.s such as "Elgar" and "Delius” 
and films like "The Music Lovers" 
and "Tommy " However, it is not a 
label he has sought. Equal credit, he 
says, should go to Richard Lester, 
who made the Beatles movies, and 
before that the line goes back to 
Max Fleischer, “Fantasia." Busby 
Berkeley and others. 

"To hear some of the MTV peo- 
ple, you would think that noone had 
ever pul pictures to music tiefore.” 
he chides 

He describes "Tommy" as “2S 
pop promos strung together." a col- 
laborative effort with Robert Stig- 
wood and the Who's Pete Town- 
shend into which he poured many 
long-hoarded images Russell's 
present work shows the same abun- 
dance of iwwerful imagery, a hall- 
mark of his style the years. Of Sa- 
rah Brighlmun's "Phantom Of The 
Opera." budgeted well into seven 
figures, he says tongue-in-cheek 
that it will have "underground 
lakes, scarlet capes UO feet long. 
tomtislonpH rising from the mist, 
poisonous snakes No efft'cls It'll 
all Ih- rt>al. except if I have trouhk> 
with iIm* snakes I may matte them 
on'" 

T«m» old a hand to l»e defW-rled by 
liusincss detail — "Either the con- 
Irael’s wntleii on a |s*slcnrd or elsi 
it liMiks like you're making '(looe 
With The Wmcl'” — Russel) iiilends 
III develop Sitting Duck uk>ngsKie 
Ins movie-making commilnienls 

And, he add.s, if anyone in the 
States would like lo make a film of 
diaries Mingus's autohiogrupliy 
"Beneath Tlie I'nilenlog. " lliere's 
an enthu«iuslu- diriH'lor w.iiting 
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iSliiliHBMfcil This report does not includo vidoM in recurccnl or old»9 rotalion ^ 


^ VIDEOS ADDED 

THIS WEEK 


ASM UP :#«"•« poma 

THtOMMtCO C#eM«<«NCMM MCA NfW 

OAirnHAU i fOMNOSUS WMIhVOIMiMMCISaOOWieKtMMr M* MCA Mtt 

MUl HAHpCASTLf STSrfOOMONfr CnrrMet L«H> 

HOOTElfS OsrarOAv cahtma- PoerCS 

eOOlSIHECAMC IMlSCCNCr Ot-LiM. PWrCren LIGHT 

WINROevnU I MUST M OSCAlMNG AlUms MW 

WCHTeaMCEO OOOMH C*in« MC« POWfS 

TOMPfrmrHrHCASTaKMfss rocs ivaou stw «ka port* 

puUH OfAVlUOfl C«RM« wn«M 

SMfPtrino COtUTOUruO Ia*e« W* 

WSTietOtS THt wear Of THE ISOON huno ICMT 


POWER 

ROTATION 

VwiIVmvMm 


«HS THf &UN *lWAr» VUNCS OM TV Wens' Srot 4 

SRCSCH* rUCtlOROSr C«^lo< r 

TMECsn rofeOeWCOMv EtHe* 3 

ClMfNCf CUIMNSlHCSSON tltORMr lOURf • *WIN0 0* MM CBlwtRo i 

DWt STRAITS RSIS Of llff Rene IM* 1 

(LTOM lOHN RRSPHteuP 0«H»n 4 

JOHN COUGAR MfUtNCAMP SMAll TOWN Rn« PR'rG'asi 6 

JONIUITCHCLI GOOOroiENOS G«tie> 2 

TOCO ONO Mlu M PAfiA0>St *0>r00> f 

BRUCC SPRMGSmN MVHOMirOiR*i Cli.uR 1 3 

SURVIVOR BuRMNCMfARI iRK » 

tTWSTtO SISTIR (fAMROrlNf Alte»« 3 

WHAM’ M TOUR MAN Cah/mha 3 

U TOP SLEEPMC BAG Witne Oftn 9 


HEAVY 

ROTATION 


•RTAN AOAMS/TINA ruRNCR HSONLILOVC ARM f 

ARTISTS UMTCO AGAINST APARTHCIO SUN CfTV MwWMMn « 

PTW. COlLRfS'MAIHlTN MARTRt SCPARATf lIVtS CMiwRI PiCTW» 11 

•MM 4 TNC MCCNAMCS SAINT RuMmNC AR«H« 4 

MR MISTER BROAENVRNGS RCA 21 

HODir MURRHT PAHIV AU IHE TlMI ColanAM 13 

IIONCI RICHII SAT TOU SAY Mf Mclovn 6 

SCRlTTI POlITTI PCRfCCrwAY Wene Bm IS 

SIMPU MWOS Ativt AMO A<AMG ARM B 

STEVa WONDER PART tWW lOvER UMWM> S 


ACTIVE 

ROTATION 


AEROSMITH LET THE IRuSK: 00 THI lAiKMC 2 

THE ALARM SIRfNGTH RS 9 

NEAVfN KNOCHIN ON HEAVfNSOOOR CWunWiA 11 

INIS IHtS TIME AlUrhc 10 

PAUL RkCAftINCT SeCSlMlCUS CjwMI 4 

STMG VpVt « ir* SCvCNTn WAVE ARM » 

PETE IOWNSMENO fACC Th( race Alco S 

WAMC CHUNG TOllVC ANO OC W LA G^HW’ jO 


MEDIUM 

ROTATION 


RATE BUSH RUNNPiG UP That MAI (MlA>mK4 13 

PHA COUMS TAKE ME HOME AManM 2 

OIVtNnS PIEAMJRI ANO PAiN CIvywPi S 

SHEILA I AlOVEBiJAfMI PwMw P»» Wenw OrVA B 

EURTTHlMCS/ARtlHA FRANALM SiSTIRS ARE OORI IT FOR THIMBiLVES RCA S 

COREY HART EVERYTHING <N Mr XARf IMlAnwnCA 2 

HOtLiT CRUC HOME SWEET HOME EwMi* S 

M.LY OCEAN WHEN TKOOWIC GETS TOUGH An Ai tU 2 

ROBERT PALMER CHSClPUNC OF IQVE KU«M R 

CNARIIC SCITON BEAT $ SO LQNElt «PCA 9 

STEVN RAY VAUGHAN CmAMGC FT Crk B 

PAUL VOUMC CVERVTHMC MUST CHANCE C«RiH«« 2 


§1 

Is 


AUTOCRAi-H BlONOES M BlACa CARS RCA < 

•LUES BROTHERS SOUL MAN Wjirwf Hohw VMm S 

XMN CAFFERTT R THE BEAVER BROWN BAFIO tOuCHALLOVER Stwi. BrMYwrv CBS 2 

DREAM ACAOEMT LIFE >N A NORTHERN TOWN Wenw 7 

MCA iACGCR HARO WOAIAN C4«wmW« R 

SCORPIONS NO ONE UaE YOU Ume> 4 

CMONNC WARWCA R FRIENOS fHArS YY»*AT FRCKIS ARC FOR ArwU 3 

VRT A(L AMERtCAN BOV ARM R 

-WEIRD AL- YANAOVC DARE TO BE STuPiO AonnftalCSS A 

WRESTLERS LAND OF |0O0 DANCES Ewc R 

TtS HOLD ON ANO 7 


iieifT 

ROTATION 


BAITNIORA TAR7ANBOY MoANHtA- • 

RlC AUOM DYNAWTE TmC BOTTOM LWt CAApiWW 3 

BON JOm SRENT MGhT UM«.r> 4 

JON BUTCHER Alls SOlR«S OF YOuR K ART tl3~r 4 

BOBOTIAN emotionally yOURS Cah.iHWj 4 

SMECNA [ASTON OOlTFORlOVf IM-Amexa 1 

ECHO R THE BUNNYMCN BRING ON THE 04MCRVG HORSES W» 3 

NOOOOO GURUS bTTIRSWfCT B^ Tmw « 

MARtUION lA.fNMR CirMI S 

NfNA All M THE GAME Cp« 4 

OINGO Borneo JUST ANOTHER OAY MCA 2 

OMO UCRETR ARM 2 

JOHN PARR LOVE GRAMMAR AlKMc 3 

POINTER SISTERS FREEDOM «CA 2 

PRINCE AtMCRHTA PwMri PwA Aar... §mt. i 

nHLWPn (AMOGAAMS MCA 4 

TOM WAITS OnwNinWN TRAP* WM 1 


s 


JONANOfRSON < AMIR SAID Than OOM Ek-Alr. 2 

CHRISTOPHER CROSS CHAHM THE SNAMf Warnai 3 

IMCHAII M'DONAIO LOST IN IHE FWAAOl Rene Brvv 4 

OMAR R THE MOWEiaS BOROER C«L AuHm 3 

PWOPACANDA >-MAr>RNtRT imM ) 

SlOUISa R THE BANSNfIS v KS W IMI OUST CwfMn 2 

jspuo oNciwrnf aha 4 

WIRE TRAM 'Hi lAST PERFECT tMMC 1 olwH>tH* j 



* 0«nol*t Snrah R«<«Mr*nl ** UTW CkIwvt* 

for furthor mlormilion. conisci jMono Vosl. deoctor of rnuMC pro|r«mitMnc. 
MTV 11 Jl A»nu» <a tS> AmorKOV, N»» YOfS NT LOOKS 
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StVKT IMiET COWS TO AWMCA via an »frre«ment between Kultur Vid- 
eo and the RuRAian (nivemment iBillboard, Dec. 7). Under the deal, 
Kultur will have exciuHivp rifthts for alt Kirov ballets and all ballets 
and operas by the Rolahui. In addition. Kultur will lie supplying the 
U.S.S.R. with all of the prog^ranis it owns. The company will lie relean- 
ing four ballets and three operas via the deal in the next three months, 
and looks to put out a minimum of one new title a month for the next 
few years. Initial releases include "La Bayadere" and "Anyuta." from 
the Kirov, and "Macbeth" and “Media" from the Bolshoi. 

A NM CtEAWI for 8mm VCRs is being released by Allsop. The compa- 
ny will be putting out the new product, a wet-type unit, at the 
Winter Consumer Electronics Show in Las Vegas 

fVl/lMiOl ASSCCUTIS will now be sole ancillary sales rep for First Run 
Features, a su-yearold New York-based theatrical him mdie Among 
the titles put out by First Run whose video and cable rights will be 
available are "Seventeen.” "Gal Young *Un.” "Wild Style" and "The 
Whole Shoolin’ Match." The movne company is working towards squir- 
ing hve more features for release in the hrst quarter of 1986. 

TALK IS THE PAIIE INCKMEVT of a pruniotiimal tool created by Video 
Gems The company has created "The Voice Of Video Gems." a coun- 
tercard unit which mcludi'S a voice box and a record. Pint release tout- 
ed by the system is "When Wolves Cry." which uses the real sounds of 
wolves howling. Video Gems is asking retailers to hold on to the voice 
box after "Wolves." as it plans to release other records to support its 
videos. "Animal Talk." which stars Anthony Kewley as Dr. DMiittle. 
will be the next release to receive the audio treatment. 

sa ffIKI aAOE-FMS are due from Walt I 'isney Home Video in January*, 
three "Walt Disney Video-A-Longs." two volumes of "Disney's Great- 
est Lullabies." and "The Blue Yonder." a made-for-video feature. The 
“Video-A-Longs" will have a retail list of SU.9S and be targeted at 
two- to six-yearHiids Among the topics covered will be "Counting 
Fun." "Things Thai Go" and "Baby Animals ” Stories .such as "Pin- 
Dcthiu." "Robin Hood" and "101 Dalmations" are also told in brief. 
Songs featured in "Lullabies" will include tunes from "Mary* Poppins," 
"Cinderella," "Fantasia" and "Pinocchio." in the first volume, and 
from "Bambi." "Snow White And The Seven Dwarfs" and "Sleeping 
Beauty" in the second. 

ALTlMUTIfE AND HAOE-FM duplicator Allied Film & Video has become 
one of the fint v*tdeocassette duplication houses that specializes in non- 
motion picture home video product to make a deal with Macrovision to 
provide the antipiracy service to manufacturers Equipment is being 
installed in Allied plants in Detroit. Chicago. Dallas, Orlando and 
Washington. D C. 

Wn UKt JO RECOBDS are joining forces to promote the Sony Video 
Software Co. release of Brian ^o’s "Thursday Afternoon " Every 
Compact Disc of "Thursday Afternoon" Jem sells will contain an insert 
card and coupon touting the Sony videoca&sette release of the titW, ev- 
ery videocas.sette Sony sells will have a card and coupon touting the 
CD. Jem describes "Thursday Afternoon" as a "video painting.” The 
program runs for 62 minutes and lists for $29.95. 

■EDIA HOME ENTHTAINHEMT parent Heron ('nmmunicationK has signed a 
deal with Chelsea Communications to create and market non-theatrical 
home video programming. 

nS-AAOCRS FOR "MANSON" have come to 25.000 units, according to Unit- 
ed Entertainment Inc The Academy Award-nominated documentary 
features footage of interviews with memheni of the (’harles Mansem 
"family" conducted immediately after the Tate-LaBianca murders, in- 
cluding Manson. Susan Atkins and attempted presidential assasin Lyn- 
ette "Squeaky" Fromme 

ICA OWKRS CAR MW find out about the "Politics Of Love." via a cas- 
sette of that name being released by Nightingale-Conant Corp. of Chi- 
cago It's the creation of l.<eo BuMaglia, who's scored some beMt-seller< 
Via his books on human relationships. The G5-minute title has a retail 
list of 129.95. Other Buscaglia v^dHo^ are also pbnnod. Nightingale 
Connant is looking to push the programs as Valentine's Day and 
Chnslmas presents. The company is located at 7:t00 N. Ix-liigh Ave. 
Chicago. III. 6<)1>4K and has a toll-free number. I800).'j72-2770, 

HARR WILIIAMS JR. COMES TO VIDEO via I'antir Arts Video Uecords The 
i-ornpany is putting out "Hank Williami- Jr.- - A Star Spangled Country 
I^irty." The casM*lU' features Williams. Waylon Jennings, Jessi Culler. 
Earl Thomas Conley and Gua Hardin |>erforming ah<ard the aircraft 
earner C S S Constellation The title will lie out in January at $19 9.'> 

' TiiM ss:ii>»:uvN 
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USED TAPE BROKER OPENS TO PUBLIC 

2nd Play Offers Consumers 60% to 70% Discount 



NEW YORK Used tape brokers 
may become another route for 
videocassette sell-through, if a pne 
gram being undertaken by 2nd Play 
Video, one of the nation’s largest 
brokers, works out. 

2nd Play has decided to offer its 
used videocasaettes to consumers 
as well as to the retailers who are 
its usual customers. Right now. 
mays 2nd Play vice president of op- 
erations Andy Kunellis, "We're 
keeping it fairly central " By the 
end of the year, be adds, the pro- 
gram "should be pretty solid 
throughout the country." 

Sa)« wilt be promot^ via "adver- 
tising and hopefully word of 
mouth," says Kunellis The compa- 
ny will be offering consumers two 
separate programs, one of which 
will involve a club membership and 
give a special discount, and the oth- 
er of which will provide for occa- 
sional buyers and give somewhat 
smaler savings. 

According to 2nd Play, consum- 
ers will be able to save 60* ' off most 
titles without joining the club, and 
up to 7(T: after they do join. Con- 
sumers will be able to buy via both 
mail order and by going direct to 
2nd Play's warehouse 2nd Play has 
"an inventory selection of T.00O- 
10,000 titles at a time," says 
Kunellis. 

Initially, at least. Kunellis sees 
most bu.siness coming from “hanl- 
core movie buffs~the collectors," 
with buyers picking up "personal 
favorite films." 

2nd Play hasn’t recieved any com- 
plaints from retailers who feel the 
organization is now comiieting with 
them "as of yet." says Kunellis 



Noting the renlal-onented business 
on which most of hts retail custom- 
ers concentrate, he says, "It really 
doesn't affect the movie business at 
all." 

2nd Play calls its business "stuck 
rotation." and the cycle of used tape 
going fnim retailer to broker to an- 
other retailer, with no new product 
getting m the mix, is one that has 
had home video manufacturers and 
distributors worried for some time 
The company sees its move into con- 
sumer sales as one way of breaking 
that pattern 

Joining the "2nd Play Video 
Club" requires a $25 payment. Con- 
sumers can then save up to 60''’' off 



suggested list on used titles, and 
get new movies at 1CK< over the 
company's cost. They'll also recieve 
a "2nd Play Video Catalog" that 
lists movies and describes them, and 
an "A to 7/' price catalog 

Non-members have two options: 
They can send $9.95 plus $2 for ship- 
ping and handling and get the cata- 
log and pnee list, or just gel the 
price list for $4 50 plus $2 shipping 
and handling. 

Cashier's checks, money orders 
and Mastercard and Visa are ac- 
cepted. with a shipping and han- 
dling fee of $2 per tape tacked on. 
California residents are charged a 
6.5'^ sales tax. ttiny stiDEWAN 




He Bou9ht the Whole Thing. CBS/Fox Video s new presideni. James G. 

Pileld, signs a coniraci with SBC Enierpnses managing director Byron Parkin 
which Will give CBS/Pox exclusive North Amencan home video nghts not only to 
the BBC's catalog, but to aH the S.OOO hours of programming the BBC creates 
each year 
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GHOSTOUSTERS 


RCA-Coiwmbia Pictures Home Video 
30413 


Bai Murray 
Owi Aykroyd 


19M 


PC 


CED 


29 9S 
299$ 


2 


) 
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POilCE ACADEMY 2: TMCIR RPST 
ASSIGNMENT A 


The Ladd Company 
Warner Home Video 20020 


Stave Guttanberg 
BubbaSnvth 


IMS 


u 


Law 


»M 


Z 


t 


9 


THE XUXING FIELDS A 


Warnarerot me 
Wamar Home Video 11 4 1 9 


SarnWaMmon 
Dr Hwnf ^ 


19W 




Law 




4 


• 


19 


$T ARMAN a 


RCA ‘ ColumbM Peturas Home V4ao 
30412 


je«tBnde»t 
Karan Alen 


ma 


PC 


CED 

law 


299$ 

299$ 


5 


4 


27 


THE KARATE KID A 


RCA- CfSumtu Peturas Home Video 
30400 


Ralph MacciM 
PHMontt 


IM4 


PC 


ao 

Law 


399$ 

319$ 


6 


NEWa 


THE SURE THtNC 


CmbatsyPKtum 

Embauy Home Entedainmenl 21 7S 


JahnCuUCk 
Daphrte Zurwia 


IMS 


u 


C8I 

Law 


299$ 

3495 


7 


9 


9 


STICK A 


Universal CtlySfudiM 
MCAOni Corp 80180 


Burt Reynolds 
Candice Bergen 


11K 


R 


Law 


3491 


8 


4 


17 


THE RIVER A ♦ 


Univerul City Studios 
MCADdi Corp SO 160 


Sissy Spacak 
Mai Gibson 


IMf 


13 


Law 


3994 


9 


NCW^ 


FALCON AND THE SNOWMAN A 


Onon PKturet 
VcUcon60T3 


Timothy Hutton 
Sa«nP«nn 


iW) 


a 


CEO 

Law 


299$ 

U9$ 


10 


S 


3 


A PASSAGE TO INDIA 


RCA'Cokimbd IVtum Home VeNo 
30486 


Judy Owd 
Dame Athc rah 


l«M 


PC 


CEO 

Law 


349$ 

349$ 
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ISOOOOwMtar tucw-tiadi4>pnMmc«mooiS6meH]n(frO OOOor f2 4 r£t;^tor non-maatncafmadalor home *iwoD>0dw(1. SO 000 tnSs ar a ralut of 
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t^> bbrf rovonu* of SI m4Mn aOr« rriumt r- ->'<h raiir ' -- 
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^ ^ome video 

VRA Conference Flops 

Little Interest in Special Interest 



BY JOHN SIPPEL 

ANAHEIM in 

interest home video titles produced 
by small independents was graphi- 
cally evident at the Mamntt here 
Nov. 2>26. when only a handful of 
video retailers responded to a Video 
Retailers' Assn. (VRA) conferuncv 
devoted to how-to and self-improve- 
ment cassettes. 

Retail participation was so lack- 
ing that VRA chief Roger Wadley, 
who claims a membership of 7,000 
dealers for his organization can- 
celled a Nov. 26 afternoon seminar 
which would have wound up the ill- 
fated conference. 

More than a dozen independent 
producers and distribution firms 
started folding their exhibits the 
morning of Nov. 26 when a prior af- 
tenxMm's exhibits and a slated semi- 
nar drew fewer than a dozen retail- 
ers. 

Participants in the ninth VRA 
conference blamed the poor show- 
ing on the lateness of the year and 
the hectic pre-holiday atmosphere, 
along with a hit-dominated market- 
place which diminishes interest in 
specialized videos {Billboard, Nov. 
30). Wadley publicly reiterated that 
he had personally called “hundreds 
of dealers," urging them to attend. 

Keynoting the conference. Wad- 
ley, a one-store Sacramento retailer. 



projecU'd Ihi* specialty titles as an 
area of inventory where dealers 
could offer exclusive pix»ducl to cus- 
tomers. Monterey book/video store 
proprietor Sally I. lauuiler said her 
ret^l experience indicated solid po- 
tential consumer acceptance to the 
point where her Schoulhouse Video 
catalog, listing more than XOU spe- 
cialty titles, turned her into a dis- 
tributor of the hard-to-fiiid videos. 
Wadley estimated that there were 
4,000 such titles available m the D.S. 

Bruce Lambin, whose Houston- 
based firm TPIC deals primarily in 
sports instruction videos, encour- 
aged stores to stock how-to product, 
claiming Hollywood’s 200 new fea- 
tures annually no longer provide 
enough compelling programming. 
Unda Thomson of Provo, Utah, said 
she has released 37 videos and is in 
the throes of cutting back on her 
catalog m order to concentrate on 
the better-selling titles. She has ser- 
viced 15,000 stores through direct 
mail and worked through 30 differ- 
ent distribution outlets. 

Janet Muir of Esquire Video in 
New York elaborated on the subtle 
commercial sponsorships her firm 
has been able to w*ork out on its 
first video releases Tie-ins with per- 
tinent sponsors are reciprocally 
beneficial, she said, providing such 
firms with “new vistas” to reach 
(Continued on page 3Jl 




Waick- ^0^ A 

BILLBOARD 
SPOTLIGHT 



DEC. 20 



FO« MOyCHTtStMC OBTJULS eONTACT 
AMVatLLBOARO SALemOARtCm WORLOWlOtt. 



FOR WEEK ENDING DECEMBER 14. 1965 






Billboard. 



eCopvncM 1 985 B>abo»nf Pu6ilcM>ont loc No port et (Sn puWAauen mof b* r«produc*d ttor«d an Mty 
rttri*««l >rsl»m or ir*ov«<n«0, « mrtf torm or by •»*» moor* oMcIrcMK mochorMcal pr>o»ocoor"8- 
r«Kor<t^ or oWatruw •mtSeot nw prter wrmon p»rmi«sipo of m* pwbbthar 



TOP VIDEOCASSETTES 



/s/sj 

i/s/g 


/ ^ / ComprfdO ►«*" 

V 

/ TITU 


■ nalaertal MmpN of rpUri otor* uIm 

CopiiniTtt Owner. 

MenwfecUirer. Catalec Number 


reports. 

Pimc^al 

Porfentwra 


!i 


1 

K 


1 


1 


1 


S 


BEVEflLV HILLS COP 


Paramount Picturat 
Paramount Homt Video 1 1 34 


Eddie Murphy 


IMS 


ft 


nti 


2 


1 


6 


GMOSTBUSTCRS 


RCA/CoLimM Picturef Hema Video ft- 8* Murray 
20413 OanAirhmfd 


INI 


PC 




3 


4 


19 


P1NOCCHK) 


Watt Onney Homo Vidao 239 


Aramatcd 


IMO 


€ 


ass 


4 


1 


ft 


JANE FONDA S NEW WORKOUT 


HVC-RCA Video Prod 

Karl Loninar Homa Vtdao 0ft9 


Jane Fonda 


IN) 




»M 


S 


5 


4 


WHITE CHRISTMAS 


Paramount PictufM 
Paranwunt Horn# Video ft 1 04 


Bmg Crosby 
Danoy Kaje 


1M4 


NS 


7195 


6 


4 


117 


JANE FONDA'S WORKOUT A « 


KVC RCA VmNo Prod 

Kart lonmar Horn* Vtdto 042 


Jane Fonda 


l«? 


Ml 


5995 


7 


7 


7( 


DUMBO A • 


Watt Orkney Mem* Video 24 


Arumatsd 


INI 




a95 


S 


9 


3 


MARVPOPPINSB • 


Watt Ottnty Home Vdao 23 


Juhe Andrews 
OKhVanOytie 


IM4 




M95 


9 


1 


11 


AMADEUS A 


ThvnfMI'HBO Vidao TVA2997 


TemHuice 
f Murray Abraham 


IN4 


PC 




10 


19 


2 


THE BEST Of JOHN BCLUSHt 


Broadney Video 
Warner Home V^eo 34078 


JohnBaiwsm 


IMS 


Mr 


74M 


11 


14 


2 


THE VIRQN TOUR4IADONNA LIVE 


Sire Records 

Warner Muwe Video 3-3B10S 


Madonna 


IMS 


NS 


»M 


12 


>0 


S 


MOTOWN 2S: YESTERDAY. TODAY, 
FOREVER 


Motonn PKlurn Co 

MGM. UA Home Video 300302 


Various Artists 


1M3 


NH 


as5 


13 


NEW^ 


GREMLINS 


Warner Bros Inc. 

Werner Home VeNo 1 1 388 


2achCe«nan 

PhoebaCalas 


IMI 


PC 


HM 


14 


11 


U 


PRINCE AND THE RCVOiUDON 
UVEA 


PRN Productiena 

Werner Muwe Video 3-S38I02 


Pnricc And The 
RevoMien 


IMS 


M 


n» 


IS 


12 


S4 


PRIME TIME A • 


KVC-RCA Video Prod 

Kart Lorwnar Home Video 038 


Jane Fonda 


IMI 


M 


nan 


16 


17 


39 


GONE WITH THE YWNO A • 


MGM'Ua Home Video 900284 


Clarli Gable 
Vwien taigh 


t«M 




•95 


17 


20 


2 


ROBMHOOOe 


Wee Dnney Home VMra 228 


Ammated 


1973 


C 


ass 


18 


IS 


10 


TSN BREARFAST CLUB A 


Umrenal Cdy Studwa 
MCAOvt Corp 80167 


Mottyfbnf aid 
Anthony MKhael Ha« 


19B 




7995 


19 


13 


25 


WRESTLEMANIA 


Titan Sports Inc 
Cobteum Video WF004 


Vanous Artists 


w 


Nft 


B9S 


20 


21 


4t 


STAR TREK IN- THE SEARCH FOR 
SPOCK 


Paramount Pidiiret 
Paramount Home Video 1621 


Wilham Shatner 
OeForesi KcNay 


1M4 


PC 


ass 


21 


U 


7 


BUGS BUNNY'S WACKY 
ADVENTURES* 


Warner Bros Inc 
Warner Home Vtfeo 1 1 504 


BufsBiaviy 


IMS 


Nft 


UM 


22 


32 


2 


VISION QUEST 


Warner Bros Me 
Warner Heme Video 1 1 459 


Matthew Modme 
Unda Fioramhne 


IMS 




H9S 


23 


24 


23 


WE ARE THE WORLD THE VIDEO 
EVENT A 


USA For AfrKi 
MusicVision ft- 20475 


USA For Africa 


IMS 


Nft 


1495 


24 


«4NTtT 


THE WIZARD OF OZ A A 


biCM UA Home Video 60000} 


Judy Garland 
Ray Etotfer 


IIS 


ft 


2995 


2S 


2S 


6 


THE BEATIES UVE^ICJIOY STEADY 
GO< 


EMI Records Ltd 

Sorw VidM> Softeere 9 7WOO 1 92 


The Deettet 


IMS 


Nft 


iU5 


26 


23 


2 


THE EMERALD FOREST 


Embassy Pictms 

Embassy Home Enterteeiment 21 79 


Powers Boothe 


IMS 


ft 


7US 


27 


22 


14 


DESPERATELY SEEKING SUSAN A 


Thom EMIiHBO Video TVA2991 


Rosanna Arquette 
Madonna 


IMS 


• 


7995 


28 


NEW^ 


CODE Of SILENCE 


Thom-EMI HBO Video rvA29B5 


ChucfeNorirs 


IMS 


ft 


7995 


29 


27 


97 


DO rr DEBBIE'S WAV A 


Raymee Prod P Oromstem Prod 
Video Associales 1008 


DebbeRerKMs 


IMS 


Nft 


• » 


30 


30 


4 


LAOYHAWRE A 


Werner Bros 'Tuientielh Century Foi 
Warner Home Video 1 1 464 


Matthew Brodench 
Michefle Pteittei 


IMS 


PC-13 


N95 


31 


» 


33 


WHAM! THE VIDEO • 


CSS Inc 

CBS-Foa Video Mus< 3048 


Wham! 


IMS 


Nft 


19 M 


32 


NE 




BREWSTER'S MILLIONS 


Universal City Studios 
MCAOnI Com 80194 


Rchsrd Ayor 
John Candy 


» 


PC 


as5 


33 


31 


15 


T.N. live l*VAIED»MCW TOW* » 


Teia Tumsr 


IMS 


Nft 


• 95 


34 


34 


27 


SINGIN- IN THE RAIN 


MGM UA Home Video 600185 


GenoKeHy 
Oebb« Reynolds 


19S2 


Nft 


• 95 


as 


39 


2 


KATHY SMITH S ULTIMATE VIOCO 
WORKOUT 


JO Video Inc 
JCI Video 8100 


Kathy Smith 


■Ml 


Nft 


•95 


36 


21 


5 


PMIl COLLINS HO JACKET 
REQUIRED* 


Aiiamic Records Me 
Attantic Vdee 50104 


PhriCoNns 


IMS 


Ml 


I9M 


37 


II 


23 


MADONNA A 


Site Records 

Warner Musk Vdeo 338101 


Madonna 


IM4 


Nft 


I9M 


38 


37 


89 


THE JANE FONDA WORKOUT 
CHALLENGE A 


KVC-RCA Video Prod 
Karl lonmar Home Vdeo 05 1 


lent Fonda 


IM4 


NR 


B95 


39 


N 


3 


WINDHAM Hal'S WATER'S PATH 


Windham HiH Prods Me 
Paramount Home Video 2355 


Various Artists 


IMS 


Nft 


• 95 


40 


29 


21 


THE KARATE RIO A 


RCA CoArmbia Piclures Home Video ft- Reipn ASaccieo 

20406 PetMonta 


IM4 


PC 


• 95 



• *>Kordan( m*j«tr> Sun «t Anwirafoitf <ortilic«i>o« tor Mlnol ?S 000u>Mt»ar mipnca >r<ara ot S3 nlhen(30 OOOor SI 2 

mi«M9nfornon ttwalMialmaOc tor home vtdMoroducl. 25 000o« SI mrtl«n tor mutK <ndw pr«l«Kll a RU* ptotiowm ctrtri<c«(ioo«or tAMriacol Mfn» Mtnol 
ISO.OOO or h«l p>K« •ncomool S6 mtibon iSOOOOor S2 < nollwd lor non (twotntol mod* N>|.lio>n*viO*D product. SD.OOOut«)l» or ■ ot 

S2 mMionfor muwe vHiMproducll Trtlot corlibM prni toOcI I 1915 eof 1 il*»« unrNr *tf*r»nicnt#ni ) • mi»n>«i>on«l TopoOifc «»>n ctnilKMliao tor 
ro^cMMt rrwntwol SI irMbonoriar rHurrtcor ttork 0*t«n<ir<« 




N 



\ome video 




volume 1 - 2 ' 



HOSTED BY 



VRA CONFERENCE 

(Continued from pagrJJ) \ 

consumers, while providinj; cssen- 
ti«i funding' to brt'uk ground in spe- 
ciuity titles. 

Harvey Roesler of International [ 
Video Production in Honolulu ex- 
plained that his hrm producini u Ha 
wuiian traveioR video that con- 
tained plu^K for sponsors and car- 
ried (he promotion a step further 
with a discount book in whicli these 
firms participated. Producers al- 
leged that some of them had cun- 
vasseil VCR owners who found no 
fault with s}H>nsorship tie-ins in 
home %'ideos. 

While the going is tough for spe- 
cuilized video right now. the consen- 
sus was that the independents pro 
ducing such titles are motivated by 1 
strong personal interest m subject j 
matter. Rich Boren of Westwood 
Pruilucliuns in Los Angeles said a 
recurrent back problem ami its re- 
cent solution caused him to put out 
his back therapy video. Roesler, a 
transplanted Midwesterner, said his 
enchantment with his new home 
state of Hawaii caused him to join 
the video venture. 

Lasater, who ran a book store 
concentrating on how-to tomes, said 
the ditticult time she had in tinding 
how-to video stimulated the School- 
house Video catalog and distribu- 
tion concept. David Aguilar is a Col- 
orado astonomer who put out a Hal- 
ley’s Comet instructional video. 

Frank Nucssle, u cable consultant 
based in Portland. Ore., urged video 
firms, both retail and manufactur- 
ing. to seek out local and regional 
cable companies regarding co-pro- 
motions and advertising, as VCR 
owners are avid cable subscribers 
Thomson concurred, Lasater said 
she advertises in airline magazines 
and regional and state penodicals. 
with good results. 



Worid VCR Total 
Nears 100 Million 

LONDON The global VCR pop 
ulation could reach almost 100 
million by the end of 1985. ac- 
cording to estimates published 
here by Screen Digest. The fig- 
ure is 4S"' higher than last year's 
total. 

The growth surge is led by the 
U.S. video market, where sales 
of some 11.73 million machines 
are expected this year — giving a 
penetration figure of 33'' and a 
total population of 28 million 
VCRs, the highest in the world. 

In Japan, the second largest 
market, ownership is lower at a 
projected 18.4 million machines 
by year's end. but |»enelration is 
higher at over (KK' of television 
homes, the highest percentage 
figure in the world (outside of 
some small and exceptional mar- 
kets such as those of the Middle 
East, where broadcast tv ser- 
vices are limited and personal in- 
comes arc high). 

BrtUtin. once the world leader 
in video hardware sales, now 
ranks second in penetration with 
46'/* of homes, or just under nine 
million machines. The three ma- 
jor markets account for 56' ^ of 
the world's VCR poiiulatiom^^ 
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THE BEHEMOTH TITANS OF THE 
WRESTUNG WORLD EXPLODE ON VIDEO 

wham, bam and slam your way to sales success with 
the awesome antics of the wildest wrestling bouts 
on videocassette. 



wamwB 





FIRST BLOOD PART n 







THORN EMI/HBO Video is proud to announce that "Rambo: 

First Blood Part IT’ is now available on videocassette. A box office 
blockbuster grossing over $150 million, Rambo had the third largest 
opening gross in movie history. Your customers will go berserk. You 
better be prepared with lots of videocassettes! Rambomania has 
swept everybody off their feet. 

Rambo means business. Make sure you order enough to meet the 
demand. Be prepared for Rambomania with lots and lots of Rambo 
videocassettes. It'll blow out your store. For the distributor nearest 
you call 1-800-648-7650. In Canada: 1-800-255-2123. 



ANOTHER 

JHORN EMI/HBO i 

- blockbusterSJ^I^ 
videocasset: 
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Restructuring Opens Distribution Channels 

Pioneer Gears for Laserdisk Resurgence 



NEW YORK With » rvhtnictuml 
rumpaiiy. expanded marketin); pro- 
Ijrarns. anti new of software 
in the works, Pioneer Video is hop- 
ing to spur a resurtrence of the laser 
videodLsk format in the U S. 

While laser is already a potent 
format in Japan, it has never really 
caught on in the U.S. There are cur 
rently slightly more than 300.00(1 
laserdisk units in this country, cum- 
paretl to some 30 million VC'Ks. Bui 
recent changes at Pioneer may be 
pin to change that, say Pioneer Art- 
ists vice president Ron Rich and pio- 
neer video vice president of market- 
ing John Talbot. 

The recent merger of Pioneer 
Video and Pioneer Audio into a sin- 
gle company should provide a major 
assist in opening up distribution 
channels for Pioneer's laser video 
players, accordmg to Rich and Tal- 
bot. Before the linkup. Pioneer Vid- 
eo was servicing about 1.500 retail- 
ers; they claim audio should add at 
least 6.(^ outlets to that total. 

Software sales for Pioneer’s laser 
software continue strong despite 
the fact that the retail marketplace 
is largely confined to stores that are 
carrying the hardware as well. Not 
many video specially outlets carry 
laser videodisk product, Talbot and 
Rich admit, but a number of major 
record stores have the format on 
their shelves, as do a few sell- 
through*onented video specialty 
chains. 

On average, feature films move 
about between 5.000 and 10.000 
units, with blockbusters having a 
potential to move several times 
that, Talbot and Rich say. The real 
sell-through strength of the laser 
video marketplace, according to 
Rich, shows in music-onented prod- 
uct. Many titles sell between 2.000 
and 3.000 pieces, he say.s— powerful 
numbers when compared with the 
5.000-10.000 pieces done by the aver 
age music title in a videocas.sette 
market almost 100 times larger. 

Thorn EMI.'Home Box Office 
Video is providing an additional 
spur m the software arena. Long re- 
sistant to laser, the company ha.s re- 
cently begun releasing its major ti- 
tles in the format. There are cur 
rently about 1,300-1.500 titles 
available in the U.S. on lascrdwk, 



adding grey market product occa- 
sionally available from Japan 
brings the numl>er chwe to 2.000 

To help their hardware and soft- 
ware pnxluct gel into new outlets. 
Pioneer is “otfering some very gen- 
erous terms," Rich says. 

According to TallHit. qualifying 
retailers "ran put a player in their 
stores and try it out for an extended 
period of time" at minimal cost. 
"We're taking away the financial 
risk" of testing out the laser video 
format, he says of the Pioneer pro- 
gram. 

Continuing to give the hardware 
market for la.ser videodi.sk players 
momentum is Pioneer's combination 
Compact Disc/laserdisk player 
While there were almost no other 
companies offering laser video 
hardware in the U.S. before Pio- 
neer's introduction of the combo 
machines, laser players are now be- 
ing sold by Sansui. Alpine/Luxman. 
Teac. NAD and Harmon Kardon 

Although Pioneer won't confirm 
it. industr>' executives say that all 
the players being sold by the new 
entrants are made by the company 



BY PETER JONES 
LONDON IFPI s World Music 
Video Committee, convinced of the 
need for a coordinated international 
approach by producers towards 
payment for musk* rights on video, 
has decided that the Dutch agree- 
ment which allows for l.T' of the 
PPP (published pnee to dealers) of 
the videocassette to be paid to mu- 
sic publishers, is an appnipriate fig- 
ure for the indu.slry worldwide 

This emerged as (lart of the dis- 
cussion at the annual meeting of 
IFPl's World Video Council in 
Cannes. The recently formed music 
video group has been in extensive 
negotiations with European satel- 
lite program companies concerning 
their use of music video material, 
during which the need for full inter- 
national action became clear. 

Council memliers also beard that 



Itself. Two other companies that 
may lie planning an entrance and 
could have treniemJou.s impart if 
they do are Yamaha and Sony, each 
of which would be offering self- 
manufacturered players if it got 
into the husinetut 

Although the high-end players 
are giving the laser video hardware 
Side of the business much of its en- 
ergy. Rich and Talbot say there is 
new activity on the low end of Pio- 
neer's machine line as well. They’re 
looking to capitalize on the fact that 
many original VCR owners are now 
buying their second machines, a sig- 
nificant percentage of which are 
videocassette players (VCPsl. 

In such a market, the fact that la- 
ser video players cannot record will 
be far less a hindrance than it once 
was. the Pioneer executives claim. 
The list pnee on Pioneer's low-end 
machines U now $299. ’They can’t 
really get too upset over a $399 
player price." says Talbot of con- 
sumers' potential reaction to the 
low end units, which he says are 
"full feature players ” 

TtlS^ SKineMAN 



the Chinese home video industry is 
ready to receive product from the 
W'est. Among the delegates were 
Huang Zonghan. general manager 
of the China International Televi- 
sion Corp (CITV), and his deputy 
Ma Jian They stre.ssed that full 
copyright protection will be extend- 
ed to ail foreign videos released in 
China, and that ruyallies will be 
paid. 

I( was also agreed (hat IFPI. as 
the international Uidy of the video 
industry, would link with CITV in 
creating a viable system for the 
flow of We>tern product to China 

Other Items on the agenda includ- 
ed censorship, piracy, video indus- 
try trade liarnerii. delays between 
cinema and video release of films 
and home taping, alongside the in- 
creasingly important music video 
topic. 



IFPI Group Agrees on Music Rate 

Trade With China Also Discussed 
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BY FRANK LOVECE 



Last column we looked at how 
VCR prices have fallen This time 
we’ll examine the nature of high- 
tech features at low-end prices, 
plus some of the technological de 
velopments responsible for the 
pnee drops 

These developments are an im- 
portant reason, hut not the prima 
ry one. for prices dropping so 
much so fast. The street price for a 
current-model Beta VCR has man 
aged to slip below $170. for a VHS, 
below 1200 (this for a Symphonic 
model at a Veterans’ Day sale in 
New York City). Table-top VCR 
prices currently average about 
$375. according to estimates by 
both the Electronic Industries 
Assn. (ElA) and the National 
Assn of Retailers of America 
(NARDA). 

The steady pricing decline was 
less a matter of technological inno- 
vations than of the world econom- 
ics that weighed the dollar so 
heavily against the Japanese yen 
for most of 1985. Since virtually 
every VCR is imported from Ja- 
{>an, the yen devaluation helped to 
make VCRs affordable to a large 
portion of the public for the first 
time. (The public’s readiness to 
buy may have had something to do 
with the U.S Supreme Court's de- 
cision affirming the legality of 
home-use broadcast/cable video- 
taping. a decision that dovetailed 
with the statistical "early major- 
ity" npening to follow the "early 
adopters" as VCR owners.) 

A classic feedback loop had be- 
gun: Greater demand spurred 
manufacturers' rising production 
efficiency, which helped lower 
prices, which helped raise ilemand 

Among the many technological 
tools of this production efficiency 
IS the increasing use of a common 
VCR cha.Hsis for different models 
of VCRs. This is attributed to two 
things. First, a growing number of 
brands are sourcing VCRs from 
the same giant manufacturers — 
Matsushita, for instance, has long 
built VCRs for many brands aside 
from wholly-owned subsidiaries 
Panasonic and Quasar: Sony, for 
another example, makes every Re- 
taMovie camcorder on the market, 
regardless of hranil name; and Hi- 
tachi’s OEM (original-equipment 
manufacturer) business has grown 
over the last couple of years 

The second reason for the use of 
common chassis is that the la.vi 
two years have seen much vertical 
growth in VCR brand lines. Where 
once a low-end leader, a step-up 
mmlel and a high-end might have 
sufliceil, you now can find extend- 
ed lines of six to nine models — 
pairs of which are often identical 
save for a choice of black or silver 
finish. 

As in the auto industry, the use 
of common chassis has spurred the 
growth of assembly-line automa- 
tion and the use of robots. While 
assembly-line techniques aren't 
new to VCR manufacturers, the 
degree to which they’re employed 
has never been greater. The evolu- 
tion of cheap, dependable micro- 



chips has also helped to lower man- 
ufacturing costs and to encourage 
automation. 

From a consumer standpoint, 
this evolution has resulted in a lot 
of bang fur the buck. Such fea- 
tures as wireless remote control, 
enhanced signal-processing (a la 
SuperBeta and HQ VHS), sophisti- 
cated timers and broadcast-stereo 
(MTS) and second audio channel 
(SAP) capability add little to the 
manufacturing costs, since they 
involve relatively simple changes 
m circuitry construction. Cliange a 
few chips on a standard chassis, 
and you're in business. 

(The dynamics are a bit different 
in video cameras. Solid-state imag- 
ing chips are more expensive to 
put into video cameras than are 
typical image-pickup tubes.) 

A VCR. however, is not made of 
microchips alone. Features involv- 
ing the head-drum assembly — the 
"guts" of a VCR, around which 
the videotape wraps and on which 
the audio and video heads that 
"read" the tape rest— are a bit 
more expensive to produce. To- 
ward the high-end we'll continue 
to see such head-drum features as 
four video heads— which offer 
sharper and/or more widespread 
freeze-frame, frame-advance and 
slow motion capabilities than two- 
head machines. Also, since VHS 
Hi-Fi requires an additional set of 
audio-only heads on the drum, this 
too will likely remain deluxe. (Bela 
Hi-Fi uses the existing video heads 
for both audio and video.) 

VHS Hi-Fi VCRs have been ad- 
vertised. however, for as little as 
$399. How so? Because these are 
otherwise relatively basic units 
“At the high end.” obser\’es I^na- 
sonic consumer t'ideo VP Stan Ha- 
meU. "you're talking about a 
quantity of features, not any indi- 
vidual feature”— with the possible 
exception, he notes, of random-ac- 
cess. frequency-synthesized chan- 
nel-tuning (which requires both 
electronic and cosmetic'chassis 
changes). 

Anyone the least bit familiar 
with the 19- and 25-inch color tv 
market can spot the parallel «ith 
VTRs For the same money It took 
three years ago to buy a set with a 
click-stop channel-changer (or "va- 
ractor tuner") and no remote con- 
trol. you now get a "cable-compati- 
ble." wireless-remote set with 
electronic tuning and picture-en- 
hancing circuitry. Since technolo- 
gy developed for tv sets usually 
finds Its way to V'CRs rapidly, the 
tv set market is a strong, viable in- 
dicator of technical trends' effect 
on VCR pricing and future fea- 
tures. 

And which features will be the 
next to join the old mechanical "pi- 
ano-key" controls and mechanical 
counter-numbers in the bin of VCR 
history? From all indications, the 
cost of producing wireless remote 
controls is dropping handily 
enough that it will soon wired re- 
motes obsolete. "Low-fi" stereo 
VHS will probably follow, as man- 
ufacturers become comfortable 
wKh hi-fi circuitry and head-drum 
mass-production. After that" .May- 
lie Bela. 
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DIMifigulshed Frlmds; 

On the occasion of the special 
Issue Billboard has devoted to 
Mexico. I am very pleased to 
send my most cordial greet- 
ings to you and to everyone 
engaged In the show business 
Industry in the United States. 

I am certain that your Interest 
In my coumry will be reflected 
In greater closeness and un- 
derstanding between the 
peoples of Mexico and the 
United States. 

Cordially 

Atentamente 
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Warren O'Bnain is a staff writer with the Mexico 
Citv News. 
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Emanuel and Connie 
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Universal 
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opening 



Juho Igfesias with 
Ann and Kirk Doug- 
las before Julio left 
for Mexico TV ap- 
pearance. 



By WARREN O'BRIAIN 

life returns to normal after the twin quakes 
that shook the heart of Mexico City in mid-Septem- 
ber, Mexicans have already begun to rebuild and 
look to the future. 

The music industry is no exception. As shoppers 
pick up the pieces with Christmas coming soon, 
most industry executives are hoping for a return to 
traditional sales patterns. 

Capitol Records registered positive sales for Sep- 
tember and October, but "We realize this is an arti- 
ficial situation." because of Christmas, says general 
director Luis Moyano. 

November is usually the top sales month, but 
RCA/Ariola's International manager Frank Segura 
predicts a drop for this year. "Not only because of 
the earthquake but because of the generally poor 
economic situation. People can not afford to buy 
records.” 

The most immediate effect of the earthquake has 
been a drop in sales, says Segura. 

Some 60% to 70% of the company's clients in 
the Federal District were affected "They make up 
15% of our sales." says Segura 

Capitol's Moyano says the earthquake had a "tre- 
mendous impact" on the industry. Future sales 
prospects are "sad,” because the economy is "very 
bad." says Moyano. 

Moyano predicts that small companies or isolat- 
ed companies will not be able to survive the eco- 
nomic woes, and claims companies will be forced to 
merge. 

But most music industry execs point to the gener- 
al economic situation, and not the quakes, as being 
the most imoprtant factor for them. 

Businessmen both inside and outside the record 
industry are worried the government may use the 
earthquake as an excuse to abandon its economic 
policies. 

"Aside form loss of life, the worst damage which 
the earthquake could inflict on us would be if the 
government abandons its policies of austerity and 
economic realism,” says the president of Mexico's 
business council, Claudio Gonzalez, in a speech 
Wednesday. 



Following the Music to Greater International Recognition 

CELEBRATING INDEPENDENCE WITH A 
SENSE OF THE DRAMATIC. A PLAN FOR 

BETTER TOMORROWS 



not too worried about the exchange rate. As the dol- 
lar rises against the peso, so do their incomes, in 
peso terms. 

Chairman of Mexico's Central Bank. Miguel Man- 
cera. says the nation’s foreign reserves are at a rel- 
atively high level. 6,23 billion dollars as of Aug. 1 6, 
as a result of large balance of payments surpluses 
in 1983 and 1984, a sign of Mexico's improving 
export position, 

Mexico's finance secretariate estimated the value 
of material lost in the quake at 2 billion p>esos. 
roughly 2% of the nation's gross domestic product. 

But luckily, damage m the music industry was 
largely limited to Melody Records, a division of the 
giant Televisa conglomerate. 

Immediately after the quake, Melodys president, 
Jaime Almeida, announced plans to rebuild Melo- 
dy's facilities. Specific plans for rebuilding have not 
yet been announced. 

Meanwhile, Televisa’s television studios at the 
damaged Chapultepec headquarters, originally a ra- 
dio center and more recently home to some of the 
network's variety shows, have been relocated at 
large sound stages in the San Angel South part of 
the city. 

"For the time being, we are working in the offices 
of friends, and we have rented some new offices,” 
says Televisa director Miguel Aleman Velasco. "We 
are going to work together and come out of this 
ahead," he says. 

The production wing of Televisa. Latin America's 
largest tv network, was largely located in the unaf- 
fected San Angel Studios. 

In one of the biggest changes in this fall's tv vari- 
ety show lineup, one of Mexican tv's pioneering 
shows. 34 year old "At Home Club." has been re- 
laced by a popular new show. "The World Of Spec- 
tacle," produced by Humberto Navarro on Televi- 
sa's national Channel 2 Network. 

Meanwhile, in commercial record outlets around 
Mexico City, business is brisk as shoppers return to 
the downtown section and life returns to normal. 

"Things are calmer now. and people are spending 
their money again." says one manager of a small re- 
(Continued on page M-26) 
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Catherine Oxenberg. Raphael and Steve Lundquist at L A. recep- 
tion prior to Raphael's recent Amphitheatre concert. The Span- 
ish artist IS currently on world tour which includes Mexico. 
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Jaime Almeida. 
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Speaking about the peso's recent slide against 
the U.S. dollar. Mexico's finance minister Jesus Sil- 
va Herzog recently said. "At the present time, the 
market is not responding to real forces, but rather 
IS being subjected to pressures stemming from a 
lack of confidence and speculation.” 

The "excessively high levels" to which the peso 
has climbed "may very well drop," says Silva Her- 
zog, 

But Mexican record companies who receive royal- 
ties from the U.S. on important Mexican artists are 
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Entertainment Industry Building Superstars for the World 

BRINGING TUITIONS MUSICIW^ FRKH LIGHT. 
DISCOVERING NEW SOUND DIMENSIONS ELEVATE TALENT 







By LUIS VEGA 



nfl ex/co fs the capita! of Latin entertainment in 
the world. Its fascinating culture, rich music and 
sensitive people attract men and women from all 
parts of the world to its country. Performers enjoy 
Mexico with a double delight. 



Julio 

Iglesias 



Geographically and musically Latin America be- 
gins in Mexico. There isn’t music any richer or more 
sensitive people than Mexicans. Gracias. 

Julio Iglesias 

Thank you Mexico for accepting me and affording 
me alt that success. Yo te amo. 

Vikki Carr 

Mexico has opened its doors to entertainers of all 
nationalities. This love was reciprocated in the re- 
cent telethon to benefit the earthquake victims. 
Mexico estamos contigo. 

Ricardo Montalban 

Without Mexico there would r>ot have been a Ti- 
juana Bross. Thank you forever 

Herb Atpert 

Mexico is for Latin performers what Hollywood is 
for Anglos. The country and its people will always 
have a special place in my heart. Gracias Mexico 
Jose Luis Rodriguez 



Yolanda del Rh> 



All’gtrl. all-Mexican group Carmin 
(Photo: Enc Dahan) 



Camilo Sesto 



Angela Carrasco 



hit everywhere. Mexico is the center. 

Albert Hammond 
I’m very grateful to Mexico for the support they 
have given my career from the beginning. Gracias, 
amigos. Lani Hall 

I've always known the importance of Mexico and 
its wonderful people. I look fo'^ard to working with 
“el gran" Pedro Vargas very soon. 

Jimmy Osmond 

To make it m Mexico is one of the goals of all Lat- 
in performers. For Mexicans it's a double honor. 

Jorge Rivero 

I’m Mexican. I’m a product of Mexico and very 
proud of it. Mexico made me and allowed me to 
grow Jose Jose 

Mexico is, for Spanish-speakmg-performers. the 
base from which to start a successful international 
career. I'm very proud to be Mexican and to join my 
countrymen in our celebration. 

Ernesto Alonso 

I love Mexico. Mexico opened its doors to n>e and 
I will always be grateful. Felicidades Chayanne 



Luis Vega is a freelance writer in Los Angeles. 
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Tovar to Tel- 
evisa Discos. 



I owe my professional singing career to Mexico. It 
was in Mexico that I fulfilled my dreams. 

Luis Angel 

For many years Mexico has been the pinnacle of 
the Latin entertainment world. As Latins we grew up 
listening to their music and stars. It's now an honor 
to be part of it. Charytin 

It 1$ an honor to be appreciated by a country of 
the importance and stature of Mexico. Their love 
and support is vital to our careers. Gracias, her- 
manos Ruben Blades 

I’ve always felt connected to Mexico I'm looking 
forward to spending New Year's Eve performing for 
my friends in Guadalajara. Felis Navidad 

Jose Feliciano 

Mexico exerts a lot of influence on the music Lat- 
in An>ericd listens and dances to We are forever 
grateful to Mexico for their support 

Miami Sound Machine 
Mexico meant the beginning of my international 
career, it is through Mexico that Latin America is ex- 
posed to new talent. Thank you. Mexico. 

Elfo Roca 

Mexico IS to Latin America what England is for the 
rest of Europe If you make it there you are a proven 



Raphael 



Miguel Gallardo 



Lara y Monarrez 



Emmanuel 



Carlo Mata 



I 


.m. 




173 




e! dedr de Mo... 
e! dear de Jose... 
e! dear de JoherPo... 



If mif pronto... eldecirde 

DIEGO 

VERDAGUER 




-jsr- 







I 





Carrulo Sesto s man- 
agers Carlos Garcia 
Pardo and Jesus Man- 
zano. left 



Producer- 
composer Juho 
Seijas 



Jvan Jose 

Afonso 

Millan 



Special Kinship Fashions Musical Bridge 



By FERNANDO SALAVERRI 

Billboard spoke with a few of the diverse pro- 
tagonists of Spanish music who have had. within 
their professional activities, a significant contact 
with Mexico and its music. This is only a small ex- 
ample of the hundreds of professional musicians in 
Spam who share on aff levels a contact with their 
Mexican counterparts. Those who have responded 
to our questionnaire did so either in writing or in 
person, 

Juan Jose Alonso Millan (President of The Gener- 
al Society of Authors m Spam -S. G.A.E.-). 

Q. What IS the existing relationship between The So- 
ciety of Authors in Spain and Mexico? 

A. There exists an intimate collaboration between 
the Spanish Society of Authors and the various 
Mexican Societies which are (SOGEM) The Society 
of Authors and Composers of Music, and that of the 
Directors./Producers of radio, movies and televi- 
sion. who are called ‘Directores’* Between the vari- 
ous Spanish and Mexican societies exists a recipro- 
cal contract which represents the interest of 
Spanish writers and composers in Mexico and the 
interest of their Mexican counterparts in Spam. 

Q. . . Mexican music is important to Spain? 

A. That's right. It's a fact that Mexican music has an 
importance for Spam. Basically there exists a senes 
of tunes which are immortal because of their uni- 
versal themes such as. "Besame Mucho". "El Re- 
loj". "Granada". "Solamente Una Vez" etc. There 
exists a group of Spanish performers who prefer to 
dedicate themselves exclusively to those Mexican 
themes which have always been a big hit with the 
Spanish public. 

Q. What are your feeJmgs m respect to the people 
and the music of Mexico? 

A. Although it might sound a bit cliche, they are as 
brothers. We lament, as much as they do. this ulti- 
mate tragedy which destroyed some of the Mexican 
capital, and m response to the disaster we are plan- 
ning a festival to aid the victims. In resp>ect to their 
music, I think that it is the expression of a people, 
as I said before, which has its heartfelt echo m 
Spain 

Mariano De Zuniga V Aparicio (President of A fyve 
and General Director of PolyGram Ibenca S.A.) 

Q. What does the Mexican song market represent to 
your company^ 

A. With Its population of nearly 80 million inhabit- 
ants and a common mother tongue, naturally. Mexi- 
co will always have a prolonged and divested inter- 
est for our market. In Mexico's case, with which 

Fernando Salavern ts a Billboard correspondent m 
Madrid 
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Spain compares its history and traditions, and. cul- 
ture. a relationship has been established whose lev- 
els go far beyond pure marketing interest. 

Apart from being intrinsically interesting, Mexico 
happens to be the principal center of influence for 
other areas such as Central America. Venezuela. 
Colombia, and the Latin America community in the 
US. 

As a last thought, we consider Mexico and Spam, 
along with Argentina, to be the three principal coun- 
tries which could achieve a universal introduction of 
that music called "Latino". 

Luis Regatero (Genera! Director of World Songs 
and President of The Spanish Assn, of Music Pub- 
lishers) 

Q. What overall importance does Mexico have for 
Spanish publishers? 

A. Of the revenue received from foreign sources, in 
phonomechanics, 30% comes from Mexico. This 
percentage reflects the importance that the Mexi- 
can market has for us as publishers. It is not only in 
numbers, however, that we evaluate Mexico Under- 
neath it all. Mexico IS a prolongation of our territory 
and vice versa, and we pay as much attention to 
musical themes which are published in Spain as to 
those which are published in Mexico 

Mexico IS important to us because 80% of the 
works composed which are a success in Spain are 
also a success in Mexico and also because many 
works which were not lucky in Spain, were in Mexi- 
co. either in their original version or through a remix 
using Mexican artists. 

Mexico is important for the locational influence 
which its market has, especially with the Hispanic 
market in the U S.. Central America and many other 



South American countries 

Q. Are there good relations between Mexican pub- 
lishers and Spanish publishers. 

A. The commercial relations between the Mexican 
and Spanish editors is excellent, it takes shape nat- 
urally and IS aided by the fact that we are perfectly 
aware of what happens in the area of copywriting 
and the problems which can occur in terms of the 
recovery of rights legitimate to a given work. This 
helps in the understanding between publishers. The 
Spanish publishers know that we are supported by 
the Mexican publishers and vice versa. Neither they 
nor we have any doubts as to the mutual support 
given and this is what gives strength. The mutual 
understanding between publishers is fundamentally 
consolidated through the respective associations of 
publishers. 

Juan Vinador (Director of Eurosonic. S.A. Record- 
ing Studios) 

First of all I would like to give my heartfelt condo- 
lences to the Mexican people who have suffered 
such a grave tragedy. In the music field. I greatly re- 
spect a nation which can separate itself from the in- 
fluences of saxon music and dedicate itself to de- 
fending its own culture and that of. at the same 
time. Latin America I think that the musical evolu- 
tion of this country advances by leaps and bounds 
and that it is just beginning to export its music and 
style in large countries. 

In Eurosomc S.A., in recording studios of Madrid 
of which I am the director, we have collaborated in 
the recording of such singers as: Rocio Banquels. 
Visetti. Tatiana. Yuri. Julian. Yoshio. Ariana. Pando- 
ra and Denise De Kalafe. always trying to procure 
(Continued on page M-28) 
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ON SEPTEMBER 18, 1985, 

JULIO IGLESIAS DID SOMETHING ■ 

LIE’S NEVERDONE BEFORE. ! 

■ 

A couple Specials. 

After 100,000,000 LPs, 2200 Live Quicerts, j 

965 Gold Records, itnd 350 Platinum Reconis, 

Julio Iglesias is aK)ut to rcx eal ;m entirely new side of 
Julio I^lesras. And he chase RitdioWr^rks to help him 
do it — in two hciutfelr, soul-searchiri”, worldwide 
radio .sjx'cials. 

“Lx )ve, Julio” isaonehoursjxszial in English. 

“Julio, Q)ii Amor” is iin entirely different t\\'o hour 
.special in Spimish. But K>th pre.sent his music, his 
philost)phy and his life in a way you’ve never he;trd it 
presen texl before. 

For infomiation on how your station or client 
am lx\:ome part of the world premier weekend, 
contact Ritdio Works at (213) 466-5 1 28. 

ANOTHER RADIO SPECIAL FROM 

RADtOWORKS 
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El Qrupo qti« inici6 movimianto 
•ctuai d« rock femenino en 
Amartc* Latina 

(Tha group who atartad the 
currant movamant In famala rock 
In Latin Amarical 



CARMIN 

A mvr Ine^perado ” .. 



MARIA CONCMITA ALONS< 

■‘OFJk.OYo"^,.^. 

TU EPES EL HOMBRE' 

La canetdn mEaaudai da au carrara 

“O ELLA. O VO" 

El oenflicto da un triEngulo 
amoroao 



ANTONIO DE JESUS 
"Vivendas'’ 

OEJAME SER" 

'TU AUSENCIA" 

Una combinacidn da mOaica 
romAnttca an ritmo actual 



LARA Y MONARREZ 
“Todo 

"Si ALGUNA VEZ ME 
RECUERDAS" 

"OIEZ MINUTOS" 

Una parapactiva dlfaronts an la 
muaiea romEntica modarna para 
al muncio da habla hlapana 



iti January 1986: Luis An^el 
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Widening Latino Influence May Signal Expansion 



RECORD COMPANIES CHALLENGE MARKET CONDITIONS 
WITH SOUND ECONOMICS AND NATIONAL TALENT STRATEGY 



By CARLOS AGUOELA 

RPA ARIOI A The recent worldwide RCA- 
rnerger has already 
changed the face of the 
U.S. 'Latin market and. to some degree, consolidat- 
ed even more the Mexican record industry. Two of 
the biggest rosters of artists have become one. al- 
though in Mexico they remain separated by label, as 
' far as sales promotion and a&r is concerned. In the 
. U.S. RCA and Ariola remain differentiated as labels 
but the basic operation of the company is one under 
the name RCA-Ariola International. 

Although the label identity and integrity still re- 
mains in Mexico, in the U.S.-Latm market the super- 
vision and promotion structures have been merged. 
No doubt the fact that RCA has been distributing 
the Ariola product in the U.S. for several years has 
helped the transition. The effect of these changes 
may take some time to reach the consumers but at 
the companies level, the share of the market for the 
new conglomerate has been considerably in- 
creased. 

Emmanuel. Juan Gabriel. Jose Jose, Rocio Dur- 
cal. Lucia Mendez. Marco Antonio Muniz. Yolanda 
del Rio, Carmito. Juan Santana. Estela Nunez. Maria 
del Sol. Emilio, Chayenne. Lucha Villa. Jessica. Aida 
Cuevas and many more comprise the megalist of 
acts. 

RCA-Ariola also has distribution agreements with 
several companies whose line of products is Latin. 

Carlos Agudelo ts a freelance writer in New York 
and Latin chart researcher for Billboard. 



therefore connected somehow with the Mexican 
music One of them is Hacienda Records, a well 
known independent based in Corpus Christie. Tex- 
as This has given both companies new possibilities, 
on the side of Hacienda, security and a wider land- 
scape. and for RCA the opportunity to enter the lu- 
crative norteno market in the southwest with sever- 
al established performers; Grupo Majic. Romance. 
Texas Revolution and Johnny Hernandez, among 
others. 

Another emerging company with which RCA has a 
distribution agreement is A&M. Herb Alpert's ties 
with Mexico and the Latin world have resulted in a 
growing interest of his company for Latin acts such 
as Maria Conchita Alonso. Lam Hall. Lara y Morales, 
a Mexican duel; Carmm. a female rock’n'roll group 
which recently opened for Menudo in a 40-city tour 
in Mexico; and Antonio de Jesus, a new singer. 

The heavy presence and dependence of Mexican 
artists has probably influenced a new attitude to- 
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wards the Latin talent in the U.S. Just a few years 
ago the company signed salsa bandleader Willie Co- 
lon. The experiment apparently didn't work very 
well. Nevertheless. Colon has signed a new contract 
with A&M. which in turn is distributed by RCA m 
this country. The company has also signed Hansel y 
Raul, a charanga duo. whose first LP for the compa- 
ny got a luxury launching in Miami at the end of Oc- 
tober. 

Perhaps the most interesting aspect in the devel- 
opment of RCA-Ariola is the introduction of promo- 
tional videos for their Latin artists and the release, 
for the first time, of Compact Discs of their main 
artists According to George Zamora, promotion di- 
rector in Miami, the company has available videos 
of Emmanuel. Millie y Los Vecinos. Bonny Cepeda, 
Lanni Hall. Maria Conchita and Jose Jose. This vid- 
eos have been shown in different tv stations aroun 
the country, including Hit TV. a cable channel trans- 
(Continued on page M-J 8) 






KVEA, LOS ANGELES, 

WILL REACH 3.4 MILLION HISPANICS 
ON NOVEMBER 24 



...and that’s 20% of the National Hispanic population. 

KVEA-52 will broadcast For your personal preview 
98 hours of weekly programming in of our innovative programming 

Spanish with the most effective signal and special rates, please call 
for the Hispanic Los Angeles A.D.I. Armando Corral at (818) 502>1000 




ESTRELLA COMMUMICATIONS, INCORPORATED 
1139 GRAflO CENTRAL AVE., GLENDALE, CA 91201 
818 ■ 502-1000 TELEX. 5106002508 ESTRELLA 



National Sales Representation by 



ne w r ORK. NY 10022 (212) 935-3480 



WNJU TV-47 425 PARK AVENUE, 
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And still counting. In the aftermath ot this century's most devastating Mexican earthquake, the 
SIN Television Network urged you to join In and help our neighbor. You most certainly did. 

An enormous worldwide collaboration, the telethon MEXICO. ESTAMOS CONTIGO (Mexico. We re 
With You) was produced at KMEX-TV, Los Angeles and WXTV, New York, with special live-via-satellile 
transmission to and from Argentina, Chile. Dominican Republic. Peru. Puerto Rico. Spain and 
Venezuela, in addition to feeds Irom SIN affiliates** across the country. 

The 13-hour telethon showcased a galaxy ot stars and personalities, performing and making 
personal appeals. SIN deeply thanks the many volunteers, artists, technicians and countries that 
helped make Mexico, Estamos Contigo a realily. 



*As of publication date 



'*KWEX TV. Ch 41. San Antonio. WLTV Ch 23, Miami. KDTV Ch 14. San Francisco, and WSNS TV. Ch 44, Chicago 
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RECORD COMPANIES CHALLENGE MARKET 

(Continued from page M- 1 4) 



mttting 24 hours in Spanish in the Mtami area. 

As for the Compact Discs. RCA has five in the 
market: two Jose Jose LPs. 'Secretos' and ‘Reflex- 
iones’. Emmanuel's 'Emmanuel'. Jose Feliciano’s 
'Como tu quieres' and an anthology called ‘ 1 2 artis- 
tas. 1 5 grandes exitos'. 

"Our company is constantly developing different 
types of markets We have been working in the 
southwest for over two years now and we are also 
discussing agreements with other labels in the 
U .S. says Manuel Sosa, vice president in charge of 
Latin America, including Latin U S.). Sosa recog- 
nized the substantial importance of the western 
part of the country in relation to the whole market, 
split between the norteno music and the pop ballad 
genre. 

In Mexico, Javier Migoya is now the managing di- 
rector of the whole operation, while Eduardo 6riz di- 
rects the Anola segment. Fortunatelly for them, 
none of the company's employees was hurt in the 
recent earthquake. The facilities also remained in- 
tact. In the case of those workers who lost their 
houses in the event, financial arrangements have 
been made to help them with their plight. 



TPI PVISA When Televisa Mexico, the big- 
I l^UL^V IkJ/^ media conglomerate in 
Latin America, decided to enter 
the record business, it already had all the necessary 
elements to succeed: hundreds of radio stations in 
every corner of the country and a similar network of 
tv outlets, besides interests in nightclubs, movie 
houses, production of musical comedies and a close 
relationship with newspapers and magazines of na- 
tional circulation. 

With these elements Televisa started to make 
agreements with record companies, where Televisa 
provided the promotional spots in radio and tv in 
exchange for part of the profits resulting from the 
sales of the records so promoted. Many indepen- 
dent and even multinational companies participat- 
ed in a system that gave their artists enormous ex- 
posure and almost guaranteed sales. 

After doing this for a while. Televisa entered the 
market as a competitor rather than an intermedi- 
ary. With the buyout of Discos Melody, one of the 
biggest independent records companies in the 
country, the conglomerate started its own record 
division. Today, Discos Melody and its labels Melo- 
dy. Laser and Telediscos, under the direction of Lie. 
Jaime Almeida Perez, have captured a sizable part 
of the market, thanks to resources that any record 
company in the world would envy. 



Prisma 



Antonio 
de Jesus 



Ananna 



Oscar A thie 
in Ecuador. 



The roster of Melody is distributed in three levels; 
Melody, which promotes and distributes the pop 
product based on soloists; Laser, more oriented to- 
wards the groups, especially those playing ranchera 
and nortena type of music, and Telediscos. dedicat- 
ed to international stars and talent that comes to 
Mexico via agreements with foreign companies. 

Rigo Tovar. Dulce. Timbiriche. Los Bukis, Alberto 
Vazquez. Diego Verdaguer. Amanda Miguel. Dueto 
Frontera. Los Yonics. Sergio Facheli. Marisela. 8ea- 
triz Adnana. Los Freddys, are some of the senior 
names in the company. The new talent includes 
Alondra, La Revolucion de Emiliano Zapata. Laur- 
eano Brizuela. Laura Flores, Sonia Rivas. Mario Cas- 
telli. Laura Leon. Tono Zamora. Enrique. Melissa, 
Rozenda Bernal. Vitorino. Piramide. among others. 

The numerous set of names is the result of the 
explicit commitment of Melody and Televisa to 
reach and promote new talent in Mexico. The com- 
pany has recognized the need of the public to have 
novelties on the airwaves, and also the great impor- 
tance of the music itself tor a country that has al- 
ways been proud of its cultural heritage in this field. 
One of the methods is the organization of talent 
contests that the conglomerate transmits liberally 
to the audiences in the whole republic. 

The company also has the facilities in which to 
produce and manufacture its own product, with a 
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capacity of 60,000 records a day. The factory with 
most of the facilities had to be moved when the re- 
cent earthquake leveled the building in which the 
company had its administrative offices. Fortunate- 
ly, there were no casualties among the personnel or 
executives. 

In the U.S. Televisa-Melody has an agreement 
with Profono to represent its product and artists. 
The fact that many of the tv musical programs pro- 
duced by Televisa in Mexico are rebroadcast in the 
U S. via the Spanish International Network, ac- 
counts for a great deal of promotion in the Hispanic 
market, not only for Melody’s artists but for many 
more Mexican performers. Undoubtedly, this is a 
factor in the great popularity the music of Mexico 
enjoys in the U.S. 



pDC for Mexico, the last three or four years 
have not been easy. Economic and natural 
factors have had adverse effects In the 
most populated of the Spanish-speakmg countries, 
straining its resources to a point where most of the 
industry has had to adapt itself to a precarious and 
often unstable business climate. 

"During the last year the situation of the record 
industry in Mexico has not improved." says Ar- 
mando de Llano Arena, president and general man- 
ager of CBS Mexico. "Unfortunately the general 
economic situation of the country has worsened ' 
due to the decline in revenues from the oil industry, j. 
increasing unemployment and reducing the pur- [a 
chasing power of the population as a whole. W 

"Some companies have seen their catalog sales * 
diminish, and in order to sell enough product stron- 
(Continued on page M-20) 
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Crossing Over Onto Common Ground 




has permitted the flooding of the American market 



with records manufactured m Mexico, which com- 
pete advantageously with the records made here,” 
> complains Emilio Garza, president of Ramex, one of 
? the independent companies catering to the people 
^ of Mexican origin living in the southwest part of the 
« country. 

S According to Garza, records manufactured in 
I Mexico are sold for under $ 1 .50 or more, less than 
< the price given to the distributors by record compa- 
nies in Texas, California and other states along the 
border. 

The north side of the Rio Grande Valley is a huge 
market with few. if any, problems of inflation or eco- 
nomic instability, and a booming and growing popu- 
lation eager and in need of product to feed the nos- 
talgia for the motherland. Here. Mexican music and 
its byproducts, norteno, Tex-Mex and tropical cum- 
bia, have found a fertile soil in which to grow. 

But. despite the fact that the market is stable and 
relatively prosperous, it is not immune to fluctua- 
tions on the other side of the border such as the 
successive devaluations that have affected the 




Mexican currency. This accounts for one of the big- 
gest problems the industry is facing now. 

This problem coupled with piracy amounts to 
what is considered a heavy burden for those like Ra- 
mex. which so far have declined to import records 
from Mexico. '‘Mixed with the legitimate imports 
are lots of falsified product of inferior quality. This 
lets improvising people to try to establish a busi- 
ness. without experience, taking away the resources 
of those who provide jobs and have an established 
background." Garza predicts that i! things keep go- 
ing this way, his company will eventually start im- 
porting product, to be able to compete in the mar- 
ket. 

Ramex has an office in Mexico city, a rarityamong 
the independent companies born in the U.S.. Ramex 
Mexico manufactures its own product. The roster 
consists mainly of ranchero and norteno artists 
such as Los Cadetes de Linares, Renaomiento 74, 
Los Sepultureros. Costa Chica. Hussion 6, Los Into- 
cables. Los Dos Rancheros. etc. They also distribute 
their records independently in the U.S. 

“Our market is very heavy, with good sales and 
always good public," says Lee Martinez, vice presi- 
dent of Freddie Records, one of the most successful 
independent companies this side of the border. 
"Norteno music keeps growing because it is happy 
music to dance with. Wherever there is norteno mu- 
sic there is happiness. With it you can organize your 
own little party in your house with friends and fam- 
ily." 

Lee Martinez's optimism is amply justified by the 
performance of the company's roster. The first 
name that comes to mind is that of its founder. 
Freddie Martinez, a well known musician on his 
own. Freddie, Lee’s brother, started the company 



1 5 years ago. 

Then you have Ramon Ayala, undoubtedly one of 
the most prominent artists in the field, whose name 
and music has an almost permanent spot in the Re- 
gional Mexican charts, along with Little Joe. La 
Sombra. Roberto Pulido, Los Invasores de Nuevo 
Leon, Cornelio Reyes, Carlos y Jose, Los Hermanos 
Barron. Los Baron de Apodaca. Los Rancheritos de 
Topochico, and many more. 

' The advantageous situation of the company has 
permitted them to use its own studio at full capaci- 
I ty. and even plan an expansion wich includes new 
MCI equipment. Along with this changes the compa- 
ny has strenghtened is position in the market by ac- 
' quiring several artists left after the agreement be- 
I tween TH and DLV, a Mexican company, expired m 
August. 

Another company doing well in the mainly Texan 
I norteno market is Hacienda Records, founded six 
years ago in Corpus Christi. In this case, the opti- 
mism of Rolando Garcia, its president, is based in 
the success of the recent lon^erm licensing agree- 
ments with RCA Records. “Our talent needs the 
strength of a big company. We are very happy with 
the agreement because it has worked out better 
|> than we thought, for us and I think for them as 
I well." According to Garcia, it is difficult for Texas 
I artists to be heard out of the state. Of those, the 
I group Magic, with Its own peculiar blend of modern 
norteno music, has the greatest potential. 

Along with Magic, Johnny Hernandez, Romance. 
Rene y Rene, Michelle, Texas Revolution, Grupo 
Magic and the new emerging talent, tied-in Hacien- 
da before it is passed on to the RCA agreement, to 
form a solid base that has given the company the 
chance to try other methods in the market. "We 
have plans to enter the American market with En- 
glish speaking artists. We signed Jim Dandy and 
Black Oak Arkansas, a heavy metal group.” 

Like Freddie, Hacienda has its own recording 
(Continued on page M-28) 
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ger support and heavy investment is needed. “ he 
continues. "This has led to a more careful look at 
the bottom line and possibly to a reduction in in- 
vestment on new installations and employment as 
well as a reduction in support for the developing ar- 
tists." 

Fortunately for CBS, during the years, it has cre- 
ated a strong line of artists, most of whom are well 
known inside and outside the country The instabil- 
ity of the peso, subjected to frequent devaluations, 
has made these artists and their selling potential 
abroad even more valuable for the corporation. 
Such IS the case of Manoella Torres, Vikki Carr, Yo- 
shio, Pedrito Fernandez, Vicente Fernandez, Lor- 
enzo de Monteclaro, Gerardo Reyes. La Sonora San- 
tanera, El Supershow de los Vaskez and Las 
Jilguerillas among others. 

“Due to the recent disaster that Mexico has suf- 
fered. and due to the fact that its effects are expect- 
ed to be felt during the upcoming peek season, a 
solution is not foreseen for the next two to five 
years," states de Llano. 

As for the particular situation of CBS Mexico m 
the frame of the current Mexican condition, de Lla- 
no sounds optimistic: “CBS Mexico is not an excep- 
tion and, like the rest of the Mexican industry, it is 
going trough hard times. Nevertheless, due to the 
richness of its roster and catalog, to its organiza- 
tional structure and to the strong leadership on 
which it counts, it has been able to ratify and con- 
firm its position in the Mexican market." 

The U.S. -Mexico connection of CBS is working 
very well in the southwest market, especially Texas 
and California, thanks to the ranchera and norteno 
lineup and the distribution agreement of Profono 
product. At the moment, the company ha‘- named 



Jose Behar to the position of a&r director on the 
West Coast in order to fill the artist gap in that sec- 
tion of the country. In the East Coast, Discos CBS 
International, the Latin division of the company, has 
developed a rooster that includes giants like Julio 
Iglesias, Roberto Carlos and Jose Luis Rodriguez, 
besides licensees like Hispavox from Spam (Rapha- 
el. Jose Luis Perales, Alberto Cortez. Mari Trini, Pa- 
loma San Basilio, Emilio Jose, etc.) and Profono art- 
ists. In the West the company doesn't have any 
performers signed so far. 

The situation of CBS Mexico is summarized by de 
Llano: "CBS Mexico knows that it is not facing an 
easy future. Quite ft’'® opposite; every day more ob- 
stacles and difficulties have to be overcome, but ev- 
eryday we are finding new ideas and new ways to 
maintain and improve our enviable position." 

In the U.S.. there is no doubt that the enormous 
success the company is enjoying now with acts like 
Miami Sound Machine, which has made a sizeable 
impression onthe pop charts, will give them a lot 
more room to locate, record and promote new acts, 
especially in the western region o1 the country. 



ly^l jCART For Musart. which claims to be 
IVIUkJMri 1 biggest independent record 

company in Mexico, the key to 
success has been to remain committed to its inde- 
pendence which lets it promote the artists they be- 
lieve are the most acceptable for the public they 
want to reach. 

Founded in 1947 by Eduardo C. Baptista, Musart 
has remained in control of the family. Today, the 
president of the company is Eduardo A. Baptista. 
grandson of the founder, while Eduardo L. Baptista. 
his father, remains as the president of the Board of 
Directors. 

Being the second oldest company in Mexico. Mu- 
sart has in its ranks several of the most representa- 






tive talents of the country's musical scene, such as 
Antonio Aguilar. Juan Torres and Mike Laure. The 
new generation is represented by Joan Sebastian, 
Los Joao, Chelo, Los Felinos, Crystal. Jose Roberto. 
Lorenzo Antonio. Mercedes Castro. Cornelio Reyna 
y Juan Valentin. 

“The reason why I think we have been so success- 
ful the last 1 2 years is because we choose the prod- 
uct which we wish to represent and promote, in- 
stead of being compelled by the licensors — as is the 
case with other companies — to promote the prod- 
ucts they want only because this products have 
been successful in other countries, or because they 
have to recover investments in expensive deals 
from a superstar." says Andres Baptista. executive 
vice president for operations and international 
product. “One has to understand that 95% of the 
population in Mexico does not speak English or any 
other language but Spanish, so the lyrics come as a 
second term and the rhythm is the most important 
ingredient in a record. Therefore." he continues 
"dance music, mostly coming from independent 
producers has proven and shown that it outsells 
any other kind of music being produced in U.S. and 
Europe classified as pop and r&b music." 

In the U.S. Musart has being working for 25 years 
managing their own product. According to Fernan- 
do Gonzalez, general manager for p.r. and promo- 
tion. the market has been affected by several ad- 
verse factors, among which piracy is the most 
important"! think the laws against piracy are not 
strong enough, and as long as it remains so the 
problem will not be solved." 

Despite this, the activity of the company contin- 
ues. Gonzalez points out the importance of the 
earnings in dollars for the Mexican companies. Ac- 
cording to him. California and Texas are the mar- 
kets with the greatest potential in the country, and 
(Continued on page M-22) 
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MUSART (Continued from page M-20) 

this factor determines the priorities of Musart for 
the '80s. As of now. they are working in plans to 
open a branch in Houston. 

As for the music itself. F^ernando Gonzalez men- 
tions the importance of the genre. “Anytime there is 
a ranchero hit it overshadows other hits, no matter 
whose hit rt is. Ranchera music has always imposed 
itself in sales in the Pacific coast." 

Fortunately, neither the company nor any of its 
personnel were affected by the recent earthquake 
and everything is almost back to normal, including 
communications, interrupted for a while. Since the 
affected area is in downtown Mexico City, the com- 
pany doesn't expect the effects of the catastrophe 
to affect the market in a definite way. but they have 
recognized that it can slow things down for a while. 

In the U.S.. Musart is committed, according to Mr. 
Gonzalez, to developing new talent in the genres 
that, m his opinion, appeal more to the public in the 
southwest part of the country. Musart also has one 
of the biggest warehouses in the country, under the 
name of Balboa Records, located in Los Angeles. 



EMI-CAPITOL 



For a situation such as 
Mexico's, with an unpre- 
dictable economic cli- 
mate and a volatile currency, the strategy seems to 
be one of a tight adaptation to the circumstances. 
Such seems to be the the course taken by EMI-Capi- 
tol. 

Like most of the companies linked organically to 
their multinational counterparts, in the past EMI 
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has relied heavily on its international product to 
help It sustain its share of the market, protected to 
be between 12% to 13% by the end of the year 
The changing situation has led them to implement a 
new strategy, which consists basically in building a 
strong national roster and to reduce expenses as 
much as possible. 

"The ecorwmy has affected the sales of units dur- 
ing the last three years." says Luis Moyano. general 
manager of the company in Mexico. "We think that 
around 50% of the sales have been affected. While 
sales have grown in pesos (the price of the records 
increases each year according to the inflation rate), 
they have diminished in units." 

The consolidation of the national product, in or- 
der to have a stronger base to resist the fluctua- 
tions of the economy, has been based in a well 
known tine of artists; Daniela Romo. Yuri, Denise de 
Kalafe. Tatiana. Pandora. Ariana. Julian. Los Tigres 
del Norte and Luis Miguel. The case of the last of 
those mentioned is remarkable: at 16 years of age. 
Luis Miguel is already the winner of a Grammy 
award for his duo with Sheena Easton, "Me gustas 
tal como eres." won second place in the San Remo 
international festival in Italy in February, which 
opened for him an important door in that country 
(he also has recorded in Italian and Portuguese); 
became a movie star with the film "Fiebre de 
amor," already launched in Mexico and about to 
open in the U.S.; and is about to become a tv star 
with his role in a series to be broadcast in the U.S. 
by NBC. 

EMI. which is a completely self-sufficient compa- 
ny. has reduced costs in several items such as per- 
sonnel and superfluous expenses. "We haven't 
touched the promotion expenses or the recording 
budgets yet." says Leon, reflecting the commitment 
of the company to remain competitive in the field. 
The result so far has been an increase in the sales 
of product in Spanish to 81%. which includes the 



records of Hispavox-Spain. 

m 

PFFRI F^Q After 52 years in the busi- 
r L-L-IYUC.OO Peerless, the oldest rec- 

ord company in Mexico, is 
struggling to keep its prominent position m a mar- 
ket whose uncertainty looms over almost any as- 
pect of the business world. 

It doesn’t seem to leave much room for pessi- 
mism. though, and after the celebration of the 50th 
anniversary, Aug. 14th. 1983. new plans were put 
in effect. The results are a new subsidiary in the 
U.S.. called Bluebonnet Records, based in Houston 
with a branch in Los Angeles; new and modern 
equipment, already in operation, arxt some shifts in 
personnel that seem to have invigorated the compa- 
ny towards new goals. 

This shifts of personnel include the retirment of ** 
Heinz Klinckwort as president of the company, re- 
placed by Jurgen Ulrich. ar>d the displacement of 
Peter Ulrich, previously general manager, to the 
post of president of Bluebonnet Records and Tools k 
I n Houston. 

Peerless' roster includes Silvia Tapia, better 
known as Prisma. His records are heard not only in 
Mexico but in several Latin American countries 
such as Venezuela y Colombia and also in Spam. 
Coming out of the OTI Festival, the event that re- 
unites the best talent of the Hispanic world every 
year, is Mario Pintor. a promising singer and com- 
poser. The Grupo Latino. Carmen Cardenai. Salva- 
dor Huerta. Juan Zaizar, Los Gallos de Oro. Lino Lu- 
jan and Edilberto Nunez are some names that 
represent the company in the music world. Peerless 
also plans to launch Irma Serrano’s — known as "La 
Tigresa" — new recording. 

One of Peerless' strongest points is the extensive 
cathalog they manage of which the foremost name 
is Pedro Infante, still selling well 28 years after his 
(Continued on page M-24) 
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Fly Aeromexico, Mexico’s airline. 



One of the most bcdutilul dml inicresling counincs tn Ihc world is waiting for you with a fnendly smile and open 
arms. 

Come to .Mexico and visit our ama/ing arque<ilogK.'al roncN. our heauiiful adonial sites or our wonderful and sunny 
beaches Mcxko wants to share all with you* 

Next time fly Acromexico, hccauve Acmmcxico has the most complete flying net system of communKraoons 
Nowadays we fly to 39 different places in Mexico and wc have II inlemationaJ dcsIiiulKms in Ihc I'mied .States, Canada, 
bumpe. Central and South America 

And besides this. Acmmcxico offers you the most atirjclive and cheap pas'kages at so l<iw ptrys that is h.ud to believe 
them' 



aeromexico 

NohfKly kmms better than Xermnexteo. 






Appearing 



Dec. 12-15 1985 

at 



CLUB CANDILEJA8 



5060 Sunset Blvd. 
Hollywood, Ca.. 90027 



Danny Ho Salutes 
The West Coast Home 
Of Tropical/Salsa 



iUlUfl niGxica! 




Televisa Discos.^ La gran promotora 
^ de/ falenfo musket de Ai6xieo 



TELEVISA 

Division Discos 






LBERTO 

^ZQUEZ 



DIEGO 

VERDAGUER 






ttLODy U1SEP 



1p|prii«n^nc 



. ighIBP 



A BNIboard SpotHghI 



f , 

■■ . ,A:-' E; " JAE! ' 

la mapia 

Neon Static 



# 




This is Oscar, 
lead vocalist for 



LA MAPIA 

the band with the 
knockout 
performance. 

Exclusive 
recording Artist lor 
CARA Records. 

( 512 ) 657-9737 



PEERLESS (Continued from page M-22) 

death. Peerless takes pride in having recorded art- 
ists like Lola Beltran, Los Picolines, Tona La Negra. 
David Zaizar. Luis Perez Meza, and many more and 
on having released in Mexico international numbers 
such as the Rolling Stones, Montovani. Sara Mon- 
tiet. Celia Cruz. Tom Jones and others. As a source 
of talent, international agreements have always 
been a very prolific source for the company. 

"Today's hits are the catalog of tomorrow." says 
Victor Paniagua, sales and promotion manager in 
Houston. This philosophy calls for the efficiency of 
the operation, since the competition seems to get 
tougher as time goes by. "We are functioning well in 
service and promotion. We are fast and efficient. 
We also can bring and move our artist more easily 
and that helps to get the product across." 

As for the market itself Pamagua states; "We 
have a tendency towards the regional ranchera mu- 
sic with norteno influence while the more folKloric 
type of music tends to rest now. The pop music has 
little market here. ” he asserts. 

Back in Mexico, Peerless has survived the last 
earthquake without any damage . Despite the im- 
mense shock that the event has caused among the 
public, most of the country is untouched by it; 
therefore it remains a territory to keep working on 
incessantly, as in the last 52 years. In the U.S., new 
ground is being opened and other possibilities exist 
now for the old and new talent that Peerless keeps 
releasing for the consideration of the public. 



V/^DAjV^ "Mexico is a country so en- 
^^sic. that de- 
spite the economic situa- 
tion. our product keeps selling." says Marva 
Alexander, national product manager m Mexico 
City. For her. the most important problem they have 
had to face has been inflation, running very high 
since the wave of devaluations started in 1983 
For PolyGram, being part of an international cor- 
poration with a strong international roster, is cer- 
tainly a guarantee that their product is going to be 
coming and flowing. As for the national repertoire. 
Victor Iturbe ("Piruli") is their stronger representa- 
tive in a market where competitiveness has become 
almost a matter of survival- 
An executive who is very wary of survival and who 
is apt to inject a new direction of activity for the 
company is Fernando Hernandez, former general 
director of Ariola who recently took over the same 
post from John Lear. Lear was moved to Poly- 
Gram’s London headquarters following a two-year 
tenure at the helm In Mexico. 

Eugenia Leon, this year's winner of the OTI festi- 
val, Spanish call letters tor the Organization of In- 
teramerican Television, also forms part of the line- 
up. as well as Oscar Chavez, Tama Libertad, Ruly 
Rendo, Trigo Limpio, Alberto Angel "El Cuervo". 
Fernando Riva. Liliana, Las Potranquitas del Norte. 
Costa Mar. Los Hermanos Banda de Salamanca and 
the group Yndio. The last two groups have a firm 
foothold in the southwest norteno-ranchera market, 
where they appear frequently and sell enough rec- 
ords to appear on Billboard's Regional Mexican 
sales charts. 

PolyGram also holds an important catalog, im- 
portant not only for sales in Mexico, but for the U.S. 
as well. In this country, their product is distributed 
by Sonotone. the new company formed in Florida in 
December last year Sonotone took part of the now 
defunct Alhambra companies, and the distribution 
deal with PolyGram was one of them. Most of the 
catalog of Los Yonics. one of the best known groups 
of norteno music over the years, came with the 
package. Now. Yndio Vs. Los Yonics has become a 
hit in the southwest market, along with the last re- 
lease of Victor Iturbe. "El Piruli,” called Homenaie 
a Los Trios’. Following the lead in the last case. Poly 
Gram-Mexico is planning another "Piruli 'release 






singing famous romantic 'boleros’ from Javier Solis 
and Pedro Infante. 1 

The deal with PolyGram-Mexico Sonotone has 
worked fine so far and is supposed to last for four 
more years. 



nDCpQM The catalog factor, the safety 
cushion for many record compa- 
nies. is what has made Orfeon a 
constant and overwhelming presence in the record 
stores, not only in Mexico, but wherever Latin rec- 



ords are sold in the U.S. 

Records that sell by themselves, hundreds of ti- 
tles with almost unlimited combinations, distribut- 
ed by categories, used and reused incessantly— 
fhaf must be the dream of any record company 
owner. That is not the dream of Rogerio Azearraga. 
because he already has Orfeon. the goose that 
keeps laying golden eggs. 

Azearraga has been prudent enough not to kill it 
in order to find the secret inside. And the goose 
keeps producing. Not even earthquakes, like the 
one that devastated part of Mexico City can stop 
Orfeon from selling records, although it may be a 
nuisance to the properties of Azearraga. whose lit- 
tle empire resembles a bit that of his cousin Emilio, 
president of Televisa. 

In fact, the earthquake leveled off some of Ro- 
gerio Azearraga's radio stations in Mexico City, a 
circumstance that has kept him very worried and 
busy, trying to sort out the bad joke played to him 
by nature, something not even economic crises or 
devaluations had been able to do. 

As for the U.5.. Orfeon let’ Taurus Records, which 
also distributes Discos Gas from Mexico, take over 
the distribution of its immense catalog on the East 
Coast. In the west, Orfeon has closed Its office tem- 
porarily. and according to an Azearraga spokes- 
man, and it will reopen sometime in the future. 



1 



A "With the recent events that have hap- 
pened in Mexico — I am talking about 
the famous earthquake — the demand 
in the Federal District has reverted. But we expect 
that in a couple of months it will be back to normal." 
says Enrique Gomez, financial and business direc- 
tor of WEA-Mexico. "We also hope 1986 to be a 
year better than the ones before," he says. 

This cautiously optimistic forecast reflects the 
performance of the company in recent years, in 
which sales in pesos as well as units have increased, 
according to Gomez, despite the difficult circum- 
stances of the economy as a whole. 

As several of its counterparts in the market, per- 
haps even more than most of them. WEA has sup- 
ported its 4.87% share in the market with foreign 
product supplied by other subsidiaries of the trans- 
national corporation. Now the goal is to build na- 
tional talent, a longtime purpose of the company. 
"We presume that the company must be present 
with domestic product in the market. We expect for 
the next year to have 18.5% of our sales in domes- 
tic product.” says Gomez. 

The frontrunning artist in this effort is Rocio Ban- 
quells. and along with Hernan Visseti, Cesar Costa. 
Abraham Mendez and Ricky Luis iorm the core of 
the strategy for the months and years ahead. They 
also distribute the product of Fiva, most of it ran- 
chera and norteno music with appeal among the 
population in the northern part of the republic, and 
a catalog of rock in Spanish called Tomrock. 

Financially. WEA has counteracted the instability 
with a better planning of expenses. "We are invest- 
ing in strong product and promotion and we have a 
selective plan to spend money in what is going to 
give us returns in profits." the Spamsh-born execu- 
tive says. As part of this tactic, the company just 
started making their own cassettes. 

In the U.S.. their Latin product is distributed by 
Rodven. a Venezuelean company. 

(Continued on page M-26) 
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PROFONO beginning we start- 

I I IV-/I gjj working the kind of talent 

consistent with the Mexican in- 
fluence in the U.S.,*' affirms Guillermo Sanlizo, gen- 
eral manager of Profono. This formula seems to 
have worked very well for the young company, lodg- 
ing from its permanent presence on the charts 
since Its inception in the American market m 1979. 

In the beginning, Profono was an offspring of Mel- 
ody. the record division of the Mexican media giant 
Televisa. Later on. it became an indep)endent com- 
pany. although it still represents Melody’s product 
in the U.S. In fact. Ignacio Morales, previously own- 
er and then general manager of Melody after selling 
its control of the company to Televisa, became a 
partner in Profono. 

The strong ties of the company with Mexico 
translates into an impressive roster that competes 
head to head with that of the bigger labels, which 
traditionally have dominated the market. The 
names of Diego Verdaguer, Amanda Miguel. Man- 
seia. Alvaro Torres. Sergio Facheii. Oulce and Betriz 
Adriana have become established numbers In the 
pop field with high sales and a great deal of expo- 
sure. In the norteno and ranchera categories. Los 
Tigres del Norte. Los Humildes, Los Bondadosos. 
Los Yonics and Los Bukis. among others, maintain a 
constant presence on the sales charts. 

As is the case with other companies, Profono has 
also been affected by the two biggest problems fac- 
ing the industry today: piracy and cheap imports. 
*‘lf the industry could solve one of these two prob- 
lems, it would flourish.” states Santizo. “We have 
lost around 55% of the market due to imports and 
piracy since 1981.'* he affirms. 

Despite this, the Argentinian-born executive re- 
mains adamant In his belief in the public. ”1 remain 
very optimist,” he says. "I believe very much in the 
natural talent that comes out of the people. We are 
a popular company and each day we increase our 
populariry among the people.” 

Profono has a distribution agreement with CBS in 
the U.S. It also has offices in Texas and Miami. Its 
artists are well known in the Mexican market. Such 
is the case of Mansela, who according to Santiso, 
has sold around half a million copies of her last rec- 
ord in this country. 



AAM years ago two friends. Jerry 

rACAIVI and Herb Albert, got together and 

founded A&M Records. In May 1982 
Alpert hired successful Mexican record producer. 
Jose Quintana, to work on his record "Fandango." 
From this working relationship the idea of forming a 
Latin division was born. Both times the idea grew 
out of a desire to contribute in a spirit of collabora- 
tion. 

This chemistry allowed A&M Records to become 
the first major American record company to devel- 
op Its own Latin division. Herb Alpert and his wife 
Lam Hall were the first artists Quintana produced 
for A&M. This collaboration immediately trans- 
formed the way the Latin market was viewed and 
was a sure indication of potential growth for timid 
observers. By moving fast and forward A&M creat- 
ed its own niche 

"A&M provides many talented Latin performers 
the opportunity to have access to state-of-the-art 
audio technology. And the immense possibilities a 
major record label can bring its artists, explains 
Jose Quintana, A&M Latin division director, from 
his office overlooking the studio. 

■’We provide the perfect environment for our art- 
ists to create They bring their special sensitivity 
and talent. At A&M we allow them space to grow 
and experiment Our talent has a unique style, a 
clearly defined identity and a peculiar sound of their 
own." adds Quintana proudly 

A&M's Latin roster incudes, besides Alpert him- 
self. Lam Hall. Her new and successful career m the 



Latin market has proven to be an intelligent move. 

Hall and producer Quintana introduced the now Mi 
popular concept of duets that has recently revolu- 
tionalized Spanish pop music. With Quintana, Hall 
has sung with Jose Jose. Camilo Sesto. Jose Feli- 
ciano and Roberto Carlos, all top Latin performers. 

Hall's latest album, her third in Spanish. "Es Facil 
Amar." has been on heavy rotation on radio stations 
all over the U.S. 

Maria Conchita. another A&M arlist. triumphant- 
ly managed a thriving music career with acting. Her 
newest album. ”0 Ella 0 Yo.” includes songs writ- 
ten by her. Multi-talented Maria Conchita can do 
well anything she wants. 

Also on the label is Antonio de Jesus. With his lat- 
est album. ”Vivencias," Jesus emerges as the top 
romantic ballad interpreter, subtly modifying a ^ 
harder rock-oriented image towards a new soft ro- 
mantic persona Jesus' life story is a real rag-to- 
riches tale. Coming from a small, poor town in Mexi- 
co to a CQsmopotitan city Uke Los Angeles, his music 
reflects the freshness this sudden change can »- 
make. 

The Go-Go’s, an all-female rock band, revolution- 
ized popular music with their light melodies and col- 
orful style. A&M's Latin division has the same high 
hopes for Carmin. an all-female rock'n'roll band 
that performs and sings in Spanish. Four exception- 
ally talented girls formed their band in Mexico and 
worked diligently on developing their own sound. 
Carmin brings to Spanish pop music a touch of 
"new wave" and techno sound. 

Lara y Monarez present a commitment to music. 

The popular duo was recently second runnerup in 
Mexico's prestigious OTI Festival. Their recent al- 
bum. "Todo Gambia.” is doing extremely well and 
they appear on Mexico's top television show. 
"Siempre en Domingo." regularly. 

A&M gives priority to developing and nurtuhng 
their talent, forming just the right combination of ^ 
art and business to create successful show busi- 
ness. Each artist contributes to the divergency of 
the label and collaborates in expanding its market 
share. 

Their new addition. Luis Angel, promises to short- * 
ly become their best seller. The artist will bring 
A&M's Latin division to a new peak. In Luis Angel 
mingles ail the elements that have helped the other 
artists up to the present, including the advantage of 
being an excellent musician and composer. His first 
album for A&M is being produced with Quintana at 
the helm. 

"Without doubt, 1986 will be our year for 
growth." comments Bill Mann, marketing director 
for the Latin division. "A&M's Latin division is bet- 
ter organized, has a great team with an excellent 
track record, an exciting roster of multi-talented 
performers and the perfect ambiance for our artists 
to create. It's going to be a great year." LUIS VEGA 



BETTER TOMORROWS 

(Continued from page M-5) 



tail outlet 

” Some of these stores remain closed due to se- 
vere damage to or destruction of their buildings, or 
because they are located in zones which are still 
largely closed to the public," RCA Ariola's Segura 
says, "but the important outlets are operating, and 
sales are recovering," he adds. 

Retailers in the suburban south of Mexico City ac- 
tually came out better after the quakes. "Shoppers 
who used to go downtown to the discount outlets 
are not avoiding that area and spending their mon- 
ey closer to home. ” says one happy store owner in 
(Continued on page M-28) 
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I the San Jeronimo district. 

Peerless of Mexico's general manager Hector Me- 
jia announced his company has released nine artist 
I Pipoffss's and broadcast Nov. 9. 

RCA's Ariola Segura is looking forward to Stevie 
Wonder’s new LP to hit the market in November. 
Two new Menudo albums, produced by Richard 
Perry, are also expected tor November and a new 
Lionel Richie LP is scheduled to go on sale in De- 
cember. Segura says the company expects in- 
creased royalties from the U.S. to be generated by 
soon-to-be released albums by Jose Jose. Lucia 
Mender and Emmanuel. The Emmanuel album is 
scheduled to be released in January. 

"Capitol plans no change in their p>olicy regarding 
artists, and will continue to actively search out ta- 
lent." says Moyano, 

Mexico is also proving a viable market for new 
record companies like the one-year-old Comrock la- 
^ bel. Comrock has four new albums out. two in En- 
I glish and two m Spanish; "The Fox." by Mask & 
I "Film.” by Casino Shanghai and "Cronophobia." by 
the Spanish group Asfalto, "Apocalipsis." by Ram- 
ses. This last disk is part of an exchange between 
Comrock and Spanish Snif label, who will distribute 
each other's artists in their respictive countries. 

Meanwhile, on the classical scene. Mexico’s Na- 
tional Fine Arts Institute has scheduled an ambi- 
I tious season of music and dance to celebrate the 
I 1 75th anniversary of independence from Spam. 

' The fall season of the National Symphony Or- 




chestra will be highlighted by a premiere of Hector 
Quintanar's new work. "Himno," to be performed 
this month to celebrate the 75th anniversary of the 
Mexican revolution. 

The National Dance Company will wind up its fall 
season at the massive art deco Palace of Fine Arts 
in downtown Mexico City with a performance series 
in December, while the Second National Dance Fes- 
tival IS scheduled for dance theater at National Au- 
ditorium Dec. 1 6 and 1 7. 

SPAIN 

(Continued from page M-8) 

the level that these Mexican artists are worthy of 
and by which we can try to compete with other Latin 
America. North American and even European mar- 
kets. We do this so that Mexican music can cross its 
own border and show the whole world that Is one of 
the most important musical producers which actu- 
ally exists — reap the economical and artists bene- 
fits so tong sought after years of work and dedica- 
tion. 

For my part. I have always tried to use the aid of 
progress and modern techniques in favor of a musi- 
cal product, and I think that I have achieved this end 

Here, in Spain, although far away, with our songs, 
our musicians and our singers, it's almost as if we 
live in that country. 

Miguel Blasco (Record Producer) 

To speak of the Mexican record world, at this 
time, is to speak about the power market of the Lat- 
in world. On the sidelines of the potential that this 
market has, there exists, among the executives of 
some enterprises, a mentality towards growth and 
new challenges in the face of the present crisis in all 
other market. 

This is the reason I’m pushing myself to the limit 



in the production of Mexican artists. I'm convinced 
that new artists such as Pandora. Tatiana. Rocio 
Banquels, who have already sold in Mexico are 
causing authentic surprise in other markets. To- 
gether with such acclaimed artists as Yuri. Cesar 
Costa. Denise De Kalare, Ariana, Luis Miguel and 
without forgetting Julian, Hernan Vistti and many 
more. I think that the Mexican record industry of to- 
day. if It keeps strong on the way it’s going, is the 
future of the Latin record sung in Spanish. 



CREDITS: ON THE COVER: The painting represent- 
ed on the front cover of this section is by world-re- 
nowned artist Rufino Tamayo, born at the turn of 
the century in Oaxaca, Mexico. Since being ac- 
claimed years ago. his works, numbering into the 
thousands, have been exhibited in some of the most 
noted galleries in the world. Although Tamayo can 
be seen and studied in almost every capital of the 
western world, his works also are exhibited in such 
a desert oasis as Palm Springs. Calif., at the Ber- 
nard Lewin Galleries. Billboard also wishes to thank 
Mr. Lewin for his aid and assistance in helping to 
pinpoint the work most befitting this issue. “The 
Guitarist” is a statement of anguish and solitude, 
communicating a feeling which almost parallels the 
Mexico of today, 

COVER ART & DESIGN: Anne Richardson-Daniel, 
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FEUCITA 
A MEXICO 



1 A MAJOR NEW 
1 RECORD COMPANY CALLED 
THE SONOTONE MUSIC 
CORPORATION HAS EXCITING 
NEW MUSIC FOR YOUR EARS. 

Because Sonotone is now 
recording, rrianufacturing. 
promoting and distributing the 
music ot some of the world’s most 
popuiar Latin recording stars. 
Names like Eugenia Leon (Winner 
of OTI ’85), Francisco, Carlos 
Mata, Alejandro Jaen, Gualberto 
Ibarreto, Ddiquin', Collna and 
many more. And providing a 



great new opportunity for great 
new artists to make if big in fast 
growing Sonotone music markets 
like New York, Texas. California, 
Florida, Illinois and Puerto Rico. 
SONOTONE 

MUSIC CORPORATION. 

We invite you to join the 
successful group ot record 
companies we represent In the 
Latin market, such os PloyGram, 
Sanografica. Sono International 
Artist, velvet de Venezuela, 
DIscomoda, AKC De Argentina 
and Alhambra. 
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studJO. used r»ot only for their 
own acts but also to record 
other companies artists, radio 
commercials, etc., all under the 
expert hand of producers Rick 
and Arnold Garcia. In fact. Ha- 
cienda is a family company, 
with Ammy Garcia. Roland’s 
wife in charge of promotion. 

The combination of adverse 
factors IS taking its toll, espe- 
cially with the small companies 
such as Falcon Records of 
MacAllen, Tex. In terms of ex- 
perience and age in the mar- 
ket. Falcon and its founder Ar- 
naldo Ramirez, are the deans 
of norteno music. Born m 
1949. Falcon practically start- 
ed with the music itself- With 
Rafael Ramirez, his brother 
and one of the most important 
composers of Mexico. Arnaldo 
began spreading the music in a 
territory known as the Rio 
Grande Valley. 

The beginning was not easy, 
as he remembers. “The polka, 
played with accordion, (the 
first form of norteno music) 
was not accepted because it 
was not known We couldn't get 
any distributors Then we had 
some hits that transcended 
Texas and the music started to 
move to California, the east 
coast and even Central and 
I South America, Cuba and other 
I places.” 

As Arnaldo Ramirez ac- 
knowledges with nostalgia, 
times have changed. “You have 
to choose the material, record 
it. promote it. and as soon as 
you put it out It is already pirat- 
ed They bring the records 
from Mexico practically for 
nothing. At this moment we 
I have stopped our production 
' and we are just gravitating. 

waiting for the situation to 
I change." Although they are not 
I willing to suffer these prob- 
lems. plus the lack ot payment 
from debtors, Falcon still man- 
ages a good catalog, built dur- 
ing many years of work in the 
business. 

At this moment. Arnaldo and 
his son Arnaldo Ramirez Jr. are 
looking for alternatives to keep 
the company afloat. Some talks 
i were held with Televisa, the 
I Mexican media giant. One idea 
' is to make an agreement with 
one of the major companies in 
I the market and another one is 
to sell Falcon. 
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liesponse to Electro Sound Conferences 

ITA Planning First Audio Seminar 




A GoMen Dream. Sling was recently honored by Ampex Corp.'s Magnetic 
Tape Division with a Golden Reel award for "The Dream Of The Blue Turlies." 
The gold album was recorded and mixed on Ampex 456 pro audio mastenng 
tape Also honored at a ceremorty at New York's Radio City Music Hall were 
producer/engineer Pete Smith, engir>eer Jim Scott, assistant engineer Frank 
Opolko and band members Omar Hakim, Kenny Kirkland, Branford Marsalis and 
D^i Jones. 



Sony Readies CD-ROM Pressing 



NEW YORK Sony Corp. in Japan 
says it is now ready to accept cus- 
tom pressing: orders for CD- 
ROMs. Compact Discs aimed at 
the data processing market. Simi- 
lar service will be provided at the 
company’s Digital Audio Disc 
Corp. in Terre Haute early in 1986. 
according to a spokesman. 

Pressing costs in Japan run at 
about $12 to $13 each in quantities 
^ of 1.000 of a single title, falling to 



about $7 for orders over 10,000 
pieces. Prices cited include pre- 
mastehng, mastering and replica- 
tion costs. 

Turnaround time for orders 
placed in Japan are currently giv- 
en as about four weeks from re- 
ceipt of properly encoded master 
tapes. More rapid delivery is prom- 
ised shortly. 



BY STEVEN DUPLER 
NEW YORK If the International 
Tape/Disc Assn. fITA) has its way. 
the Electro Sound LH|>e duplicaUng 
group will soon bo out of the audio 
conference business. 

So says ITA chairman Henry 
Bnef, whose organization recently 
met to approve and discuss plans 
for its first annual audio seminar. 
The proposed conference will be 
ITA's answer to Electro Sound's an- 
nual seminars on cassette quality, 
begun two years ago, and rcccw^ 
with virtually industrywide acco- 
lades. Electro Sound says it is wait- 
ing further news regarding the ITA 
proposal before proceeding with its 
own conference plans. 

While neither time nor place have 
been set for the meet. Brief says 
Sam Burger, retired vice president 
of research and development for 
CBS Records, has been tapped to 
head the seminar, and next May has 
been suggested as a possibility. The 
program and speakers also have yet 
to be outlined. 

"This is something we’ve talked 
about doing for quite some time," 
says Brief. "I told Electro Sound 
that we were planning this when 
they first began their .seminar. In 
fact, when 1 spoke at the keynote 
address for this year's Electro 
Sound seminar in San Francisco. 1 
basically said that a conference of 
this nature was really in ITA's 
realm, and that we would soon 
launch a program of our own.” 

Bnef says the proposed semuiar, 
which may occur next May. will not 
interfere with the ITA’s regular 
spring conference. He says he 
hopes to have "at least a couple of 



hundred” aUendeea. The moat re- 
cent Electro Sound conference, held 
Aug 19-22, drew about 275. 

Electro Sound preHidenl Rob 
Barone says he is taking a "wait 
and aee altitude." but is skeptical 
about ITA's ability to pull off a sem- 
inar with such a narrow focal point. 
"I still believe that ITA is not capa- 
ble of running such a pinpointed 
exercise." he states. "Audio duplica- 
tion is uur only business: this ia our 
world. ITA is too diversified a group 
to bring this into sharp focus." 

Barone says he approached ITA 
with the idea of cooperating with 
the tape group on a joint 1986 audio 



NEW TOM 

Island recording artist 

Tom Waits’ new video for "Down- 
town Trains." currently airing on 
MTV. was directed by Jean-Bap- 
tiste Mundino (best known for Don 
Henley's "Boys Of Summer") and 
produced by Andrea Ambandoa for 
latand Pictures. The clip was 
tensed in black in white on location 
in lower Manhattan, and is de- 
scribed as having the "look and feel 
of a French new wave film.” It sup- 
ports Waits' recently released al- 
bum. "Rain Dogs." 

The services of Editel/N.Y. were 
called upon to edit 'til tuesday’s lat- 
est video. "Looking Over My Shoul- 
der." Group member Aimee Mann 
plays a lead singer who, after argu- 
ing with fellow hand members, 
drifts into a "paranoid dream 



quality conference. "Putting this 
thing on is a ver>' debilitating exer- 
cise for us," he notes. "We were in- 
terested in getting together with 
ITA for a joint seminar next year, 
and then dropping out and letting 
ITA organize it in 1987. They 
weren't interested in lending their 
name to an effort like that, 
however." 

The important thing, Barone 
says, is that co-sponsors and attend- 
ees of seminars such as these not be 
"overburdened with too many activ- 
ities. There's just so much time and 
money one can devote to attending 
these conferences.” 



state." Editel's Peter Karp used a 
series of long and multiple dissolve.s 
to get the clip’s dream-within-a- 
dream effect. ITie project was under 
the direction of Mick Haggerty and 
produced by Paul SchifTfor N. Lee 
Lacy Associates. 

Emergency Records' Blackwell 
Project is taking full advantage of 
the recent lyrics controversy and 
the attention it's generating, with 
the new video appropriately titled 
"Explicit Lyrics." Produced by 
Scutt Blackwell and Adam Baran. 
the clip revolves around the record 
ratings issue, and uses public do- 
main footage of Ronald Reagan and 
the Three Stooges, as well as other 
notables. It was filmed at New 
York’s Private Eyes video club- 

Nick Hutak Productions and 
Scott Silbert, for Holy Toledo Pro- 
ductions. are wrapping up Deni 
(Continued on page 38} 
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BULK AUDIO TAPES FROM SUNKYONG. 

YOU CANT GET BETTER BUT YOU CAN CERTAINLY PAY MORE 



mits a degree of quality control that's hard to match. And. 
when it comes to audio tape, quality control is what makes 
the difference. 

If you'd like to know more about our complete range 
of high quality audio tape. 



Sunkyong's bulk audio tape is designed specifically for 
duplicators and delivers what you must have from your 
audio tape. ..consistently good sound. 

We can deliver on this promise because we make every 
single component of the tape ourselves— the base film, the 
coatng, the cassette itself. Everything. Even the oil used 
to make the film comes from our own oil refineries. It per- 
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‘Real-Time Pancake Duplication’ 

Bell & Howell Trying New Process 



NEW YORK Bfll & Howell/Co- 
lumbia/Paramount Video Services, 
one of ihe country’s three iargCBt 
video duplicators, is experimenting; 
with u real-time, out-of-cussette du- 
plicating process similar to one used 
for audk) tape duplication. 

Termed “real-time pancake dupli- 
cation,” this new process marks a 
fundamental break from the in-cas- 
sette method used to record virtual- 
ly all 50 to BO million prerecorded 
videocassettes produced this year. 
The primary advanlageH. say ent'i- 
neers close to the project, art* re- 
duced labor costs and down time. 

Currently, only one other compa- 
ny. Creative Video Services of 
Canoga I^rk. Calif., uses a similar 
method. About a year ago, CVS be- 
gan employing the first of 10 Sony 
■'Sprinters" for high-speed pancake 
duplication. Audio cassette duplica- 
tors typically use high-speed pan- 
cake duplication as well. 

The new Bell & Howell process in- 
volves several other companies' 
teehnoUigies and has been in the 
works for at least 18 months. Mike 
Heisa, BAH's director of entertain- 
ment sales on the West C-oast, calls 
it “an ongoing, proprvetary, techno- 
logical development We're the only 
ones to do it.” he adds, claiming 
B&H holds patents on certain as- 
pects of the process, though not 
specifiying which. 

Both high-speed and real-time 



pancake duplication involve dupli- 
cating a movie or other program 
onto open reels of videotape, and 
then loading the tape into empty 
cassette shells. This differs from 
the standard method involving a 
master VCR recording onto banks 
of slave VCRs. 

In B&H’s process, according to 
tlic engineers involved, reels con- 
taining several hours of tape are 
loaded onto a duplicator attached to 
one or two standard one-inch VTKs, 
each containing a video master 
With the Iwo-VTR method, one 
turns on automatically after the 
other runs nut and is rewound. With 
the one-VTR method, the recording 
tape slops while the VTR rew'inds 
As the program is recorded, the un- 
spooling tape is fed into the cassette 
shells. 

Labor costs are reduced, since 
one unspooling pancake can carry 
as much as 24 hours of program- 
ming, thus obviating the need for 
continual super\*ision. In the tradi- 
tional method, using the example of 
a two-hour movie, workers must re- 
move and replace slave cassettes ev- 
ery two hours. 

One disadvantage of the system 
is the greater risk of dust and other 
particles settling on naked tape out- 
side the cassette shell. B&H offi- 
cials refused to comment on the 
new process, other than to acknowl- 
edge its use nctNK LuvEt'e 
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Forget about paper labels. 

Print over 7.000 urxte per hour. 

Save time, money, trouble, space. 

0tminale inventory problems, costly label overruns 
Save 4e or more per cassette. 



Five models to choose from : 

One manual single color unit. 

Iwo semi-automalc one color table lop models. 
Two high production multi-color consoles 
that print up to thf ee colors >n one pass. 









Audio lYack 



NEW rORR 

Sync SOI'NI) recently completed 
audio mixing and sweetening for an 
MTV "Rock Influences” segment 
featunng Stevie Ray Vaughan. The 
series is priMiuced by Pal Weather- 
ford for Monarch Entertainment. 
Ken Hahn was at the board Hahn 
also teamed up with (irani Maxwell 
for audio post-production work on 
the recently released Huey Lew in & 
the News "Video Hits" for CBS/ 
Fox Video, as well as conforming, 
mixing and sweetening of Night 
Ranger's "Seven Wishes Tour," a 
90-minute concert video produced 
by T’boo Dalton for Calhoun Pro- 
ductions 

Producers Andy Panda and 
Chuck Ange have been m at Bee- 
thoven Studios working on a track 
for the upcoming Nayobe album. 
Steve Griffin is engineering the 
mix. Also there. Steve Remote has 
been producing and engineering 
guitar overdubs for an upcoming 
Rad Brains video, and producer 
Shep Pellibonc has been in work- 
ing with Epic act Fox To Fox. Tom 
Edmund is engineering with Grif- 
fin. And MTV VJ J J. Jackson was 
in doing voiceovers for a commer- 
cial for Top Banana, promoting the 
Sting concert in Puerto Rico. 

Howard Schwartz Rcciirding. 
which recently celebrated its 10th 
anniversary, had engineer Roy 
Latham in working on several 
Broadway show commercials with 



Nancy Coyne. Cathy Lawrence 
and Rick Elite of the ad agency 
Senno. Coyne & Nappi. Spots were 
completed for “Big River.” ‘'The 
Odd Couple" and "Song And 
Dance " Also there, actor Cliff Rob- 
ertsun was in working on the 
newest spots for the AT&T cam- 
paign. 

LOS ARSEIES 

J.ACKSON BROWNE is said to be 
rapidly nearing completion of his 
new' album at Sunset Sound in Hol- 
lywood. Browne is producing, with 
longtime engineering accomplice 
James Geddes at the controls. Pe- 
ter Case has also been in. overdub- 
bing on his Warner Bros, project. 
Mitchell Froom and T-B«ne Bur- 
nett are producing, with Larry 
Eiirsrh engineering- And Slash act 
the Da Bndean.n have been in work- 
ing on their new- album Burnett is 
producing, with Dennis Kirk at the 
board. 

Recent mastering activity at Arti- 
san Sound Recorders in Holly- 
wood: Engineer (*reg Fulginiti 
mastered albums for Frank Zappa, 
produced by Bob Stone: Tony 
lommi. produced by Jeff GUxman; 
and Ellon John, produced by Guh 
D udgeon. In the studio at Artisan is 
new act Lion, produced by Duane 
Baron and engineered by Mikey 
Davis, and metal band Krnkus. pro- 
duced by Tom Werman. 

Mastering engineer Wally Trau- 
gotl has been working at Capitol 



Studios on a Juice Newton single 
produced by Richard Landis for 
RCA. Also there, Warner Bros, art- 
ist Dwight Yocum has been track- 
ing and overdubbing with producer 
Pete Anderson, engineer Dusty 
Wake and assistant Steve Himel- 
farh on his new projecL 

At Amigo Studios. MCA artist 
Joe Ely has been tracking his new 
album with producer Jeff Irick. 
Dennis Dragon is engineering, as- 
sisted by Mark Wilczak- Also J 
there, heavy metal men Dukken re- 
cently wrapped their newest Elek- 
ira album, produced by Michael 
Wagener and Neil Kernon. And 
Warner Bros, artist David Ros- | 
tamo is tracking on his upcoming 
release on the 3M 32-track digital 
recorder 

Enigma art Poison recently com- 
pleted their newest album at Music 
Grinder Studios with producer 
Rick Browde and engineer Jim 
Faracci. Also there, labelmate and 
renowned guitarist Alan Holds- 
worth has been producing his own 
album. Robert Feist is engineenng. 

More work for "Solid Gold” at 
A&M Studios: Michael Miller, the 
show's musical director, produced 
and arranged tracks for Dionne 
Warwick. Whitney Houston and 
the Pointer Sisters for their upcom- 
ing appearances on the show How- 
ard Wolen engineered, assisted by 
Clyde Kaplan. 

(Continued on page JSi * 



VIDEO TRACK 

(Continued from page J7) 

Teledo's video. "All The Way 
Home.” The eonceplual/perfor- 
mance piece was filmed at various 
Iwalions in New York, and feature.^ 
footage from Teledo's recent show 
at the city’s Cat Club. Hutak says it 
portrays the "trials and tribulations 
of pursuing a rock'n'roll recording 
career.” 

Rockers who attended Chrysalis 
act Divinyis’ show at the Ritz last 
Sunday (ky had an added attraction: 
The performance was being taped 
for MT\' An airing dale has not yet 
been announced. 

Congratulations to Shooters Pro- 
ductionx. the New York-based com- 
mercial production company, on its 
recent victories at the 28th annual 
International Film & TV Festival 
here. Competing against more than 
1,000 entries, the company was 
awarded a Silver Medal in the fash- 
ion video category for its Arrow 
ShirU project, “Brigade Shirts.” 
The video was co-direcled by D«» id 
van Fleet and Peter Benson. 

Good luck to director Edd (triles. 
who has left Ohlmeycr Communica- 
lions Companies to try his hand at 
freelance film and television direct- 
ing and producing. While at OCC, 
Giles was res|M)nsible for such vid- 
eos as Cyndi l.aupcr's "Girls Just 
Want Tn Have Fun." Huey Lewis & 
the News’ "If Tins Is It" un<l Eddie 
Murphy's "Party All The Time.” 
His most recent |mijects include the 
wrestling/music video for the 
Worldwide Wrestling Fcderutiim. 
’Land Of A Thousand Dances"', 
Shecna Easton's "Do It For Love," 






and Clarence Clemons’ "You're A 
Friend Of Mine." 

OTHER CITIES 



projects. Please send material to 
Video Track. ^i7/6oard. iSti 
Broadway, New York. N.Y. 100-16. 



Bu-STON PER.SONAL1TY Sunny 
Joe White will serx’e as host for V- 
66 (WVJV-TV)’s new Saturday 
night feature. "Boston Beat," which 
will focus on the most popular mu- 
sic videos, as well as interview's 
with local recording artists and ce- 
lebrities. The program can be 
viewed from 10 p.m. to 2 a.m . and 
will be aired from a different Bos- 
ton-area music club each week. 

EAiird by LINDt MOI.P>KI 

Production companies and post- 
production facilities are welcome 
to submit information on current 
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Amcraycan Beauty. Ray Parker Jr 's 
Ameraycan Studios in North 
Hollywood IS keeping quite busy, 
thanks Parker recently completed his 
own Ansia album there, as well as 
tracks produced by Ollie E. Brown for 
the upcoming feature film, “Ftying ‘ 
Parker's console and recorders are by 
Sony/MCI 



AUDIO TRACK 

(ConUnued from page 38} 

USKVIUE 

Lee greenwood has been cut 
ting tracks at Larry Butler's Elev* 
rn Eleven Sound. Jerry Crutch- 
held IS producing, with Billy Sher- 
rill at the console. 



OTHEfI CITIES 

MicII.\EL SEVEN is tracking at 
Broccoli Rahe Recording Studios 
in Upper Saridle River. N.J . with 
producer Chrix Lord-Alge. Mix- 
down is slated for New York's 
Unique Recording. 

Capitol artist and funkmeister su- 
preme George Clinton is laying 
background vocals and cutting 
tracks for his upcoming album at 
Studio A in Dearborn Heights. 
Mich Eric Morgeson and John 
Jasc^ are engineering. Also. Toron- 
Usbased act Coconut (trove is in re- 
mixing its debut 12-mch single, pro- 
duced by Rick Lazar and Wayne 
Tanner. 

William Lee (iolden of the Oak 
Kidge Boys is working on his debut 
solo album at Sounds Unreel in 
Memphis. Producing are Booker T. 
Junes and Eli Ball. Engineer Don 
Smith is using the Mitsubishi 
digiut 82-track 

Compoaer/musician Mark Isham 
I'Mrs Soffel." ‘'Never Cry Wolf) 
has completed the score for Alan 
Rudolph's new film. "Trouble In 
Mind." Sweetening, ovenliibbing 
and mixing to film were done at 
Russian Hill Recording in San 
Francisco 

The Howling Dervishes are 
wrapping up a five-song demo at 
Planet Dullav. 



AU nmtrrwl for the Audio Track 
sn(utuu should be sent to Steren 
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Kenny Rogers Faces Crossover Challenge 

Singer Laying Groundwork for Return to Pop Top 10 



BY JIM BESSMAN 
NEW YORK At this stairv in his 
long and durable career Kenny 
Rogers is fared with the “strange 
dichotomy" of recapturing the pop 
chart peaks — at a time when con- 
temporar>’ pop tastes seem at odds 
wiih his basic interiiretive style— 
wliile reiimining true to hi> tradi- 
tional country base 

Ever the ex|>erimen(er, Rogers 
has opted once again for a new al- 
bum producer in George Martin, as 
well as stellar songwriters and .side- 
men. all in the hope that if he 
doesn’t crass over this time, he'll at 
least have laid tlte gnmndwurk for 
his slated goal of achieving the |m>p 
toji 10 at age oil 

Rogers realir.es that to maintain 
his career at this level requires hit 
singles beyond the country genre 
'■ 'Islands In The Stream' (Rogers’ 
No. I duel with Dolly Partonl was m 
the 'Ruby' category: You can't slop 
a record like tliat." he says. “They 
(l»op stations] can’t not play it. 

"With my new single 'Morning 
I>esire.' we cut basically a pop rec- 
onl with a country feel, If it goex 
No. t country and AC. as 1 think it 
will, pop will have to play it. If not. 
I'll liiid something else. Either way. 
I'm closer with this than the la.st 
record ['Real Love.' a .stvond iluet 
with Farton).'* 

Confexsing an “obligalion" to 
RCA, "which gave me a tremendous 
advance.'' Rogers sfieaks of being a 
■'multifaceted'' artist, not just one 
who “giK-.s to Nashville to do a pret- 
ty country record." 

"I constantly go through a 
thought priKH-ss in my head." he ex- 
plains. "where I recognuA' that if I 
go afliT the teen.s. I'll lose the coun- 
try aiidiencex and vice versa. Rut 
the demos of my shows arc made up 
of npial iKirts young and okl So my 
philosophy IS that il'.s not how many 
|H'opla> I please with a record, hut 
lioW' few I ofleiul " 

III keeping with Rogers' recent 
practice of changing produivrs ev- 
ery allmili to avoid "stagnation" 



and ’’pigeonholing." he chose 
George Martin this time around. "I 
know how far 1 can push my audi- 
ence and how far I need to push my 
career." he says, "and (ieorge un- 
derstands my needs." 

Rogers adds that he hopes Mar- 
tin'.s involvement will help eradicate 
his "stigma of Iwing a country art- 
ist trying to sell ]H)p" in Europe by 
giving him need^ credibility over- 
seas He's already making some 
headway in that regard. He notes 
that a recent "Greatest Hits" album 
went top 10 in England ami jxiintx to 
initial interest in "Heart Of The 



BY RUSSELL SHAW 
ATL.ANTA When Aerosmith and 
Ozzy Ozliourne hit the road for seje 
arate tours early next year, their 
staging I'unceptx will l>e devised hy 
Source Point Design, headquar- 
tered here. In addition, Source Point 
will he working w ith sister company 
and lighting hardware firm R.A. 
Roth on a national Stevie Ray 
Vaughan tour, to la.st most of the 
year. 

The contracts are the latest in a 
long line of cri'dit* for the entitiex. 
both of which are maymty-owiied 
by Robert Roth A veteran of 17 
years in the concert production busi- 
ness. Roth has operated haniwure 
vendor R.A Roth Inc. for the past 
111 years The linn's credits include 
tours for Hunk Williams .Ir.. 
REM, Kool & ihv Gang, the Ei\x. 
Triumph and Scandal, 

Source Point Design, which Is 
iM-adcd by Roth partner ,lim Ghap- 
mun, has also been involved with 
most of these acts. In its two yearx 
of opi'ratkm, the set design compa- 
ny has worked with four maji>r 'BOs 
music events that have put it on the 
map the Pidice'.s "Synchronicity" 
.ipccial IteUvnst on Showtime), Live 



Matter" from European phone con- 
tacts. 

In addition to using Martin as pro- 
ducer. Rogers enlisted mstrumental 
support from flutist James Galway 
and jazz guitarist Stanley Jordan 
Although he credits Jordan with ^ 
providing the "signature" of 
"Morning Desire,” he sayx that he 
originally envisioned the part for 
harpist Andreas Vollenw-eider He 
wax al.so hoping for help from Phil ^ 
Collins, whom he had heard "third- 
hand" was willing to play drums, 
but availability and time constraints 
(Continued On page jj; 



Aid. the Jacksons' 19S-I Victory 
Tour and Madonna’s spring 1985 
"Virgin Tour." 

H.mdling varied set design and di- 
rection duties for all four undertak- 
ings has thrust Source Point and 
R k Roth into a position ax one of 
the 10 leading lighting and set ven- 
dors in the V.S. The base of opera- ^ 
lion for both companies is a 10,000 
square foot office ''warehouse com- 
plex m Tucker, Oa.. an .Atlanta sub- 
urb. 

Roth attributes his rapid rise to 4 
versatility "\Vc have experience in 
a lot of nvarkelplaces.” says Roth, 
whose first significant cor|K>nite 
credit was an Atlanta Rhythm Sec- 
tion tour in 1976. 

"We have a team approach," adds 
lighting designer Chapman, who 
has worked with Roth since 1979. 
"What we present is a concept for 
your artist, both generating the pa- 
fierwork and covering you while you 
are out on tour" 

Both companies are heavily into 
technology. Steve Kaye, another 
Roth jKiriner. has designed InsW- 
plot, u computer software pmgram 
that interfaces with AutoCad. >• 
computer drafting program manu-*^ 
(Contijiu^ o» pagr 4.U 



Set Design/Lighting Veteran 

Robert Roth Hits the Road 



BY PAUL GHEIN 

LOS ANGELES We.slwood One 
plans to co-sponsor six lours next 
year, following it» first tour iiivolvt^ 
menV this year with Foreigner and 
Rick Springfield Norm I’alliz, (ires- 
kleni of the locally ba-ned radio pro- 
duction.''syndirallon company, says 
the firm contributes about S-StKi.rUKi 
worth of media for each tour, and 
brings in a coqiorate sjKinsor which 
m-Atches that amount in artist sup- 
port money. 

Westwood One co-sponsored the 
year-long Foreigner tour with Coca- 
Cola I'SA and co-sponsored a 
shorter Rick Springfield lour with 
Chewels Sugarless Gum. Pattiz 
notes that since the Foreigner trek 
was longer. encom|>a8sing more 
than 100 dates, the figure was high- 
er — around $750.fi(i0, Since the 
Springfield tour wax just over the 
summer and included only 5U dates, 
it was lower — around $400,000. 

"We put up media." Pattiz says. 
"We're the only company in the ra- 
dio business on a national level that 
covers enough radio stations to put 
together a comprehensive media 
|>ackage on radio. We provide com- 
mercial exposure and tour reports 
and special programs, along with 
our regular concert and interview 
shows. 

"All of this brings to the party an 
equal amount of media exposure 
from our side, so that w-e can go to 
the national advertiser — w-ho used 
to be paying SI million and giving 



$;*i(Hl.lMNI to the band and .spending 
another $.700,901) in nu-diu support — 
and say. ‘A'ou put up the support 
money for the band and we’ll bring 
the media within the vehicles that 
we already have ' " 

lAilliz says that Westwo(*d One 
con.siderx this a service for it.s cli- 
ents. and ha.s no plans to pursue it 
as a separate business. 

"We're not looking to make this a 
major profit center.” he notes. 
"We’re not in the business of luxe 
kenng those services It just solidi- 
fies our relationshi[ix with the peie 
ple that we're already doing busi- 
ness with The -Sponsors are already 
our clienix, and the artists we’re al- 
ready working with in our concerts 
and inlervww programs " 

F^ttiz see.s the {Xi-s)K>rix<u>hip ux 
beneficial to all parties "It solidi 
fies our relationships with our na- 
tional advertisers,” he says. "Of 
course the artists and their manag- 
ers and re«-ord com{>anies love the 
fact that we're stepping up to the 
plate a-iih some major tour support. 

"The radio stations like it liecauxe 
by virtue of their affiliation with 
Westwood One. they become quasi- 
xponsors of the lour. And at the 
same time it puts our name in front 
of the consumer public, which is im- 
portant now that we're a public 
company. All of those things just 
add up to home run as far a.s we're 
concerned. " 

The key, Pattiz notex. is to find 
the right artist for each s^smxor. 
"Coke was looking for a rock band 



Back Together. Steve VUmwood. left, lams with old tnend Spencer Davis during 
Davis' recent show at New York’s Lor>e Star Cafe It was billed as the two 
musicians' first loint appearance m the U S (Photo; Chuck Putin) 



with broad ajipeal, and was very 
pli-axed with Foreigner, anil 
Warner'Lumberi, which make.«i 
Chewels. was looking for teens and 
fcmale.s 18-34. and Rick Springfield 
WAS just ngbt for them." 

Pattiz says both of those spon- 
sors will la- bark in I9S6. along with 
others he declines to name. "We're 
not liKiking to do more than about a 
half a dozen of these in '86, " he 
say.s. "Beyond that, we’d be stretch- 
ing ourselves jiretty thin, and it 
would be taking away from our ef 
fortx in our primary areas," 

To oversee the area of lour spon- 
sorship. Westwood One has appoinl- 
eii Mark Kress to the newly created 
position of general manager/music 
marketing and pnimotwjn He wax 
formerly the company’s regional 
sales manager/W'est Coast. 



Ratt Pack. Stephen Pearcy. left, and Robbm Crosby of Pall surround comedian 
Steven Wnght at the CMJ New Music Awards in New York. (Photo Chuck Pulm) 







Talent in Action 



SUPEHTMMP 

t'niJ'crsa/ Aniffhithratfr, 
I’rtivfrsal Ctt)/. Caltf. 

Tickrtx fl?.50, S/6 

WhL'N SUPEKTRAMI' CO. 
founders Rick Ditvies und Ru^er 
Hodf(S(»n split, Davies said the 
stripped-down version wouldn’t jjo 
on ^ road to promote their “Broth- 
er Where You Bound'' album be- 
cause he had no intention of per- 
forming Hodi^on’s son^s unslage. 
Davies chanit^ his mind about not 
lounni; If he had changed his mmd 
about not performing Hodgson’s 
I songs. Supertramp’s fine show of 
Nov. 20 could have been upgraded 
to excellent 

The venerable A&M act—now 
comprising pianist Davies, bassist 
I Dougie Thomson, drummer Boh Sie- 
benberg and saxophonist John 
Helliwell^isplayed admirable 
craftsmanship and professionalism 
in their lOO-minute set It was the 
first of three nighu at what is now 
a hometown venue for the group, 
and they really played up the local 
connection. The stage set was clean 
and airy, the lights were stunning, 
and the use of histoncal footage on 
the wide-screen backdrop added an 
absorbing narrative context. 

All of the crack sidemen could do 
vocals— an attribute that turned out 
to be vital, as only Davies of the re- 
maining lineup can be said to sing. 
Versatile Scott Page played sax, 
flute, percussion and synthesizer; 
Mark Hart played synth and sang; 
Marty Walsh played rhythm guitar 
. with a few stabs at lead, and Carl 
Verheyen played lead guitar with a 
few stabs at rhythm. Each was gen- 
erously afforded spotlight time, and 
watching the interplay between the 
^ sidemen was a delight: They were 
so obviously delighted to be up 
there with such musicians’ musi- 
cians. 

So why didn’t the show draw' 
more than one standing ovation? 
What shortcoming.s kept the audi- 
ence off their feet the rest of the 
time? Maybe fans were hoping to 
hear some chat from bandleader 
Davies. Maybe they felt that not 
one, but two rock operas were a bit 
much for one show. (During the 15- 
minute rendition of “Brother Where 
You Bound." the lines for the rest- 
room stretched across the lobby.) 
But mostly, they missed the songs. 
If DaMes was willing to cover Willie 
Dixun’s "1 Just Wanna Make Love 
To You." why couldn’t he cover 
Roger Hodgson's “Logical Song’’ or 
"Dreamer?” The best crowd reac- 
tions of the night, not surprisingly, 
were for the Davies''Hodgson col- 
laborations “Bloody Weil Right" 
and "Goodbye Stranger." 

Still, the single "CannonbaH" was 
rousing, the dueling saxes of 
Helliwell and fVige were delicious, 
and the pieces of director Rene 
Daalder’s "Brother ” movie were 



fascinating Davies a)»piir«‘nlly 
wants the "new" Superlramp ac- 
cepted on iu <*wh (erni.s, und its own 
terms are acceptable enough. All 
the -Hame, it would be nice if those 
rumor* of a full Iwiid reunion were 
true. ann \ .\hk 

ZEITGEIST 

SUMMIN' WATUSIS 

t'mi. ('/iicago 
Tickets: SS 

American cijitar band.s 

having become something of a cli- 
che*. it's giKxl to report that one of 
the more recent entries in this genre 
has enough originality and verve to 
separate itself from the pack. 

They're Zeitgeist, an Austin- 
based quartet that delighted a mod- 
est crowd of hardcore Zeilgeistities 
on Nov. 21 at the intimate West 
End. Zeitgeist (who with any luck 
might become well-known enough 
to eliminate the need for translating 
their name, which means "spirit of 
the time") tossed some intnguing 
elements into their meludk country- 
folky rock'n'roll. Like humor (they 
opened with a kicky electric guitar 
reading of Vince Guaraldi's "Linus 
& Lucy" piano theme) Like senti- 
mentality (e.g. the instrumental 
“Hill Country Ram." which made 
you misty for the l/>nc Star State 
even if you’d never set foot there). 
Not Ui mention incongruity (namely 
lead guitarist John Croslin's voice, 
which sounds unsettlingly like Lou 
Reed’s — but it works). 

Zeitgeist are currently touring 
without Croslin's vocal counterpart, 
rhythm guitarist Kim Longacre, 
whose harmonies are a band trade- 
mark. Longacre is off having her 
first baby, and her temporary re- 
placement is Corpus Christi native 
Becky Elscamilla. Escamilla proved 
a capable guitarist, but needs to 
loosen up and learn a thing or two 
about projection in the vocal and 
stage presence departments. 

Bassist Kim Toth did a laudable 
job taking the microphone on such 
Zeitgeist (and Longacre) signature 
tunes as "Things Dont'l Change." 
from the band's debut album on At- 
lanta's DB label. The title track 
"Translate Slowly" was a live 
standout, as were the haunting 
“Sound And The Fury” and the all- 
stops-puiled raveup "Electra." 
Much of the credit for Zeitgeist's 
considerable power goes to drum- 
mer Garrett Williams, whose non- 
stop assault rivaled that of the Chi- 
cago Bears' defensive line. 

Opening for Zeitgeist were the 
Slammin' Watusis, a foursome from 
Chicago who revel in their self-pro- 
claimed rep as "The Kings of 
Noise." Noisy they were, and a 
whole lotla fun Ux>, propelled by the 
squawking sax and toybux percus- 
sion of Fast Frank, and the wail-of- 
feedback guitar of ringleted mad- 
man Lee I’ope Moira McI'ormk'K 



THE BILLBOARD BOOK OF 
NUMBER ONE HITS 

BY FRED BRONSON 

The inside Story of every Number One single from 
■'Rock Around the Clock” to ' We Are the World. " At bookstores now 
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Praxis Rocks With a Southern Accent 

Management Firm Gets Results from Nashville Base 



Top 40 Success at Last 

Kate Bush Ascends U.S. Hiil 



BY KATHY GILLIS 



NASHVILLF. Who i»y& you can't 
launch rock acts from Xashville? 
Not Jackson Emerson and Andy 
McLenon, who, as Praxis Interna- 
tional. have secured major label con- 
tracts for two bands and arc work- 
ing OR a third. 

Praxis represents Jason & the 
Scorchers. r>ow on EMI Amenca. and 
the Sluggers, recently signed to Aris- 
tas. The firm’s newest management 
client is the Georgia Satellites, a 
Southern rock group based in Atlan- 
ta. 

Emersfin and Mrl>enc>n. both for- 
mer musicians (Emerson once 
played bass with Jason & the 
Scorchers), say they no longer see 
any stigma associated u-ith running 
a rock’n’roll managemem and pro- 
duction company from Na.'ihvillc. 

"It’s true that 8U~ of our busi- 
ness is done in Xew York. Loft An- 
geles or London," notes Emerson, 
"but we like the music community 
here. Besides, we’re finding there’s 
a real interest on the part of major 
label.; in rock bands in the South." 

The company was launched m 19K1 
when Emerson put out an EP by Ja- 
son & the SrorcherH under the Praxis 
logo. The EP. "Fervor." received 
good reviews and attracted the atten- 
tion of several labels. Following a 
bUtz of showcases on the East and 
Vi'est Coasbt. the Scorchers signed 
With EMI Amenca. wliich reissued 
"Fervor" and then followed up with 
"Lost .And Found.” 

The Sluggers have been with 
Praxis for a year. Lead singer Tim 
Krekel is a former C-apricom Rec- 
ords artist and a successful Nash- 
ville songwriter whose credits ex- 
tend into rock and country. (Among 
his recent country hits: Crystal 
Gayle’s Mo. 1 "Turning Away From 
Love" and Southern FScific's "Send 
Me Somebody To Love.’’l 

Because showcasing Ja.'Oin & the 
Scorchers in New York and Los An- 
geles played a major part in getting 
the act Its EMI contract. Emerson 
and McLenon decided to duplicate 
the strategy with the Sluggers. 
Praxis orchestrated a showcase la.st 



summer at Manhattan's Irvmg Pla- 
za with the Sluggers opening for 
the Scorchers. 

Emerson and Mclvcnon made per- 
sonal phone calls to all major label 
a&r departments, letting it be 
known in advance that the Sluggers 
were set to go into the studio with 
producer Terry Manning, whose 
credits include ZZ Top's "Elimina- 
tor." The showcase strategy 
worked More than 20 a&r reps 
turned out to see the Sluggers, who 
subsequently signed with Arista. 

Trying to make it three for three, 
Emerson and McLenon will take the 
Georgia Satellites to U>s Angeles in 
February for an industry showca.se 
there. 

Jason & the Scorchers have al- 



NASHVILLE The post 12 month.; 
have been heady for Sawyer Bniwn. 
Withiii a year, the group has had a 
No. 1 country single, played audito- 
riums and halls in 4k U.S. states and 
every major Canadian city — and 
won the Country .Music Assn 's Ho- 
rizon Award. 

Winning the Horizon Award 
capped Saw7er Brown’s first year 
on Capitol/EMI .America (through 
Curb). It also signaled an industry 
acceptance far removed from the 
group’s initial success on "Star 
^‘arch.” 

"Shakin ." the group’s new al- 
bum, proves the point. Aside from 
the serious ballad "Heart Pon t 
Fall." the album is basically high- 
energy boogk'/rock along the lines 
of the group’s current chart single, 
"Betty’s Bein’ Bad." 

The members of Sawyer Brown 
don’t see the group’s rock-edgcd ar- 
rangements posing a problem fur 
country music. In fact, lead singer 
.Mark Miller says this youth onenta- 



ready logged three international 
tours, selling out 2.000- and 3.000-seat 
halls in London and I^ris. *1^ band 
has also appeared at several foreign 
festivals. 'To dale. "IsMt And Pound" 
has been released in nearly 20 cnun- 
tries, including Japan, Germany, 
Australia and the U.K. The album 
has sold 100,000 copie.< in the ac- 
cording to Emerson, and another 
120,000 copies worldwide. 

The Scorchers begin recording 
their third EMI album m January, 
with sessions slated for Nashv*ille 
and Ix>s Angeles. The Sluggers are 
finishing up their Arista debut ut 
Ardent Studios m Memphis. 

KIP KIRH1 



tion actually works in the group's 
favor— and. indirectly, in the tndu.s- 
try’s favor, 

"If country music is going to ex- 
ist 10 years from now. it's going to 
have to go through changes." he 
emphasizes, "it won't grow if it 
doesn’t change. Everyone talks 
about sales being stagnant right 
now — well, if we don't do something 
to keep things from getting stale, 
the music will .stay in a depression 
and we’ll lose it." 

Add.s Bobby Randall, the group’s 
guitarist and co-frontman: "Part of 
the solution is directing the music to 
younger auilicnces. Older people 
don’t buy records or attend t'hat 
many concerts. You’ve got to appeal 
to the people who are buying rec- 
oriis. the \2-'25 age group " 

"Shakin’ ’’ is a iiuanium leap 
from Sawyer Brown's self-titled 
first album, which contained ftongs 
the band had performed on "Star 
Search.” Milter says the group felt 
"more timid" initially, but adds; 
"Wln.-n 'Step Thai Step' went No. 1. 
it gave us the confidence to do what 



NEW YORK With the single 
“Running Up That Hill" and the al- 
bum "Hounds Of liove” now m the 
top 40 Ilf thoir respective charts, 
Kate Bush has leapt into a far 
brighter spotlight than she’s ever 
been under in this country 

But Bush's success here has 
hardly been achieved overnight. 
Bush signed with EMI m England in 
1976 and released a number of al- 
bums there from 1978 through this 
year’s "Hounds Of Love," While 
not all her recordings were released 
domestically by EMI Amenca. criti- 
cal acclaim slowly built up in this 
country as well. 



we really wanted to do.” 

The formula seems to be work- 
ing. Capitol reports that the debut 
"Sawyer Brown" album has sold 
more than 200.000 copies, and fur- 
ther claims that "Shakin'. ’ with 
only one single out thus fur. is al- 
ready approaching that figure. 

Sawyer Brown's hectic road 
schedule has kept the liand touring 
almost 200 days this year, mostly as 
Kenny Rogers' opening act. Howev- 
er, Mickey Baker, who manages 
Sawyer Brown with partner C.K 
Spurlock of Starbound Manage- 
ment. says that the grnup is gaining 
strength headlining on its own — one 
reason he’s holding back on finaliz- 
ing dates for the band past April, 
when the Rogers tour end.s. 

There is no immediate plan to es- 
calate Sawyer Brown’s price in the 
wake of last month's C'MA Horizon 
win. But vocalist Miller says that 
merchandising is becoming an in- 
creasingly lucrative revenue source 
for the group, and he frets that 
building fee.s charged by large audi- 
toriums are being unfairly foisted 
on fan.s 

"In some ca.ses these halls get 
40’ ' of the gross and another lU* ' in 
(Co»f>nued on page JD 



Still. Bush hadn’t been to the 
States since a 1979 appearance on 
"Saturday Night Love" With the 
current succeos of the album, she's 
on a promotional tour which will 
take her to Canada as well as New 
York 

"I really had no reason to come 
here to promote a record until now.” 
she says. "Obviously promotion is a 
helpful thing, but unless the music 
is being picked up by people, there's 
nothing I can do. In a way my time 
is wost^. I'd rather be working on 
the next album at home." 

Since she’s acting as her own 
manager. Bush can implement that 
decision as well as her decision not 
to tour. She hasn't been on the road 
since she released her second album 
in England. 

"I'm not planning a tour." she 
says. "It's an incredible commit- 
ment. Once you’re committed, 
you're really talking about a year's 
worth of effort. 

"Also, so many other things that 
I want to do wouldn't get done. Now 
that I’m at the end of this album, 
there are other things I’d like to do. 
like getting to another album and 
maybe experimenting with some vi- 
sual ideas." 

Bush has been more than experi- 
menting with visual presentatioas 
during most of her career In addi- 
tion to working on her own videos, 
she studied dance with mime artist 
Lindsey Kemp. 

"To see a group of people work- 
ing to music without .saying any- 
thing I found incredibly moving and 
very, very interesting," she says. "I 
thought that if [movement] was 
combined with music, it could lie a 
very interesting way of visually ex- 
pre.^sing yourself. It was through 
[this] that I decided to take up 
dancing." 

Bush has choreographed her own 
videos from the start, and has en- 
joyed a growing involvement m oth- 
er aspects of video production, from 
working on storyboards to having a 
hand m editing. 

She has been her own producer 
for the post few album.;, and com- 
pleted construction of her own stu- 
dio in England before recording 
"Hiiunds Of Love ” As yet un- 
(Conlinut'd on page Sit 



ROBERT ROTH HITS THE ROAD 

(Continued from page kOj 



Award-Winning Country-Rockers 

Sawyer Brown: ‘Star Search’ to Stardom 

BY KIP KIRBY 
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factured by AutisJe.sk Inc. of Sausa- 
lito, Calif 

"This program." explains Roth, 
"allows us to formulaU' .set design 
concepts on a computer color moni- 
tor. and send them over phone iint-s 
via miKieiii to harilware vendors or 
stage managers," 

On the hardware end. Roth esti- 
mate.s current inventory at about 
the 'J.tKW-lamp level "We have the 
large.Ht hanlware inventory in the 
Southeast," lu‘ Says. ";ind are ex- 
tremely flexilile. We build the truss- 
ilig in-house, and have certified 
welders and other construction 
ftpecialists.” 

Roth also prtividen noiUiI «er\ov 
for hi« liurdwarv. (’urreiit ucniiiiits 
include Six Flaps uver Georgia and 
(’ha><(.<iii I’ark. ixitli proimoent Al- 
liitila \i lOo f*ir out'lis-r eojus rl- 
The •l.••'!•vrlll» tour pri/f .aim- 
about initialK vi» Sourei l'■■l^' in- 



clusion on a list of recoiiimeiideil 
companies generated in |)art by tour 
coordinator Lurry Larson That 
tour also marked the first concert 
usage of the Avolite yM-'rlHI. .1 !Ki- 
chuimel computer iighliiig control 
Isiard 

"The first one built was a proto- 
type. but wc were the first oiit'.s to 
take the out on the road." 

notes Both "We like U> think we 
were a BeUi ti-sl .site (or the Isiard. 
improving it through expeneiiee " 

S<iurce F«»ini Iiesign c<*mpet«'d 
agamst three uthi-r de.-igo teams 
for the .Madonnu imir A Michael 
.Inrkson Madi>nn.i cMnueciiciu hu'- 
eMsteil .1.1 Maiinnna's persoiial 
maliaget Fnil-lv llt.Maiio. tint tour 
Mctnrj ua'ii’l .lutoiriutic "We did a 
lot of lii.oi* work lt»get the Maduiina 
tour.' - u t'hapmaii, "a lot id mi- 
vaiice WIT!. I’ling in niretiiig.s wilh 
loao.menit’oi 



When Source Point captured the 
prize last March, there was no ex- 
tended celebrating back at the 
plant "We had this panicked call 
three weeks out." Thapman recall;. 
"Mmlomiu had just .seen Prince in 
concert and decided she wanted a 
set as well " In five days, the set 
concept — researcheil and designed 
fin Source Pond's computer via In- 
staplol — WHS formulalcil and ready 
for coiistruelion. 

[icspite his coiii|iiiiiy’s growth, 
Roth says he Ims no plans to move 
o|M-rutioii> to uii enteri.iinment capi- 
tal such as [.MS Aiigeli*'. or New 
York "It's nu-e to U- .Ude to work in 
tin erii iroiiineiil like Athinta that 
isn't imiiiersi'd in mu*>ic business 
rocrload * he >-.11; "It’'- a niurh 
more refavmg enviroiimcnt for. Ion 
ami myself Location m realh nooh- 
stacle; wc can l>e m (, ,\ in four 
hour- 



KENNY ROGERS 

(Continued from ftngr 4 O) 
iiUerfen'd. 

'■Events" have Imen a major purl 
of Rogers' and manager Ken Kru- 
gen’s career strategy, and Rogers 
cites the value of hus chanty work 
and high-profile acting assign- 
merits. along with regular concert 
ap)u‘ur:uices. as ‘ways other than 
records to bolster a cart er ’ 

As for a major event that didn't 
happen. Rwgi-r.'> reports that a col- 
lahorats'ii with Ibul Mct’arlney fell 
tbrougb when a vong that McCart 
oey Mibimttvd thnnigh Marlin "put 
me III the country category, as is the 
^l•t^delle\. which isn't fair to me or 
our relaiiiiin-lup " 

This hi 'Ops Ropers hack to Ills iin- 
nieiliiite desire for jHip chart sue 
cess "\tho knows’ 'Th.ii’s my goal 
Lucille. ’The Gambler’ and ’t'uw- 



1 



urd Of The t'ounty' probably 
couldn't get 40 play in today's 
radio market with its CHR weight. ^ 
but I’m a big fan of pop musk. 

".Anyway, half the fun is the 
struggle, the game. When you're 
No 1 you can do anything you want 
for a while, hut eventually you have 
to have good product. To put it plain 
and Kimple. you titled a song: I dnn't 
care who you arv." 

To support "Morning Desire." 
Rogers filmed a video, directed by 
David Hogan and featuring Rogers’ 

Wife Marianne "I once ca)le<l l4?s 
GarlamI at MTV to find out under 
what cniidiUuiis I c>)uld get playvd 
on MTV." In- rerull* "He sajj. (Jpi 
I'yiidi Ijiuper’ Hr wumi'I .seroius, 
hut that's not out of the re»alm of 
jjo<<ihilil> 




Enriqiif i.v t»ri t'acii1titn. This iiYrk’s col- 

uniH was wniteii by ('artos Ayudclo. 

The music video RKVOMTION llial fliant-i'il 

the nature of the Anjrhi record busitiess is linuDy ar- 
rivm};. allK'st slowly and painfully, to the Latin side of 
the industry All major record companies, including 
Kf.4. .\Ai.M and rUi'. are prr>dncmjr promotion.'i) vid 

* eos at an increasinp rale, even thouijh the oulliwk for 
i;etlin); them shown is not encmiraKinj! 

So far, RCA has around 1^) videos to show, including 
those provided by other labels it distributes, such as 
KMl and .A&M, The RCA videos are produced at a 
® cost ranging from $20,000 to $:t0.000 each. Sonotone, 
a Miami-b;i.se<i comjKiny uith coriKirate links to Radio 
Caracas TV in Venezuela, also hu.< around 20 videos 
available, all of them produced in Caracas. CBS is also 
using the medium, with clips available from mo.st of 
the label’s mam roster 

Video is making slow 
but steady inroads 

.According to reconi company executives, the main 
problem so far in the expansion of music video in 
Spanish is the scarcity of nulets. (This is not the case 
m the Miami area, where there arc three cable video 
shows that we know of' Hit TV. covering Dade Coun- 
ty; Canal Musical, in the city of Miami; and TV 
Mundo Cable. ]n addition. Miami has two regular rha- 
neU, 51 and 28. transmitiiig in Spanish.) 

And except for the big companies already men- 

• tioned. the volume of sales doesn't clearly justify the 
investment But there is no doubt that each artist 




wniils to have his or her own video, providing an im 
mediate improvenienl. if nut in sale.s. at least in slalu.s. 

XhE BATTLE OK the Christmas hil.s is in full swing 
in the salsa (iel<l Tlie fact that dancing is a major part 
of the holiiiay cidehration in Hispanic hou.seholds 
helps to sell this lyjK- of n*cord The most visible re- 
lease.'! are tho.se of Kl (irun ('nmho from Pucrtti Rim. 
the best selling band for many, many months, whose 
new album is'’Nuestra Musica." 

Then comes the avalanche of nierengue music 
Johnny Venlurn'.s ‘'Navnlud sin ti" is selling well al- 
ready. "12 hits do meix'iigiie del am*. Vol -I." "Aqui 
esta el merengue," "Goza men*ngue," "Merengazos 
del ano.” ”1,5 superexitos del merengue” and Millie y 
Los Vecinos' ”Mundo Vagubundo" are also part of 
the sea.son's crop Another interesting treml. at least 
in Puerto Rico, has been a revival of intere.st m calyp- 
so. with Byron l>ee & the Dragonuires in the front 
line. 

On the |K>p side of the street, Danny Rivera, whose 
"Asi eantaba Cheito (loriza)es, Vol 2" is still fresh, 
has hit the stores with "('ontniversia.” Jose l.uis Ro- 
driguez has done the same with "El ultimo beso." 
while Camilo Seito has come out with "Tu y yo." and 
Dyando has "Por amor al arte " Though they don't 
have any .specific Christmas message, these records 
are becoming big Christmas sellers. 

Salsa meets jazz," the traditional Monday 
night party in New York, has lieen put in recess until 
March by its master. Ralph Mercad<». Had season for 
salsa, says the well-known promoter. Not so good 
news for traditional patrons, used to the good shows, 
even on freezing winter nighus. No gfs)d for the local 
bands, either. We’ll miss it. 




EEUNt SCORE 



by Is Horowitz 




Back before the microphone.'^; New York 

Philharmonic ushers distributed cough drops along 
with pn>gram lumklels to ticket h<>lders last week to 
keep audience noise to a minimum as Deutsche Oram- 
mciphc»n recorded the concerts in that city s Avery 
Fisher Hall live. Mu.sic director laureate I.eonard 
Bernstein was on the |K»dium. and the work being per- 
formwi was Mahler’s Seventh Symphony. 

I For the orchestra, it signified a return to more fre- 
quent major label recording projects after a long 
drought (Keeping Score. Aug 6). A week after the 
Mahler, the DO crew was at work again as Bernstein 
and the Philharmonic collalxirated on a program com- 
prising three third .symphonies, m this instance those 
* by American compo.sers William Schuman, Aaron 
Copland and Roy Harris. This loo was a live taping 
The recordings were the first to lie made under a 
new exclusive longterm contract Bernstein lia.s signed 
with DG. Under the deal, Bermsiein will be reconling 
all the Mahler symphonies, using three orchestras— 
all. like the Philharmonic, boasting a close historic as- 
sociation with the composer Mahler's Ninth has al- 
ready been recorded with the I’oncerlgebouw. and 
three other ayniphonies that will figure in the cycle 
are scheduled with the Vienna Philharmonic The Sec- 
ond Symphony will be done with the New York ensem- 
ble next season. 

Other recordings DG has planned with Bernstein in- 
clude lots of Haydn and Mozart with the Vienna, in- 
cluding l*oth symplionies and choral works A Shosta- 
^ kovich symphony already recorded with the Vienna, 
^ not an orchestra 'hat comes quickly to mind in this 



rejiertoire. was done as a kind <*f “exjH'rmu'ot." ac- 
cording to Bernstein. He says it turned out well, and 
others by the composer will follow. Also on Bern 
Stein's schedule are projects with the Bavarian Radio 
Symphony, including the Haydn oratorios, "The 
Seasons" and “The Creation ” 

At a press function last week hosted by PolyGram's 
Guenter llcnsler and Alison .\m«s. Bernstein com- 
mented on the wide repertoire latitude he’s given liy 
DG "They give me a little Stravinsky [with the Israel 
Philhurimmic|. ami 1 give them a little 'West Side 
Story'," he said in wry recognition of the hit-onented 
economics of the record industry 

Bernstein/Philharmonic, | 
live from New York for DG 

III for the Bernstein recordings arc DG's executive j 
producer Hanni» Itinke. producer Hans Weber an<l 
balance engineer Klaus Scheihe. They also ollii'ial«*il ; 
al another New York Philharmonic recording a couple 
of week.s ago which saw'/heard Giuseppe Sinopoli I 
conducting an all-Wagner program Those sessions ! 
were held on ihe ranipu.s of the City I'ntv of New 
York at Purchase. 

Kinke describes the reliilioiisliip with the Philhar- 
monir a-s "longterm. ’ ami indiratev ni<*r«- rei'ordings 
are planned with SirMijNdi. as w»*ll as w ith HernsU'in .\ 
Silieliiis cycle witli the latter, eocoiiip.tvsing IhiiIi h\ mi 
jihonies ami tone |)iH-ins, is uii<l< r discu.sMiiii. lie adds. 
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17 


JULK) IGLESIAS LIBRA cmoiu 


2 
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MIAMI SOUND MACHINE PRIMITIVE LOVE cniojrs 


3 




13 


JOSE FELICIANO VASOYTUVO «>c«aMi9 


4 




11 


MARISELA COMPLCTAMENTCTUYA csiaoaia 


5 




17 


LOLITA PARAVOLVER c»SM34) 


6 

7 


9 


11 

1 


MIGUEL GALLARDO C0RA20N VIAJERO waraia 
OVANGO POR AMORAL ARTE oaor.»a« 


8 


10 


25 


X7SEJOSE REFLEXKDNES «(mxa60»i 


9 


12 


25 


CARLOS MATA PORQUE TE QUIERO viNOTOMt^ioa 


10 


3 


11 


LANIHALL ESFACILAMAR 
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16 


25 


EMMANUEL EMMANUEL marnr 


12 




1 


JOSE LUIS RODRIGUEZ EL ULTIMO BESO usioxx 


13 


13 


9 


JULK) ANGEL. JOHNNY ALBINO. TRIO BORINQUEN RECUEROOS 
loertNHOS i»(» 


14 


17 


5 


CAMILO SESTO TUYO 


IS 


11 


5 


VOLANDITA MONGE LUZ OE LUNA castoirt 


16 
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25 


ROCIOOURCAL CANTA A JUAN GABRIEL AMXaaoaj 


17 
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25 


ROBERTOCARLOS ROBERTO CARLOS 85 C»IZ3Z4 


18 
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1 


PIMPINELA LUCIA Y JOAQUIN csaiiiw 


19 




19 


BRAULiO EN LA CARCEL DE TU PtCL ca$ iOJ4T 


20 




1 


OANNVRIVCRA CONTRCTVERSIA 4iph4)|4; 


21 


24 


3 


JORGE RIGO JORGE RiGO i»oovui%t 


22 


23 


25 


RAPHAEL SIGO SlENDO AQUEL CMWIO) 


23 


25 
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BEATRIZ ADRIANA ARREPENTIDA Y SOLA p«OfGMOW4io 


24 


20 


3 


GUILLERMO DAVILA CANTARE PARA T( WNCM>O0fm20i4 


2S 


14 


21 


LOSIRACUNDOS TUCONEL ncarjMi 


1 


13 


3 


ELGRANCOMBO NUESTRA MUS1CA coMMn4« 


2 


2 


7 


FRANKYRUI2 SOLISTA PERO NO SOLO mnaa 


3 


3 


21 


JOHNNY VENTURA EL HOMBRE Y SU MUSICA combo »44 


4 


5 


3 


MILLIE Y LOS VECINOS MUNCX) VAGABUNDO ac4TS22 


S 




1 


JOHNNY VENTURA NAVIDAOSINTI combo 0079* 


6 

7 


7 

11 


3 

25 


HANSEL Y RAUL LA MAGIA OE ac* 74S9 
WILFRIOO VARGAS ELJARDiNFRO hajknrt 


8 


10 


5 


LA CRITICAOE OSCAR O'LEON EN NUEVA DIMENSION iH2jrj 


9 


9 


25 


ANDY MONTANEZ ANDY MONTANEZ th2J4S 


10 


8 


It 


CONJUNTO QUISQUEYA SIN MALA INTENCION viv4*cconcsMi23.viv4 


11 


6 


25 


BOBY VALENTIN ALGO EXCEPCIONAL 8*onco»» 


12 




1 


CONJUNTO QUISQUEYA/TAVIN PUMAREJO COMBINACION 








GANADORA vivai42 


13 


4 


5 


RUBEN BLADES ESCENAS rifimu«04S2 


14 


16 


13 


SONORA PONCENA JUBILEE Mctioi2 


15 


12 


IS 


LASCANELA HOT STUFF BKoncco>iDS904'mco 


16 


1 


25 


ELGRANCOMBO INNOVATION combo 2042 


17 


_ 


1 


BYRON LEE/THE DRAGONEARS WINE MISS TINY nrwMc kxms J44» 


18 


18 


5 


SANDY REYES SANDY REYES KWNao 


19 


- 


1 


VARIOS ARTISTAS 1 2 HITS DE MERENGUE VOL 3 SMSOSO lOos 


20 


24 


25 


WILLIE ROSARIO AFINCANOO BRONCO |}4 


21 


- 


1 


WILFRIOIN Ml AMIGO MIGUELITO MtAKOmToa 


22 


25 


7 


LAMULENZE TE DAMOS LAS GRACIAS bronco IM 


23 


— 


1 


VARIOS ARTISTAS BAILABLES DEL ANO tm23ii 


24 
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1 


VARIOS ARTISTAS MERENCUZOS DEL ANO VOL 2 aeBAiCTMOOb 


25 


- 




ARAMIS CAMILO ARAMIS CAMILO Y LA ORCANiZACtON muwopi t 


1 


1 


25 


LOSBUKIS ADONOEVAS pro40no*042» 


2 


2 


13 


LOS BONOADOSOS PORQUE ME HACES SOFRIR p«o«ON09043r 


3 


4 


5 


LOSYONICS LOSYON1CS n«ioroNO«044a 


4 


3 


9 


LOSCAMINANTES CADADIAMEJOR MOOiMO 


5 


6 


25 


LOS TIGRES DEL NORTE LAJAULAOEORO p*ofono«04m 


6 


5 


U 


LOSVASKEZ ELSOPERSHOW cw2074a 


7 


8 


23 


JOAN SEBASTIAN RUMORES miaartwo) 


8 


9 


25 


VIKKICARR CONMARIACHI cb$:074a 


9 


IS 


25 


LOSCAMINANTES ISEXITOS iunaiiio 


10 


11 


25 


RAMON AYALA UN RINCONCITO EN EL OELO fftoon mi 


n 




1 


LAURA LEON RITMOAR04ENTE f«oroNO 90419 


12 


21 


5 


LOS PLEBEYOS HOLA QUE TAL dan 02« 


13 


1 


21 


LUCHA VILLA INTERPRETA A JUAN GABRIEL ariolamk) 


14 


17 


15 


GRUPOPEGASO COMO UNA ESTRELLA REMOion 


IS 


12 


9 


LOS INVASORES DE NUEVO LEON ME ROMPIERON TU RETRATO 

*M00<1 1319 


16 


10 


t3 


VNDIO V LOS YONICS 16 SUPER8ALADAS Menrumo»3i04 


17 


19 


9 


LOSCAMINANTES 15 EXITQS VOL II iunaiiii 


18 


23 


7 


LOS INVASORES DE NUEVO LEON 20 SUPEREXITOS NORTENOS 


19 


24 


5 


VARIOS ARTISTAS SUPERCUMBlAS pro ono 90443 


20 


18 


25 


LOSYONICS 1 5 SUPER EXITQS pnciroN0904t2 


21 


16 


5 


YOLANDA DEL RIO QUIENCSEL JINETE *C4 737i 


ia 


14 


25 


LOS CADETESDE LINARES DESPEOlOA CON MARIAChM ramimiu 


23 


22 


23 


LOSBUKIS Ml FANTASIA npoior«0}>22 


24 


— 


1 


LOSALECRESDETERAN POR LOS CAMINOS OE MEXICO CK2073* 


25 


-■ 


1 


GRUPOMAZZ NUMER0 16 rARAorr 
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25 


AMYGRANT* w*fw> r oi 17.^tMNoOnr 

UNGUAROtO 


2 


4 


65 


SANOI PATTI WMT' *0 IM4 MNWM 

SONGS FROM THE HEART 


3 


2 


29 


RUSS TAFF MiAAM r«i « wow> 

MEDALS 


4 


6 


5 


SANOI PATTI wp*> 1 an Mio 

HYMIVS XJST FOR YOU 


5 


3 


45 


PETRA >r«asoNC wonc 

BEAT THE SYSTEM 


6 


5 


13 


STRYPER cN»a»* tioti i 

SOLDIERS UNDER COMMAND 


7 


9 


129 


SANOI PATTI WM-T aMm emsoN 

MORE THAN WONDERFUL 


8 


7 


178 


AMY GRANT m>m>h mv7 wom> <cdi 

AGE TO AGE 


9 


8 


93 


AMY GRANT > 91 woeo <ce> 

STRAIGHT AHEAD 


10 


ID 


4) 


THE IMPERIALS utmit. 'oi Asrooii won 

LET THE WIND BLOW 


11 


U 


5 


OCGARMO AND KEY rwM oiorv sinson 

COMMANDO SOZO 


12 


16 


21 


PHIL DRISCOLL 1102 

POWER OF PRAISE 


13 


25 


5 


LESLIE PHILLIPS mkuih ; 01 wowD 

SLACK & WHITE W4 A GREY WORLD 


14 


13 


9 


TWILA PARIS siahsow: ’ iozosimj-momo 

KINGDOM SEEKERS 


15 


12 


29 


STEVE TAYLOR vmhc"*w**iio5 

ON THE FRIT2 


16 


NEW^ 


AMY GRANT b76Sj9 4.vo« 

A CHRISTMAS ALBUM 


17 


19 


13 


SENNY HESTER virrh ^ oi 4779C»B «oi>o 

BENNY FROM HERE 


18 


17 


89 


MICHAEL W. SMITH oiumion 7 0i oo<mi2 9.««qro 

MICHAEL W SMITH 2 


19 


11 


137 


MICHAEL W. SMITH MUMOi 7<]| 000212 v wom 

MICHAEL W SMITH PROJECT 


20 


24 


33 


DAVID MEECC myrrh oiiroe » «ord 

SEVEN 


21 


22 


49 


CARMAN MiRRH 7 01 MC7o« 1 «n«r 

COMING ON STRONG 


22 


18 


21 


STEVE GREEN ypmoqw i io4 

HE HOLDS THE KEYS 


23 


IS 


9 


THE MARANATHA KIDS MAHAHRttu 1 1041142022 nuRO 

KIDS PRAISE 5 


24 


NEW^ 


SANOI PATTI MMriR0 3R74 eemoM 

THE GIFT GOES ON 


25 


20 


25 


MYRON LEFEVRE AND BROKEN HEART myrrh 7 ot 674006 1 vtone 

SHEEP IN VYOLVES CLOTHING 


26 


29 


100 


FTTRA V'ARWWC 7 K720V0060 WORD 

NOT OF THIS WORLD 


27 


26 


93 


CARMAN PtMRiirHM) 

SUNDAY'S ON THE WAV 


28 


23 


41 


PHILIP BAILEY mthkh 70i«mo6i iKiRt> 

THE WONDERS OF HIS LOVE 


29 


NEW^ 


REZ BAND VARocMivami 

BETWEEN HEAVEN AND HELL 


30 


37 


8S 


CRISTY LANE AMtVU 6644 DaMMlON 

ONE day at a time 


31 


28 


33 


WHITEHEART hom -.mi > hom« 7 01 imdi » 1 wcmo 

HOTLINE 


32 


27 


37 


DE68Y BOONE lAMBAiOnitRmoVwnxiw 

CHOOSE LITE 


33 


21 


17 


FARRELL & FARRELL 1 10206 M 66 i«mo 

JUMP TO CONCIUSIONS 


34 


33 


37 


LARNELLE HARRIS mw. ■ RO i722-sn6cm 

I'VE JUST SEEN JESUS 


35 


36 


2) 


JIMMY SWAGGART hmiRI44 

SWEET ANOINfINO 


36 


38 


57 


STRYPER ir»K.*7A ici064 

THE YELLOW AND BLACK ATTACK 


37 


30 


25 


BRYAN DUNCAN iiwy' i»s7i iiik-un 

HAVE YOURSFlf COMMITTED 


38 


35 


89 


LEON PATILLO wywh 7 01 677MK7.en«n 

THE SKY'S THE LIMIT 


39 


39 


17 


RANDY STONCHILL myvRh 701 6iij066 wr>i«i 

LOVE BEYOND REASON 


40 


31 


57 


OEGARMO AND KEY yvimr cnw: ><*iR 0I07] bin-yCM 

COMMUNrAllON 





Contemporary Christian music 

Stvve Ta>lt»r If .Morris Chapman is th»* yenrv’s pas- 
itir, th«*n Taylor ix iix conscience. There is no better, 
more insii;htful, more challenKing lync writer in 
Christian music And with "On The Fritr..’’ one of the 
year's best alhunis, he’s come up with music to match 
the message. 

In the course of a couple of albums, an HP and a 
disco mix, Taylor has become a symbol of what's right 
about contemporary Christian music. With "On The 
Fritz. " which includes some of the hottest session 
players in New York, hi.s mii.sic anticipates what's 
ahead in the new music, rather than slavishly imitat- 
ing it. No one talks about Taylor "crgs.Hing over" into 
the main.slream marketplace, because his music has 
an impact in both arenas. 

He recently finished the Trans-Atlantic Tour '85 
with Sparruvi labelmate Sheila WuUh and a concert 
video shot at the massive Greenbelt music festival m 
England. In person, he's just as witty and articulate as 
he is on record. 



Taylor finds the music 
to match his message 



"We'd been thinking about doing a live album, and 
things just kind of fell together to do both at Green- 
bell," he says. "(Jreenbell's a great place to perform, 
and we’d had a great show there the year before Plus, 
the festival has a huge light rip. which 1 .sure couldn't 
afford on my own. 

"What am I going to do with the concert film? 1 
don’t know Just chalk this upas another tribute to my 
keen business mind." 




The Trans-AlUnlk Tour ended in Holland in October. 
Walsh and Taylor and their respective spouses became 
fast friends m the lourse of the seven-month tour. 

"The biggest ap|K*aI of doing such a tour." Taylor 
says, "was to get to spend time with someone I really 
like. It's a lot better to tour with people who really be- 
lieve in what they are doing. Sheila communicates so 
well and her commitment » so real that people can tell 
immediately." 

Both Walsh and Taylor find significant differences 
between American and European audiences. Taylor 
says the Europeans are more demanding, more criti- 
cal of both the lyrics and the music. 

"You can’t talk as much abroad Iwcause many peo- 
ple don't speak English.” be says. "And those who do 
are not up on a lot of American jargon— especially cur- 
rent American Christian-ese jargon. 

"At the same time. European audiences respond 
strongly to the lyric content of songs, even when certain 
phrases may not translate exactK’ They are in tune with 
lyric writers of the caliber of a Bob Dylan or Van Morri- 
son. Many kids really study the lyrics and look deeper 
into what you’re trying to say. And that's great” 

While Taylor was m Europe. Sparrow announced a 
dtslribution agreement with Capitut Records, sictdlar 
in many ways to the agreement between Word and 
A&M. taylor is often cued as an example of an artist 
who could gamer significant mainstream airplay with 
the right promotion. 

"Well, I'm not one of those people whose ears perk 
up when they hear the word 'crossover'.” he says. 
'"The distribution agreement could be a good tool to 
get our material into more stores But just being there 
isn't good enough. You've got to give the consumer a 
reason to buy that music." 



m 



lUE NOTES 

I by Sam Sutherland 
I & Peter Keepnews 



IaZZ on radio is seldom much of a commercial 
proposition; in fact, the vast majority of all-jazz (or 
even mostly -jazzl stations in the U.S. arc affiliated 
with NPR or otherwise non-advertiser-supporled. But 
a few tenacious outlets have continued to support the 
music— ami every tmre in a while, one of them is re- 
warded for Us efforts, 

San Franrisco’s KJAZ ia a case in point The station 
IS preparing to close the ledger on the first profitable 
year in its 25-year history, according to owner Ron 
('owan. 

Writing in the Noveniber/Deccmber issue of the 
K.IAZ newsletter. Cowan, who look over the station in 
IfiKO, say.s. "After five years of subsidizing the .sta- 
tion. I'm plea.scd to re|>ort that revenues are .six times 
larger than they were in I9K0." And. he adds. "The lis- 
tening audience hu.s iloulih><l.'' 

Report from San Francisco: 
KJAZ is in the black 



Cownn further claims Ihsil "fears of K.IAZ becom 
Ing ’more nimuHTcmr can he pul to rest . . the .sur- 
vival of the first all-jazz station in the work! no longer 
dejwtuls on the whim or gvnerosUv of a Kmefactor." 
Ami, he adds, the station |)lan.s to upgrade ilx bn»ad- 
cast facilitii-s in I5W», 

RlCl’IiltT I- ROM PARIS: .Mmosl HMl jazz lalH'Is ami 
organizations exhibited to .sumi* K.tKMi vi-sitors at the 
second Kuropean Suhin dr Jazz, lii-lii in P.iris Nov. 
'21 '24. The went. ih-Higiied to bring together record 




manufacturers and distributors, festn'al organizers, 
video and film producers — and, of course, musicians — 
from all over Euro|>e. was organized by Jazz .Action 
Paris Ilf de France and fund*^ almost entirely by the 
French ministry of cullure. 

The attendance wa.« almost tw*)ce that of the first 
Salon, held in 198.1. and the number of exhibitors was 
up by .W'. Bui the general feeling was that, despite 
an attempt to make it a pan-Euro(»ean event. French 
parlicipanbi continued to dominate. 

^ Among the roughly fit) artists who performed at the 
Salon were Anthony Kraxton. Sam Rivers, Ellon 
Dean and Pnlaml's Eighth Da> Orchestra. 



ALSi ) NOTED: New York's Klue Note nightclub is in 
the midst of an ap(>arenl first: a two-week "big band 
festival” showcasing four top orchcslnLs without so 
much H.M a night «»ff The ensembles of Woody Her- 
mnn. Buddy Kirh. I.ionel Hampton and Toshiko 
Akiyoshi are the feature attractions of the festival, 
which runs through Sunday (151 . - . Speaking of big 
liands. Heiin.% (itHidman le<l his recently revived or- 
chestra Sunday |8> at Vale Dniv. The occasion was a 
henelit for the Yale School of Music Scholarship Fund 
.- Posthumou.< "new" product fi\>m the inimitable 
Erroll Garner has hit the stores. PolyGram just re- 
leased "Erroll Garner Plays Gershwin And Kern." an 
album never previou-sly available m the U.S. on which 
the pianist devotc-x one side to each comjmser. Record- 
ed at vanou.'i sessions in the '60s. the album was origi- 
nally released in Eiin»|K' on the Octave laliel A irio 
album. It also mclmles one previously uni.ssued track, 
"Nice Work If You Can Get It,” winch contains 
ttana-r's only reconled vocal jierformanre. 






eULBOAHO DECLMBER i> 






ountry 

LABELS GET THE CHRISTMAS SPIRIT 

Twice as Many New Holiday Albums This Year as Last 



B«auty and the Boys. Emmylou Hams and hosts the Niity Gntty Oirt Band 
perform durng a special Warner Bros episode of "Nashville Now." Pictured 
with Hams are Jimmy Ibbotson and Jimmie Fadden of the Dirt Band 



5Y EDWARD MOflRfS 
NASHV'll.l.E Thi* major latu>lR 
here have liecii cniiHpicunuxIy 
bountiful in the numbir of ('lirist- 
iiijiM albums ^l•k•a^M?d or re r^doasciJ 
and in uctivity to support 

them. The oulpouririt; mfludes 
eight new titles— more Ihsm twice 
the number new to the shelf in 
15IH4, 

RCA again accounts for the su- 
per-seller with its platinum-certi- 
fied “Alabama Christmas.” Last 
year, the Kenny Rogers/ Dolly Par- 
ton album "Once Upon A Christ- 
mas" also went platinum for the la- 
bel. 

RCA has two new compilation al- 
bums, "The Best Of Christmas” 
and “A Country Christmas Volume 
•1." and is re-releasing the Rogers/ 
Parton package Only the Alabama 



^SHVILLE SCENE 

^ ^ by Kip Kirby 






UN OUR WAY to Ix>s Angeles for the Billboard Vid- 
eo Music Conference, we routed ourselves through 
Dallas, where we managed to get seats for a sold-out 
Alabama/Charlie Daniels Band/Kcbu McRntirc 
concert at the Tarrant C^iunty Convention Onter in 
nearby Fort Worth. 

It’s been a while since we attended an Alabama con- 
cert. Time has wrought some professional polish in 
the group's staging, lighting and sound, but none in 
the contagious electricity Alabama sparks in audi- 
ences. Both McEntire and the CDB commanded enthu- 
siastic receptions at the conclusion of their seta, yet 
when Alabama came out onstage against an o|>ening 
blackout, you could feel the crowd palpitate. And from 
then on, it was like being at a rock'n’roll concert: kids 
screaming and waving, dancing in the aisles, display- 
ing adolescent adulation w'ith lofted lighters and up- 
stretched hands. 

The hypnotic spell exerted by Kandy Owen over 
15.W0 fans is something to see. Alabama has captured 
an element of the youth audience usually turned on 
only by rock superstars, and the band shows no signs 
of loosening its grip. 



Alabama turns on the 
electricity in concert 



Backstage in the dressing room after their set, 
Owen talked almul the group's two-day recording ses- 
sion with I,i<»nel Richie in Na.shville. Owen ^»aid that 
Richie had been pursuing Alabama for close to six 
months about doing a duet. 

"We didn't call him back for a long time," Owen con- 
fessed .sheepishly. "We've never done a duet with any- 
one, although we’ve been asked by other acts. We 
weren't sure we were ready to do a duel yet. even with 
Lionel.'' 

Uns[H»ken but in the back of Owen s mind, he added, 
was concern over whether country radio, especially in 
the South, would have trouble accepting a Richie/Ala- 
bama duet ll*erhups he didn't realize that Richie had a 
top 24 country single with "Stuck On You.") 

Once Alabama made iU decision to go ahead with 
the project, Richie flew into Nashville late one night 
about midnight. Owen met him at the gale, and with- 
Mut arousing any notice, the two walked through the 



air|torl and out to Randy's wailing car. 

'The next days were spent behind locked doors at 
Music Mill, working on the song Richie had written for 
them. They ail used Alabama House next door as 
sleeping ejuarters between sessions. The finished 
duet, "Deep River Woman.” will apjiear on Richie's 
next Motown album. Alabama has no plans to include 
the cut on its own upcoming RCA album, scheduled to 
be a greatest hits package 

In LOS ANGELES. Scene was invited by Dun Fred- 
man. co-producer of the Enigma album "A Town 
South Of Bakersfield," to see country California 
style at the Club Lingerie on Sunset 'The evening 
turned out to be a double-barreled billing, with local 
act Tin Star opening up for a celebrity configuration 
called Black Tie, featuring Billy Swan. ex-Eagles 
Randy Meisner and Rrrnie Loudon, ami ex-Bread 
member Jimmy Griffin. 

Tin Star delivered a gutsy shoot-'em-up set with 
style, dash and a rakish approach to even the most 
standard titles, excelling on their own down-and- 
sjiunky country original.^. Equally exhilarulmg, for a 
different reason, was Black Tie; Its four mam mem- 
bers are all celebrated musicians in their own right. 
Interspersed between strong new tunes were such 
songs as Meisner'a "Take It To The Limit.” Griffin's 
"If You Gotta Make A Fool Of Somebody" and Swan’s 
timeless "1 <an Help." 

The vocal power of these arlisU is formidable. 
Black Tie is m the process of putting out an album on 
Hrnrh Records, but is n<d currently signed to a major 
recording deal. 

The JUDDS were everywhere in L A. the same 
week, increasingly visible Jis they jdled on one appear- 
ance after another. They were guests of honor at a la?- 
Dome soiree thrown hy Jim llalHvy and presenters on 
the NAVAS video awards show; taped ABtVs "New 
Year's Rockin' Eve" s|ierial, where they will be seen 
singing "Auld Lang Syne" with the Temptations; 
made their debut iwrformance on Johnny Carson's 
"Tonight" -show; and. at week’s end. co-hnsled "Hour 
Magazine" with (Jarv Collins f>efore taping ‘Solnl 
Gold." 



album is lieirig .supjiorted by a spe- 
cial promotion effort (Billboard, 
till 12}. 

Christmas singles from K(’A in- 
clude Alabama's "Joseph And 
Mary's Boy”; the Judds' “Who Is 
This Babe” and Keith Whitley's "A 
('hristmas Letter," lioih from "A 
Country Christmas", and Michael 
Johnson's "There's A New Kid In 
Town." 

Now from Columbia are B.J. 
Thomas' "All Is Calm, All Is 
Bright" and Ray ('harles' "The 
Spirit Of Christmas." Re-releases 
are Willie Nelson's "Pretty Paper," 
Larry Gatlin & the Gatlin Brothers' 

"A Gatlin Family Christmas,” Chet 
Atkins' "East Tennessee Christ- 
mas" and Merle Haggard's ”Goin’ 
Home For Chri»tma.s." 

MCA ha.s .shipped two new titles, 

Lee Greenwood’s "Christmas To 
Christmas” and the compilation 
"Tennessee Christmas," and re-re- 
leased two others, Barbara Man- 
drell's "Christmas At Our House" 
and "The Oak Ridge Boys’ Christ- 
mas." Singles picked from the new 
albums are Greenwood's "Christ- 
mas To Christmas (Loving Youl”/ 
"Lone Star Christmas” and a com- 
{elation 45 sent to radio only that 
embraces Steve Wariner’s "Ten- 
nessee Christmas.” Jimmy Buf- 
fett's "Christmas In The Caribbe- 
an." Nicolelle Larson’s "One 
Bright Star" and John Schneider's 
"Please Come Home For (’hrisl- 
mas.” 

In addition. MCA has released a 
Christmas novelty single, "Santa 
Claus Is Watching You." from Ray 
Stevens. It has a companion video. 

PolyGram's lone debut Christ- 
mas album is the Statlers' "Christ- 
mas Present,” the advance single 
from which is "Chnstmas Eve (Ko- 
dia's Theme).” It also has an ac- 
comjianyiiig videi) clip 

Warner Bros, is re-releasing two 
of Its steadiest seasonal sellers. 
Conway Twitty's concept album 
"Merry Twismas" and Emmylou 
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Harris' 19H0 "Light Of The Sta- 
ble." In a switch from their usual 
comic approach, Pinkard& Bowden 
arc offering a straight recitation 
single. "The Christmas Gift,” and 
the label has sent to radio a two-sid- 
ed promotional single of the Nitty 
Gritty Dirt Band's "Colorado 
Christmas" and Michael Martin 
Murphev’s "Cowboy's Christmas 
Ball." 

The Twitty album is now in its 
third year. Plans are in the works, 
according to Warner Bros., tii turn 
the album into an animated televi- 
sion special for next year. Its sales 
are also being boosted by a tie-in 
promotion at the Twitty City 
amusement complex in nearby 
Hendersonville. 




Shakin' the Ivories. Country rocker 
Jerry Lee Lewis shows "Nashville 
Now" viewers how to shake, rattle 
and roll with "Whole Lotta Shakm' 
Goin' On ’ dunng a recent episode 



3illboard 

HOT COUNTRY SINGLES ACTION 



RADIO MOST ADDED 



NtW TOTAL 
ADDS Ok 



129 RtPOKTERS 

JOHN SCHNEIOCR WHAT'S A MEMOflV LIKE YOU 42 42 

BARBARA MANORELL EAST LANES & COUNTRY ROADS mca 40 72 

EXILE I COULD GET USED TO YOU epk 33 84 

LOUISE MANDRELL SOME GIRLS HAVE ALL THE LUCK i»c« 26 26 

DOLLY PARTON THINK ABOUT LOVE iic« 26 101 

Radio Most Added is a we<4<ly national compilalKin ol U>e live records most added lo liie playiisls 
ol the radio siatians reporting to Billboard Ratac Breahouts'sa vveekiy national indicator of 
Uiosc records iMiti sigmlicani future sales potential based on initial rnarfcel reaction at the retail- 
ers and one stops reporting to Billboard The tuH panel ol reporters is published penodicaiiy as 
changes are made, or is available by sending a sell addresser! stamped ettvelope lo Billboard 
Chan Oepl . ISIS Broadway. New Yorti NY 10036 



RETAIL BREAKOUTS 



S7 REPORTEIIS 

C GAYLE/G.MORRIS MAKIN' UP FOR LOST TIME M<ir«ew>OS 
CHANCE SHE TOLD ME YES rARCuwr 
BILLY JOE ROYAL BURNED LIKE A ROCKET aumtc amsmca 
THE WHITES I DON T WANT TO GET OVER YOU mca curb 
CONWAY TWITTY THE LEGEND AND THE MAN WAXMaeROS 
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Tree International Honors Exile’s Lemaire 



coiMMsion fees.” he says "Utat’s 
60^ right off the top That's why 
|12 sweatshirts are being told fur 
(20. and the fans think it's the act 
being exorbitant *' 

Miller says Sawyer Brown has 
done up to M.OOU a mght in its mer- 
chandising. averaging $1.50 to $2 a 
head "That may not be a lot for 
Kenny, but for a new act that’s a 
lot of sales. ** he notes. 

Video has played a key role in 
marketing Sawyer Brown this year. 
The video for the band's No. 1 sin- 
gle. “Step That Step." featured co- 
median Gallagher and an array of 
Converse footwear (supplied by 
Sawyer Brown's endoreerl on loca- 



tion in Ixis Angeles. The "Betty's 
Bein' Bad" vidM was shot m New 
York by Martin Kahsn and features 
lany "Today Show" weatherman 
Willard Scott. 

Manager Baker says the two clips 
coat between $6U.(Xio and $70.0(M), 
with resulting airplay on VH-1 and 
other major cable and video nutlets. 

The overseas market is shaping 
up as fertile Sawyer Brown tern 
tory. The group’s product has been 
released in Germany. Holland, Bel- 
gium and Scandinaiia, and will be 
available in the U K. and Australia 
in February. The band also ap- 
peared with Rogers on a lO-day Jap- 
anese tour earlier this year. 



NASHVILLE Sunny Lemaire of 
Exile earned the writer of the year 
award from Tree Intematiunal at 
the publisher’s 10th annual Christ- 
mas brunch, held here Saturday (7) 
Billy Sprague. Jon Weber and Nan 
Gurley, all writers for Tree's 
Meadowgreen division, won similar 
honors for their string of gospel 
hits. 

Lemaire co-authored three No. 1 
singles for Exile this year: "Crazy 
For Your Love," "She’s A Miracle" 
and "Hang On To Your Heart." The 
former rock group is produced by 
Tree owner and president Buddy 
Killen. 

Another No 1 citation went to 



Harlan Howard and ('hick Rains for 
their "Somebody Should Leave," a 
chart-topper fur Reba McEntire. 

Recognized for penning top 10 
country tunes in 1^5 were Sonny 
Throckmorton ('The Cowboy Rides 
Away" fur George Strait). Michael 
Garvin and Chrih Waters ("In A 
New York Minute," Ronnie McDow- 
ell), Wayne Kemp and Mack Vick- 
ery ("The Fireman,” George Strait), 
Bucky Jones and Michael Garvin 
("Love 'Dilks," Ronnie McDowelll. 
and Max D Barnes ("Who’s Ckmna 
Fill Their Shoes," George Jones). 

Amy Grant and Michael W. Smith 
were cited for their "Find A Way," 
which Grant took to the top of the 



contemporary Christian chart and 
into the adult contemporary list- 
ings. Other top 10 gospel swards 
went to Justin Peters. Phill Mc- 
Hugh, Billy Simon, Wayne Kirkpat- 
rick, John Watson, l^m Meyer. Bar- 
ry Pretonus, Carol Calvert, Gary 
Muller, Steven V. Taylor. L. Wayne 
Hilliard. James Ward. Mark Gen- 
mehl, David F^ks, Mark Hall 
and Rkhard Mullins. 

Tree songs, the audience was 
told, were used in eight movies and 
nine television shows in 1985. The 
publisher's staff voted Brent Row- 
an its Huperpkker of the year and 
gave its appreciation award to Dan 
l^nier. 
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HANK WILLIAMS. JR. fAjmt 2ay;a mm* wkk laaai GREATEST HiTS-VOlUME H 




17 


17 


9 


WILUE NELSON (.oitMM ic mom HALF NELSON 


17 


11 


15 


14 


GEORGE JONES IN- r( MAM WHO^ GONNA Fiu TIC A SHOES 


(S> 


22 


25 


4 


THE JUOOS VA arMioci ro*2 «ca H *« iCBa ROCKIN' WITH THE RHYTHM 


® 


23 


21 


4 


AUBAMAKaaAi raiaiiMiKXh ALABAMA CHRISTMAS 


20 


13 


11 


30 


THE STATLER BROTHERS «k<jm a2«*je : nrcuMitMi PARONCRS IN RHYP4E 


21 


9 


14 


21 


Lilli < DIRT BAND PARTNERS. BROTHEFJS AND FRIENDS 

IBM-i^ 2*. i'.4 


22 


21 


16 


IS 


MARIE 0SM0F40 ThCHES NO STOPPING YOUR HEART 


23 


24 


24 


9 


RAY STEVENS wayan<a*a> 1 HAVE RETURNED 


24 


19 


6 


29 


HANK WILLIAMS. JR. nuwn OM »2t7 -mimp wn caat) FlVE-0 


2$ 


27 


22 


38 


GEORGE STRArt • wu am; umi icOi GEORGE STRAIT $ GREATEST HITS 


2B 


» 


V 




MEL MCOANCL 'arMOa St iJOt HWi STAND UP 


® 


34 


43 


4 


RICKY SKAGGS IK rtactbl LIVE iN LONDON 


21 


25 


21 


56 


THE JUOOS • ar«i Al i a «ca la mi cn WHY NOT ME 


m 


4} 


62 




MERLE HAGGAItO ipc *02J* AM0ER WAVES Of GRAIN 


30 


33 


33 


11 


DAN SEALS iMaMiaca at iriMrtM) WON’T BE BLUE ANYMORE 


31 


30 


32 


22 


JANIE ERICKE cauanaa taaiA SOMEBODY USE S FIRE 


32 


31 


31 


10 


BARBARA MANDRELL uia mia iBMi GET TO THE HEART 


fi 


28 


26 


13 


NEU. YOUNG uiriN CM 240W MMP bPOA OLO WAYS 


34 


32 


30 


20 


TG. SHEPPARD rauMU H *ooa; <-IVIN ON THE EOGf 


35 


V 


37 


6 


CONWAY 1 Wl 1 1 Y aM«<p Mwa rtJO* tt A*i CHASIN RAINBOWS 


35 


n 


29 


22 


JIMAHY BUFFETT (vaAMOitAat THE LAST MANGO V4 PARIS 




51 


S3 


3 1 JUICE NEWTON vayKvMttfxs OtDRAMF 




4o 


44 1 5 1 JOHNCONLECMi <y 64 ria«e> GRFAfEST HiTS VOL 2 




39 


3S 


36 


87 


ALABAMA A-' aca <»ci 4tM lAAt) icn 


ROLLON 


44 


36 


35 


39 


waUE NELSON -.i .iwiMit aooM 


ME AND PAUL 


41 


39 


40 


20 


JOHN ANDERSON M«Mn ■aos »41 1 If Ml 


TOKYO. Oklahoma 


42 


40 


39 


69 


RAY CHARLES 


FRIENDSHIP 


(S> 


Rf ENTRY 


KENNY ROGERS AND OOUV FARTON A 


ONCE UPON A CHRIST64AS 


44 


38 


36 


30 


RESTLESS HEART nra cniAMA tVAfi 


RESTLESS HEART 


45 


44 


45 


35 


THE OAK RIDGE BOYS Ma MSS ifMi 


STEP ON OUT 


® 


61 






SONGS YOU KNOW BY HEART JIA4MY BUFFETTS GREATEST HTTiS) 


47 


41 


34 




SOUTHEFIN PACIFIC mbnip nm tum la mi 


SOUTHiRN PACIFIC 


® 


63 


- 


2 


LEE GREENWOOD mca m J <a Aa> 


CHRISTMAS TO CHRISTMAS 


49 


a 


48 


at 


LEE GREEimOOO • Mca ssaj <a M> icsi 


Cf^TEST HITS 


56 


47 


49 


7 


JANIE FRlCKE - >auk*a >r aoias 


THE VERY BEST OF JANIE 


C51) 


57 


57 


196 


ALABAMA A> ncaanu icn 


MOUNTAIN MUSIC 


52 


42 


47 


17 


GENE WATSON inc M 400N 


METAOFOES TO BURN 


53 


52 


52 


143 


ALABAMA A- «taM i4Mi<aMi ice> 


THE CLOSER YOU GET 


5< 


49 


41 


38 


CONWAY TWITTY •uma wos »J0; itMi 


CX3NT CAU HIM A COWDOY 


55 


$3 


56 


21 


REBA MCENTIRE MU ssas 


HAVE 1 GOT A DEAL FOR YQU 


56 


51 


63 


59 


GEORGE STRAIT • wca u Mia is w DOCS FORT WORTH EVER CROSS YOUR MR«0 


S7 


45 


46 


35 


CRYSTAL GAYLE aMsaasos Misaiasti 


NOBODY WANTS TO BE ALONE 


51 


54 


47 


221 


WILLIE NELSON A- catMA* K jjrsa; a»i 


GREATEST HITS 


59 


60 


65 


3 


THE CHARUE DANIELS BAND ipk MUI 


ME A THE BOYS 


60 


SO 


SO 


IS 


JIM GLASER MLA saw law 


PAST THE POINT OF NO RETURN 


61 


59 


55 


83 


THE STATLER BROTHERS mbcuiiy t>MS; i a«.rc*aM(»M> ica ATLANTA BLUE 


62 


62 


54 


35 


THE KENDALLS mbcvst ayaJSOi acx>caM*<aM 


TWO HEART HARMONY 


63 


64 


- 


2 


CHARLY MCCLAIN rar n 40im 


BtCGCST HITS 


64 


65 






DAVID AJJ.ANCOE .^tawaaoias 


UNCHAINED 


® 


NEW^ 


LARRY GATLIN A THE GATUN BROS BAND ^^aMMir aeias SMK£ 


66 


68 


72 




MICRCVGNJ.EVeHC<|40iis 


1 FEU GOOD (ABOUT COVIN' YOU) 




74 


69 


397 


WILUE NELSON A> ■ ouAWa <c titoi abi 


STARDUST 


68 


56 


59 


24 


LACY J. DALTON cotuaieuir 4O0?a 


CAN’T RUN AWAY FROM YOUR HEART 


69 


SS 


51 


29 


CHARLY MCCLAIN (*K it HSH 


RADIO HEART 


70 


71 


67 


137 


JOHN CONIEE M-a yaoa ism- 


JOHN CONLEE’S GREATEST HiTS 


71 


66 


66 


45 


EMMVLOU HARRIS a aaos 2SJPS la M> 


THE BALLAD OF SALLY ROSE 


72 


75 


bl 


195 


WILUE NELSON A -ctiaMi k ami rcoi 


ALWAYS ON MY MNO 


73 


69 


60 


19 


WAYLON JCNNMGS >c(a axi San aSM 


TURN THE PAGE 


74 


70 


71 




VARIOUS ARTISTS inr ii 4Si rs 


19 HOT COUNTTtY REQUESTS VOL 2 


75 


72 


t>4 




RICKY SKAGGS .-s m <mio r ' 


COUNTRY BOY 



.. v«ln wrrii (COl Carnpatt 0-U SvMMe 

itrt>l>C4bon (O' vMnn* VOODOO i>nit a piA* c*fMxalion hi< MMtOl On* miHtOi 

numpral labowinc in« vymbol *C8S RtkOxn duct nol liM » vuut**‘*C 



• HnfunJintlndmtfy *v»n Ol *n«eri(.« IRIAAI 
I uTMlv vrifn MCh Additional miHipn m]*cjl«d Or * 
lor It product 






ff CMBtHU 1965 



47 



FOn WEEK ENDING DECEMBER 14. 19»S 



Billboard. 



HOT COUNTRY 



SIRCTET 









fCopyngM 1 995. 0iHD«*rd PuW>c«t>gm. l«e 
No part tri this publicainn m»f 6# r»proiJuc«d Horw 
po any retnaval sytrnn. of transfniHwJ. m •ny 
or by any means. elactronK. mechanical, photocooyihg. 
recording or otherm'se. mithout the prior "ftten 
permilSMn of the publisher 



A 




4 

/ <v 


4 

r 


/ ^ / Compiled fiom a national umpie of rylaii store 

/ / and one stop sales reports artd radio playlists. 

’ / TITLE ARTIST 

/ aaaouun 'V3N(.«mir(ai i wl atoWMocsiaiKpUNCsaeii 


CD 


2 




14 


INK>B(WY rm LIU AjF0<^ 1 nees ai No One 


EARl THOMAS CONlEV 


2 




4 


14 


LIE TO YOU FOR YOUR LOVE 

i uoM(.'> ju iH'niniiii wk.ih phuamv HamAwt jsswrri 


THE BELLAMY BROTHERS 
wa (um«;««a pppppca 


CD 


4 


6 


13 


THE CHAIR 

lUswt'tiM'.us.xn'ei Ot«uC*»i 


♦ GEORGE STRAIT 
MPCa^mT 


CD 




7 


11 


HAVE MERCY 


1HL JUDOS 
IKK naht Miai aca 


$ 


s 


5 


14 


STANO UP 

i«l*iMO<aMahh(l Rfftoa lMNncnwOPTi>n 


MEL MCOANILL 
'.anroiiill 


® 




11 


10 


MORNING DESIRE 

GM*B'--.iOiCrX.arS. 


♦ KENNY ROGERS 
ma lam 


(D 




12 


13 


SOMEROOV ELBE'S FIRE 

ewor.T(,rM(<‘iiM«M’>Nfr>- euosi aaui^CKi 


JANIE FRICKE 

(OkUMBiaMOMlI 1 




10 


U 


U 


eCT^BEINJBAD 


SAWYER BROWN 
cJWToi coMBfsit rappToi 




II 


15 


11 


NEVER BE YOU 

HL«wn.i.c'.Hisniapt»iTT> SKNCH) 


ROSANNE CASH 
roiuwew u osajp 1 




12 


19 


11 


ONLY IN MV MINO 

jBCM(NRM.-inT w iRMCExredl 


RE BA MCENTIRC 

Mi:a S7i9i 


(S> 


14 


20 




BOP 

RitHhinf.ijiuataa.. poawsi 


DAN SEALS 

IMP MaiRp(.aa2a« 




13 


18 


10 


HOME AGAIN IN MY HEART 

MMO»rjir,pivoN» • 11 ifo nisairiMani 


NITTY GRITTY O'RT BAND 
haarcRpoth ' 7aa*> 


u 


1 


2 


16 


1 OONT MINO THE THORNS (IF YOU'RE THE ROSE) 

iiirjroeeiniiauCKiivCnAM t 


LEE GREENWOOD 




18 


24 




MEMORIES TO BURN 

GMMVjm B'SMk.awm DMisn 


GENE WATSON 
(hc u cpseai 


® 


17 


22 


Id 


A WORLD WITHOUT LOVE 

I'uawunt .t snst>r-> i liaaai'r ecALPSTONt 


EODlE RA8BITT 

nU I4I«7 


® 


21 


26 




JUST IN CASE 

>> i'<iui«aeopptNMir«cioriSi.Mawm 


THE FORESTER SISTERS 

ip«M)M*W)(K > lurs 


17 


7 


8 


14 


YOU MAKE ME FEEL LIKE A MAN 

aSniSCCS;PPC>»*N: 


♦ RICKY SKAGGS 


® 


72 


27 




(BACK TO THE) HEARTBREAK KIO 

r oiiBOs s K soincli*. . r r*eo.’. v srt Pwf nvv, , 


♦ RESTLESS HEART 
»ca laiao 


® 


23 


29 




OLD SCHOOL 

eiOGAhiDSCNiii; asATHi 


JOHN CONLEE 
MCa»7aM 


® 


24 


30 




HURT 

KUWOSItOUM iLttCCmi 


♦ JUCE ^W^ON 




26 


31 




1 TELL IT UKE IT USED TO BE 

Bp.oc;Ann«LLAa:> oas.-.s km si 


T GRAHAM BROWN 
camoi «ja 


® 


27 


32 




THE LEGEND AND THE MAN 

C tn;iT« [^Kiairs mai (Crv'Npim AxtuAiiD bXepS) 


CCWWAY TWITTY 
pMMaipntn r7(WM 




» 


39 




MAKW UP FOR LOST TIME CRYSTAL GAYLE AND GARY MORRIS 

itNOMaaniGuoabs CiLUCCinsi etsawfaBarA 7 ?aass 


® 


30 


37 




THERE'S NO STOPPING YOUR HEART 

ri»c*ni«iM«ifcfA> -iw*’i 


MARIE OSMOND 

CPWta CARitfX 


25 


20 


23 


10 


ITS TIME FOR LOVE 

pimilMW.GM.>NCir>'eMl.>U HMOtMl 


DON WK.LlJ^S 


26 


IS 


17 


13 


BREAK AWAY 

GPSviC'.k Sn._MioOMCMOt.SOh yrHOirrieun 


♦ GAIL DAVIES 
RCa laiaa 




33 


38 




BURNED LINE A ROCKET 

NiAIKMiGlH.OBi 


Billy joe r<3yal 

aTuWylic aMieiC* > atiwoic 


® 


36 


42 




YOU CAN DREAM OF ME 

fpaoy>hiBOhrr>.<;niu)M>' vnMl.} 


STEVE WARlNER 
MCaWfij 


29 


19 


21 


11 


THEY NEVER MAO TO GET OVER YOU 

niCi&«rn»jr.'a.iistfB,eMC&pja»f ump-gk,*, 


JOHNNY lee 
M>M«R eaO% 1 7atPO> 


® 


38 


47 


4 


COME ON IN (YOU OH) THE BEST YOU COULD) 

BtKAh.l. iBfji/S OCMfN. 


THE OAK RIDGE BCWS 


31 


16 


1 


17 


TOO MUCH ON MV HEART 

pppCNr«i?r»j»P5irPM 


THE STATLER BROTHERS 
MraciMf aaaoia.f KH<«awir 




3S 


40 


1 


SHE TOLD ME YES 

MAPULLM i>l(P«pjr.«ni 


CHANCE 
uTKupraaa i7a t ncxtojipuii 




41 


49 


5 


THE DEVIL'S ON THE LOOSE 

jBPppo(vc>.»ijw<..s(i » .aupiMerp 


WAYLON jEWfINGS 

Rca 147H 


34 


25 


9 


17 


rLL NEVER STOP LOVING YOU 

jf hP'IPUHh.p.oia'XS jOUARiari 


GARY M(3RRIS 

waRMBflnO-. > n^7 


® 


39 


44 


7 


1 DONT WANT TO GET OVER YOU 

oS»AOf.SM»»,ui>r«iHHhUjC»j> » erManj* oasUNo 


THE WHITES 

WC4.;M«%]VI> MCA 


® 


44 


56 


4 


THE ONE 1 LOVED BACH THEN (THE CORVETTE SONG) 

aV«M<u ICUN'»> 


GEORGE JONES 

(KH I4<n&«t 




43 


55 


5 


rT’S JUST A MATTER Of TIME 

nSKCcn OTIS narMi'a. ai#hra!''»^p 


GLEN CAMPBELL 

ATiaht< AMfoica 9 moo aiiAhtc 


31 


28 


16 


15 


IF THE PHONE DOESN7 RING.ir5 ME 

lUunihM Ji.t • iPjfc >*h ■IMMM * Pl'iNpr*.-. ta JTifTl 


KMMVBUFFm 


® 


46 


57 


5 


YOU ARE NY MUSIC. YOU ARE MY SONG CHARI Y MCCJ.AIN (WITH WAYNE MASSEY) 
>.»pnpvjf. t-iwyier "mi-ii-. inyMlHp^Bl 


® 


48 


59 


5 


DOWN IN TENNESSEE 

.MrWtCKlNi wiUM' h l•rp•«l.Ml«VPOP.rf«lO| 


JOHN ANDERSON 
»>aah«Bw>cs ’ 7aa« 




47 


54 


5 


1 LOVE YOU BY HEART 
BMAHtaxAti'/d snttwi 


SYLVIA & MICHAEL JOHNSON 




49 


58 


5 


PERFECT STRANGER 

,1 ’rOBMaiSsouiieanhM'aa-ef.aaTuafiiiCiO'AauM jPap.nii 


SOUTHERN PACIFIC 
ppMimMiacn ' Jtno 


® 


51 


62 




PLEASE BE LOVE 

-,nu< >aa.i.iiwup’.i>- i.piHMtn jMiorociOi 


MARK GRAY 
■.nuMpiA laovaav 


44 


31 


14 


15 


OONCHA 

Biu L PhaiCMCpGil 


TG SHEPPARD 

COluMaU 


® 


56 


72 


3 


THINK ABOUT LOVE 

onUulriHMBwrX I'a'MWui 


DOLLY PARTQN 


® 


54 


66 


a 


OKI^HiMA BOROEJ^INC ^ 


♦ ViryEGILt 


47 


32 


25 


14 


ME 1 PAUL 

a(Wiva«'iP.ratv)hp 


WilUE 


® 


55 


60 


5 


1 SURE NEED YOUR LOVIN' 

ral .lifiH.iT , ip*XpWAN| 


JU(3Y ROOMW 


® 


60 




; 


1^ COULD G^T USED TO YOU 






14 


10 


15 


TM^ AINT DALLAS ^ ^ 


HANKWIUIAMS JR 

•Mieai' . ihlt r .» ii; nailM pramn 



I* graalesi airplay and sales (ams mn • 



'lilaMily • Racotama Indtislry Assn O’ < 



A/A 

///sA 


* / P / title 

/ * / i«iniouttaftOf«.»*tt»i 


ARTIST 

P.PWU a «MPP«(f> OKiawuTinc i aai i 


51 


40 


35 


11 


GET BACK TO THE COUNTRY 

•• luuNT. a*(irMpnn«.'.'.i m«»ai ph rCPtMO 


NEIL YOUNG 

a>Mh/2B«aj Mmtfianos 




58 


65 




ITS FOUR IN THE MORNING 

CMPU%UC>«SlNUT, 


TOM jOf4£S 
MKijainr e#4 2M ' 'PAtoaiUi 




69 


- 




FAST LANES 4 COUNTRY ROADS 


BARBARA MANDRELL 

Mca«f J7 


® 


59 


68 




SAFE IN THE ARMS OF LOVE 

,Mr>iM)''>iaia.».. ; nucu) V Mht'.p 


ROBIN LEE 
fP^acilUfl 1837 


55 


17 


28 


18 


HANG ON TO VOUR HEART 

P «n. Fn i»UM* 1« ,e"lhWhol(jN, 


euLC 

cac aaMMo 


56 


42 


H 


11 


1 FEEL THE COUNTRY CAUIN ME 

.euswtNiiiaupt Mb*.’'.p 


MAC DAVIS 
tprauaee 


57 


61 


67 




Sy<E SUCH FOOLISHNESS 


TOMMY ROE 
Mcacu«3?>pi «aca 


® 


66 


79 




WHAT AM j^^CONNA Pq ABOL7T YOU 


CON HUNLEY 


® 


74 


- 




STILL HURTIN' me 

leCPtiah laoWDl 


THE CHARLIE DANIELS BAND 
Fan* 3aOMM 


® 


75 


_ 




V W y OULD WIVE BEEN GOFtt 


EDDY RAVEN 

hCa I42M 


® 


79 


- 




EVERYDAY 

! ■AMCPXF’PVniU FllMirTKhPlTn CMAACPhl 


JAMES TAYLOR 
CAiMuiB naai 


62 


52 


53 




I'M GONNA HURT HER ON THE RADIO 

eveCHUIPI ,UM.AhALl.t TSBAVliUDl 


DAVID ALLAN COE 

COUMU MOUll 


63 


67 


15 




TWO HEARTS CANT BE WRONG 

•a.tjUPhh . MT.iarut (JBAOiOw nPANunON) 


TWO HEARTS 

aOJMii 


® 


73 


88 




TIMBERIINE 

C »AB«nCPAffMRL Frit HARDIN PRFWdBli*) 


EMMVLOU HARRIS 
*we«BaaKn y 2ta»2 


65 


45 


33 


17 


CANT KEEP A (»O0 MAN DOWN 
H veno AtAPAMA'R 'nmN, 


♦ ALABAMA 


66 


63 


43 


17 


YOU'VE COT SOMCTHINC ON VOUR MINO 

hnvXPh'N awipMiAH o&«sonp 


MICKEY GILLEY 

IFK i4«V4«0 


® 


77 


85 




FEEL THE FIRE 

VMaauHh«WOOuCTlONS(K''ANC£T OHO&Ah OSMCUrom 


FAMILY BFFOWN 

ac«»o«37 




82 


- 




LONELY DAYS LONELY NIGHTS 

'eaoihht cKJocr M iPt»tA»in 


PATTY LOV^SS 

WC4>7«94 


® 


81 


- 




EVERYTHING 1$ CHANGING 

lANNei.-'-.M^M.SIJWprP**' IPVP«»> 


JOHNNY PAVPjCCT 


® 


NEW^ 


OREAMUNE EXPRESS 

araCMOi^PiMthAaj 


JOHN DENVER 
ia»7 


® 


MCW> 


WHAT'S A MEMORY UKE YOU (DONG IN A LOVE UKE THIS) JOHN SCMNEOER 

iitp>p«rh p :«p>ic > pAm-ACTp ucaut73 


72 


6? 


46 


7 


HEART Of THE COUNTRY 

ABf ••mtoSinihA.CMAh Diowra?, 


KATHY MATTEA 

HCBCtanr aA4 1 77 7 POCrCSlM 


73 


53 


50 


10 


RUNAWAY GO HOME ♦ LARRY GATUH & THE OATUN BROS. BAND 

p raii>hSCAnphfri.ArDhCnXlhGiL&AtlM> CSuMMM«MU 


74 


SO 


36 


14 


DESPERADOS WAITING FOR A TRAIN JENNINGS.NELS0N.CASH,KRI$TC>FF£FTS0N 

r MT-MAhrCri A*I| C(Xi*W» aao%&>4 


75 


65 


51 


17 


ANGEL IN YOUR ARMS 

r-i-iii*»5.rrrt»T r».,nfp»o(»o ffPMWin 


BARBARA MANDRELL 
4Ca U»43 


® 


MEW^ 


OLD BLUE VOOEUR 

( .|A<fCi*iH64if» 


RA2ZY BAILEY 
HCaufOl 


77 


80 


87 


3 


YOU'LL NEVER KNOW 

; w mn t *op>«. at f/»»Ph m WAanrn) 


LEW DEWITT 

C9MX4T i4f PnvcMaa 


78 


72 


76 


4 


SONK Of SHELLY'S BLUES 

.'Pit ’•HO’ iMhtWiip'KP 


THE MMNES BROTHERS BAND 

uia.i>n aaa ijt » 


® 


NCW^ 


WHAT A MEMORY YOU'D MAKE 

mjAnt . BiAfp Baouimii 


JlMCOUINS 
p«nanuu)222«> itL 


® 


NEW^ 


BABY WHEN YOUR HEART BREAKS DOWN 

f MT, ill own.vjnw'jva’erpji* 


THE OSA40ND BROTHERS 

IMk 4M*Ca \ta ii»WCi 


81 




- 




COFFEE BROWN EYES 

ai tPi ipuMiP nCj'Min« sFiAMurm 


BKJ.Y walker 

t4u.uv>hia 


® 


NCW^ 


SOME^LSJ^AM ALL THE LUCK 


♦ LOUISE MANOREU 

i42%i 


® 


NCW^ 


AMERICAN WALTZ 

MMipx.iPitiaMos«onMtflMTSi*is jG«tt4£*uu tarsim 


MERLE HACGJU70 

tnca4 9»Fi4 


84 


68 


61 


6 


T« PA^RT^ ME^TIW NEEDS YOU 


6J THOMAS 


IS 


57 


45 


7 


FEED THE FIRE 

>.l.f>e«»ir.l«<M.Oh p itflMhKh 


KEITH STEGAU 


86 


70 


48 


18 


|l WANNA 


LOUISE MANDRELL 

BCAI4IM 


87 


86 


69 


19 


I'M GONNA LEAVE YOU TOMORROW 

9c*nthjsi»««.in- ’fah« '• '.ooMms jmisom 


♦ JOHN SCHNElXR 
pcaiTWa 


88 


71 


52 


14 


IN ANOTHER MINUTE 

OttPul pp rvpihiu WinJet 


JIM GLASER 
>acK nvch 324 n wiu 


19 


88 


74 


20 


1 WANNA HEAR IT FROM YOU 

omiir. 1. ( <Mrih|PyMONiiHPWiM> aCafSi 


EOOV RAVEN 


90 


64 


41 


11 


RIVER IN THE RAIN 

ilKMIhiaUhillh 


ROGER miller 

MC* 32M3 


91 


76 


77 


4 


RENO A ME 

n-- huU'.MJp^Ukl* iiHiCMi 


BOBBY BARE 
itaMatniraeHa camta 


92 


83 


14 


3 


SHE ALMOST MAKES ME FORGET ABOUT YOU 

. .-piNviNiaMtsoh . iraVt'-H^i 


LARRY WAYNE KENNEDY 


13 


78 


71 


70 


TOUCH A HAND.MAKE A FRIEND 

<iiM*r«(<iNi(4h>M>Mi.-.a.. I«met(yn 


THE OAK RIOGE BOYS 


94 


94 


12 


n 


OF CRAIN 


AKRIE HAGGARD 


95 


92 


90 


14 


THE HAIRCUT SONG 

N .UvlH.HiS.lh H i-| vIhM ina^l JBI 


RAY STEVENS 


96 


87 


63 


21 


SO*^f ^s NEVERLEARN 


S7EVE WARINER 

Wra32«44 


97 


97 


83 


22 


YOU MAKE ME WANT TO MAKE YOU MINE 

••■ihfir. ii'ioi.iM. 


JUICE NEWTON 

nca 14:3* 


98 


84 


64 


16 


•’*7' CHARLES WITH HANK WILLIAMS JR 
" CAuMBu >a<n»r« 


99 


95 


88 


20 


WW^S COI4NA FAL THEIR SHOES 


♦ CEORCE^JOF^ 


too 


91 


10 


2J 


LOST IN THE FIfTitS TONIGHT (IN THE STILL) 


♦ RONNIE MVLSAP 

«.4 141 !■ 



a (RIAAt seal tor sales ol ont ff 



1 A RiAA seal tor v 



o million unils 



FOR WEEK ENDING DECEMBER 14. 1»8S 



.Biiiboaid Hot Countiy Singles SALES & AIRPLAY 

A rankinc •! Hi* 30 cpuntry »**•» i«fpl»r. »<Hi r«tor*nc« (o •acti Ittic't compotil* poulion on Hm mMn Hot Country Sinfloi ch»rt 



/ 




/// SALES 


P Z 


///J 


’ / 

/ TITIE 


ARTIST 


|s 


1 


2 


NOBODY FALLS LIRE A FOOL 


CARL THOMAS CONLEY 


1 


2 


3 


Lie TO YOU FOB YOUR LOVE 


THE BELLAMY BROTHERS 


2 


3 


S 


THC CHAIR 


GEORGE STRAIT 


3 


4 


6 


HAVE MERCY 


the judos 


4 


$ 


4 


STAND UP 


MEI MCDANIEL 


S 


B 


9 


MORNIF4G DESIRE 


KENNY ROGERS 


6 


7 


1 


BETTY'S BEIN' BAD 


SAWYER BROWN 


8 


1 


10 


SOMEBODY ELSE'S RRE 


JANIE FRICKE 


7 


9 


11 


NEVER BE YOU 


rosanne cash 


9 


10 


14 


ONLY IN MV MIND 


REBA MCENTiRE 


10 


n 


IS 


HOME AGAIN IN MV HEART 


NITTY GRinv OIRT BAND 


12 


12 


16 


BOP 


DAN SEALS 


11 


13 


10 


MEMORIES TO BURN 


GENE WATSON 


14 


14 


1 


1 OONT MIND THE THORNS 


LEE GRLENWOOO 


13 


IS 


17 


A WORLD WITHOUT LOVE 


EOOIE RABBITT 


IS 


10 


23 


JUST IN CASE 


THE FORESTER SISTERS 


16 


17 


7 


YOU MAKE ME FEEL LIRE A MAN 


RICKY SKAGGS 


17 


11 


13 


TOO MUCH OH MV HEART 


THE STATLER BROTHERS 


31 


IS 


27 


(BACR TO THE) HEARTBREAK KID 


RESTLESS HEART 


18 


20 


30 


OLD SCHOOL 


JOHN CONLCE 


19 


21 


- 


HURT 


JUICE NEWTON 


20 


22 


- 


THE LEGEHD AND THE MAN 


CONWAY TWITTY 


22 


23 


29 


1 TELL rr LIRE IT USED TO BE 


T GRAHAM BROWN 


21 


24 


- 


MARIN' UP FOR LOST TIME CRYSTAL GAYLE/GARY MORRIS 


23 


23 


21 


I'LL NEVER STOP LOVING YOU 


GARY MORRIS 


34 


K 


12 


BREAK AWAY 


GAIL DAVIES 


26 


27 


- 


BURNED LIKE A ROCKET 


BILLY JOE ROYAL 


27 


21 


2S 


DOHCHA 


TG SHEPPARD 


44 


29 


22 


THIS AIN'T DALLAS 


HANK WILLIAMS. JR 


SO 


30 


19 


THEY NEVER HAD TO GET OVER VOU 


JOHNNY LEE 


29 



/ 




W AIRPLAY 


it 


1 




NOBODY FALLS LIKE A FOOL 


EARL THOMAS CONLEY 


1 


2 




LIE TO YOU FOR YOUR LOVE 


THE BELLAMY BROTHERS 


2 


3 




THE CHAIR 


GEORGE STRAIT 


3 






HAVE MERCY 


THE JUDOS 


4 


S 




STAND UP 


MEL MCDANIEL 


5 


6 


7 


MORNING DESIRE 


KENNY ROGERS 


6 


7 


9 


SOMEBODY ELSE'S FIRE 


JANIE FRICKE 


7 


8 


10 


BETTY'S BEIN' BAD 


SAWYER BROWN 


8 


9 


11 


NEVER BE YOU 


ROSANNE CASH 


9 


10 


14 


BOP 


DAN SEALS 


11 


11 


12 


ONLY IN MV MIND 


REBA MCENTIRE 


10 


12 


13 


HOME AGAIN IN MY HEART 


NITTY GRITTY DIRT BAND 


12 


13 


1 


1 DON'T MIND THE THORNS 


LEE GREENWOOD 


13 


14 


18 


A WORLD WITHOUT LOVE 


EOOIE RABBITT 


IS 


IS 


19 


MEMORIES TO BURN 


GENE WATSON 


14 


16 


21 


JUST IN CASE 


THE FORESTER SISTERS 


16 


17 


8 


YOU MAKE ME FEEL LIKE A MAN 


RICKY SKAGGS 


17 


18 


22 


(BACK TO THE) HEARTBREAK KID 


RESTLESS HEART 


18 


19 


23 


OLD SCHOOL 


JOHN CONLEE 


19 


20 


24 


HURT 


JUICE NEWTON 


20 


21 


25 


I TELL IT LIKE IT USED TO BE 


T GRAHAM BROWN 


21 


22 


28 


MAKIN' UP FOR LOST TIME CRYSTAL GAYLE GARY MORRIS 


23 


23 


26 


THE LEGEND AND THE MAN 


CONWAY TWITTY 


22 


24 


29 


THERE'S NO STOPPING YOUR HEART 


MARIE OSMOND 


24 


2S 


20 


irS TIME FOR LOVE 


DON WILLIAMS 


25 


26 


IS 


BREAK AWAY 


GAIL DAVIES 


26 


27 


- 


VOU CAN DREAM OF ME 


STEVE WARINER 


78 


28 


17 


THEY NEVER HAD TO GET OVER YOU 


JOHNNY LEE 


29 


29 


- 


BURNED LIKE A ROCKET 


BILLY JOE ROYAL 


27 


30 




COME ON IN 


THE OAK RIDGE BOYS 


30 
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COUNTRY SINGLES 

BY LABEL 

A ranking of d<*tribulinf labtU 
by thair numbar of liUeft 
on Ht* Hoi Country SmglM chart 

LABEL NO Of TITLES 

ON CHART 



MCA 1 1 9) 

MCA/CurbO) 
MCA/NoWe Vision (1) 
RCA 11 9) 

RCA/Curb a ) 

EPIC 

COLUMBIA 
WARNER BROS (9) 
GeHen(l) 
Warnof/Curbd) 
CAPITOL (3) 
Capitol/Curb (2) 

EMI America (1) 
MTM(l) 

POLYGRAM 
Mercury (S) 

Compleat 1 1 ) 
ATLANTIC 
Atlantic/ America (2) 
EMI AMERICA 
AMI 

EVERGREEN 

JERF 

MDJ 

TALL TEAAN 
WHITE GOLD 



23 

20 



COUNTRY SINGLES A-Z publishers/performance rights/sheet music 



mu 

iNMMr • UetniN 0>c) 

SMHwuM 

M UMOIIMWLSVCItMl 
'HlSkatU. eMI. 
n iMOKMwun 

i«B E]CAF/T»*Scnci.<3CAF'M<UBn«nn. 
ASCAF Vlvw Taiwitnt 0Ml. 

n ANuinioutAaMS 

iSwf TiAon. SMH •* CM fke Mesc ASCAF. 

■ lAITRMlNTOUtMCAATBatMSOOWR 
ibUmRrdit. ASCAF> 

U <WCE TO T>IO MU«TBKAK XiO 

iHSfiMS eMiYKneMMaeM Mfl 
1 KTrrSBtlR AAO 
<TW^ SHI BH'i 
It lOF 

• HHC AKAF'TmM AH(0 ew WCSIV BMIl 
S BKAA AHAT 

<Cr«tA*n *SCV-A(irt ASCAF/IOR0IIA»rt» 

V Bvmio UU A ROCAH 

iC«r«i* ASCAr'bMHseo.ASCAF.TjmMEASCAFi 
a CWrTUirACOODHMMWN 
SaM. ASCAFi 
J TMTCNAie 

iTiM BMUJin iMMr. B»l.-BHi*i*Ooe BMli 
II COfTU BHOVN OU 
'Own. ASCAF> 

ti COK OR M (YOU CMO TH( ItST rOU COtAO) 
rOnnnul ASCAF,Bi,» ASlAFi 
U DUPCIADOS WA/YINC MW A TWIN 
lOueeeii ASCUIP'YtalA ASCAF- 
n TkEOCvittonmioosi 
(Granae A$CAF;GM*nc-ASCAPl 
U OOMCHA 

(fhck Hal. MCAF< 
ae ooHii M ruML&su 

(Aeril ASCAP<MatOIMaKK ASCAPi 
n OILMIUM DPBtSS 

■CMry AStAPi 
ti evurrOAY 

(Pat* Ipiainalional. SHI 
H {VUrTHWCISCMANCIW 

lAan SUh BW'imci Ow> ASCAPi 
M FAST lAMtS A COUMTHY KUOS 
llMiCaBini. BMIl 

ts mom run 

I0»*. HMl/lt Swat*. 9*I/Ala*amj Ba« ASCAPi 
t7 rcuTtariRE 

iBKh Tincer BHl'BOo, ASCAP/Partaotfi* 

I ASCAFAOlW. BMI.'Ppdm. BHi| 

SI GCT BACA ro TIN COUMTirr 



iSiMifiMli ASCAPi 
K THC HAIRCUT SOM 

iM.k« Nrun. BMl.Blf StMru. BMli 
SS HAKORTOFOtWHlAAT 
iTrM.BMI'PauH lUaiH BW' 
a HAVTHUCT 
(Irmtit BMIl 

n HUBTOrTHCCOVNTRT 

i5hnMmuv!.ASCAP/Scra(*(m*i^(Hl BMMlIeor t 
Star.. BMh 

U HOHT AGAIN IN HT HLART 

>Warnt>'0fklilA))iiit«.8MI-Hc«atr BMI/ScrM* 
(^invtMi BMI/Mowi S Stan. BM|. 
n HUBT 

iCBS ASCAPi 

4t I couio sn usu ro YOU 

iliK BUI/Pacalx Him BMli 
u I DONT HIND mt THOIINS (ir TOUT! T)« BDU> 
iWlfanTiiwIjnr BMI/Owi Sa*|V BMI-PjaRun 
BMIl 

B iMNIRANTTOCCTOVUrOU 

<Tl«.BMl/aoch«'M.ASCAF/Pmaf BHI> 

H I ail THi couNm CAiurr «f 
lawlirv PoMrU. ASCAPi 
ai UOVI YOU B« HURT 
I SomataBr ^ SfSACi 

at I sun Ncu YOU* lOVHT 

<U«N ArtR. ASCAPi 

zi lUuiTuuirusiDToec 

(Tree. BMI/Crns Ran ASCAPi 
IS I WANDA HlAA IT reOH YOU 

(SMrBaPi ASCAP/Onamua. ASCAPi 
It I WANNA SAY YtS 

(Wirne' lamfUm. BMr/TDrat ShBa. ASCAPI 
M IF THI PHONl OOESNT ewe. irs Ml 

iCaiH RiMn, BMi/NYilM' DmA BMI/Blw SAi Mw 
Senr.. BMI'C«cani.lln. ASCAPi 
la ru NlVUt STOP lOVINO YOU 
I MiiYiC Carp 01 Anwttfa |MI 'ImA 
ASCAPiFaieK>wYi ASCAFi 

a I'M coNfu Hurr nib or th( raom 
iRKkHill ASCAP/BHiIMW, ASCAF> 

17 IMUHMAUAWtYOUfOHOMOIN 
'Oian)lll. A$CAP/Un«H<peiA BMli 
U IN ANOTHI* MINUTC 

lIlM BMI/Cmi Wn. ASCAP) 

S2 ir$riHWIHTH(HO«NlNC 
iTre* BMI> 

17 irsjvSTAiMmBorriM 
iUen.BMlA«nnS«W( BHU 



S irS TUN FOR lOVE 

iHaR-CInMnt. BMIr-HaidUumc. BMI> 

IB lUSTIHCASl 

ipKilElHanB.BMI/TKc BMli 
27 THIliCINOAMDThtMAN 
[Tree, BMI/Ctom Rm. ASCAPi 
2 IN FO YOU FOB YOUR lOVt 

(Ran Put. ASCAF'e<Ra><<r 6 >m. ASCAF.'StMeb 
OWM 6MI 

U LONELY DAYS lONElV NICKTS 
(AMR. ASCAP/Ronra. ASCAPI 
l« LOST IN THE nmis TONiCKTim THE STIU) 
lUUia Hai ASCAP/Twc Swiv ASCAP WB 
ASCAP.IM* 8MI> 

23 MARIN UP fOB LOST FINE 

iM. ASCAP. Can Mwm ASCAP.Laedi, 
ASCAF/Patthwcifm. ASCAPI 
a? HE S PAUL 

iWKka NMmii BMli 

11 HCHOBIIS TO BURN 

iTia* BMI/CiOU Kin.A1CAP) 
t HORNINC OlSIRt 

iLiWb. ASCAF/Pa 1 t>M 0 ikl. ASCAFi 
S NCVtRBEYOU 
<r.m baUi, ASCAPi 
I NOBOOl YAUS LIU A FOOL 

lAeril.ASCAF.NewaMUYlB ASCAP/WackaoM 
BMKamtOI Mum BMh 
at OKLAHOMA BOBOCRlINE 

iBcniM BMIiC«oiw(ll ASCAPi-C'aaMt ASCAP/6SC. 
ASCAPi 

n 010 BLUE YOOEUR 
iRa/ryBadn ASCAPi 
It OLD SCHOOL 

<MCA. ASCAP/tlOA ScMrtc. ASCAPi 
X THE ONC I lOVlD BACK THIN (THE CORVrm 
SONCI 
lAlfr* 6MI< 

IB ONLY IN MY MIND 

IlKb A B«. ASCAK/RrM McEnlaa. ASCAPi 
•I THI PART OF HE THAI NtlOS YOU 
lAinla ASCAPi 

12 PtRFECT STRANGER 

(flial'i YYTiM Shi Sm. BMI.'Imi IoM*. B«h 
U PlUUBElOVE 

iMCA, ASCAP/Bwki BMt. ASCAPi 
SI RENO I Mt 

ilier. BMl/CiMl K*r>. ASCAPi 
« RrvEB IN THE RAIN 

iTih.BMI.Ihc BMli 



n RUNAWAY CO HOME 
ilairrCalkn. BMl' 

51 SAniNTHEARIISOriOVt 
iHWClemeol. BMi,e«eM(CM BMI'BWb. 
ASUPtim Ran FSCAPi 

52 SHI ALMOST MAKES Ml FORCn ABOUT YOU 
lOH InwiA BMt.NMM FaRult BMI/IHF SlrcH. 
BMIl 

32 SHITOIOMEYES 

lOwYbnd BMl/Aflin. BMil 
K SOME roots NEVER LEARN 
.SmtIBUY, BMli 

B SOME ORIS HAVE All THE LUCK 
.KatJMi ASCAP.iJMiA ASCAPI 
7B SOME or SHEUY-S BIUCS 
<Sc*«*CamlMi BMli 
S7 SOIKSiUCHFOUtSMNESS 
'Ba>ri*«o4 BMl; 
r SOMEBODY CISTS riK 
ilawYYHrri BMl> 

S STAND UP 

lOMTnandt BMl'CmiKm, ASCAfi 
St STIU HUNTIN' ME 

BM>' 

21 TREK'S NO STOfPMC YOUl HEARI 

iMglHo Igntwr ASCAP Flrif<| ClMd. HMli 
2t THIY NEVER MAO TO CCTOVf* YOU 
rAdi Hal ASCAPi 
•i THINK ABOUT LOW 

iMalhvr ASCAP.'CMtinpMck. ASCAP i'Biao. ASCAPi 
U TMSAJNIOAUAS 
iBMrpinv BMl. 

U TIHBCRUNE 

iCeimriM. ASCAP.Hviiw 6M(i 
31 TOO MUCH ON MY HURT 
iSURei Bioiawi BMli 

53 TOUCHAHAHD MAKEAFRIEHD 
(IriMt BMliUtI Mtmptn BMl) 

U neo HlARfS CANT Bl WRONC 
(Fint la*r. BM|,1ipj«r. ASCAPi 
tl TWO MO UTS UAE US 

iWR. ASCAF.Tm Sm. ASCAPi 
n WHAT A HEIMRY YOU’D MARE 

lOOe ASCaPCAwa* UCAP IMiMiH ASCAP. 

SB WMAt AH I CONNA 00 ABOUT YOU 
itiMAna BMl.AWwnis BMil 
Ft WHATS A MEMORY UKE VOU (OOINC M A LOVE 
UU THIS) 

iDuH'MVASCAP/OuMIvMt ASUPiAUhaina Bm«, 

ASCAPi 



« WHO'S CONNA fUTMCW SHOES 

wa ASCAP.TMSm ASCAP'Tnc BMI> 

IS A WORU) WITHMJT LOVC 

iBnvNKP BHl'DteOm BMi.RunGn. ASCAP) 
a YOU ARE MY MUSIC. YOU AK HI SONG 

iGre> HaUi. ASUP.'SandURee'.ASCAP/AM Carter 
ASCAPi 

a YOU CAN BREAM or Hf 

StmWanrw RMrSaW- BMii 
IT YOU HARE WE imUU A HAN 

.HWCfemni, BMl, Hear SocP B*"' 

IT YOU HARE ME WANT TO HARE YOU MINE 
'Lam. ASCAP 'PaK**erm ASUPi 
« rBUSNOMO HAVE BEEN eORt BY NOW 
Rtrw Sant ASCAP, lAdiaM H CaMu*. 
ASCAP.tailiMOirt. ASCAPi 
n YOVU NEVER KNOW 

LB*i|«wn ASCAP ‘Vane B Cwm ASCAPi 
M ItUVI eOT SOHETMINC ON TOUR MINO 
(MaePaoM BHi 'Eaiy Om. BMl Tan CaliMi 
BW'SWeraw.BMli 



SHEET MUSIC AGEMTS 
are iHMd for piano ''vacel Yherl mu»< cevwi 
and may not represeni mued toln righu 
A0P April Biaetrwood CPP Columbie Sturts 



ALM Aimo 
6-M SetwmMilii 
B 3 B<g Thrar 
BP Bradley 
CHA ChapfMti 
CLM Cherry Lena 
CPI Cmuno 



HAN Hantan 
HL Hal Leonard 
IMM lown Mogull 
MCA MCA 
PSP Peer Sovlhern 
PLY PtymOirth 
WBM Warner Brea. 
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FOR WEEK ENDING DECEMBER 14. 1985 



Billboard. 




«Co&irri|m I98S. 8<M>o«rd PubtK«liorvi. Inc No pan o( pul)i)c»l>on 
m«y o« (vpfoducotf. Moiod »n t»wstv»l *>«•">. w »i*ncr«in*d «n any 
lo»m Of by any mtain. rtnctfonic. m«c*t*n*cai, phclocopyrnt foeofd'ng. | 
Or olMrwno. w>(houi fh« prior ofittcn p«rmi»»ton o4 rhe pubirtbc' 



CLUB PLAY 

Compiiad from a national tampla of da net chib piaylial* 



12 INCH SINGLES SALES 



Compitad from a national tampla of ratail iloro Ml** raports. 



CD 


2 


2 


8 


lUREVOU 


^ PHYLLIS NELSON 




CD 


1 


1 


8 


1 LIKE YOU 

i-tntrni a/tmtu c«sas«<iArto ? "W*** * ^ 0"f 


PHYLLIS NEISON 


2 


3 


4 


8 


TAKES A tITTLC TIME lOMonn ua ooa i rat icaaiy 


♦ TOTAL CONTRAST 




CD 


3 


4 


8 


BABY TALK rancAiaob wat 


ALISHA 


3 


4 


5 


8 


BABY TALK rancuATO W at 


ALISHA 




3 


2 


2 


14 


CONGA inc 4t«snT 


« MIAMI SOUND MACHINE 


4 


1 


I 


9 


A LOVE BIZARRE paisar nun iwoMcn namRBMx. 


• SHEIU E 




CD 


7 


7 


$ 


SLAVE TO THE RHYTHM MANMartan'UAWvsaOi? oanoi 


* GRACE JONES 


(t) 


ft 


ft 


6 


YOUR PERSONAL TOUCH nearv. UMi 


♦ EVELYN “CHAMPAGNE' KING 




5 


4 


3 


6 


PART TIME LOVER (REMIX) laiaia ataarp Mot<nm 


♦ STEVIE YVONOER 


(D 


10 


22 


4 


LOVE^ GONNA GET YOU nanran wos e aou) 


JOCELYN BROWN 




6 


5 


5 


9 


WHO'S ZOOMIN' WHO? (REMIX) Mwstaaot tan 


ARETHA FRANKLIN 


7 


; 


9 


S 


TAR2AN BOY ua-aurras « saoi i cjmrn 


« BALTIMORA 




CD 


11 


13 


9 


PARTY ALL THE TIME muaiaw 440t2M 


• EDdE MURPHY 


8 


6 


6 


$ 


ONE OF THE UVING capitix v isn» 


♦ TINA TURNER 


rr 


8 


€ 


8 


HONEY FOR THE BEES 0»«« Off lat nanNui aras 


PATTI AUSTIN 


CD 


11 


14 


6 


1 TOUCH ROSES rscfuaai sm off M i wumin eaos 


BOOK OF LOVE 




9 


9 


9 


10 


SO SMOOTH jntM ntxr u<Nit 


KRYSTAL DAVIS 


® 


20 


29 


3 


KRUSH GROOVE (LP CUTS) mxmiR wkk ff?w i 


VARIOUS ARTISTS 




to 


13 


28 


3 


LOVE'S GONNA GET YOU noNMNatOS offMJ 


JOCELYN BROWN 


(JJ) 


16 


26 


4 


SLAVE TO THE RHYTHM tuNHAMAiifiiaNovsaoia CAPiroi ♦ GRACE JONES 




n 


6 


8 


U 


FALL DOWN (SPIRIT OF LOVE) aaM9> i2iaa 


TRAMAINE 


12 


5 


3 


9 


WHO'S ZOOMIN' WHO? (REMIX) aania aoi tai i 


ARETHA FRANKLIN 




to 


17 


50 


3 


FEEL THE SPIN ccnfNOfftti waanM anen 


OEBBC HARRY 


U 


12 


12 


6 


HELL IN PARADISE acirbon HI i miiCftAw 


♦ YOKO ONO 




13 


14 


18 


3 


CAN YOU FEEL THE BEAT # lisa IISA-CULT JAM WITH FULL FORCE 

i fiiAin* aaiftJtv 


14 


14 


23 


4 


♦ l-'SA LISA-CULT JAM WITH FUU FORCE 




14 


10 


10 


8 


MIAMI VICE THEME Mca Iffff 


* JAN HXMMER 


15 


9 


10 


8 


EVERYBOOY DANCE *a» $a uiat 


♦ TA MARA S The ^£N 




IS 


18 


26 


5 


TARZAN BOY MarawtriM y tsoi i ttantn 


• BALTIMORA 


U 


13 


16 


8 


COMO TU TE LLAMA? <.anioi raa-H 


SLY FOX 




16 


12 


14 


it 


THE SHOW/LA Of OA Dl QOUG E FRESH S THE GET FRESH CREW 


(TO 


38 


- 


2 


GO HOME (REMIX) iama asMio Mbronn 


* STEVC WONDER 




17 


15 


11 


9 


SEDUCTION coKt ataacc aratoMt 


VAL YOUNG 


® 


23 


43 


4 


LET ME BE THE ONE (REMIX) oca a* u:m 


* FIVE STAR 




to 


32 


40 


3 


MV MAGIC MAN mmtiu aMK a»lta 


ROCHELLE 


19 


17 


17 


6 


THE HEAT IN ME (REMIX) atoiawi « ropsT canrok. 


♦ 1 INOA CLIFFORD 




19 


22 


21 


6 


PERFECT WAV (REMIX) waRMBaaOi OffMJ 


♦ SCftfTTi POLfTTl 




22 


35 


4 


MY MAGIC MAN wARMReROS Dffita 


ROCHELLE 




20 


16 


19 


6 


HELL IN PARADISE aoi fXKf UJ tao i aarcnaM 


• YOKO ONO 


21 


IS 


IS 


6 


HONEY FOR THE BEES OMsroffi*: wutNfRHOS 


PATTI AUSTIN 




to 


37 


- 


2 


SIST^^ARE D04N' IT FOR THEMSELVES « EURVTHMICS AND ARETHA FRANKUN 


22 


19 


21 


7 


PARTY ALL THE TIME urumbia taasjK 


• EOOIC MURPHY 




22 


26 


22 


17 


OBJECT OF MV DESIRE taanuoaat<li 


♦ STARPOINT 


23 


21 


24 




HIGH ABOVE THE CLOUDS (REMIX) 

naRNriiRm 9ffjta 


NARADA MICHAEL WALDEN 




23 


25 


32 


4 


COUNT ME OUT Mca inn 


• NEW EDITION 


® 


30 


49 


3 


DON QUICHOTTE baja b9a th 


magazine 60 




24 


21 


30 


3 


TAKES A LITTIC TIME i9«oh Ma aoa i aoirr.iMM 


♦ TOTAL contrast 


d) 


25 


- 




ONE MORE TIME (REMIX) coumma «aM:»o 


THIRD WORLD 




25 


24 


16 


12 


STOP PLAYING ON ME .rw a avwv awt'aia 


VIKKI LOVE WITH NUANCE 




4ft 


- 


2 


NO FRILLS LOVE (REMIX) ccrrtN oioai i iMataRBnos 


JENNIFER HOLLIDAY 




to 


29 


34 


3 


SUBCULTURE (REMIX) OMsroffjv Mawnanoa 


NEW ORDER 




34 


SO 




HUNOREOS AND THOUSANDS (EP) aka itou 


8RONSKI BEAT 




77 


20 


12 


n 


THE OAK TREE wannraenos Offiff 


♦ MORRIS DAY 




42 


- 




THEMSELVES ^ EuRVTHWiCS ANO ARETHA FRANKLIN 




28 


30 


36 


4 


SOUL KISS wea zitts 


* OLIVIA NEWTON- JOHN 


29 


24 


33 




THINKING ABOUT YOU |REMIX) Air«Ta«pi m>j 


WHITNEY HOUSTON 




to- 


38 


- 


2 


IF 1 RULED THE WORLD wnmny aaa jat i >tx«bnaM 


KURTIS BLOW 


30 


18 


20 




MV OBSESSION AnANticbAaAa; 


MERI D MARSHALL 




to 


NEW^ 


NO FRILLS LOVE (REMIX) orMfNftzoaiJ Mthcnam 


JENNIFER HOOtOAY 


31 


29 


46 




TELL ME WHAT YOU WANT tncA }»aa 


LOOSE ENOS 




31 


23 


15 


14 


TLL BE GOOD tapciAt aaa 90t i 


« RENE & ANGELA 




U 


4S 




curiosity MCa jMta 


♦ JETS 




to 


43 


46 


3 


SUN CITY aaMMMan v >mi) capiiix • ARTISTS UNITED AGAINST APARTHEC 


d) 


41 


_ 


2 


THE MAGIC. THE MOMENT >cw*CMWM ap} 


SUBJECT 




33 


34 


35 


6 


AUVE AND KICKING aaw v msa 


• SIMPLE MINOS 


d) 


43 


47 




IF 1 RULED Tl« WORLD WKi«r aaa .'at i 


KURTIS BLOW 




34 


19 


17 




EVERYBOOY DANCE aaa* «> mat 


* TA MARA & THE SEEN 


35 


26 


37 


S 


COME WITH ME MCA tm: 


♦ SPACE MONKEY 




3S 


27 


24 


14 


BE NEAR ME anneutr sat ot? i 


♦ ABC 


d) 


SO 


- 




EXPOSED TO LOVE apisia aoi taja oca 


EXPOSE 




to 


NEW a 


LET ME BE THE ONE (REMIX) aca nw lazao 


FIVE STAR 


37 


31 


38 


S 


IRRESISrnLE LOVE cMa asss 


LAUREN GREY 




37 




a 




YOU t ME cas assoctarro tff ot;*a 


♦ THE FLIRTS 


38 


37 


48 


3 


WE BUILT THIS CITY (REMIX) omjw >w laiff oca 


• STARSHIP 




38 


« entry 


SAY I'M YOUR NUMBER ONE Nt<r tianau nnwoit 


♦ PRINCESS 


® 


49 


- 


2 


election day I Aftroc v isiot 


♦ ARCADIA 




39 


31 






HIGH ABOVE THE CLOUDS (RCIIMX) 

wtHwitaaos o.-vinr 


NARADA MKTHAEL WALDEN 


40 


36 


44 


4 


BIG NOISE as »os 


BASE 




40 


R£-OfTRY 


EXPOSED TO LOVE awta abi o*jt net 


EXPOSE 


to 


NCW^ 


DIGITAL DISPLAY (REMIX) larA ;jm7 


♦ READY FOR THE WORLD 




41 


41 


31 




THE MAGIC. THE MOMENT NW wow tnw aoi 


SUBJECT 


to 


NEW^ 


MYSTIFIED sfMrrRoaartdsjta 


THE ROMANTICS 




42 


36 


- 




JOHNNY THE FOX M.rcmoB«:siidoi6a 


TRICKY TEE 


to 


NEW^ 


SUBCULTURE (REMIX) (mm off jao yuRMRanos 


NEW ORDER 




to> 


46 


- 




CURIOSITY MCA ;iaaa 


♦ JETS 


44 


33 






AND WE N^<|KMU(|/TEUVlSION MAN (REMU) 


♦ TALKING HEADS 




to 


44 


- 




WHO DO YOU LOVE Mamiarian v Moot ua<ioi 


BERNARD WRIGHT 


to 


45 


- 




ROSES aopTRwi ant os?i4 


♦ HAYWOODE 




45 


33 


38 




MV HEART GOES BANG aMOnt ffiarua. 


DEAD OR ALIVE 


to 


48 


- 




LIKE THIS r> > «TFRhar>ot«>. pff i iamaci 


CHIP £ INC FEATURING K JOY 




to 


49 






LIKE IHlSoj »<i(nfiarioNacb«i»ahtav. CHIP E. INC FEATURING IL JOY 


to 


NEW^ 


on the park/into the groove ftKiDf t$Ou*cso< 


«<utuHiuai REGGIE 




« 


45 


42 


3 


THE HEAT IN ME (REMIX) mo laaiL t ffeit'camoi 


♦ UNOA aiFFORD 


to 


NEW^ 


JOHNNY THE FOX ufiamGeACMjc«ia< 


TRICKY TEE 




48 


42 


4? 




1 TOUCH ROSES i<-ouaat vm offiai wanMnancs 


BOOK OF LOVE 


to 


NEW^ 


DO FT FOR LOVE lAatANMCA v ityo/ 


♦ SHEENA EASTON 




49 


47 


- 


2 


ALICE. 1 WANT YOU JUST FOR ME CChitWia aaotja.' 


♦ FUU FORCE 


to 


NEW^ 


EMERGENCY <X un aaa i9« i m .unm 


« KOOl & THE GANG 




to 


NEW^ 


ONE MORE TIME (REMIX) cnuMOia aa<»;»o 


THIRD WORLD 


) BREAKOUTS 


lain <*<in fuiort 
chan poftniiai 
battd on club play 
thn i>«tt 


1. SHE SCUS SANCTUARY THT CULT am 

2. JOHNNY COME HOMC/BlUEflNE YOUNG CANNieALSins 

3. LOSE YOUR LOVE/AVE MARIA BLANCMANGE w 

4. THE TRUTH COIONEI AORAMSwta 




BREAKOUTS 


fiHn wnh Murt 
< Kart poltniiai 
Mtadonuftt 

<tpon»d ihit wM>h 


1 CAN YOU ROCK IT LIKE THIS/TOGCTHER FOREVER RUN 0 M C mon.t 

2 ROCK ME AMADEUS FALCO aa>a 

3. GOOD TO THE LAST OROPC BANKhiiinuriai; 

4. LEGS ART OF NOISE CHiMMiis 

5. NO SHOW SYMBOLIC THREE FEATURING DJ OR. SHOCK Mairr. 

6 LIVING IN JAPAN FUN FUN iw 

7. I’M YOUR MAN WHAMIc(Xu«WM 

8. SECRETS NATALIE COLE Mooran 



o 
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by Brian Chin 

StNGKKS. randomiy chusen from 
a hui;o backlog awaiting us ufur a 
two-week vacation. Art of Noise's 
"Legs" (Chrysalis) sounds a lot 
snappier than the lumbering Trevor 
Horn productions (hut made the 
band a name here, and is a little hit 
jazzy, too . . Fine Young Canni- 
bals' "Blue" (IRS) is a real good 
^soul spin. Also feuluri'd on a three- 
^cul 12-inch is a campy version of 
‘‘Wade In The Water." which many 
will recall best by Ramsey Lewis. 
"Johnny Come Home." already a 
major dance-rock hit, rounds out the 
^selection for U.S. buyers . . . Mean- 
while. high-tempo protest pioneers 
Bronski Beat, with a new lead vo- 
calist. turn in "Hit That Perfect 
Beat" (London U.K.); the results 
ire not as spectacular as they might 
have been with Jimi Somer\’iIle's af 
fecting falsetto, but there may be 
some added interest when Ian Le- 
vine delivers a planned remix . . . 
The epic-length remix of Blanc- 
mange's "Lose Your Love" (Sire 12- 
inch) suggests that a new. artier 
form of high-energy may be emerg- 
ing . . Paul Hardcastle. mean- 
while, Joses the topical edge on 
■Just For Money” (Chrysalis), hts 
hi[hhop fantasy of a great train rob- 
bery. The worst of it, though, is that 
the offensively violent video sadly 
suggests that "19" was not merely 
■lambivalent but, in fact, brainless. 

RfMIXES* Stevie Wonder’s *'Go 
Home" remix (Tamla) is exploratory 
in the extreme, as was the "awe- 
^■some" long mix of "Part-Time 
Lover" Robert Plant’s "Little 
By laltle” |Es F^ranza FP) should 
be of interest to those who missed 
the import long mix of that cut; 
"Rockin' At Midnight" is also in- 
cluded Jennifer Holliday’s “No 
Frills Love" (Geffen) is her first 
straight-ahead di.sco record as re- 
mixed here; it should be very utili- 
tarian across the board. 

NoTEIj briefly Stoltn Kyai' 
"S.O.S. (I’m Falling)" (Emergency) 
IS a well-written r&b/dance song, 
though the guitar seems a bit out of 
place .Ministry's "Over My 
Shoulder" (Sire) is something like a 
Bee Gees satire, produced by beat- 



niasUT Adrian Sherwood. Ministry 
remains a pick to click, especially 
considering the band's menagerie- 
like live show SiouxHie & the 
Banshees' ’Cities In Hust” (Geffen) 
is one of the best extended treat- 
ments of rock material around Emi- 
nently danceable, despite rather un- 
pleasant lyrical content. 

Stephanie Mills’ fourth producer 
in a year, Nick Martinelli. gives her 
the PhiJIy/'New York treatment in 
"Stand Back" (MCA) Viola 
Wills needs a bigger production 
than ap|>ears on her hi-NRG remake 
of "Both Sides Now" (Wide Angle), 
but the spare, silky "Dare To 
Dream" shows her softer side nice- 
ly Bobby Mardis' "Keep On” 
(Profile) is a clean radio-length rec- 
ord . . Nayobe’s "School Girl 

Crush" (TTie Fever) is 70s soul to an 
'80s arrangement, with prominent 
snare as a hook . . . C-Bank. which 
launched Jenny Burton three years 
ago, is now a new project with new 
producers and a new vocalist, prob- 
ably the Eleanor Mills of Norman 
Connors’ '70s records. "Good To 
The Last Drop" (Next Plateau) com- 
bines Latin and electro-funk notes, 
and there's also a lovely piano 
".salsa” instrumental Ready For 
The World's recent breakout "Digi- 
tal Display” (MCA) is an apt follow- 
up, especially for clubs, the hook be- 
ing the polyrhythm from "Num- 
bers” . . R.J.'s Latest Arrival’s 
B-side “Love Is A Rhythm” (Atlan- 
tic) could be a radio record with its 
slo-mo groove . Brenda K. Starr's 
"Suspicion” (Mirage) is classic-style 
electro-bop with soul vocal. 

Raw SOL’Li K- Joy’s "Like This" 
(DJ. International, through Fanta- 
sy) liorrows the groove from F^G's 
“Moody" and add.« a Oat female vo- 
cal a la the Loose Joints cult classic 
"Is It All Over My Face"; it was al- 
ready a breakout recently . . DSM 
(Devastating Street Music), a new 
U.K- import on Elite, borrows the 
beat from "Set It Off and comes 
up with another ja/.zy, atmospheric 
scratch record. 

Gospel: TR. Winan.- album. 
"Let My People Go” (Qwest), also 
contains ”R*rfect Love." a serene 
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soul number, the highlight of a 
.southing, uplifting set . . You can 
tell that "Celcbrution" (Rejoice/ 
A&M) iH a home run record for 
evangeliHl .Shirley ('aeKiir from the 
second cut on the first listen. Sever- 
al of her vocal performances here 
are just exemplary; "Who Is He." 
".Miracles” and "What The l..ord 
Told Me" are all moving in the ut- 
most, and prime mainstream black 
programming. The title cut could lie 
a club lefl-fielder. 

London: Just a couple of bits of 
news right now Tania Music, the 
London record shop that onginated 
the immensely influential "Ixive 
Money” by Ho Kool Funkmasters 
in 1981, will release a remixed ver- 
sion of just that track within the 
month . . The original Band Aid 
record, "Do They Know It's ('hrist- 
mas,” was rerelea.sed in the U.K. 
with a new flip side incoriiorating a 
narrated rejiorl of first-year reve- 
nues . . Pete Waterman, who 
transformed the first two Princess 
records by constructing entirely 
new rhythm tracks around the origi- 
nal vocals, has done the same tnck 
for the Elton John/George Mi- 
chael duet "Wrap Her Up” . Pos- 
itive Force's "We (Jot The Funk” is 
being reissued for the first time 
since its U.S. release on Turbo five 
years ago by Slreelwave, the dance 
music specialist, now also a publish- 
er with the advent of the weekly 
magazine The Street Scene. 

VVe'II be reporting over the next 
several columns on the Ijondon club 
and music biz, since it's far more im- 
portant now to wade through the 
year-end pile-up of releases. But we 
do want to thank each and every 
Dm* of the folks we visited with over 
there for sharing ideas and making 
this exchange student feel at home, 
ou know who you are, but most es- 
pecially: Soul Boy Number One. Mu- 
sic Week and Record Mirror’s 
James Hamilton. When next in 
New York, you are all invited to 
drinks and dinner at my place, three 
at a time 



KATE BUSH 

(Continued /mm page 42) 

named, the studio is a luxury she's 
not anxious to share Nor does she 
vyish to share tier production skiils. 

“When I'm working on my own 
things.” she says. "1 .summon up a 
kind of confidence from somewhere 
that in a way is quite blind and has 
faith in the thing turning out in the 
end. I don't gel very nervou.s alsiut 
it. But 1 think working on other peo- 
ple's matenal. I’d have to feci cer- 
tain that I could help or I'd just be 
so nervous, I could just ruin it for 
them If I don't have enough confi- 
dence in something, my nerves real- 
ly do get in the way " 

Bush suggests that a numlKT of 
eJement.s in her .style have flour- 
ished on "Hounds Of Ivove.” espe- 
cially her rhythmic sense. "Consis- 
tency of rhythm is what's happen- 
ing on this album Rhythm has 
always aitractcHl, me but it has tak- 
en me time to understand it and 
come to terms with it in music." 
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Koko Taylor, Rockin' Sidney Honored 

Big Winners at Annual W.C. Handy Blues Awards 



The House That Fat Built. Membefs of the Fat Boys family celebrate the 
purchase by Mark Morales, a/k/a Pnnce Uarkie Dee. of a home m Queens 
Housing the set are. from left. Damon Robinson a/'k/a Kool Rock*Ski. Darren 
Robinson a/k/a the Human Beat Box. the Fat Boys' co-managers Lynda West 
and Charles Stettler. Morales, and Sutra Records president Art Kass. 



NEW YORK Blues diva KokoTuy- 
inr and "Riirkin' Sidney" Simien, 
writer and ohirinator of "My Toot 
Toot," were the big winners at the 
1984-S5 W.C. Handy Blues Awards. 
Nov. 17 m Memphis. 

Taylor, the Chicago-baRed Alliga- 
tor Records artist, was named blues 
entertainer of the year, blues vocal- 
ist of the year and contemporary fc- 
male blues artist of the year. 
Rockin’ Sidney's "My Toot Toot” 
was named blues song of the year, 
and his single "My Toot Tool" b/w 
"My Zydeco Shoea Got The Zydeco 
Blues" on the Maison De Soul label, 
the first recording of the much-cov- 
cred tune, was named blues single 
of the year. 

Robert Cray waa namerl contem- 
porary male blues artist of the year. 



RHYTHRf^LUES 



by Nelson George 



¥ 



Marvin gaye'.s i%i debut album w»» "Soui- 

ful Mood," a collection of middle-of-the-road ballads 
and show tunes that stiffed and put his embryonic 
solo singing career in danger. It was only after he cut 
"Stubborn Kind Of Fellow" a year later that Gaye tru- 
ly began his walk into history. 

Over the years, Gaye talked on and off about re- 
turning whole heartedly to that style. Scattered 
throughout his many Motown albums, including the 
classic "What’s Going On," are allusions to traditional 
Tin Pan Alley vocal stylings. Now with "Romantically 
Yours” on Columbia, Gaye's love for standards such 
as 'The Shadow of Your Smile" and "More" is fully 
realized in an album that shames Linda Ronstadt's 
stiff attempts in the same genre. 

Gaye's vocals are nothing short of glorious. Bobby 
Scott's arrangement of "The Shadow Of Your Smile," 
for example, showcases the inventiveness of Gaye's 
phrasing and the purity of his tone Compared to the 
travesty of Gaye's memory that Columbia |>er)>eiraU>d 
with its previous posthumous album, this is a master- 
piece that puts a final flourish on the career of one of 
popular music's most extraordinary voices. 



A romantic memento 
from Marvin Gaye 



vHORT STUFF: Kcm»I & the Gang's “Emergency" is 
the fourth single from the album of the same name, 
which is already double platinum. If crossover bi your 
mania, as it is for so many black artists today, it would 
be instructive to listen to how these Jersey City boys 
have managed to temper their funk with a varied out- 
put of mure melodic material- Drodalo's input as pro- 
ducer certainly changed their direction, but since 
working with engineer Jim Bunnefund the hand ha.s, 
if anything, gotten more ambitious m the range of ma- 
terial they have recorded. "Tonight." "Fresh" ami 
"Cherish” are all ijuile different, though "Emer 
gency" is in the same pocket as "Tonight" . It.T. Ex- 
press has a new 12-inch on manager King Davis' lalM-l, 
King Davis Records. "Uptown Express" ran be ob- 
tained by calling t2»l) 442-r>29U . . If you like uncut 
‘60s soul, seek out Otis (.'lay's "Soul Man — I^ive In 
Japan," a two-record set by a second generation soul 
singer who had significant hits on the Allantic/Cotil- 
lion and Hi labels in the late '60s and early TOs On 



this 1983 concert recording, Clay is backed by the 
cream of the Hi house band: guitarist Teenie Hndgei, 
organist Charles Hodges, b^sist Leroy Hodges and 
drummer Howard Grimes. Not surprisingly, he tack- 
les a slew of soul standards (Jackie Moore's "Pre- 
cious Precious." the Spinners’ "Love Don’t Love No- 
body." a fusion of A1 Green's “Love And Happiness" 
and Sam & Dave's "Soul Man"! with impeccable back- 
ing. Rooster Blues is the label; the distributor is Fly- 
ing Fish, 1304 W- Schubert. Chicago 60614. 

Look for rappers Dr. Jeckyll & Mr. Hyde to make a 
special appearance on Mtume's upcoming Epic album 
"Theater Of The Mind." The album, which will include 
an ambitious sidelong suite of songs, is due for re- 
lease in early 1986 . Betty Wright, the "Clean Up 
Woman." is back with "Pain” on the Fantasy-distrih- 
uted First String label Wright wrote and co-produced 
the song with Mantha RadclUte . - Fans of driving 
blues guitar will love "Showdown!." an Alligator al- 
bum featuring Albert Collins. Robert Cray and John- 
ny Copeland. Also on Alligator is Jimmy Johnson's 
wonderfully tilled "Bar Room Preacher” . . . The Car- 
thage Records catalog is full of gems for those inter- 
ested in the wide scope of black music. The company ri 
distributing a three-volume "l.,eadbelly Memorial" 
that includes the standard.s “Rock Island Line.” 
"Goodnight Irene," "John Henry" and many more. 
"The Two Sides Of Sam CtMike" has one great side 
devoted to Cooke's gospel years with the ^ul Stir- 
rers and contams the classic 'Touch The Hem Of His 
Garment." Three African albums are recommended: 
the samplers "Zulu Jive” and "Viva! Zimbabwe," and 
"Ndangano" by Thomas .Mapfumo& the Blacks Un- 
limited. the latter a collection of works from the politi- 
cal pen of Mapfumu. Jelly Roll Morion's wild and cra- 
zy autobiography, "Mr Jelly Roll,” which a number of 
producers have talked about adapting into a musical, 
is also available thniiigh C-arthage. For more info con- 
Uu*l the company at P.O. Box 667. Rocky Hill, N.J 
0K55.'J, 

Those frisky Fat Roya are ever busy. They rei-ently 
recorded "The Force M.D.'s Meet The Ful Boys." a 
parody of (he "Gilligan's Island" theme with the Tom- 
my Boy vocal/rap group The Fat Boya have also rt*- 
leased a 12-inch of “The Refrigerator Hap." which 
they {lerformed on "Monday Nighl Fisilliall" during 
the Bears- Dolplims game last Monday C2). The tribute 
Ui the Bears' Waller Perry will lie released on Sutra 



the late Alberta Hunter traditional 
female blues artist. John Lee Hook- 
er traditional male blues artist, gui- 
tarbt Stevie Ray Vaughan blues in- 
strumentalist. and Alliert Collins & 
the Icebreakers blues band. 

Son Seals’ "Bad Axe" on Alliga- 
tor was named contemporary blues 
album of the year in the U.S. Jimmy 
Johnson & Eddie Clearwater's "1 
Didn't Give A Damn If Whites 
Bought It!" on England’s Red 
Lightning label was named contem- 
porary blues album of the year re- 
leased outside the U.S, Joe Wil- 
liams' “Nothin' But The Blues" on 
the Deloa label was chosen the 
year's best traditional bluea album, 
while Muddy Waters' "Rare And 
Unis.sued" on Chess in the U.S. and 
“The Chess Box" on P-Vine-Chess- 
Japan were the winners in the vin- 
tage-reissue category for the U.S. 
and foreign markets respectively 

Chuck Berry. Buddy Guy. J.B. 
Hutto and Slim Harpo were induct- 
ed into the blues hall of fame at the 
award ceremony. Also inducted 
were three singles (John Lee 
Hooker’s "Boogie Chillen’” on Mod- 
ern, Howlin' Wolf’s “Smoke Stack 
Lightning" on Chess and B B 
King's "The Thrill la Gone” on 
Bluesway), three albums (Howlin' 
Wolfs "Rockin’ Chair" and "Ches- 



ter Burnett a.k.a. Howlin' Wolf on 
Chess and Albert King's "Bom Un- 
der A Bad Sign" on Stax), and one 
book (Mike Ledbeller & Neil Sla- 
ven'a "Blues Records 1943-1966"). 

The Blues Foundation also gives 
"Keeping The Blues Alive” awards 
to those who contribute to the per- 
petuation of the music. Film direc- 
tor John Landis was awarded on^_ 
for his "Into The Night: B.B. King 
documentary, Michael Prussian for 
his film "Percy Mayfield: Poet Lau- 
reate Of The Blues." Boston public 
television station WGBH for the 
B-B King documentary "Let The*" 
Good Times Roll." MTV for its net- 
work IDs that include blues artists, 
and the Pred/Alan Co. and Tom 
Pomposello for their advertising 
work. 

Other award winners were Alliga- 
tor Records president Bruce 
Iglauer, blues manager of the year 
George Mitchell, blues promoter; 
the Ohio Blues Society, blues orga- 
nization. and Malaco Records, blues 
record label Perns Spann, the own- 
er of WVON Chicago and WXSS 
Memphis, was cited for his contribu- 
Gons to blues, as was country sing- 
er Willie Nelson. Reliance, winner 
of the 1984-85 blues amateur talent 
contest, was given a "B.B. Kmg Lu- 
cille Award," 
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STocAk'rp.jWMuewanistock ■wrrnkUN) 


♦ PRINCESS 
>K«m*nAo400}4 






NEW^ 


BABY TALK 

w 6( BirnC BBOnti icCAteiaiAi 


ALISHA 

vAHCurMC 34767 




31 


36 


6 


WHAT YOU BEEN MISS4N' 

KOUlMlkCl >'«<kC«AWPfC .SH^rMei 


STAftPOiNT 

fUKtlW7k9MB 




78 






< 


AIN'T THAT MUCH LOVE IN THE WORLD 

IPAM.OBOOT- ,t\ir,s OC‘«T*f* i 


The GIVENS FAMILY 

SUG4M41 970)4 MCA 




32 


43 




SUNCfTV PARTISTSUNITEDAGAINST APARTHEID 

Linu srivfN ABAAiRrsvAh/ANOii whHATtAN MWI f ramin 




® 


NEW^ 


CONGA 

r FA'riANit r cabciai 


♦ MIAMI SOUND MACHME 

CrtU4»A 36«M47 


® 


41 


55 




THE SWEETEST TABOO 

BMAiaaiMX, OITCIkkMt 


♦ SADE 

BOPthAcT J7 04>l) IBk. 




60 


80 


90 


3 


TAKES A LITTLE TIME 

4K*Bvt>pHMr«f> AMXAAiMrMG MUBBA<0 


♦ TOTAL CONTRAST 
ICBCON BB7 070 7 kot •Kftm 


31 


16 




14 


THE OAK TREE 

MpAi iM(MT| 


♦ MORRIS DAY 
WABOTBeRUt. ' 7M99 




81 


81 


87 


3 


TOMORROW 

> L PTTVAV ;LA>rO-»TN(C ne«M OWhANi 


L J REYNOLDS 

<4ATAS> 967 


32 


27 


26 


11 


Y(^ L^ G^ TO ME 


♦ CHERRELLE 

tt*JAOV>0» CPC 




82 


82 


- 


2 


pONTK^UPID 


THE FAT BOYS 

SJTAAtAB 


® 


40 


S3 




DO YOU REALLY LOVE YOUR BABY 

WMiuCe.l VAMBOSS l-l 


THE TEMPTATIONS 
coach IBIB i«t'(w>N 




® 


NEW^ 


FUNKY LITTLE BEAT 

ilABAirrS. i4iABMIN4" 'iS'Ottn 


CONNIE 
$>een4<(n 307B 


34 


34 


40 




CMorrtoN OF the heart 


KASHP 
AMStA ; 94 1 4 




® 


NEW^ 


AFFECTION 

1 •'xuvOnoxkeivON CmuwabD /» 1 


TA MARA & THE SEEN 
A*M7r97 


3$ 


18 


11 


11 


WAIT FOR LOVE 

1 .*r«r-lt<A;> N VO(B).r JB ■ 


LUTHER VANOftOSS 
CPiC 3404410 




85 


86 


86 




TILL 1 SEE YOU AGAIN 

AMCMF |VF4«>«,HI lUAtOBOtM BSCOfn 


GLADYS KNIGHT & THE PK^ 
CtXU4«M3e0467« 


® 


49 


54 




IF 1 RULED THE WORLD 

■ KW>t« ML ns OBtl.ty AJKM'UHt 


KURTtSBLOW 

MCBCuar BB4 7kV t POl iCflAM 




® 


89 


- 


2 


HELP ME OUT 

‘ s.->ifi.r»f'rti4B»wi’M(, *»Ni nO» C AAOtanm BHAri 


labyrinth FEATURING JUUE LOCO 

71 BlrOMCSr 99601 AnAhhC 




S3 


67 




SLAVE TO THE RYHTHM 

'iiouNienwjui 40*Ki<jB kunON iHoatn 


♦ GRACE JONES 

AUNH4r'At«t4u*K) 40070 CAhtOl 




87 


87 


- 


2 


KRUSH GROOVIN' ♦ THE KRUSH GROOVE ALL STARS 

• UWMrAsABi<h*BaiJePliB4iMAaortS naiow eiBjeet IVMMOXi lUCNAifyi lUMBaMaS i;B»*3 




SO 


63 




LH ME BE THE ONE 

NM»B‘inii..nroh'lv 


FIVE STAR 
aCA 14774 




88 


90 






THIS AIN'T NO FANTASY 
M BMlwAkt iWekUnAHIl 


RAMSEY LEWIS 

.XkuBfta 3*44640 


® 


51 


59 




1 LIKE THE WAY YOU DANCE 

OMPuiiuenmiv uvii ■ra.i 


99 

Bca 14707 




® 


NEW^ 


HOW CAN 1 Cn NEXT TO YOU 

Minrw , iPworiNi 


CHAPTER 8 
arofW'ani 7074 




48 


52 




FREEDOM 

kttfiW. PMt-XMl 


• THE POINTFR^STEW 




® 


NEW^ 


WHAT. WHERE. WHEN, WHO 

t VAM ^ |T« III iir.AlA ,r .An'iiN JllUI'4iAAl 


MAI TAI 

OktlOU ’It i 


® 


65 


>9 




DO M^BABY^^ 


MELISA MORGAN 
CAPtlCk 447 > 




91 


61 


60 


7 


YOU AIN'T FRESH 

■iinMi-c u>MA(itcit4taOA«m muioa uumbb w«Mf> 


BOOGIE BOVS 
CAWrck. 4677 


42 


43 


St 




LET MY PEOPLE CO 

w«NAM-.<w>i»r»rr. BHarerBSOM t *mm> 


♦ THE WINANS 
0*)f4T 7 70474 WABiePBHCn 




92 


46 


39 


13 


BABY I'M SORRY 

oil t-A ■iMABfi 


RJ 'S LATEST ARRIVAL 

AnwtTC I B94I0 


43 


25 


15 


12 


MIAM VIC^THEME 


♦ JAN 




93 


38 


19 


12 


EATEN AUVE 

IU.4BW tAiAviNHBrKABOtortAbAiuithiB&aa mum m 


♦ DIANA ROSS 


44 


36 


24 


16 


THE SHOW DOUG L 

aati>ou(Tioi«c>o«<^ BMMIIB4I 


FRESH & T>< CET^f^H CF^W 




94 


56 


49 


9 


SUP N SLIDE 

pMUAb >>ui jtMi [ <juM4«uat vMiNa«> 


ROY AVERS 
CaUMBia 3B 04*13 


45 


35 


21 


17 


I'LL BE GOOD 

e»ikvV>a>u'«>itaiH«<Hl k wtiA^kfUMiKiMt k«ir«t»r#<i 


♦ RENE & ANGELA 

tAIW. VHI MAUU9 I WaiCBAW 




95 


45 


38 


14 


IKRUSH GROOVE) CANT STOP THE STREET 

i ip’liWAIarUiiAH'AUh 1 U(MiUi-l| 


♦ CHAKA KHAN 


46 


37 


25 


19 


YOU ARE MV LADY 

BM •«■»«. iiiia imnor 


FREOOIC 




9$ 


64 


64 


9 


COULD IT 8L LOVL 

DltAureAll. 


LONNIE HlU. 


47 


44 


41 




l^r POL^'T ?EAllY MATTER 


♦ ZAPP 

WABWrHIlBrTV t 70B'4 




9? 


72 


72 


7 


MR OJ 

X jmeAVUMtiAittMiii tuteeAKi «a ttkkt) 


THE CONCEPT 


48 


47 


48 


7 


TELL ME WHAT (I'M GONNA DO) 

> JB'Hi- MMi u . J •nnovic; wMnfirrrii 


CON f UNK SHUN 
WFBriai> 444014*1 f no> ICBAM 




98 


51 


44 


12 




MELBA MOORE 

f ATA-u *,770 


® 


59 


66 




WHAT A WOMAN 

* .IMe-l L A >«JM llTatAlth 


THE O' JAYS 

BIB 40071 AWeiAttAN 




99 


15 


85 


3 


PERFECT WAY 

UB|t’<U<*ir>P>nA4AI4BlOHUN CAIltyDhI 


♦ SCRITTI POLITTJ 


50 


52 


61 


5 


HURTS 


BOBBY WOMACK 




too 


91 


37 


16 




AnAfiTA ABII4-S BII4 Ol* 


^ ProOiKts 


Mih Ihr 


greaieu aupfay ano wley gains this week # Vidro chp awadabiMy • Rrrordmg Industry Assn OI Amriica (RIAA) seal lor 


latri g 






I» A AiAA 4BM lor kaletol iMtmii’animit) 
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JKbood Hot Black Sin^es~SALES & AIRPLAV 

A r»nli>r^ ol top >0 bl>cl> by **!•* ■•Iti to tach <ompo»ile poftition on Iht main Hoi Black SintlM chart 



/ 






SALES 






yj 


’/ 

/ TITLE 




ARTIST 


Si 


1 


1 


CARAVAN OF LOVE 




ISLtY'JASPCR'ISlfY 


1 


2 


4 


COUNT ME OUT 




NEW EDITION 


2 


3 


2 


WHO'S 200MIN- WHO 




ARETHA FRANKLIN 


1 


4 


8 


DON'T SAY NO TONIGHT 




EUGENE WILDE 


3 


S 


5 


A LOVE BIZARRE 




SHEILA E 


4 


1 


11 


SAY YOU. SAY ME 




LIONEL RICHIE 


S 


f 


13 


EMERGENCY 




KOOL & THE GANG 


7 


1' 


12 


WHO 00 YOU LOVE 




BERNARD WRIGHT 


6 


9 


6 


EVERYBODY DANCE 




TA MARA & THE SEEN 


15 


10 


15 


THINKING ABOUT YOU 




WHITNEY HOUSTON 


10 


11 


22 


THArS WHAT FRIENDS ARE FOR 


DIONNE & FRIENDS 


11 


1 12 


16 


CURIOSITY 




JETS 


9 


li 


7 


FALL DOWN (SPIRIT OF LOVE) 


TRAMAINE 


12 


14 


9 


PARTY ALL THE TIME 




EDOIE MURPHY 


23 


15 




PART TIME LOVER 




STEVIE WONDER 


19 


It 


26 


SECRET LOVER 




ATLANTIC STARR 


16 


17 


23 


SEDUCTION 




VAL YOUNG 


17 


It 


18 


THIS IS FOR YOU 




THE SYSTEM 


13 


19 


- 


DIGITAL DISPLAY 




READY FOR THE WORLD 


14 


28 


10 


THE OAK TREE 




MORRIS DAY 


31 


21 


17 


WAIT FOR LOVE 




LUTHER VANORQSS 


35 


22 


27 


GOROY'S GROOVE CHOICE M.C. S FEATURING FRESH GORDON 


22 


23 


21 


THE SHOW DOUG E FRESH A THE GET FRESH CREW 


44 


24 


19 


l\L BE GOOD 




RENE & ANGELA 


45 


25 


14 


MIAMI VICE THEME 




JAN HAMMER 


43 


2t 


» 


YOU ARE MY LADY 




FREDDIE JACKSON 


46 


27 


24 


NEVER FELT LIKE OANCIN' 


TEOOY PENDERGRASS 


25 


' 21 


- 


IF 1 RULED THE WORLD 




KURTIS BLOW 


36 


29 


- 


SUN CITY 


ARTISTS UNITED AGAINST APARTHEID 


29 


38 




YOUR PERSONAL TOUCH 




EVELYN 'CHAMPAGNE' KING 


18 





AIRPLAY 


HOT BLACK 
POSITION 






DON'T SAY NO TONIGHT 


EUGENE WILDE 


3 


2 




COUNT ME OUT 


NFW EDITION 


2 






A LOVE BIZARRE 


SHEILA E 


1 






SAY YOU. SAY MC 


LIONEL RICHIE 


5 






CARAVAN OF LOVE 


ISLEY/JASPER.'ISLEY 


1 


6 




WHO DO YOU LOVE 


BERNARD WRIGHT 


6 






CURIOSITY 


JETS 


9 




16 


DIGITAL DISPLAY 


READY FOR THE WORLD 


14 


9 


11 


EMERGENCY 


KOOL & THE GANG 


7 


10 


14 


YOUR PERSONAL TOUCH 


EVELYN 'CHAMPAGNE* KING 


18 


11 


17 


COLDER ARE MY NIGHTS 


THE ISIEY BROTHERS 


TO 


12 




THIS IS FOR YOU 


THE SYSTEM 


13 


13 


19 


THAT'S WHAT FRIENDS ARE FOR 


DIONNE & FRIENDS 


11 


14 


25 


GO HOME 


STEVIE WONDER 


21 


15 




THINKING ABOUT YOU 


WHITNEY HOUSTON 


10 


16 


IS 


HONEY FOR FHE SEES 


PATTI AUSTIN 


24 


17 


23 


WHAT YOU BEEN MISSIN' 


STARPOINT 


28 


18 


22 


SECRET LOVER 


ATLANTIC STARR 


16 


19 


21 


SEDUCTION 


VAL YOUNG 


17 


20 


12 


SAY I'M YOUR NUMBER ONE 


PRINCESS 


27 


21 


24 


ALICE. 1 WANT YOU JUST FOR ME 


FULL FORCE 


26 


22 


28 


THE SWEETEST TABOO 


SAOE 


30 


23 


13 


NEVER FELT LIKE DANCIN' 


TEDDY PENDERGRASS 


25 


24 


- 


DO YOU REALLY LOVE YOUR BABY 


THE TEMPTATIONS 


33 


2$ 


- 


GOROY'S GROOVE CHOICE M C S FEATURING FRESH GORDON 


22 


26 


10 


WHO'S ZOOMIN' WHO 


ARETHA FRANKLIN 


8 


27 


18 


FALL DOWN (SPIRIT OF LOV£| 


IRAMAtNC 


72 


28 


26 


CONDITION OF THE HEART 


KASHIF 


34 


29 


— 


YOU LOOK GOOD TO ME 


CHERREaE 


32 


30 


29 


SUN CITY ARTISTS UNITED AGAINST APARTHEID 


29 
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rCwy Ntoh. SSCtf.'Ane. a$D>f < 
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r«w kSCAa'VfoM.BMl. 
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iNrtelH BMli 
m awDca 

CBWenrw.ASCA?, 
fi BMirHsoon 
’Irm# BMi> 
n IMITAU 

iHa» SSCW.taa ASCAPI 
a WKitICTMf •*ui 

I lb* Karv SHinvoref tjoKrtme SMil 

n A uoaui NEAtn UM BIND 

'FMttin* AS(V<»amte« AJOVi 
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It CM TM aoca IT IKI THn 

‘fmatm ASCAf'tUt bmt. ASCM, 

I CMavMpruNi 
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a 03MCA 
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'iMhHduwy tM.iVaeia |IH> 

} CMartHtOVT 

tlH* GaaerHio*. AjCAPi 
1 wetosnT 

(Aina. aSCM/CrtKKO. ASCAP/lr*«t ««' ' 
l« DNimOISflAt 

(Natfy r* It* Want BBI/MCA. ASCAP/OH 
pKkUiirl IHI.OPjA. 0" Th» ISjon. BMIi 
t| DO M lAPt 

iCantNMrsir. ascaPi 
a oetouiovcHt 

iS*mH A5CM;Bmieinet« ASCM.-SHdCaetf. 

ASCAPi 

n ootOoaiAUTUwttpoatAit 

IVWH BoirBe'S. ASCM<Aent ASCAP/TMIr M«n 

* aSCAP.'HCAASCAf, 

1} poirTiiswto 



lAaCai P*u. ASCAP/Kuw*. ASCAPi 
1 MITT SAt M TDNICH1 
iPikiii Wand PMii 
U CATCH AUVt 

MO MiStrt. IMI ’M<)K. BMI.'UMChieeeA. 0Ml 
1 CMIKCNCt 
iO*l«tiCltil BMI) 

1$ (VEPTBODt 0AHC( 

lOaty Pwpw ASCAP/AMm. ASCAPi 
12 fAUDOWKSPHKTOKOVC) 
lAlna ASCAP'tpin. ASCAPi 
4B ntUMH 

<C 0 lilaiT«cli ASCAPi 

u ruMT umc ICAT 

iHtmStrecMd bmi. 

SI (IRIS AIK HOBl ru« 
itiplaU. BMli 
21 CO HOIK 

iJdBeti. ASCAP/Black Du*. ASCAPi 

a tonritiiocvi 

(TteCvi. BMli 

U ciAiirr 

iTiwpti. BHIi 

C2 TM HCAffTIS HOT SO SMART 

(UHon Santti. ASCAP/Amir ASCAPi 
W Hf‘U«VtRtOVlTOU(LIRCIOO) 
iWMtsdm. BMt//wiiOl. ASCAPi 
U NUPBtOUT 
liner ASCAPi 

72 MOLO ON (TOa lOVTS SARC] 

iCHbndtli ASCAP/W8. ASCAPiliedPc Dtt. 
BHI/Mi-U P*IM|. ASCAPi 
24 HOHCt roa TM BUS 
li&s ASCAP/AIih. ASCAPi 
It HOW CAM I cn WIT TO YOU 
<BnMi| Glm.BMIi 
M lCAM-TBUKVtlT<irSOVtR) 
iWiArMn BMI/2CMIM. ASCAPi 
M I CANT Utfi WrTKOUl HY RAOM) 
rod tarn. ASCAPi 
M / ou rut Mr rou oufKt 

(M tcrheM Ral eMI/Scin|iCtASiacASCAP) 
W IHflOYOU 

iLnm-Be. BAHiptllan BMI/Cwdiay CR| ASCAPi 
» III aUUD TM WOMD 

>Rw*<. ASCAP/DnyO, ASCAPi 



ts ruBtcooo 
(A U Bom. ASCAPi 
A 7 IT MCSm BtAUI HATTCA 
iTiduMtiM's. BHi.'Saia. BMi 
7S nTARiStWt 
iTneky-TiK. BMi 

as <iipttSMCROOvf)CMT$ropTM$mn 
ii^.ASCAP/SecoMNatiat ASCAp-BiKkMod 
MAITwcepS AMI> 

II RPUSH 6R00VIN' 

Mtam.ASCAPiRiwi ASaP< 

H IIARN TO lOVC AGAIN 

(Airta*. BHI/CrnHn Rihe. BHI 'tnientt. 
BHl.TRSiTCr Timerltn*. BMI' 

M inMtBtTKONC 
cBrampleii ASCAPi 

M IIT M( RISS It WHi« IT H(im 
Allku. BHI.'AsM>*y BMli 
42 liTHVPtOfUCO 

SMte BMi.tara>mlR. BMl.'flaiasha. BHi- 
u UPSTKR lOeiR 

iAor4. ASCAP.tNIfapnt. ASCAPi 
Si COCRANORTl 

iSOKliva VII. ASCAPI 
4 A lOVf BI2ARM 
<S»lir r«« ASCAPI 
M •rMfRSONr 
•MaUce BMI) 

41 MIAMI tnU THtHI 
.MCA ASCAP. 

V MIOOU or TM NICHT 

>DMterimvASCAP/lwMi. ASCAP] 

17 HR Di 

ilHfi 5M. ASCAP^aiiBona ASCAP-frencAr w* 
ASCAPi 

a MVIR Fllf lIRt OANCIN 

•Wawt'lwt. ASCAP.Tve. ASCAP.Hanit Sewil. 

n Hornosiovt 

•VnWM. BMI.Shikjn B»k«i.BMIT«i | W.i«l*i. 

BMli 

]| TM OAR TRU 

■ YaOSe ASCAPi WBM 

ss OBita or HT Hsin 

lAartaroiir BMl/PlultlM. BMI'Hiriind*. BMi R*<m 
OaRand.BMi/TiiiiavIcn BMI> 



It PART TIH( UMCt 

(laOMt. ASCAP.BlacA Bel. ASCAPi 
a PARTY AU THE TIMt 

<Uaat cay. ASCAP.’NMicnii lU|i«. ASCAP) 
ft PUrUTWAY 

(Jawutnce. ASCAP.-WB. ASCAP/Dard Cmmoa 
ASCAP. 

27 SAYI-MratlRNUMBOtOHE 
(Tinace ASCAPi 
S SAY YOU. SAT HE 
iBrodtaun ASCAP. 

It sccancovu 

iAMm. ASCAP, Mteaay. ASCA^ 

17 SEDUCTION 

iStana cny. ASCAP.Naioiial l«at«. ASCAPi 
41 TM SHOW 

.Rn*a. BMl. ALiTi « A/at. OMll 
S7 TMSHOWSTOm 
iPafrAn ASCAPi 
IM SWCUlVE 

< An Saeni Ek. ASCAP, tarry l > . B*l > 

IS SlSrUS ABE OOINS IT 700 TMHSUVES 
iICA ASCAP-eiMMNvk. ASCAPi 
}7 SIAM TO TM PYHTMH 

lA«nl. ASCAP/Pntfct Saafv BMi ‘UiHoitrnaHr 
SaMt BlAl.'iiiaM6Ml' 

M SUPirSUM 
.Mluim BMli 
U SIANDBACR 

iMuti< Cap Ol Amenca. BML'MCA. ASCAP-Btypa 
B«H BW| 
a sunarr 

iSahdarity ASCAP) 

jt msmatSTTAtM 

• sear Ab|H. ASCAPi 
H lAAlSAunUHHE 

lAlkn ASCAP 'CHytM ASCAr.Ran Blue. ASCAPi 
It Tiu m WHAT irM HMNA DO] 

iSti PHM. BH'.HaliOAJi Ua|m ASCAP'Vaa Rou 
IM*R| BW.PW RM< GaW ASCAPi 
II nMmtMArnwNOSARiroR 

iCww Barn BBM.tNmHr Imaitina 
6Ul,Nn>H«M*>YaRn.ASCAP1K| A$CAP> 

It THINKING ADOVT lOU 

iRatlRi. BMI Nnr Muve Graic BW'AKA ASCAP> 
H THISAMTNOrAfnASV 



BLACK SINGLES 

BY LABEL 

A r*nkm( of diitnboling Uboft 
by their number o( titles 
on the Hot Black Singles chert. 

LABEL NO OF TITLES 

ON CHART 

WA«?NtRBROS (7) II 

Qwest (2) 

Ceffen (1) 

Pe«5U.7 Park (1) 

COLUMBIA (9) 10 

Det Jam(l) 

CAPITOL <5) 8 

Merihetten (2) 

Menhatlen Islartd (1) 

MCA (7) 8 

Sugsrhill (1) 

ATLANTIC (l» 7 

fiAirjgeOl 
21 Records (1) 

Klend ( 1 ) 

PhiHy World (L) 

POLYGRAM 7 

Mercury (4) 

Atlanta Artists (1) 

DeLilc(l) 

London (I) 

RCA (6) 7 

Total experience (1) 

ARISTA (5) 6 

JieeO) 

EPIC (2) 6 

Tat>u(2) 

Portrait (1) 

Privaieidl 

MOTOWN (1) 6 

GordyO) 

Tamla (2) 

A&M 5 

ELEKTRA f2) 3 

Asylum (1) 

BEVERLY GLEN 
CBS ASSOCIATED 
CRITIQUE 
DANYA FANTASY 
Reality (1) 

FANTASY 
MAIACO 
MANHATTAN 
PIR (1) 

NEXT PLATEAU 
POP ART 

profile 

SONNYVIEW 
SUTRA 
TOMMY BOY 
TUCK WOOD 
URBAN SOUND 
VANGUARD 



M Tanes. IMI. Iaknay Yuma, BMi. 

11 THIS IS rOB YOU 

iScaKA Lad. ASCAP /Grien SW. ASCAPi 
IS nu I see YOU AGAIN 

iDbckiioM. BMI.Mrnry Suairuf, BkH.Aanl. ASCAP) 

It TOUCPROW 

lUuCM.ASCAP'Uaa ASCAPi 

n URKirr 

iSaneryal. ASCAP/hanMngl. ASCAPi 
» WAIT rOB LOVE 

.U>x>rDenaat.A$CAP.Apnl, ASCAP, -DAard BMI> 

4t WNAt A irOHAN 

lAnaWd. BMi.'Hanry Sunnav. BMI.’Pom Tim ASCAPi 
to WttAT. WHEBL WHEN. WHO 
iMItrtMi ASCAP' 

21 WHAT (BU BEEN HISSW 

iWiANOm. BHi.Hnm Damand, BMi.'MSka BMI. 

«S WHEN TM bOmC GETS TOUGH. THE TOUGH on 
GOIM 

l/onWa. ASCAPi 
I WHO 00 YOU lOVE 

ilar**4 W.'|« BMl.HclHma BMii 

I WHCS200HIN WHO 
(Cr«tR«daS>i ASCAP/Ba*er.BMli 

tl YOU AINT riHSM 
IL.ra. BMI. 

K YOUAAtHYUDY 
Uamka. ASCAPi 

12 YOU UMR GOOD TO HE 

iPhtt Tima. ASCAP/Ayanl Gardt. ASCAPi 

II YOU* PERSONAL TOUCH 

lW*iwi raewTM BMl.'Soni A Tide BMli 
SHEET MUSIC AGENTS 
ere listAd lor puno.'vocei sheet mmic copmy 
and truy not reoretenl rntteO tolio r^htA 
ABP Aprt) Blackwood COP Columbia Pictures 



AIM Alma 
S-M Brimn MiHs 
fl-3 B4 TVee 
BP Bradier 
CHA Chapoeli 
CLM Cherry Lane 
CPI Cmune 



HAN Hanien 
Hl Hal Leonard 
iMM Ivan Mo|ijii 
MCA MCA 
P5P Peer Souihem 
PLY Plymouth 
WBM Werner Bros 
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= Billboard 

CLASSIFIED 

ACTION MART 

To order an ad . . . check the type of ad you want . . . 

□ Regular classified (ads wit^ui borders) S2 35 per word, per 
insertion Minimum ad order. $47 00 
O Display classified (all ads with borders) $77.00 per columr> per 
inch, per insertion. 4 insertions S7 1 00 per, 1 2 insertions $66 00 
per. 26 insertions $63 00 per, 52 insertions SSI 00 per Price 
discounts are based on insertions m consecutive issues 



-COUPON- 



□ Count 6 words lor our Box Number and address Add $6 
lor handling Only regular mail forwarded — lapres r>ol 
acceptable 

Check the heading you want . . . 

□ For Sale □ Help Wanted □ Positions Wanted DT^tes 

□ Business Opportunities □ Investors Wanted 

□ Real Estaie/For Sale/Lease □ Songwriters □ Talent 

□ Accessories □ Golden Oldies □ Novelties/Merchandise 

□ Services/Supplies/Equipment □ Wanted To Buy 

□ Comedy Material □Compulei □ Schools 8 Instructions 

□ Video O Miscellaneous 

Payment must be enclosed with your ad copy. Sertd to 
Billboard Classified. tS15 Broadway. N.Y., N.Y. 10036. 

Cancellations must be In writing and mailed to the 
Classified Dept. 



Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212/764‘7388 . . . Outside N. Y. Slate phone toll free 



Your Name . _ 

Company . . 

Address — 

City Sute Zip . 

Telephone 

Please ail hi the information below It you wish to 
charge tha cost of your classified advertising. 

□ American Express □ Diners Club DVisa □ Masier Charge 



CredfiCard • 
Bank # 



Exp. Dale 



— 1 
I 

r 



800/223-7524. i- 



FOR SALE 



FOR SALE 



CUT OUTS S IMPORTS 

LP s. essMiles. 0 I'aciis amt 4S's Rock. 
CouWy n a B and Qo»p«i Wma lor lr«« 
caWof Trade only 

MARNEL DIET. 

P.O. Box »53 
PlBcataway, NJ OBOS4 



THKKH Slid. CNEAPEI PRICE. 

For eutouis. overstocks m>i}-pncedips 
ar>d the 101905 ! selecvon of cassettes at trw 



AHnM 0«e>M3a>«l 
i40*i4>r-so»ososJ 
Vw rOTirs 







LP ». a TRACKS AND CASSETTES 
AS LOW AS 33$ 

Wriie fw ou* tree gieni cdteiog 
and deveuiOr* only 
RECORO'WlOE DISTRIBUTORS. INC 
I7SS Cr\AM Or 
Fenton <Sl. LduKI MO 63036 
(3141 343-7100 




While Olltrr FVopla arr rei»in( their pnre* 
we are »la«k>n 4 u«i» Maior label IJ’* at 
low Ji 5C« Your choKt ot the moel ealen 
«ive Iia'inp* available 

Fur tree reialoa eaX ik09) mxiutfi 

SttKpm Multi: Int 
I’oil Ortke For 4 
Itenlon \/ <mi>9l IJOJO 






FOR SALE 

Small Racord Swr* cnam p 5io'«*> - w*st- 
■tn Stale* wdi esiablart«l $1,000,000 
pkjs grew per yr Senou* inotimes only 
Bor d 7641 
Siilboerd Uaosrme 
ISIS Broadway 
New York, NY 10036 






SHAR-PfLl 

Wrinkled Puppies 
Rare Colon Available 
JOSS KKNNtLS 

ai; Bnie<. Rucimside. VA 
J.MUI 1X041 W5.J6(M 
irmf Sit for 5Aar An 
bexM pptf USA 






Budget Cassettes 

Rock a Pop • Country • R & 8 
Ciats'cai * Jas* Cnildren 
Cell or 'Mfiio toi catalog 
Ootden Circle Inc. 

45 Jefferson Si , Stamford. CT 06902 
i-800.993.e373 




DJ DANCE COLLECTION 
1974-1960 

12*. LP'S and promos Mint Condition 
Part/aN ot codaction lor sale 
E. Bogen 
1S0 Eaet 30th St 
New Vorli.NV 10016 



DISTRIBl TOR 
WHOLESALE ONLY 
We are 12" records, blank audio 
blsnk vKico, video pmev. moviev, lk 
cevsories. hardware. CD's, album' 
■apes 

Soaiford Dis* . Inr. 

Hfi Demon Avr 
CatdeaCiO Path NV 11040 
lllBl 343-6920. (5i«| 477 1430 
leOOi Mfi-6S58. Telex 6412201 



COUPlETE AUOtO CASSETTE 0b«l«alir>g P*snl 
•leevo sound Ouokcalors x>ng tso mrdr*. Apt* 1$. 
belei HenO nsatnann K2U3 and CV< aanpleia AMe 
comp*** mtiiamg UoMm Cax mt>440-se46 



ROCK & SOUL 
ELECTRONICS 

470 7th Ave (bet 35th & 36lh Sir ) 
New York. NY lOOtB 
WE HAVE THE LOWEST 
PRICES IN TOWN 
LP'S 54 99 

12 inch 52 99 

also 

largest SELECTION Of 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES 
T.D.K 90 51 09 

T D K SA90 1 79 

Maxell ns 2 29 

FAMOUS BRANDS T-120 S2 99 
SONY T- 120 PANASONIC JVC 
kodak MEMOREx T.iCh> ALL 
FOR onus; t-.(A M 



WHOLESALE TO STORES 
WE SPECIALIZE IN 12* PRODUCT 

Also all current LP's. cassettes srMl 4S’s 
Independent and mater companies 
LOWEST PRICESI SAME OAV UPSi 
NO CATALOG REQUEST PLEASE CALL 

Olo Mdse Cetp 

43^2 34ih Ave. Lie. NV ttlOl 
N VS ResMMnti |7t8) 706-OS1S 
Out o< NYScail ton tree t taooi 62S-30id 



SCHOOLS & 
INSTRUCTIONS 



RADIO TV JOBS 

'dWOreeciOSi Ar««le'iM'>M i«Md 

VMJUn*nca»R«hoJokMwk*<w*MiTe«OT U»M 

ee«iinii'Bi »»*»y— WP** J«r**w 

wo (h>ecie<i Ene>-M«>* Vclvipaafi'i 

>!>«■ Md >nisi> 0 ■vmHU* 

MM >•««*•«■•» no 
« M H ce Semi 



VIDEO 



WHOLESALERS 
NEW AND USED PRC 
Deal direct with 
Video West 

(416) 498-7074 Ext. 12 



TAPES 



CASSETTE TAPE 
SECURITY DEVICES 
OESIGNCO FOR RETAIL OUTLETS 
EAST TO USE INEXPENSIVE 

reuseable a Disposable 



5 SELECTIVE MODELS 



-FOR SAMPLES AND PRICES- 
COHTACT 

C ft D SPECIAL PRODUCTS 
300 SE OUOVA DRIVE 
HOPKINSVILLE KV 42240 
503/8BS-eOIB 



TAPES 



TRADE 

-A- 

FLICK, LTD. 

NOW IN ATLANTA— 
WE BUY 

SELL AND TRADE USED 
AND NEW 
MOVIES. CALL: 

1 (800) 862 2343 
or in Atlanta 
(404) 696 3004 



MUST MOVE 3000 BLANK M20 rvgh yada 
video tapes Sell all or part at cost pnee of 
S2 99/iape Call Steve al <4091 666 1$14 



•LANK AUMOft VnCOCAftftlTTBS 

2tST ANNIVfR&AflV 
LOWEST MICES M TOWN 
• Audio CsAMftM • VWe« CasMites 
• kUetertng Taess • 4 Trseka 
Don 1 IMav— Can Tedayi Far Hors inrufmeosn 
4wdsl Autfte Predecta. fiw. 

4S1X *»♦, ersefch>»v wt iix«0 
cwi r«e PrM-«aed) aa t-es?# nv. Res. 
iTiaiaas-raaa 



100 REALTIME CASSETTES SI.SO 

lACM isa^M. taai'iei mmumms 

SMAIWAWAAPeeP. W/TM LA8C1S 4 aO' 
'WSfPrS PfllNTeO fHOU VOciAAPTWOPK 
•FULL COLOM macPTa se each orraA- 

r pA MueLt Taet CC-a U MnO W k 

•««egrt«n •udie ^ 



NOVELTIES/ 

MERCHANDISE 



■ Httisi kitiNi loniiii 



SELLING USED VHS MOVIES Eiarr^ Onoukm 
StarniiP Runawty. Msxx S«Mor Falcon 4 Sncm 
man. $33 SKA— Uiu>ne ^ AcBon Ttnnnato>. JOAnny 
Osn(}eRxa>« $2Sfs;n Vlanroe>«rxinii'’Wsd«isnv 
lies Ca» Mstose CuC (tiat 277 4W! lodSy 



SCORPIO POSTERS 

63 I9lh Street 
Brooklyn N Y. 1 1 232 

Large Selection of all 
the tales! posters 
Rock-Veiveis-Gifis-Cars 
Wresiiing-PersonaHlies-Movies 
Rock Calendars 
Black Light Bulbs-Fixiures 
Shipping withm 46 hours 

CHRISTMAS SPECIAL 
Free merchandise wilh every order 
Our Choice 

Call: Jerry Brauer 
Toll Free— 1 (800) 221 6328 
New York State— (716) 499 2001 
Dealers Only 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 
1251-3 troio St 
Los Angeles. Cafif 90006 

(213) 732-3781 
DEALERS ONLY 



REAL ESTATE/FOR 
SALE/LEASE 



AFFORDABLE ELEGANCE 
ON 42NO STREET 
N.Y.C 




SERVICES/SUPPLIES/ 
EQUIPMENT 



FOR TIE 
WDEST 
safcnoN 

OF RECORDING 
TAPE AND 
ACCESSORES... 

PSStSrsCMy 



fswuy J 

IT FfM Caadaa and 

mnSTnaa— ar ^ 




RECEIVl LOTS 
OF MAIL 

W* " Nil you n<W lOO 5 Ol **uba«nw5 WTto!*. 

UMTS unponerx Fmn Morn* Won 

a-4 Uavarx etc S*ndS20Oio 

M«aai«r Iwe«a*tr4«* 
brewer 491, Federal BulMlne 
Werceater. HA Oieoi-04ei 



« 

A A 



owcoisraoc A 

UOHTWQ.AUDD ^ 

TW 4aW SpDW 4wi LW«8 Oaanx 

w Oj Caar CAC uvw« wc A 

«MX£SM£t>WCMGAV*AJ«X! R . 

Fwreana ErearwWaw b«. W * 

iMCwWdAae. T 

riiiiiiamixHT tins A 

tsidi 752-Ma4 e 

AAAAAAAAAAAAAA 



SONGWRITERS 



COPYRIGHT CONFl/SION? 

Wa we compleia your copynght lorae «oi 
vou— Songa. muvt. v»r»ex atrangamami. 
partonnaneax xound mco n ai m i and euttre 
bon* Raaxonabi* raw* Sarw lor our -y-n 



Poionwc Art* a WwM Samca* 
PO Bo* sr03 
Waarangton O C 20016 
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WANTED TO BUY HELP WANTED 




NEED SUPPLIERS OF rtetvy meW riu5tt-p(«l- 
enoie cassertvs Tahoa R«c«r(ls.PO Bo« 6S6S. 
So Uk«TinoeCA9573U9t6| 542 0711 



REGIONAL 
SALES ENGINEER 
DUPLICATING EQUIPMENT 

Electro Sound is adding to its 
sales staff and is accepting 
resumes of interested individ- 
uals 

Electro Sound. Inc. 

P.O. Box 60639 
Sunnyvale. CA 94066 




JAPANESE CONNECTION 

Wa buy wieo ngUts lor irMfmaUonoi 
bro*<5c«fi«rs and di&mbutors Ser>d 
$amp<« tapas or contact 10 Mf Kinui. P 
a M Productions. 31 East 31 Si. Suite 
110, Naw York. NY 100l6. (212) S32- 
aS63 



INVESTORS 

WANTED 



GRAMMY WINNING 
PRODUCER 

. nmior tor ftiB/Oenca mtaer 
PaOdNJ Comaei 

COftamanl R09*r Nor«< 

IStei 344 16«3 



MISCELLANEOUS 



8REMWG FOR A NTT' Jotfy R«uto Tom 

PeSiSoiMiMakan An»e*GMnA giZS^AAB K 
sita-AiarraMwontod) jowRMonico.sssrE 
laSt.BtoOfelriNY H223 |71«) 33S KM? 



HAN Of MANY 
voices MECOED 

Cma>i« ptnon b anb and RMuo* itOc tonmtr 
oMSSCOOpbiMrarai* SM«*mcuoM'<e 

Wtob 



stee a««*y air— t *to w »*4 fl jaoii 
a— eatbr.air. r 



POSITIONS WANTED 



PR(3FESSIONAL PILOT 
25 yrs aviine expenence 2S.OOO 
acodeni tree hours Captain rat- 
ed— 7 Recip/TurtK) props/|els. 
OC-3toDC10 Wntepiiol 
Box D 

Wayiand Ma 01778 



SCHOOLS & 
INSTRUCTIONS 



Mtaaic bnaineas cmr»«ra( 

Prco*rr (or Ihr nuirkc(tni(. m.Tii- 
■xement or lechnitAl terrcr ycru 
want. Tup pro iralmnK tn »iu<Imi, 
concrri 4«nd v»dc« pmduiUon. eri- 

»Ai rfprM«rnl»i»‘*n''n*n»BeiT»crit, 

r«iail'wh»lr«alc. pniiiioinio mar. 
kelinx, puWi*h«nX. much n>orc. 
l-'mplwynK-ni aoki^ian^r <uid hnan- 
tiBl «»4 AvAilaWi- Frrre brfHhwK 
career KU'dr- »ntt- or vail loH- 

frrv eeo SM 

TM music business INSTirUTE 

1.,^ ■ juraivrwoT IC4 






0H4Macn H. ig«> 



IMPORTER NEEDS 
INDEPENDENT REPS 
ACROSS USA 

JiQ imerrxlortei CiatbCii Compeel D*e. 
Mbom» arto CM—net EiceHent eomncAion 
or setary 

Celt 

Clyde or Sunon 
trial 7M 29W 




TOLL 


Si 


FREE 


CLASSI* 

FIED 


IfD 


ADS 




HOT 


■ 


LINE! 


eo 


CALL 


CM 


NOW 




TO 

PLACE 

YOUR 




AD! 


eo 

(212' 764-7388 
VI N Y Sttfe) 



TALENT 



•LAS VEGAS ' 

TV TALENT SHOW SUPER PHOMO 

DOME OMNS-OANCERS— NOVELTY— 
V0CAU8T&-SH0WV0ANCC BANDS 
SEND INFO TO NAT L NETWORK ENT 
?3aSO RAINBOW STE 201. LAS VEGAS. 
NEVADA -Mlja (702] 367 1322 



ENTERTAINMENI LAW KIRM alleryloa MtOEM 
(•mernetwoel Mufic Con— nii or' Carwt—. Frenco] 
—•kt MiecMd ATbue wen compieied <ne»ier* tor 
Eutopwn/Woridwrde publt«King iiuMtwr^ te 
CPfdv>9 eenwecb PI2)3T2 167S 






Let’s close 
thebookon 
forest fires. 




.4 Puhtu StTi'iff «>f 7’fm Xtjga^nur & The Adi'trtisuig Cimiiri/ 
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anada 



Industry Follows U.S. Lead 
In Lyrics Controversy 



International 



‘Discover the New Country’ 

U.K. Labels Link for Country Push 



BV KtRK LaPOtNTE 
TORONTO Tht* Canadian record- 
ing industry has followed the 
American lead and ado|»led a vol- 
untary set of guidelines that will 
see some stickering and other mea- 
sures taken with regard to product 
which contains lyrics with explicit 
sex or drug messages. 

The Canadian Recording Indus- 
try Assn. (CRIA) announced Tues- 
day (3) that the Iioh'k share of its 
members, including all major man- 
ufacturers and distributors in the 
country, will move as soon as pos- 
sible to the new system. .Among 
the measures to be taken are stick- 
eriiig. the printing of lyrics on the 
record jacket and inclusion of lyr- 
ics under the plastic wrap. Such ac- 
tion, however, will be at the discre- 
tion of record companies and will 
be undertaken only when it is con- 
tractually possible, CKIA says. 

Among the companies partici- 
pating in the plan are A&M. An- 
them, Aquarius, Attic. Capitol- 
FMI. CBS. Island. MCA, Poly- 
Gram, CJuality, RCA. 
Trans-Canada. Virgin and WEA 
Music. CRIA president Brian Rob- 
ertson says the move will take 



TORONTO Rarely a day passes 
without the issue of free trade sur- 
facing on the front pages of Canadi- 
an newspapers. 

The manufacturing sector is 
frightened as Canada heads into 
talks sometime next year to loosen 
regulations, and the Canadian re- 
cording industry' is worried that it is 
one of the cultuRil mdtiKtries about 
to be put on the table in what could 
be the largest tradeoff of dutie.s and 
tariffs in Canadian-U.S. relations 

In general, the recording industry 
fears that the elimination of 14 ,v; 
duties on imported records and mas- 
ter tapes will result in the flimiiia- 
tion of branch operations and manu 
facturing planU. making Canada 
like any other American market. 

That is why A&M Records Cana- 
da president Gerry Lacoursiere 
finds himself much in the minority 
on free trade "I’m a free tnider.” 
he says boldly. "I think we can 
compete.” 

The Canadian Recording Indus- 
try' Assn. (CRIAI and the Canadian 
Independent Record Production 
Assn. (CIRPA) are among the in- 
dustry groups now preparing in- 
volved documents for the federal 
government to consider as it heads 
to the bargaining table in the com- 
ing year. They are almost certain to 
argue to retain duties and tariffs. 
Canadian content quotas and a 
broadcasting law that tlihcourugi-.H 
Canadians from advertising on 
American radio and television sta- 
tions. 

Lacoursiere recently found him 
.self in Ottawa us part of a cultural 
industries group to meet with Ex 
tern.ll Affairs Minister Joe Clark 



place ns Mum as companie.s can im- 
plement the plan. 

Unlike the situation in the I'.S., 
where intense lobbying brought 
the issue to a head, lyrical content 
has not been much of an issue in 
(’anada in the lust few monlhs- 
CKIA look a wait-and-see attitude 
and acted only after the Recording 
Industry Assn, of America 
iRlAAI. its U.S. counterpart, took 
action 

"The issue of warning labels on 
sound recordings is not a new one 
in Canada,” Robertson says. "Ca- 
nadian companies have used this 
form of communication many 
times in the past on albums that in 
their view may have contained of- 
fensive language and lyrics." 

The new stickers will read' "Ex- 
plicit Lyrics— hirenUl Advisory.” 

Robertson says CRIA. in devis- 
ing the guideline.^, wanted to bal- 
ance the rights and freedoms of 
the artistic community while re- 
maining "sensitive and concerned” 
with the potential effectis of ex 
plicit lyrics on young people A 
blanket stickering pnigram and re- 
cord rating would have "infringed 
and diluted" the rights of artists, 
he says. 



and senior federal officials on the i.v- 
sue of free trade 

"I don’t pretend to .speak for 
CRIA,’’ he says. "But 1 think the 
Canadian industry ha.s to worry less 
about the United Slates and think 
worldwide." 

A&M does not own manufaclur- 
mg facilities in Canada, but Lacour- 
.sitre suggests that the elimination 
of duties would allow plants to man- 
ufacture records for the Norliieast- 
em U S. and would more than make 
up for the product that would flow 
freely into Canada 

Maple Briefs 



m .'MtCKI.L .MASSE is back as 
('ummunications .Minister. Masse, 
who quit the cabinet m September, 
was cleared of wningdoing in a po- 
lice investigation on election cam- 
IKiign spending He was sworn back 
m ««i Nov. 3CI and was meeting last 
week with officials to reacquuinl 
himself with the issues A cultural 
nationalist, he is cx|iected to play a 
key role in free trade talks between 
CaiiHila and the U.S, 

TiIK JI'NO .MI SK AW.IRDS 

SHOW. Nov 4. drew its highest tv 
audience since Ut7K A.C Nielsen 
says that 2.:tllK,(iO(i viewers were 
tuned (in average each «iiinrter- 
hour. and On* than 4.1 million sam 
pleil the show The .luno.s garnensi 
a 27 .share of (he audience and at 
trarUil 4!»’- of the 12-17 age group 



IjONDON For the first time, Rnl- 
am's major record companies are 
linking in a nationwide marketing 
campaign on hi'Katf of cuuntr>’ mu- 
sic. The decision to combine re- 
sources follows a Country Music 
Asan. -sponsored market research 
survey last year that underscored 
the "enormous potential” of coun- 
try music in the U.K. 

Linked in the campaign, ban- 
nered "Discover The New Coun- 
try.” are CD^-'Epic, EMI, MCA. 
RCA and W’EA It runs through 
next March. 

The CMA's London office is coor- 
dinating the promotion, in which 
each participating company will 
handle sjiecilic chores, .such as sell- 
ing to multiples, selling to indepen- 
dent Healers, point-of-sale energy 
and, hopefully, sjionsorship 

Each company has nominated two 



LONDON High St. retailer W H 
Smith has stepped up its corporate 
involvement in specialist record re- 
tailing with the acqui.sition of the 
'id-store Music Market chain for 
aniiind million 

The purchase is the latest in a se- 
ne.i of moves designed to strength- 
en W H- Smith's position in the U.K. 
record and tape market. In Septem- 
ber, the company announced it 
woulil be opening its first music- 
only stores under the Sound KX 
logo iBilIbnarrI, .Sept. 7). and last 
month it unveiled sweeping plans to 
revamp it* 2G0 record departments 
nationwide (Billboard. Nov. 2). 

.Mu.sic Market operates in major 



acts for the campaign, as follows: 
CBS/Epic, Rosanne Cash. Exile; 
MCA. the Oak Ridge Boys. George 
Strait; RCA. Alabama, the Judds, 
WEA, Gary Morris. Hank Williams 
Jr , and EMI, Sawyer Brown and 
the newly signed (to Capitol, from 
MCA I Don Williams. 

A compilation album, featuring 
tracks by all the.se artists, will be 
made available for promotional use 
in early IdWi There is talk of put- 
ting together a tv-mefchandised al- 
bum package for commercial sale 

Cynthia Leu. the CMA’.s Eurojie- 
an manager, says'. "We're hoping 
that a numtier of the acts will be 
able to visit Britain for promotional 
purposes We're also working on 
sponsorship prospects and looking 
into the fea.<dhility of some kind of 
concert backup for the campaign. 



towns arnuml England. La.st year it 
made a profit of J250.IKM) on turn- 
over of million. Smith Ls said to be 
paying $3.75 million on completion 
of the deal, with a further $4.5 mil- 
lion dejiendent on pnifit gniwih in 
the financial year to next Septem- 
ber. 

W.H Smith managing director 
Malcolm Fk-ld says the acquisition 
will allow the company to acceienite 
the growth of its recorded music 
chain The first Sound FX outlet, m 
Slough near London, has achieved 
encouraging results, he says, and 
together the two specialist chain.* 
will form the basis of a national 
network. 



mg of excitement that the majors 
have agreed to get together to pro- 
mote country music here. The teen- 
age record market is declining, and 
the record companies are now seri- 
ously looking at ways of hitting the 
over-25-year-olda. a group tradition- 
ally more receptive to country mu- 
sic. We're looking for maximum me- 
dia exposure through this pooling of 
resource.* and energies," ^ 

John Cokell. marketing chief of 
MCA U K , offers (he industrywide 
view: "The market research show- 
ing the popularity of country music 
IS much loo conclusive to be ig- ^ 
nored. The market is there, once art 
ist exposure is secured. This is coun- 
try music's best shot yet in the 
U.K." 

Adds CBS marketing director 
Alan Phillips' "We're proud to play 
a part in the campaign to overcome 
the old ‘it's not right for our market' 
industry attitude " 



U.K. VIDCLIP PRODUCERS 

(Continued from page 9) 

"feast and famine." 

Lanier says he would like to see 
the introduction of official music 
video awards, judged by the indus- 
try itself, as a sign of legitimacy 
Rut for the longterm health of the 
business, he stresses, better ex 
ploitation of music video product is 
es.*ential. 

Record companies currently 
may see a* little as $1,000 return 
on their investment during a video 
clip's six-week lifespan. Lanier 
notes Few of the 6.000 music vid- 
eos logged by the British Viedn- 
gram Assn, here are ever shown, 
and U.K. television lacks a music 
video showca.*e. 

"I don't see how the record in- 
dustry can stop making videos," 
says Lanier, "hut they don't really 
do anything with them. Sure there 
are compilations, but the compa- 
nies have a hell of a time getting 
rid of them .Maybe they ship 5.000. 
but only 20'’- are sold, the rest 
come back. 

"If you're a serious muso. you 
don't want that tinny television 
speaker sound. Music video needs 
a different medium. Jsmm or some 
kind of UD-'video combination, and 
it needs substantial price reduc- i 
tions loo if any real consumer mar- 
ket is to be developed.” I 



SANDY MILLER 
of 
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PERFECT WAY P SCRlHl POLlHI 

,>n.in<>MKOMWAKF)(CMiN I'.AinyVii r 




16 


27 




THATS WHAT FRIENDS ARE FOR P CMONNE & FRIENDS 

a«A.-nA**>-M ■ arAr.fo,ae».'HA*4r~ rnsA«ai ahistai va.-.- 


15 


12 




13 


UY YOUR HANDS ON ME P THE THOMPSON TWfNS 

ASAOwrrSaiCCF*''. 'BAaf* I'aa.iF* ACURR* jiiEwn M<<U 1 $)VS 


® 


17 


25 




TONIGHT SHE COMES P THE CARS 

.Am WSfrat-. ■ iH • 4U4. (U4*1IA 7 ASSR') 


17 






14 


YOU BELONG TO THE CITY p GLENN FREY 

&F«rfOFPt> . FIWF4 MC»S?«1 




IS 


28 




WALK Of LIFE P DIRE STRAITS 

*A»V5P».t»'O0«>iM4h<M4f«0Wl(<t> eABNtRWlOS 7 ^aa'* 


® 


23 


33 




TALK TO ME STEViE NICKS 

r.,ini •: UfrfAr.BfiifSAMJFOaO) MoWOh 7**s»j ATLACrtr. 


20 


20 


26 




WRAP HER UP P ELTON JOHN 

■ TAI;^ e rOHt<SI.>Ct GCrr(N .' 2?a7} WUFNfOfURA 


® 


21 


31 




EMERGENCY • KOOL & THE GANG 

7eor«<<f'r>s‘>a(ki aoOi a t>p OMrcrcaeowN j'Anon aooi atmt samci of . ti wa is* > aoLfO*M> 


® 


27 


34 




BURNING HEART P SURVIVOR 

• w-. vA/Mivtw irsuunwh scorriBara 4ts««i fp- 


® 


31 


35 




Lp^^lS^THEMVENTHWAve 


2< 


18 


24 




SISTERS ARE DOING IT FOR THEMSELVES P EURYTHMiCS AND ARETHA FRANKLIN 

C • t iLISAFir itlNta-t .I[vi4«t| UlA 142; 4 


25 


26 


29 


12 


OBJECT OF MY DESIRE P STARPOINT 

4f>.Aw--,hni r«.K 4COFW0 fpw.u*5 * oiamoci iu»tt»A 


® 


32 


36 




CON(U P MIAMI SOUND MACHINE 

f l<rtrrn<t t F^AKIA) CPC 14CS4M 




33 


37 




YOU'RE A FRIEND OF MINE P CLARENCE CLEMONS & JACKSON BROWNE 

hWWAl.rthlhWAALOEN COlUPP* J« 0Sn*O 


® 


37 


44 




IT'S ONLY LOVE P BRYAN ADAMS TlNA TURNER 

lAOAM^^'.aAUMCKmTAhiaAOAMS 2MUANC(> AAA<2T4I 


® 


35 


39 


8 


DO IT FOR LOVE P SHEENA EASTON 

’•koocimiABtf'Ti. wisaaju*) rwwrtaioajm 




38 


40 


10 


EVERYBODY DANCE TA MARA & THE SEEN 

• Mrr/>HM lOeftOtr uwasa, 4|A>2’t> 


® 


41 


47 




SPIES LIKE US p PAUL MCCARTNEY 

(■MC.^WTUr eaAMC^rf Hr«4«>HMitieMCCAfFtNtT) CAmOl**J> 


® 


44 


52 


4 


GO HOME P STEVIE WONOER 

- MMQFnoWONMBi IA4\A lai? worowh 


® 


40 


49 




GOODBYE P NIGHT RANGER 

<*S:4f'.tB inatwi raiAO(S< (.a«ii 4><-.a*2.’2» 


34 


22 


14 


IS 


MIAMI VICE THEME P JAN HAMMER 

,H4MPAfa<.H*MMre, MC4»2»M 


35 


25 


18 


IS 


PART-TIME LOVER p STEVIE WONDER 

i wf2h-Karam4.F'«B. IAW14 .»» luOTCtwf. 


34 


24 


20 


15 


YOU ARE MV UOY P FREDDIE JACKSON 

aiAsiwofrtxau'.ituowo ran'oi S4*s 


® 


45 


55 


3 


rM YOUR MAN P WHAM' 

'^MCHaU rOMCHaCLI CCKUMSM Mo&’yi 


3> 


39 


42 


7 


SUN CITY P ARTISTS UNITED AGAINST APARTHEID 

. t'lF '.'C.fHaaiUCBl'.Wth/MOTl W4NH4'IAr«W0l' t.4P<I(X 


39 


26 


15 


11 


ONE OF THE LIVING P TINA TURNER 

w •,H*»M4.‘« 


® 


46 


56 


4 


SEX AS A WEAPON PPATBENATAR 

>iO(eA.or)Fl*t.U f 8 ST(rf«CBOi 0«rW’. 4 4V427 


41 


42 


43 


10 


TO LIVE AND OIE IN LA. P WANG CHUNG 

I :W4f<'. y«.U* iwa-«,-.MuK,i fjrifftf wnasfaBiO^ 


® 


47 


50 


6 


FACE THE FACE P PETE TOWNSHEND 

r 'reiM4', IB l'>m<V«f(Ol *TfO 7 44M0 AtiaNtr 




48 


54 


5 


SIDEWALK TALK JEUYBEAN 

j«Li'WAN.M4:inreai IMtAr«Bic*82«f 


® 


55 


- 


2 


MY HOMETOWN ♦ BRUCE SPRINGSTEEN 

u ; .ANCAiicaiOtBih s Air/tNOt la^athhOStliwi ^oiuMe‘4 j* u*,//* 


® 


50 


63 


3 


WHEN THE GOING GETS TOUCH (JEWEL OF THE NILE THEME) P BILLY OCEAN 

We«i4TH*A rtBtAitPa0f.D|-WBO*tMW4l7r flf4',TMIwr. B; MU C'ACASl JIVI 1 *432 *fli*Ta 


46 


30 


17 


14 


HEAD OVER HULS P TEARS FOR FEARS 

f >*x-^Ht'iiOa24e(L -»iTH) MtiKumMOa** ’ aoiyr.a4M 


47 


29 


13 


17 


BE NEAR ME «ABC 

w'BTWwMi’f wrm Mmat(> Miircuirrasogya y.Boi’caaM 


41 


36 


23 


17 


LOVE TF4EMC FROM ST ELMO’S FIRE (INSTRUMENTAL) P DAVID FOSTER 

0'05TiBMS4Tp-4(OF':r*.r(e, ATianiir. ranjs 


® 


54 


74 


3 


EVERYTHING IN MY HEART p COREY HART 

BrM*muMJ*5Tu>f M«rT(i-M4*T, iwaMiiriCAaioo 




60 


- 


2 


HOW WILL 1 KNOW WHITNEY HOUSTON 

NMMLO(h(9UIM>iU StrueKaMtrUWUOrHi a<mTA 1 8414 



^Odu<f» nrlh t>i« (I 



/ ^ 
/^/ 
/f/j 


44 

•r/^/ 


/ $ / 
/ef/ 

/ 

0 / TITLE 


ARTIST 

laaii * ffi/Msta C'*'a«u>ihc laat. 


® 


S3 


60 


7 


COUNT ME OUT 

.^4>.riF>4 t.MAWvBKaer'll' (MMa*, 


P NEW EDITION 
MG4 52W 


52 


34 


22 


11 


SOUL KISS 

i>j)<uaiW(.'AUf<Ui>Ci 


P OLIVIA NEWTON-JOHN 
M*as;«aa 




62 


67 


5 


A LOVE BIZARRE 
SMCHAf wnMCi 


P SHEILA E 
aaisaxr mh* t 7t»*c Miiraca aaos 


® 


61 


70 


6 


THE BIG MONEY 
• r'A.i’i-. •ruyfFiu.iAfVO*' BYMrt> 


PRUSH 

Mdtcufri taa If) 1 aotiMAM 


® 


68 


79 


9 


T^ SUN ALWAYS SHINES ON T V. 


PA-HA 
eianNcabaw ' 2 taa« 


® 


58 


62 


9 


TARZAN BOY 

MB4VXIN.-*. «fn wbuv> 


PBALTIMORA 
uaNManaxMOit laprot. 


57 


52 


53 


8 


TOO YOUNG JACK WAGNER 

9«3t22MJl -aawtBiarOS 


58 


43 


30 


IS 


RUNNING UP THAT HILL 


P KATE BUSH 

iMuac.iM.4 i2aS 


® 


69 


81 


4 


THE SWEETEST TABOO 

aw;.iti.<3u 


pSAoe 
ao*tp*rf jTbJJUtPie 


W 


49 


32 


23 


TARE ON ME 

a iMn>[> Mar,* huarmfTi 


PAHA I 
■wiMaeam > ;*on 


61 


63 


64 


6 


EVERYDAY 

j'4>i..uF4iH{aFr«jBlfTiiNe(<Tv CHWiQwr, 


P JAMES TAYLOR 
COuarau MCM«I 


62 


56 


51 


9 


TE^S IWE^FALLIHG^^ ^ 


PKiSS 

vracobtaa lai t aoifvuai 


® 


76 


89 


3 


LIFE IN A NORTHERN TOWN P THE DREAM ACADEMY 

S.44>'J,.|.0«M*C|>. -U' <Br, ii.-MrAlON'NtAaKKUhlU &Q*a<nUi r»«.^«» Bixy, > 2**4l 


® 


91 


- 


2 


LIVING IN AMERICA 

c ..»«fu»N f ..s«rw*N LMoreOMT) 


JAMES BROWN 

SCOTT 40*M2 LBC 


65 


67 


75 


5 


DANGEROUS 

'M..Ul'B‘.'4Hia«04te JVAUAKt) 


PLOVER80Y 

mjMbM >M>5tii 


66 


51 


38 


18 


SAVING ALL MV LOVE FOR YOU 

WM*V.<aiWMA>Ha GW-r'ihl 


P WHITNEY HOUSTON 
aanra : 


® 


74 


80 


4 


EVERYTHING MUST CHANGE 

i iar,.*w.t tA'*— ifl». ■ ■■ 


P PAUL YOUNG 

00lJHBM3»O*2l2 


68 


64 


66 


6 


SMALL TOWN GIRL 

• • , li.UltH'r . 


P JOHNCAFFERTY BEAVER BRQSVN BAND 
SCOTT TO 4 eaK 


® 


77 


88 


3 


LEADER Of THE PACK 

vatfON SMmi 


P TWISTED SISTER 
atuMrtr r as47s 


® 


73 


78 


5 


CAN YOU FUL THE BEAT 

«ui '(rwriToufOocf 


USA USA. CULT JAM WtTH FUU FORCE 
COliMM Sa«S46« 




86 




2 


GO 

M*toNrcorMhf*<iamo>« dowcsj 


ASIA 

Mrtis fjur; 1 


® 


92 


- 


2 


DIGITAL DISPLAY 

4fMn»i*MK Maons 


P READY FOR THE WORLD 

«c*s;t>4 


73 


65 


57 


11 


Gim^ATC^MORE FUN 


P RAv PARKER JR ^ 
*mra 1 «J«: 


® 


81 


- 




ONE VISION 

'...•INU*,* iVltUNl 


p QUEEN 


75 


71 


84 


4 


MORNING DESIRE 

dfcuw “tOl’XCifOi 


P KENNY ROGERS 

Bcai4i»a 


76 


57 


45 


14 


ONE NIGHT LOVE AFFAIR 

e u.!'/-.?- .1 un*..v«<iiihie«j4r«<. i-ra^kaMXr 


BRyaN ADAMS 

4W<2’0 1 


77 


59 


59 




FREEDOM 

riMC«MOHj 


p THE POINTER SISTERS 

<*;4 14224 ' 


® 


85 


90 


4 


SILENT RUNNING 

r ..r , .IJ. r-«m»C 94(KIKRT«M 


P Mike & the MECHANICS 

anawfc te54«a 


79 


66 


58 


20 


OH SHEILA P READY FOR THE WORLD 

araorroa thi wrvuD'MMiK ctmOM* cvaiettretr. wcas^GM 


80 


72 


46 


17 


LOVIN' EVERY MINUTE Of IT 


PLOVER0OY I 

CAJ**4 3*b»M» ! 


8) 


70 


48 


19 


AND WE DANCED 

« <Rniwa>< ( Muan. 


P THE MOOTERS 

caiai«a3»«s*6a 


82 


81 


83 


5 


THIS^IM^E^ 


PiNXS 

aTiAMTr .' N*4*r 


S3 


71 


41 


16 


SO IN LOVE 

^HAUlA'UMD iHaCuti 


P ORCHESTRAL MANOEUVERS IN THE DARK ' 

a4M •4aG««2’4» agM 


84 


75 


61 


17 


FORTRESS AROUND YOUR HEART 


P STING 

44M2tit 


® 


NEW* 


DAY BY DAY 

‘-..raOTOH i4M>MaN cMl.'ah 


THE MOOTERS 

co-ixma ia<K7x 




NEW*. 


SOMEWHERE 

nti>*trB.. neawSTiar i*ON(»4w> 


P BARBRA STREtSANO 

rcaLhaba wbiWO 


87 


90 


96 




1 KNEW THE BRIDE (WHEN SHE USE TO ROCK N' ROLL) NICK LOWE 

con-ue-a 3 * 0 *$ to 


88 


87 


65 


15 


AND SHE WAS 

■a;a*«.H»a-)< inSrOhl. 


P TALKING HEADS 
9HCt;a*it Meacneam 


® 


93 


- 




THE I^M'r^^OT SO SMART 


EL OEBARGE WITH OEBARGE 

ie22 MCrtOWh 




96 


- 




CARAVAN OF LOVE 

r ^.r-MtsituE rSar ; jasata 


PISLEY JASPER'ISLEY 


® 


NCW^ 




POMD 
aiaa >*Gei22*a aiM 


® 


« 


- 




OONT SAY NO TONIGHT 

[iHaijHMV.w«iainooW'(iO MMCfttONt 


EUGENE WILDE 
nrax' « 0 *kS t ewoa anjmtc 


® 


NEW* 


BEAT'S SO LONELY 

wc-BsuiryuoN ■iroitS£>i 


P CHARLIE SEXTON 

MCAS2TIS 


94 


S3 


72 


17 


LONELY OL NIGHT 

i"’U e*i'*ap r r,f mm»n lie M{ iUNC*Mai 


P JOHN COUGAR MELLENCAMP 
«\af9C«i4 1 acKrertaM 


95 


S4 


71 


Jij 


CHERISH « koOL & THE GANG 

Jti.»»r*ica»aMu aoot * YrcciahQtawu rt»»voa «o»»tKt*HCi ottirt aeoaetr aartTtw 


® 


NEW* 


HE^L NEVER LOVE YOU (LIKE 1 DO) 

eia*iMON0i4 o-aM-xo • E4*>U>ci 


FREDDIE JACKSON 

CAmOl&S39 


97 


82 


82 




OISCIPUNE OF LOVE 

kicmairmrOiBirMwr oumau 


P ROBERT PAlMER 

OLATC t **i9> 4TL4NnC 


98 


94 


94 


3 


SOUNDS Of YOUR VOICE 

spao»'ia.j Bu’fMta MiiTCWi' 


P JON BUTCHER AXIS 

CAaiToissja 


99 


SO 


73 


12 


THE OAK TREE 

MaMIMOari 


♦ MORRIS DAY 

»«•«■■«» 7 2MM 


100 


95 


95 




CHAIN Rtacnon oianaross 



I 'piir anO iMaa (airt ih« «««k « ^>4co (hQ a«aiiabAt|i • Aaco")-nc >>i4u^)ir *Hn 0< AmarKa (RiAA) taal lot taMa o*t on* m 
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BILLBOAnO OECI 



FOff WEEK EWDIWQ DECEMBER 14, 1M6 



-^HOT 100 SALES & AIRPLAY 

A ranhint el (tie toe 30 aln|lta bj> ulet and airplay. raipeclNoly «lth ralaranta to each lilla't compewla poaillon on (ha mam Hoi 100 Smalat chart 





/ 

'// 


'^jy' SALES 

y TITLE ARTIST 


HOT 100 
1 POSITION 1 


A 


y/ AIRPLAY 


§1 

six 


1 


1 


BROKEN WINGS 


MR MISTER 






\ 


2 


BROKEN WINGS 


MR MISTER 


1 


] 


2 


SEPARATE LIVES 


PHIL COLLINS & MARILYN MARTIN 






2 


J 


SEPARATE LIVES PHIL COLLINS 4 MARILYN MARTIN 


2 




4 


NEVER 


HEART 






3 


3 


SAY YOU. SAY ME 


LIONEL RICHIE 


3 


6 


1 


PARTY ALL THE TIME 


EDDIE MURPHY 






4 


n 


PARTY ALL THE TIME 


EDDIE MURPHY 


4 


S 


9 


SAY YOU. SAY ME 


LIONEL RICHIE 






S 


12 


ALIVE AND KICKING 


SIMPLE MINOS 


7 


1 


7 


ELECTION DAY 


ARCADIA 








6 


ELECTION DAY 


ARCADIA 


6 


' 


6 


WHO’S ZOOMIN' WHO 


ARETHA FRANKLIN 


11 




7 


9 


SLEEPING BAG 


ZZTOP 


8 




3 


WE BUILT THIS CITY 


STARSHIP 


10 




8 


S 


NEVER 


HEART 


S 


1 


10 


1 MISS YOU 


KLYMAXX 






9 


14 


1 MISS YOU 


KLYMA)(X 


9 


10 


11 


ALIVE AND RICKING 


SIMPLE MINDS 






10 


IS 


SMALL TOWN 


JOHN COUGAR MELLENCAMP 


12 


11 


13 


SLEEPING BAG 


2 2 TOP 


1 




II 


13 


PERFECT WAT 


SCfliTTI POLITTI 


13 


u 


16 


TNArS WHAT FRIENDS ARE FOR DIONNE & FRIENDS 


14 




12 


4 


WE BUILT THIS CITY 


STARSHIP 


10 


u 


12 


LAY YOUR HANDS ON ME 


TK THOMPSON TWINS 


IS 




13 


16 


TONIGHT SHE COMES 


THE CARS 


16 


16 


14 


SMALL TOWN 


JOHN COUGAR MELLENCAMP 


12 




14 


7 


LAY YOUR HAHDSON ME 


THE THOMPSON TWINS 


IS 


1$ 


3 


YOU BELONG TO THE CITY 


GLENN FREY 


17 




IS 


17 


WALK Of LIFE 


OIRE STRAITS 


18 


2< 


J7 


PERFECT WAT 


SCRJTTI POLITTJ 


13 




II 


19 


THArS WHAT FRIENDS ARE FOR 


DIONNE A FRIENDS 


14 


>’ 


IS 


SISTERS ARE CKHNO IT . . . 


EURYTHM1CS/ ARETHA FRANKLIN 


24 




17 


10 


WHO'S ZOOMIH' WHO 


ARETHA FRANKLIN 


11 


U 


IS 


TONIGHT SHE COMES 


THE CARS 


16 




18 


8 


YOU BELONG TO THE CITY 


GLENN FREY 


17 


19 


22 


OBJECT OF MY DESIRE 


STARPOINT 


25 




19 


18 


WRAP HER UP 


ELTON JOHN 


20 


20 


- 


TALK TO ME 


STEVIE NICKS 


19 




20 


20 


TALK TO ME 


STEVIE NICKS 


19 


21 


2S 


EMERGENCY 


KOOL & THE GANG 


21 




21 


21 


BURNING HEART 


SURVIVOR 


22 


22 


27 


CONGA 


MIAMI SOUND MACHINE 


26 




22 


22 


LOVE IS THE SEVENTH WAVE 


STING 


23 


23 


- 


WALK OF UFE 


DIRE STRAITS 


18 




23 


23 


EMERGENCY 


KOOL & THE GANG 


21 


24 


21 


BURNING HEART 


SURVIVOR 


22 




24 


27 


YOU'RE A FRIEND OF MINE 


CCLEMONS/J BROWNE 


27 


s 


_ 


SUN CITY ARTISTS UNITED AGAINST APARTHEID 


31 




2S 


- 


irs ONLY LOVE 


BRYAN ADAMS/TINA TURNER 


21 


21 


— 


LOVE IS THE SEVENTH WAVE 


STING 


23 




26 


- 


I'M YOUR MAN 


WHAM! 


37 


27 


- 


WRAP HER UP 


ELTON JOHN 


20 




27 


- 


SPIES LIRE US 


PAUL MCCARTNEY 


31 


21 


_ 


DO IT FOR LOVE 


SHEENA EASTON 


29 




28 


— 


GO HOME 


STEVIE WONDER 


32 


29 


— 


YOU'RE A FRIEND Of MINE 


C.CLEMONS/JBOWNE 


V 




29 


- 


DO IT FOR LOVE 


SHEENA EASTON 


29 


M 


□i 




ONE Of THE LIVING 


TINA TURNER 


» 




JO 


- 


OBJECT OF MY DESIRE 


STARPOINT 


» 
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HOT 100 SINGLES 

BY LABEL 

A ranking of AaCrlbatkig taPalt 
By thair numbar of iKlaa 
on lha Hot 100 chart 



LABEL 



COLUMBIA 



MOTOWN (1) 
Timla (2) 
Gordy(l) 
ELEKTRA 
CHRySALIS 
GEFfEN 



NO OF TITLES 
ON CHART 

13 
22 

10 

9 

9 

a 

a 

7 

a 

a 

4 
4 

2 
1 
1 



WARNER BROS <?i 
GaHan (2) 

Paialay Parh(l) 

Qwait (1) 

Sired) 

CAWTOL (8) 

Manhattan (2) 
ATlANTW: (5) 

Atco(l) 
laland (1) 

Mpdam (1) 

PhUly World (1) 

MCA (7) 

Camel/MCA(I) 
MCA/Conatalialion (1) 
A&M (5) 

A&M/Vlrgln <3) 
POLYGRAM 
Mercury (4) 

Oe-Lita (2) 

Rtva (2) 

ARISTA (6) 

Jlve(l) 

EPIC (1) 

Scorn Broa. (3) 

CBS Associated (1) 
Portrait (1) 

RCA (S) 

Grunt (2) 
EMI-AMERICA 



HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

mu 

‘Tidktnar • wamwi^l 

IMHuKOat 



a 

« 

$a 

1 

a 





kLMNIOUCUHt 
ta g em W ’ UCA7) NBM 
kM MC WAS 

AaCAT/lM Diagya ASC«7/Wa ASCAf) 
atm M URcrn 

r0« how. ASCAPDhimH lay AKAr 

If atMM 

'Mwhai IMi/IO. IMI/hrmOA IMfl tf* 

■un so LOHCIT 

'Pa«% AlCAP/Swiada. AlCAn 

mi*cito«rr 

(C«l. CAPAC) WIM 
UMSHIiniKS 

(Wmar-TitienaM. IMi'tnteiM Bklii 
BUMirM HUr 

mey HNy. BMI/tIwda. IMl/WB. ASCAP.'Usy AcMn 

tSCAP/fW«| suns ASCAn MM'CPa 

CM VOW rUL TM BUT 

lewm*'* BkiliCPf 

CABAWMOrUM 

(Ami A3CAP/1JI. ASCAPi 

CHAwaucnoA 
(MB Bman. BMi) 

CMOhSH 

(Od«rS»i BMiiCPP 



(faregr iniairtaA Bklij CPP 

COUNT HCOVT 

(flaw Oanariten. ASCAP) 

DAMtaOUS 

iiniAg |M(/Aaaim Ceremn^ a Ban i BkH/Caww 
Tmiic. CPP/AU) 

MY IT MT 

(M NKH. ASCAP/humm Bap. ASCAP/tWMr. 
OKITAl OISPUT 

iMaop F« Tie Wend. B«i/t<ui*«r lk». BMi/TniM 
lo» BMu 

oisoruRi OP Lovt 

rwama-tiiwwe. BkU/tin'neMr- f»i/9*flm«. 
ASCAPiTiKk Ues. ASCAPi 

00 IT TONtOW 

(Apnl ABCAPAirtti iH|UU. ASCAP/MH Aaoad 

BSCAP) CPP/AIP 

OOtr lAT NO TOWOHT 

[PMap Wortd. BMI) 

atCTlOB DAY 

aitec. BMU HL 

CMCMIHCY 



N CVUYBOOY DANCl 

(C'Uy Paopia ASCAP/Akna, ASCAP) CPP/AlM 
SI {VOtYOAV 

(Paw InttmHionil. BMU CPP 
«s EvurntMC in my mant 
(U aiii ASCAP) 

ST nummt MUST CHAN6I 

(Yomi S«n|L ASCAP/Br>|M. ASCAP A«B. ASCAP) 

u H^ntErau 
(EM P» BMI 

M roimcss MOUNO YOU! KEAPT 

(Mt|Aau. twi.'iliaif'*. BMi/ni|ii. BkU/AOwitK. 
BMI) HI 

rt moon 

fCaWwi Tartk. ASCAPi CPP 
n BiBUAKMoafniN 
(RiydaU. BMIIWBM 

n 60 

IWB. ASCAP/AMtatO (Alt ASCAP/Neaikai ASCAPi 
s 00 HOME 

ooeatc. ASCAP'BUck BaM, asWP) CPP 
a COONYE 

(Md Bad. BMi/lov|A Plty/BMD HL 
U HEAD OVEN HEELS 
iWpa. ASCAPi CPP 
» THE HEART IS NOT SO SHAPT 

(Edrtion S«M(. ASCAP/Anili. ASCAP) 

M Htu HCVta LOVE TOD (UM I 00) 

(WdtMtn. 8Ml/2on*l. ASCAP) 

SO MW WILL I EHOW 
(Irvmt IW.' 

tr I KNEW THE IMDE rWHCfl SHE USE TO BOCK N' 

aou) 

(•act Muk BMi/An|H aock. BMU 
S lUISSTOU 

(SeacOaM VII, ASCAP) CPP 
ST I’M loua MAN 

'CNOpall. ASCAPj CHA/NL 

a m MiY LOME 

lAdtma CeeanuMMiM. BMI/Ciiypu Tewir. 
BMl/Vmit iwi CPP/AlM 
IS LAT rout HANDS BN HE 
(lemta, ASCAP) CPP 
as LUOCR Of THE PACK 
(SUIM OlflH-EMI. BMli 
U urt IN A HeRTMEJM TOWN 
(OaiMnta. Bkii/farrawM. BMU 
St UVINS IN AMERICA 

(AmM. ASCAP/Sacaad Nilwre. ASCAP/SlKkwMd. 



IML'MfKapI IMIi 
N LONELY 01 NIGHT 
<Rni. ASCAPi HIM 
S3 AlOVEBllARRt 
;S<ltw fill. ASCAP) 
a lOVf n THE SEVENTH NAVE 

itUtritK BMURittini BHi. Masai IMD HI 
tt LOVE THEME niOH ST ELMO’S niC 
(MSTRUHEKTAU 

lOtM Hariien. BMi/Taaiif FiaaL IMii CPP 
a lOVlir EVERY MINUTE Of IT 
ilwnta. ASCAP) CPP 
a MIAMI via THEME 
•MCA ASCAP) MCA/HL 

a Honwc OESJRE 

(Ltedl.ASCAP/’PatcAaWM ASCAPi 
At HYMMETOWN 

iBrvct SariefiMfl. ASCAPt 
S NEVU 

(MaM‘ ASCAP/Aniti. ASCAP/Stitntt Eupkena. 
ASCAf/Kiw*. ASCAPi CPP 
*S THE OAR TREE 

lYl 0 Sa. ASCAP) W8M 
a OBJECT Of HTOESME 

'Adakaiadt BMI/PMMo BMl.'HiirMiH. BMI/Kaitii 
Dumond. BMI./Wlllndm BMU CPP 
a OH SHEILA 

:RmNt Ter Tht World. BMi/CnH«w BMi/Tma leu. 
BMI.. 

a ONE NWHT LOVE AffAIR 

(AdoM CeniwiceHeAv IHi'CelyBM Town, 
BMUKVHii, BMU CPP/ALM 
a ONE or THE LIVING 

<Mek.ki ASCAP/Amli. ASCAPi CPP 
N ONE VISION 

iQueen. BMI/Becthwaed BMU 
a PART-TIME LOVER 

(Male. ASCKP/Bitck BiA ASCAP) CPP 

4 PARTY AU THE TIME 

iSiern Ml. ASCAP/NiUenei lal^e. ASCAP) CPP 
IJ PERFECT HAY 

(lewiltenu ASCAP/WB. ASCAP/tMME Glnlte^ 

SI BUNNINC UP THAT HILL 
iCMtem EMI, ASCAP] 

H SAVING kU MY LOVE EON YOU 

IPi-xe Slieel, ASCAP/Scnwi Can»EMI BMi) 

5 UY YOU SAY HE (TITLE SONG FROM WHITE 
NtGNTS) 

{Brockmen, ASCAP) rtN.t»P 



11 UCBET 

fVirr". WAP) 

1 SEPARATI LfVtS (THEME FROM WWn NKNTS} 
(SItenae ItRiop, BMl/GoW Horue*. BMl/MMaer Put. 
BMI) CPPAFIM 
a sakSAWEAPON 

(BiRr Sie>neBit. ASCtP/Denna Berry. ASCAP) 
CLM/CPP 

AS SIOeWAUTJLU 

(HewM Of Fea. BMl.'Weke Qm. ASCAP) 

FI SlUMTBLINMmC 

(MickeM RgSwrierd. ASCAP/Pun. 
ASCAP/BAR/Www Brei. ASCAP) W|M 
M SISTERS AH OOWB IT FOR THEMSELVES 
(RCA ASCAP/BMe NalMrt. ASCAP) WBM 
I tUEPIHCBAS 
(HenitwA. iMii 

12 SHAUTOWN 
(Rne. ASCAP) W|M 

U SMALL TOWN Gia 
(MnCaHwti eMi)WBM 
U SO IN LOVE 

(WiA ASCAf/CAenvne. ASCAPAlmckaoeii 6M>) 
CPP/CFUL/Hl 
M SOHTNHEK 

(Cneaad KSCAP/GSckinMr, ASCAPj 
SI SOUL KISS 

(Nuwe Cwo Of America. BMi/niidmei BMii 
MCA/Hi 

a SOUNDS or YOUN voici 

(UoKkaeeM. BMI/uiiy Piinileam. RMii 
)l SPIES URt US 

(MPl Camewuceom. ASCAP) 

H THE SUN klHAYS SHINES ON T.V 
(ATV. BMI) CLM/CPP 
a SUN CITY 

tSMUinh ASCAP) 

H T)IE SWtfnST TABOO 
(Sihai Atfei ASCAP) CPP 
M TAKE ON ME 

(ATV, SAN) OJU.’CPf 
II TAUTOME 
(FekatM, ASCAP. 

W TAUANBOT 

(Screen Gwm-EMi BAUtWBM 
U TEABS MIt FHLlNe 
(Km. ASCAP) 

JA THth WHAT FKEHOS ARC FOR 

(CeMe Bayw Se|w BMi/We«ier Te(Awlini 
BMKNtw Kddwi Yekei ASCAP/WB, ASCAP. WIN 



K THIS TIME 
(MCA. ASCAP) 

A1 TO LIVE AND ME IN UL 

(CAont. BMi/Wemer-TeiAwieea. BMU WBM 
U TONHHT SHE COMES 
•Uda. ASCAP) WBM 
12 TOOTOUNC 

(Fealw fraat, BMi/Gi/Bwi Rear BMI/Oremaeod, 
IHI/Am. ASCAP/Sl«ta(^ A K«iw ASCAP) 
CPP/ABP 

u wku(oruFi 

iCAemcMn, BMI/Alnc ASCAPi CPP/ALM 
II HE BUhT THIS CITY 

(Hiftnani. A$CAP/7eMt ASCAP/-Pah>eil. 
ASCAP/Timaavki BMi/Anda ASCAP /Carewi BNi> 
CHA/HL/CPP 

AS WHEN THE GOING cm TtMIBH ittWEl or THE 
MU THEME) 

<2w«t ASCAPi 
it WHO^ 200MIN- WHO 

iQiiMudi Sky. ASCAP.’BaMay. IMli 
a WUPNERUP 

(Mtineai. ASCAPi HUtHA 
a rOVARCMYLAOr 
(2e(Rbt ASCAP) HL 
IT YOUBUONGTOTHECm 

(KM Oand. ASCAP.'Nifll Rwer. ASCAP) 

27 YOU K A reiEHO or HIRE 

(GrtMvde Sky. ASCAP/Peie Cw«. BMI) 



SHEET ULTSICACCNn 
Art Httad for eiano/<«cM ehaal mvaK copm 
and may noi lapraiant miiad kiiio r<|Ma 



ABP April Buckwood 
ALU Aimo 
B-M BatwinMllh 
6-3 BiiTArat 
BP BredWy 

CHA Cnappall 
CLM ChtrryLant 
CPI Cimino 



CPP Coiumbta FNcloraa 
HAN Hanaan 
Hl Hal Laonard 
MM ivanMaguN 
MCA MCA 
PSP Ptar Soutfiarn 
Ply Ptymovth 
VFBM 'Wkmar BrOA 



\ 
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ALBUMS 

Sr*(rri.l<JHT Ptrdtnrd to bit toy !0 
OH 8illbfn}n!'» Top 1‘oy AtbuHiit 
efcorl or fo rnrji /ifnrnjxm 
crrUficalioH 

Si:\S ii NOTKWOFTTHY htghhghlif 
iifH' and dn rlopiHff aria uvrUip of 
ttiUHlion 

PICKS nen rtleturn pndietrd to 
hit Ibt lop half oflhf chart in the 
fommt (istvd 

KKCOMMKNIiKH Other rcIroMV 
pmi\rtrd to chart in the rrxpirtii'c 
/orn/nt; aho. other albums of 
SHpenor gualitp 

Alt albums eonmrrnallit ainitabJr 
in the V.S- am'tigibtr for rcnrtr 
Send albums for mietr to: 

Sam Sutherland, Billboard 
m07 H //.«Afrr- Bird. 

Bnrrtp Hdls, Calif- ytL'jO 
or Fted Goodman. Billboard 
ISIS Broadump 
Nru’ York. S J' lOtXJb 
Countnj albums should be sent to 
KipKiihp. Billboard 
H Mujiir Circle Ensi 
Trnn. J7.W 



POP 



DI0NN( WARWtCK 
fnend} 

PTOOurcfts 

A Mrting collwtion from Wawick 
that pvps esery indication of 
cotnenttni; her position as a itrand 
lady of !wnK A pervnnial favorite w ith 
adult contemporar)' liateners, she has 
manatced continually to inimvr new 
fans ONcr the years, and the current 
success of "That's What Friends Are 
For ' as well as the presence of 
several other stroiiK vehicles here, 
most notably "Remernber Your 
Heart" and "MomenL* Aren’t 
Moments. ” should serve to expand 
her core of fans even further 

MAirvih GAVE 
Rcmanlicjllr Voors 
enOOUCCRS V«noiM 
CohKXWsFC 40201 

A ballads album, bplit 50/50 between 
standards and oriipnals Gaye's vocals 
are exquisite throughout—althouKh. 
with the exception of "The Shadow Of 
Your Smile." the standards .lulfer 
from »accharin« slrini; arranitemenls. 
On the originals, Gay« Ands a more 
suitahle Retting, although neither his 
own tunes nor the Norman Whitfield 
Eddie Hulland-{i«nned 'Happy (io 
Lucky" are truly .superior 
cnmpUMlions It could find an 
audience with older listeners, and ax 
an elegy, it’s far more suitable than 
"Itream Of A lifetime." if kUII far 
from hu> most impressive cnllection 

DOKKEN 

Under tKi And Key 

RHOOUCMrs N»< RkWI W4ft-m-> 

ElHtr*9«0S48 

Don Itokken's nick idol kioks and 
rough-eiiged tenor both tit the hiinl 
rock milieu snugly, but it’s his succiiu- 
in building a strong instruriu’iiUl Uim- 
that has help<<d his liaml bn-uk 
through to AOR accepLince Gmlari'l 
George Lynch unved* no now 
technical uicas. but lie * s)nth>*»ued 
the bard rock vaium cisihdenliy . vivid 
pruduclmn and a Imicli of discijiliiM.'ii, 
if denviitivo iingitials ronipleb- tbo 
package 



JAZZ/FUSION 



OAVIO CRISMAN 
AcouilicAir 

PROOUern C>4vOC.nvnwn 
2*9c 4 RtMtlit 2(4 tiSSlMl 4) 

The first release from Mt'A's- 
revitalized puz arm also marks 
mandolinist Gnsmaii'K dehut on his 
own laliel. piiiitly launcheil w ith 
Zebra The allium itself doesn't need 
such extra muMcal hooks, however 
With the current ntition of the 
Grixman Quartet augmented by 
drummer Hal Blame, and spiced with 
occusiunal hum choruses, this set 
finds Grisman's lively aaiuslic fusion 
in peak form, augurmg ]azi. 
alternative AC and college play Best 
ruW the title song. ' Dawgalypso " 



POP 



r~. ~ — 

UINK DeViLU 
Sportin' tile 
PfiODUCM) W,MyOtWM> 

RHtntK ISI23 

Street comer rnmeos and late night 
dandies people Willy DeVille's lyrical 
landscape, and he matches h» tales to 
a romantic urban music deeply rooted 
in the style of cAy soul stirrers like 
Ben E King He came close to 
breaking through commercially with 
his Ihri .nihum, and 'Sportin' Life" is 
a suitable and savvy followup 

DONNA SUMMER 

Tin Svmnitr CellKimi CnaMtl HiU 
eooouCtRti v*o»a 
Mercury t2C 144 I Ml 

Hits packaged culled from Summer's 
later Casablanca albums virtually 
ignores her early disco diva day9 
Except for "She Works Hard For The 
Money " and "L'ncondibonal l/ive," 
there's alill a lot of overlap with the 
earlwr "On The Radio" hits package 

BAD COMPANY 
IP from 6 

PdOOUCtflS B«l ConfMTiy 
*H«rHw I192S 

Greatest hits. Includes "Can't Get 
Enough." "Feel Like Makin' L/ive." 
"Shooting Star," 'Bad Com|iany. " 
"Rock n' Roll Fantasy" and others 

MERMAN RARCeat 
HenfiJA lx GernuA 1 Fnends 
PROCIOUlrS HuOTijr Rs. 8’vwdc 

Mk» 4»< W*e«nir Owi Pokkrn 
CsM'4> S'masA 

.Scorpions drummer Rareliell leads a 
somewhat more relaxed xeasion than 
the group's fans may expect, but the 
feel conveyed » one of fun tcheck the 
cover of the drum anthem "Wi|>e 
Out"), With gue»ta like Don Dnkken. 
Steve .Marniilt. Bobhy Bkilzer and 
Juan Coiwivr 

riRESIGN THUfRE 
Eat Of B( Eaten 

RRuOUCtRb Inutar iVmiiv lrw| Xcm 
Uarcivy 924 4S2 

The itflvenluniuv .mdio romedy 
trmi|H*. now a Irsi. retuniu to major 
kilH'l slaliire with an ulhiiin deriveil 
rrum tln-ir NHli rmemiix cubic 
x|iecmi ami an inleraciive I'D progr.im 
mMl*'*l .1* .1 1'fotiiiviii- for uudiii/ 
visual .Hill ■■oiiiputer ho'ikujm I'nncept 
revolver mythical Kuil/.u (‘ounty, witb 
cla»*ir birvMgn '.Hire iimking tin- trip 



SPOTLIGHT 




SADC 

ProiniM 

RROOUTfRS Vteou' 

Rorlrjil rR 402a3 

With vocalist and namesake Sade Adu 
providing a laKluctive focal point, this 
British quartet has already notched 
one of tlw yrar's most substantial 
debuts with the platinum "Diamond 
Life " This followup sustains the 
same sultry atnwsphere, employing 
the s|iare. jazzrtinged arranging style 
that gave its predecessor a (xilent 
appeal crossing liulh iiliomatK' and 
demographK lines, likewise, thr new 
sr>ngs match that set's m iKith melodic 
character .nid lyrical moods As 
before. Stuart Malthewman (sax), 
f^u) lienman (bass) and Andrew Hale 
(keyliuards) belie their backup status 
with sympathetic playing Best bets 
include the first single, "The Sweetest 
TahcKi.' and the evocative "War Of 
The Hearts " 



VARIOUS ARTISTS 
Meadowlark Sampler ISIS 
RROOOCtRt Onous 
McadoolaOi MLR 7000 ISROrfO*) 

Tlie new instriimeiital |iop realm 
emerging thniugh new age specialisU 
Windham Hill and their peerx 
provides a logical secular crossover 
for Sparrow, which seeds this new 
taliel iilfsh<N)l with a compatible 
group of five acta each given two 
tracks here. Allemativt' AC, fu»ion 
and college pros(>ecU vary by act 

THE RESIDENTS 

Tho B >2 Bubble 

Rort four ol Tbt Moir IrMofy 

enoouTiR CAWfod 

RMphR2 BS92 

Avant-|) 0 |i mystics footnote their 
sprawling early 'NOs aibum/tour 
conceiit with thiH album-withtn-a- 
movie of sorts' As "The Big Bubble, " 
tliey become part of their own 
storyline witli (his whacked out vision 
of what 'pop” musK would be for the 
deni7.en.s of this world Otherworldly 

Bill SPODNER 
Firtt Chud 

enoouTFR n,>j Spooivo 

n«MS RR 1990 

Tubes' guitarist steps out on this 
scr»'wba)l solo .set. which recalls the 
band's earlier sease of reckle.ssness in 
Its iifleii barbed lyrics, playing, by .1 
solid m-w of Buy Area vets including 
some of his bandmates. is disciplims) 

ROBBY KRICCER 
RROOUCYR r>G0e> SKiqio 
CM* RecerchCRfE 730 
(MaS.lc rid*Sl7 Saund lab) 

[hiors guitarist is now pbiyiiig what 
used to Ih- mlli-il yazz-rock, in ihis 
CUM*, he le.ims with drummer Bruce 
Gurx, ki'vlinwrilrsl Ikm I'rrsiitn ami 
bassisi Arthur Harrow for le.-inU 
•irruiigi*il alf.ibly pi.ivrd vaiiii** 
uiiforMinnlely fall hi-iucc'ii Hu* style's 
parent camps 



POWDER BLUES 
Rtd Hot Triw Blue 
PPOOIK^IR iMsl**" 

rifini ros rr i4 3 

Faithful renditions of venerable '.Vb. 
r&b and early rock che.sinuls are the 
main »uit for this revivalist septet, 
wlueli mixes hlui's liund punch with 
show batul fireyviwer thanks to a light 
hom secliun. 

RICHARD SOUTHER 
HeirtMint 

pfiClOUCYR RHf. Vo** 

MfaeaWMk MiR 7004 
Soothing 6yntfi«iu2er-dnvvn 
instrumenul* that rnuld find 'a niche 
at alternative AG or rm-lkmer fu»ion 
outlet*, layered setlings employ a 
di'ivptively huge array of keyboards 
but remain spun- m elTecl- 

MICNAEl JONES GABRIEL LEE OAVIO LANf 
NaroUa S<rn(ilec *1 
PHOOUCtRX V«OOM 
Njr«MLPIM7 

New age distributor turm.'d 
production firm »umN up its first six 
albums on this rumpilation. which 
features piatusL* Junes and Lanz and 
guitarist Lee plying their 
contemplative acoustic inftrumenuil 
fare; im|iorted pressings are Direct 
.Metal Mastered for clean sonics. 



BLACK 



STEEl PULSE 
BobyRm The BzRdil 
rwoOocCR *"vn» S»«nn 
(l*k|ra«0437 

Bntish reggae quartet continues to 
graft 'KOs textures onto it£ confident 
root* style, synthesizers, eletnmic 
jiercussinn and polished (iroduction 
give the resulting mix curnmercul 
luster, while contents hnfil true to 
xcM-ial themes 

EUGENE WItOE 
Scrfiute 

PROOOCtRS v*'*ou» 

PkiNr Wond/AlUalK 90490 
First rale vocalise works a wide range 
of cummercial contenders (hat coven 
dance-oriented music and "Quiet 
Storm" material Inevitable 
comparisons to Freddie Jackson will 
be made, arul not without reason 



COUNTRY 



KENNY ROGERS 
Short Slonov 
PRODurrR l*r>v Bull*. 

LiOortr SI |70 

This could Iwr called a grealext hils 
package— though the hit* here aren't 
Rogers' own But he sounds 
comfortahly at home on versions of 
"San Francisco Mabel Joy," "Daytime 
FnemJs. ' "Crven llTeen t'lrass Of 
Homi.* ’■ and "Abralmm. Martin And 
■John " All selection!, wererveurded in 
Nashville during Rogers' I 'nited 
ArlisU days 

VARIOUS ARTISTS 

OoUov The Muiic Slery 

RROObCtRI Vwvui 

W*.nr. Bra* aor.m«r 29329 1 

While It pmbilbir help* to lie u fun of 

tlw 'enr> lull litle* are references to 

<'haraitrt> in llie shnwl. zever.il cuts 

do stind zliRir. nutably Kan*n BixHiks' 

"I Vtaufiii Re.it'li Out ,\o«l T<mch 

Vm.‘ Hie For«*ster SisU-rv ' A Few 

GimhI Men ■ ami the (’rysial Gayle/ 

Giiry Morns <110.1 "M.ikiii‘ lip For 

Lii'l Tiiih- ■■ 



JERRY REED 
Whal Comes Arovnd 
RROOUCtR Jt'rrRaae 
Capilol 12444 

Reed's first album for Capitol i.s a 
snundlnick for hi.* ximilarly-titled 
film It's uneven, us soundtracks 
often are. with several »ong9 tied into 
(he script- However, it doe> shciwcaae 
Reed as both halladeer and high- 
energy iiiRlrumentalat. and the 
changes of pace are appealing 

JOHNSON MOUNTAIN BOYS 
We’H SlAI Sirs Or 
RROOUCOEK ’ur kti«d 
RounUtr 0209 

The Johnson MnunUin Boys continue 
to be one of the bnghtest traditionally ■ 
rooted hluegras.* groups around. In 
this cnllection. the quintet shtrwcaaes 
aullienlic old time gospel numbers as 
well uis newer composiUons that sound 
old The vocals vary in effectiveness 
from cut to cut, but the pirkmg » ■ 

uniformly strong 

THE BLUECRASS ALBUM 
VohiiM four 
pftooucie s-s-wAr ft<r 
R«un4*« 0210 

Despite the superstar combmalivn of 
J D Crowe. Tony Bice. Doyle Lawson. 
Bobby Hicks, Jerry Dougl^ and Todd 
Phillips, the music sounds strangely 
subdued and lacking in mtenaity— 
almost as if each was holding back 
the other It emerges as very 
rum|ietenl background bluegnus. 



JAZZ/FUSION 



GEORGE CABLES 

Phiirtsni 01 Th* City K. 

MOCmcco Oewt* Cmsm 
Cwl*<n»w«'7 C-14014 

Pian»t Cables fronts a lively tno dale 
backed by bassist John Heard and 
drummer Tony Williams, who bring 
the nrquisite drive to *an often pop- ff- 
inflected set Dial contrasts with 
Cables' gentler, larger ensemble work 
for the label 

CHET BAKER & THE LIGHTHOUSE AU-STARS 
Witch OkIot 
MOOoCER t*w*> •>(>**>« 

CeM*me«>af, C 7949 

A youlhful Baker is *(mtlighted in 
these 19.S3 club seu featunng a 
rutaling ensemble- players include 
Bud Shank. Jimmy Giutfre, Max 
Rn.ich. Shelly Manne and other M'est 
Coast stalwarts. 

ERROIL GARNER 

Emil Gomel Pbyv Getstwin B Kern 
mODuClR 

CfxArc* (PWrC***! ClatMV) 824 224 I 
The first U S «>lleclion of unreleased 
Garner recordings in over a decade, 
licensed set features roid 'HOs tno 
rvcurdings. with n <;vde devoted to C 

each com(Niser 

ALVIN BATISTE. JIMMY HAMILTON, 

IDMN CAUTiR k DAVID MURRAY 
Clarinet SumRiA, VMiifn* ll 

OROOuClR 6*»CumR.rt<t M 

•nSu N«n(«liof< IN IM7 
Second set culled from an all-clannel 
ijuurtet concert heki at the Public 
‘Theatre in New York Emphasis here 
is on Elliiigtonm with twnongiiuls 
by former sidein.-in Hamilton plus 
"Creole Uive Call. " "Mixid Indigo" 
and ".Satiii iKill." 



A 



BiUHOAfCi 




IM HOCCARD 
*mmt» 0*nct 
MOOJCIR )*, 

«*«• iN-IMt 

V’lb^^)holu.Ht HoKf?urd shows his 
(diversity with this stronir m/lsTtinn of 
baibds »nd uptt'mpo ctimpuaitiufu 

that apans stAndarris. bop And 
eonlemporary atylw. Fm«“ band 
featurcb drummer Pheeruan AkIalT, 
bassist Jerome Harrui, inanist Onaje 
Allan Gumbs and iruiunat Vernon 
Reid 

ifttCC STRUKZ 4 AROtSMIR fAIUK 
SdAvnt 

mOOUCiOS ><x«* Slrvni ArO««lk> f»r«h 

^ Duo'« sifrnatuiT contnst between 
nylorhstnng claasieal and steel-stnng 
acoustic guitars i» wisely augmented 
by various guest musicians for much 
of the second side, saving this set 
form a somewhat limited melodic 
01 palette. As before, fusion and 
alternative AC will respond first. 



CLASSICAL 




SINGLES 

PU'KS itrw’ rrlnum yiift ikr 
giralent chart fMtential 
RKCOMMKNDKO rrcords utth 
potential for ngnii$c«inf cAorf 
orfion 

NEW ti NOTEWORTHY kighliphU 
Nra- and det'etoptnp orfa u'orlhp qf 
ttUrnUon 

HreonU i-guaUy appropriate for 
niorr <*<i« one format are rrneu'cd 
in the category vnUt the broadent 
audienet 

AU aingtes rt)mmrrr»fl//y available 
in the I’.S. are eligible for rmea' 
Send singles for rrwru’ to: 

Sancy Erlich, Billboard 

ISIS ffroadN>ny 

\eu- Kent. .V.}' JOOJS 

Country tingles should be sent to: 

h'lp A'irfcg. Billboard 

14 Sfujtic Circle East 

Nashville, Tenn. J/JOJ 



•OSSIIU OVtRTURES 
OrpfeMs CliMtbci Orchestn 
0«rt>c*« Graewnaefcon 4IS SS3 
The ensemble, free of metronomic 
mhibitions and performing with split- 
second precisnn deapile lack of 
conductor, debuts on DC with a 
qiarkiing program certain to please a 
brad spectrum of buyere Assumes 
high rank among competing Rossini 
overture packages. Eight popular 
eartatn-ntseni are offered. 

VIVALOl aORlA. KVME. CRCOO: MACmriCAT 
SaiaBtL CnuoM VkiI 4 
IwtnMcntsi dt Ljuumw. Coibor 
emsEcotaoro iCO) 

Erato exploits the potential of CD by 
adding the "Magnihrat" to the 
matenai on an earlier LP. to package 
more than 70 minutes of expertly 
performed Baroque choral music A 
musKal bargain. 

ORFORO INCORU 
OdeiR Siniig QwrtH 
fanra on 700a 

On the verge of ma)or international 
record exposure, the quartet relaxes 
here with a diverse. easy-Ustemng 
program of short selecuona ranging 
from Haydn and Borodin u> Gershwin 
and Lennon-McCartney Beautifully 
played and recorded. 



CHRISTMAS 

Following IS a list of all new or 
reissued Chnstmas singles received 
by Billboard's review panel this week 
Because of the seasonal nature of the 
music, the records are not rated as U> 
chart |Mlential. 

SRTAa ADAMS CSnHm*l Tum 
AIM AM B6S1 

AMT CBAN1 tewnuc Clvnlm 
ASM AM 21ft 

CAT DANO FUniRINC CMAtLIt WiUM Tht 
CanttiMA SMf (ClmlMa Ruitiai 0* An Osm rvi| 
lotsl tipemcc T(Sl 243Su oFICAl 

iiiivcRvstAL nwcmim«san 

A4M AM 27» 

LU KRfin iriJnlMsl«)w*CknitAMA 
THMjm MouflUe TMR IISS7 CeMACi ISI3I 
441 240S 

NOa MUl STOOKEV I TN( IDDTNOnS RAMO F«i 
Cknrtnn 

NP mis Con Oct ecAMn Co NaVfnil* 

OOH MtCUFFIKK ChnAiMi KMi Lew Ta Bt 
CMnlnM 

37 Stcomi SO-yr-S ConUct (714)691 0668 

DtaiSllASAUi SmbCUiivM TStDIvM 
UiKKOMAl. 7134 L4M aiM« <r> latkton Miti 

MASON OUOH S4tM MfM 
laturA-SSn COMAO (2141 339 9691 



4£flNy COOOMAN MWATC COlLfaFOM 
IlMdoun. Btrluhart Qusrlel, Romnen 
MMcmatiori HU 20I03A/04T 
These are recent recordings that show 
the master still retains much hm skill, 
even though the sound he produces 
oecaamnaliy sounds pinched. Goodman 
fans will be drawn to this two-record 
set. which presents clarinet tnos and 
quintets by Brahms. Beethoven and 
Weber Labels on the Brahms disk are 
reversed. 




UTTU MtirOA IDIHUH* CAnjteA 
MaiACOMAl 3123 lAbU MmHH MAtOn Mil) 

in pan-ciilaO)! imp^cisca nnUi 

An mfi at Monaco WctA'Cn tiAO i<|nM 

Mhn Attion ter 1 980 M * oat la»» <•( 

(«» abOwl Ta-nM> 9tonnw« eretl wan 
nwceUiUatK* MMipcTaB 

2V29P 3221 Contact SO dot 262 Lrwnton NT 
14093 

mu AMOK nm CAmmu raw 

NeTitF AarWNWf) 1001 (.ontACt <4141 
372 2221 

WHITE NKMT9 Sanu Um( Ia«m To Aacl-a-Mi 
MrnaaNp|MtNRI6308-l Cauici <2I6> 

232 3292 

CUTHASTERDC TN M|n| Rtlgtt Owflian 
2Mul2AOII<l3<nmtp'i(>a) ContAd (2121 
3169900 

MAST LOU SAStB AND IME MBIiettF HiCt 
FAMILT TlwntAHaMInHiCMtMiWiSlHkiAl 
ChaeattaiCR 13013 CoMmi (616) 729 0S0I 

lOEMlSON HrUntiM 
MoiartaMr90l67 

Hist AIM 11 m NI|M raw CfeniMnat CanSIt 
lonaSmi mool Conia') (3121 364-0319 




eviews 



NEW AND 
NOTEWORTHY 

RU&EN BLAOIS V UlS DEL SOLAR 
Mm« On (Metvtft} r<t rsi 
ewOOUCimi Wuban SlaUai Jahn "Icairtaan 

Ranita/ 

WRIIIR9 Ji*afi Inrmall RuOan fliadat 

euRiiSHFR ra(if»)gta c«mtH 

tMlra7 4S9l4 

An English-language relcaseby the 
singcr-wnter-hliii star-lawyersocwl 
spokesman. Bkides han earned res|M<ct 
among pop ovngnoxcenli for Ixieh his 
incisive editunil viewpoint aiel his 
deft fusKin of salsa, rock and World 
Beat rhythms. 



POP 




A4IR 

G«(340l 

PRODUCCR M*»$(ona 

WOlTCRS Walton. Oewnn 

F>U«LISMEII9 we Almono i.aAt-‘N»MMC. ASCAP 

Oden 7 26472 

.A full two years since its last release, 
the power rock supergroup returns, 
massive and mighty recotil defies ita 
own specific gravity by leaping to 71 
on this week's Hot 100. 

PAUL HAROCASTLE 

Just For Hoder i4 08i 

PROOUCER Paul HixScatHii 

WRntRS K Fullpf. P HarUcatHa 

PU6LISHERS 0«H A9CAP Co|iyti|M ComrU 

CIWTMi'A V94>42922 (c/o CBS) 

You, too. can bop to a Laurence 
Olivier/Bob Hoskins narration; disco 
collage a la ‘10" takes a tuneful (if 
not very controversial) stand against 
greed 

BLACK 



MORRIS DAY 

TIh Color OF SiKCtis <4 1 1 1 
pnoooCIR Momt 0a> 

WRITER Motnt Oak 

PU6USHER9 CaSFatMIUia««<M Ta09ir A9CAP 
Wamat StOA 7 2M09 

Faat-nsing soki Hiar sideHleps his 
funnyman routine this time to slate a 
personal manifesio, Just in rase 
anybody lliought the wide-eyed 
guufiriesai was for real 

FAMILY 

Hifh FlslMOfl (3 491 
PRODUCERS Oana 2 . FanW, 

WRHER9 St Pmi latoma 
PuaiiSMER ASCAP 

Paitlaf Pa'S 7 2li36 «<o Wawat Btav ) 

Time offshoot’s second outing is 
snappy, skiltery funk that makes the 
glamorous life sound like it has iu 
compensations 

CHRKA KHAN 
Own The Ni|M <6 20) 

PRODUCERS Ant Ma-dm Jot MwOm 
niliwrs f MOe MO Ia</na M Siwr/«e> 
PUBL'SHEWS RiglXMna. FranneCoWf WalMtk 
ATV BMi 

MCA 23604 (l2«Rh wr(W) 

Khan's contribution to the "Miami 
Vice" soundtrack I.P, audio mimics 
video in fmntic-paced. quick-cut 
production effects 

fOKl MO’S 
TrnDcr Lw« i4 i9t 
PRODUCERS Tarty IVWT J.mtny lam 
WRITERS lama* Hartit III Tarry IrMi 

Publisher ri|V iimr.AscAP 

Warna'Btot 7 28018 (1 2 mh Mtwon «n Tommy 
Boy RaOPtOl 't«iaw*d Oac 7) 

ART OF l«0lSC 

l4|i il 38) 

PRODUCER 4rfO«Mw>e 
WRirinS DutOr, )K/ahk.lai>oan 
PUBuSHfRS Oullala ASCAP Parlad.SMi 
CW«a/CI<r|>«al>tVS4 43932« oCBS) 
Avant-garde knntM widdl mg f»ur 
exceUenre; with the ZTI connectiiin 
behind them, Uie elertro-wizards gel 
full credit fur the xtyle and wit of this 
label debut 



COUNTRY 




UE OREENWOOO 

Don't UndcmlimslA My Lout For Ym i3 03) 
PRODUCER lorry CruicniMU 
WRITERS 9 OMm«rW 9 Oerd 0 i0CH«v 
PUBitSHiRS UCA-Diomond HouM-Wanw' Eiftlro 
ALyluiy OatTt'laMvPakintar* ASCAP>BMI 
MCA SI74I 

Another soaring ballud from an artist 
who makes love nongs into personal 
HtatemenlR of undying Fidelity. 

TG SHEPPARD 
in Omi My Htsrt i3 24) 

PRODUCER R>cr> HHI 

WR/FERS W AtfrrTtr t BraUaW / RuNadfr 
PUBLISHER R<k HM ASCAP 
CHumbia JO 09747 

Hot off the success of "Doncha." 
Sheppard continues to keep the 
energy flowing with this lively effort, 
a different sound that's effective. 



CHRRLEY PRtOE 

The Best There Isi2 36i 

PRODUCER Norte WSion 

WRITERS Waydno Hoif1>tl0 RanOrCoeilium 

raiKHlRS Bibo RatHom Nota\ ASCAP 

RCAPMI4269 

Pride offei's this case study in 
superlatives in his reliably smooth and 
reassuring voice, lin>t single from 
Kt-A since his widely heralded 
separation from the label 

JOHNNY RODRIGUEZ 
She Oon'l Cry like She Used To i3 47) 
emOUCER Jarry Kannedi 
wntERS Vat. B<rd» 

PUBLISHER C'OM Kayi ASCAP 
Cp< 34-097 32 

An uptempo appraisal of devotion 
worn thin, anchored by Rodriguez's 
painifd and puzzled refrain. 

JIM ClASER 

IF t Doe'l Love Voo i3 00) 

PROOUCER Don TsOa 
WRITER FioOKmpt 

PUBlISmER Sovlhmil WotiM 6 MuK. BUi 
HCe/NoHo Viwon 92740 

Glaser offers this gentle tribute to 
love in a calm, persuasive vocal style, 
backed primarily by aivnistic nounds 

CDS HFUiOIN 

Wlul Wt Gonna Doi3 16) 

PROOUCER Mark Wr.(M 
WRITERS Fhcliard FyMmari Pol RoeaiMf 
PuSLiSHCRS WB Rctufc. Orc».Bl.S'W«1c^poeba^ 
Wa'^•r TamaHana EMtta Ayytum. ASCAP 'BMi 
RCA PB-I42S9 

Full and rucking acoustic guitar 
drives Hardin's questions about her 
night of rumaniie; should restore her 
chart standing 



DANCE 



AHA 

The Sun AFwjtl Shmes On T V. (6 29) 
PRODUCER AIM iMfwy 
WRITER Pal WaMlaar 
PUBLISHER ATV BMl 

Warnar Btm- 020410 ll2incnt>'W'f 7 irHh 
f«>t»i»a4Nov 23) 

BLACK 

r- ' 



lOVE PATROL 
Leva Petrol i6 i2> 

PRODUCER lay EBn 

WRITERS 1 EllivRe Th-VI NitCyO L«m C 
A SavnUem 

PUOirSHIRS M><r\tert» RoHul BMl 
4P<6 B Way 0WAT4I9II2 mm ymipal 
It's a bust' [>isco/rap of the mwt 
arresting kind ('ontact Island 
Records, New York. 



eiLLY PAUL 
SeiuM Therapy (3 S9) 

F*ROOUCER RxHREat 

WRITER lenaSCItL 

PUBIISHCR TamwCe. B«i 

Telil Ca«er.Mct TtSI 2434 (c'oRCA) 

(June cloae to the Marvin Gaye hit m 
Hound anrf temfin as well as Gtle and 
theme 



ROQ IN' ZOO 
Fn|-0-FM«ri3 42> 

PROOurCRS Rm in Zw. John UoiaWt 
Sergn Mufiyieai 

WRITERS 9 N4>ny.Cl 9>4U«4n Ir . 

JH C4«m ir 4 Tf.»««a 0 Ektyd 
PUBLISHER Jobela. ASCAP 
Melewn I035HE (12 <nch <«r>iar< alwa>MalP«. 
Moleen 49S4M«I 

"Morning Zon" team from WROQ-PM 
Oharblte |>ayH funky tribute to the 
Chicago Reani star 

CRECC SURGE 

SurpriM, SurpnurJ 361 

ETRODUCER B'ooht A/Vwr 

WRITERS Marvm HaM-Mh EOwarO Htasan 

PUBLISHERS Wran.BMl-AmfMranConiont 

ASCAP 

CAkaWaitca 664 290-7 (era PelyCram) ( 1 2-«n(t> 
raamaUOK 7] 



MC SNAN 

Feed The WsrIdiesB) 

PRODUCERS. DteNtyCeMAOvA Merlon WAkamL 
VrfMTRS S Mortka, C Catariovt. M W<a>amt 
Publisher Cerrone ASCAP 
MCA 23403 (12..nmimclF| 

Electro-rap vanatbo on the Band Aid 
message nnakes some sensible pointa, 
both practical and humanitarian. 



COUNTRY 




MILLIE NELSON G HANK IVFLUAMS 
I Told A be To My Hurt i2 92) 

PRODUCERS B« Aray With* Nation 

WRITER H Wilkimt 

PUBLISHER Acu'iRowOpryiend BM. 

ColaRMW 3B-0S749 

Willie provides only some tentaUve 
harmonies to Hank's lonesome-as-ever 
voice and guitar 



DAVID FRIZZELL 

Site Aiti'l Whisihn' Dit« |3 I6> 

PRODUCER KanUamlMd 

WRITERS Oennn AnuiMn AL ‘DOMW" Oman 

PUBLISHERS HalCwnml rnuM 'Ca«MMn BMI. 

ASCAP 

NaMvAle AmariCA A 1081 

Good Singing but just another Dtxie- 
vs.-them yawn. IjbeJ based in 
Nashville. 



JOE SUN 

NesI Teus WiRd (2 23) 

PROOUCER Bnen 

WRITERS lee Sun. Mai 0 Barnet > 
PUBHSHERS Phan Cr«M-S«ver HUH BMI 

AMI 1124 

Contact, <8J5 jjGl»-67S6, 

RED HORSE BAND 
Bwderliiwo IS) 

PflOIXlCER jobn BfiatW 
WRillR Mm BaLana 
PUBLISHER Sorymad^ BMi 
A.RU. 1931 

Conucl; (615) 822-6786. 



MARK CHESTNUn AND RIMFIRE 
Welcsro* FmI (2 29) 

PRODUCER Joa ScMn 
WRITER OaveLBtcmt 
PuBLisraER nor '-MM 
Aattar AX 601S 

Contact. TMC Prod., Box 123,'a. 
San Antonio, Tex. 78212. 



DANCE 



OrAAFONO TOUCH 
Lwe Liar >6 06 ) 

PRUUULIRS AWentHnn Joaa M Rc4r^r 
WRIUR MiimCnain 
mailSHER SuparTrenCi BMI 
SwperTrWbet RVOI2H2 men tm(l«) 

High-|Rjw(‘rLtl u*fhno-dance, baritone/ 
siopranai unisnn vAcais give quite an 
original effect Conlacf: (7161 330-0950. 
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albums. 



•c.0(»yrigh1 J985 PuW<C*>»0'» 'f* . ^ • 

No pari o< Ifi'i puWiCilion may b* repfOducfd iloreo ■ 

in any r«tri«val syitam or |ransmilt*0 in any *wm 
Of by any maanv alacifonic, machamcal pf*o*o«opinn®. 
recording Of o*h«r*»iia mlhouf Ibe pnO' nf'Uen 
pirrnvssron ol tf>r publi&Ner 
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SOUNDTRACK A^wAaiMiaaai rctn 7 «« 


■MvaiNoOna MIAMI VICE 
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37 
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MORRIS DAYwAPnrawof 2iJ20(taf) 


COLOR OF SUCCESS 
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3 


23 


HEART A CAHioi sr i;aiOit asi 


HEART 




57 


SI 


40 


55 


MADONNA Af= WM 2»i»> 1 »>A»«wa»»s •»»*- *Coi 


UKE A VIRGIN 
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14 


JOHNCOUGAR MEUCNCAMPAkivaajaaak 1 >WfUiaMii«aMCt» SCARECROW 




51 


so 


SO 
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TRIUMPH MU 2 nmic 48) 


STAGES 


(D 
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ZZ TOP tiw»Mai«os ;f)4}|iaAi <co» 


AFTERBURNER 




59 


59 


60 
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THE CURE lUAtfA 80425 If 8*1 


THE MEAD ON THE DOOR 
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4 


28 


OlRESTRMTSA**<«n(aw>iK <co 


OROTHERS IN ARMS 
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STEVIE NlCKSf400t«iM«4>8.4iiAHticH4ai 


ROCKAUTTLE 
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STEVIE WONDER A fakiabijau laotowNiaaai ia» 


IN SQUARE CIRCLE 
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61 
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PHANTOM. ROCKER 6 SLJCK(M> tMincasi )2i22i»4ti 


PHANTOM ROCKER 8. SUCK 




13 


24 
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BARRRA STREISAND rtMUkVA or 40042 ran 


THE BROADWAY ALBUM 




62 
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21 


ORCHESTRAL MANOEUVERS IN THE DARK AfM vk>m»8o 22 AfwiaMi CRUSH 
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10 
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BRUCE SPRINGSTEEN A'Ocouaaeiaor jmm ia» 


BORN IN THEUSA. 
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70 
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JONI MITCHELL <,{»H*(t>rfi2«;4.«A»«P«ws ifaei 


DOG EAT DOG 
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38 


WHITNEY HOUSTON A~' M>i'>fa «a-a;i;ia9t> KOv 


WHITNEY HOLfSTON 




64 


56 


52 


30 


EURYTHMICS A ara u 1 5425 <a «■> iCn 


BE YOURSELF TONK3HT 
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11 


11 
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RUSHNCRCuoianoM i cqlkmwib sai 


POWER WINDOWS 
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BARRY MANILOWncaafU 2(>44(8M) 


MANILOW 
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TEARS FOR FEARS A»M(fKu>n a?a wo Kk>GMM«9a) <coi SONGS FROM THE BIG CHAIR 




66 


62 


51 


23 


SCORPIONS • MCPafna2A^244-i PoifCHAMu. 88) <ctn 


WORLD WIDE LIVE 


12 


10 


12 


30 


FREDDIE JACKSON A ^ariolST uaoatawi 


ROCK ME TONIGHT 




67 


64 


65 


27 


CORrYHART • (WiAiA(W.A5f i;ifi(f8«) 


BOY IN THE BOX 


13 
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STING A RAW V> MMOA 


THE DREAM OF THE BLUE TURTlfS 




68 
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STARPOINT (irana «0 a 24(8 ati (COt 


RESTLESS 


14 


15 


14 
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STARSHIP RcmjHt axii naa araiaat) <roi 


KNEE DEEP IN THE HOOPLA 




m> 
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ELTON JOHNumInSM} 24072 MflK8WKW >88«l (CD) 


ICE ON FIRE 




16 


18 
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THECARSr iRTiuaoEeataaBi 


GREATEST HITS 
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ASIA cEf7rNCHS24C72 MAmcnfMOS <a ««> 


ASTRA 


IS 


14 


13 


21 


ARETHA FRANKLIN • MKia aia B2B6tSM) iCO> 


WHO'S 200MIN WHO 




01) 


79 


104 
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SOUNDTRACK uornaMm s/4o»itnc 


ROCKY N 
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19 
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MR. MISTER • aca Nfi 1 a04k la 4t> 


WELCOME TO THE HEAL WORLD 
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97 
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NEW EDITION ura 5«;8(»««) 


ALL V4 LOVE 


18 


18 
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PHIL COLLINS A^aTUNTcai2aoi49U iCO) 


NO JACKET REQUIRED 




73 


74 


75 
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TA MARA B THE SEEN aam spawns if 88> 


TA MARA & THE SEEN 




20 


20 
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IRON MAIDEN caatoe if I2«ai laaS) 


LIVE AFTER DEATH 
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77 


82 


13 


SHEILA Li4UVFf Pam 2431 ’ ww»«aBi>05 (fan 


ROMANCE 1600 


20 


17 


16 


56 


BRYAN ADAMS AaawinoiliiH) >c9i 


RECKLESS 






82 


107 
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GRACE JONES MANMarraNisiANDST fW2i camot if8t> 


SLAVE TO THE RHYTHM 


21 


21 


17 


14 


LOVCRfiOY A coiEMeu rc JWi j iCCi 


lOvin every Minute of it 
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79 
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CRUZADOS a««ia 4104383 (8 8«> 


CRUZADOS 


22 


22 
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BILLY JOEL A ooikAiera 02 40121 icoi 


GREATEST HITS VOL I & II 
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ISL£V/JASPER/rSLCYc95a530CiAno8f2aCll8 lf< 


CARAVAN OF LOVE 
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SIMPLE MINOS RAW v«cif<sa9092 aaMiian tCOi 


ONCE UPON A TIME 




71 
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JON BUTCHER AXIScaftasT 12424 (ffti 


ALONG THE AXIS 
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THE THOMPSON TWINS • arku al* W/«<s mi 


HERESTOFOTUREOAYS 
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SOUNDTRACK nanMAtMS 25m<8 9a> 


KRUSH GROOVE 
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27 
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KOOLATHEGANGAHiJnij294si EMERGENCY 




88 


63 


55 
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OATES • hall & OATES LIVE AT THE APOLLO 


26 


24 
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A-HA •M>»caaiK» 29)00ia4ai icot 


HUNTING HIGH AND LOW 




81 


81 


72 
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DIO * nAKHtaWOk 24282(8 8«l KSl 


SACRED HEART 


27 


26 
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KISS Htacun a2« 049-1 -RkruaMioasi (CO» 


ASYLUM 
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90 


94 
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CLARENCE CLEMONScDijMeufFcaooio ictb 


HERO 




33 


45 


10 


EOOIE MURPHY i.oi.i4wafC i99ij icoi 


HOW COULD IT BE 
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130 
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YES ATCO 90474 afU2rK(888l 


9012 UVE THE SOLOS 




34 
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SOUNDTRACK mca aias if 4ti 


SWEET DREAMS 
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DIANA ROSS OCA AFi 1 5422 <f 88) ICCD 


EATEN ALIVE 


30 


31 


32 




RATE BUSHiMAMrarasr imi laosj (cet 


HOUNDS OF LOVE 
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97 
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WANGCHUNGafnM>e2408i waoncpsnof (Saei 


TO UVE AND DIE iNUL 
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ARTISTS UNITED AGAINST APARTHaOwanHATtiM 


4ii04-cAann«a4ai SUN CITY 
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VNGWIC MALMSTEEN pCHfOOB 825 238 i.-fOc'CAaMifaf) 


MARCHING OL7T 
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READY FOR THE WORLD •wr>%%4afS4«) rcm 


READY TOR THE WORLD 
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BOB DYLAN COik)M«lACk* 38830 (Ct> 


6IOGRAPH 
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30 


28 
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TALKING HEADS A WN 24)0i «wmfaa>oi<a4«i icoi 


uniE CREATURES 
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SOUNDTRACK • ArutwTK si?8H9 8«><CO) 


ST ELMO'S FIRE 
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OUVIA NEWTON-JOHNwca«i4i i4 w> (Oh 


SOUL KISS 
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BON JOVI • M8r\ntye24 508 1 PocfOMaaiaaei icp> 


7800 FAHREIVHEIT 
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SOUNDTRACK auiwTKai2i)<9Mi <c(b 


WHITE NIGHTS 
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MARlLLlONumoifT laasiiaasi KXt 


MISPLACED CHILDHOOD 
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JAMCSTAYLORi-oiuwna'caooir icn 


THATS WHVI M HERE 
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V8iT AtMVfioi (8881 


DOWN FOR THE COUNT 
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ABC MCOCUIt f 24 9<M 1 P(X.rG>UAI|B4a) (COl 


HOW TO BE A ZiLLlONAiRE 
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AUTOGRAPH ncAAFLi 2009 1888) 


THATS THE STUFF 
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KLVMAXX •w(a.cOiAtuiA'KMi»» wrAifffy 


MEETING IN THE lADiES ROOM 
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MIAMI SOUND MACHINE incflit 40iii 


PRWmVE LOVE 
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AEROSMITH UffkfiGfA 24041 wAamnBMK ifMi «ct)i 


DONE WITH mirrors 
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GEORGE WINSTON B wmoiam r«u *>m >025 aam( 8 88) lOn 


OeCEMBER 




41 


44 




SHE ENA EJ^TON tM MM MCA u i T w i M 4«i 


DO YOU 




95 
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TINA TURNER 44c«moc5f I3330it4fi (C» 
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WHITE CITY A NOVEL 
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SO many rivers 
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LISTEN LIKE THIEVES 
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SONGS YOU KNOW BY HEART 
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7 WISHES 
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INVASION OF YOUR PRIVACY 


47 


43 


39 


19 


THE POINTER SISTERS A planet ajli oaif w.A,ava> 


(CO) CONTACT 




4^ 


109 


114 




ROBERT PALMER ijuic «H f > ATuMnc ta «a) 


Rtf»T10E 


48 


39 


35 


30 
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SECRET or ASSOCIATION 
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UNDER A RAGING MOON 
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SEVEN IHE HARD WAY 
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SOLDIERS UNDER COMMAND 
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THE HEART OF THE MAHER 
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RAY PARKER JR. va-kT. 


SEX AND THE SINGLE MAN 
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Calendar 



HWkly calendar of trade shoirs. 
coHientions, atca^ ahoicii, sewt- 
narsatid offirr nafad/r crentx 
Send infonualiov to Calendar, 
Hdlboard, lilS Brooduaif. \eu‘ 
York, S. i: lOatf!. 

DECEMBER 

Oec. 10. Intt'rnalinnHl Itadio & 
Television Society "Second Tuch- 
da>*' Seminar. "The Cubic .Adver- 
tisinR Storj.” Viacom Coiifcrcniv 
Center. New York. (212) 8t»7-W»T>0 

PiH? 10. *‘A Salute To The 
American Sonjfwriter". Spon- 
sored by the National Academy of 
Songwriter'i, Bcvcrlv Thcatr»', 
Beverly Hills (213) 4ti3-T17K. 

Pec. 12. Southern Calirorniu 
^>lotiiin Picture Council Holiday 
Celebrity .Award l.uncheon. 
Sportsmen's Lodge. Studio Citv, 
Calif. (213) 4HT-7332. 

Dec 19, International Radio A. 
Television Society Christmas 
Benefit, starring .Ashford & Simp- 
son. Waldorf Astoria. New York. 
(212) M>7-6(i.T(). 

JANUARY 

Jan 14. international Radio & 
Television Society “Second Tues- 
day “ Seminar. Television .Adver- 
tising Market Dynamics. 19M(>- 
1990. Viacom Conference Center. 
Sew York. 1212) 867-6650. 

Jan. 23*25. Performance .Maga- 
zine Summit Conference. Fon- 
tainebleau Hilton Hotel, Miami 
^Bcad. (817) 338-9444. 

Jan. 27. .American .Music 
Awards. Shrine .Auditorium. Los 
Angeles. (213) 655-5960. 

Jan 27-31. Midem. Palais des 
^Festivals. Cannes. (516) 364-3686. 

fEBRUANY 

Feb. 1-4. Radio Advertising Bu- 
reau Managing Sales Conference. 
Amfac Resort & Hotel. Dallas. 

(212) 599-6666. 

Feb. 2-5. 13rd annual National 
Religious Broadcasters Conven- 
tion & Exposition. Sheraton 
Washington Hotel. Washington. 
D.C. (201) 428-:>400. 

Feb. 11. International Radio & 
Television Society "Second Tues- 
day" Seminar. Viacom ('inference 
Center. New York. (212) 867-6650 



MARCH 

March 3, Songwriters Hall of 
Fame Dinner. Plaza Hotel, New 
York (212)319-1444. 

* March 5. International Radio & 
Television Society Anniversary 
Dinner. Waldorf-Astoria, New 
York |212>Sfi7-66.'»(). 

March 11. International Radio 
Wk Television Society "Second 
Tuesday” Seminar, Viacom Con- 
ference CX*nler. New York. (212) 
867-6650. 
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Young Crowd at Japan Audio Fair 

Event Draws Big Student Turnout 



Grass Koute 



TOK A'O A udio munufactiircr.s 
iiwd hiivc no fear for the fuUiiv of 
their industry in the coming de- 
cade.s. if the remiU-s of a recent Ja- 
|>nn Audio Assn survey on atten- 
dunct‘ at the 34lh Ja|j:iti Audio Fair 
are anything to go by. 

The group has found that around 
42'- of the 312.045 |ieiipli- who visit- 
ed till’ week-long show at the Ha- 
runii Fair Siu» in Tokyo during Octo- 
ber were high school or college stu- 
dent.s. Some 34' yvere teenagers. 
47' ■ in their 20s and 12* ■ in their 30s. 
with fewer than 7'^ aged 40 or older. 

Askeil what equipment they most 
wanted to see, the visitors listed 
Compact Disc players, hi fi VCRs, 
speaker systems, videodisk players 
and in<ar stereo, m that onler. 

The <|ueslioii about what re- 
maiiieii most in their memories af- 
ter visiting the fair produced an 
identrcaJ response, and when they 
were askeil what they would most 
like to acijuire in the follnwitig year, 

^ew 

Companies 

Rampant Records, formed by 
Frank J. Fali.se and David A. Sher- 
bow. Label will concentrate on art- 
ists from the mid-Atlantic region. 
First relea.se is "Rock The House" 
by Double Agent Rock. 606 Ed- 
mond.son Ave.. Suite 100, Baltimore. 
Md. 21228; (301) 744-2233 

Sarah McMullen & Co., an enter 
Uinment-onented public relations 
firm, formed by Sarah McMullen, 
formerly vice president of Rogers & 
Cowan's West Coast entertainment 
division. (Clients inlcude Elton 
John's upcoming U.S. summer lour, 
singer Roy Orbison and singer/ac- 
tress Rebecca Hohien. 1137 Second 
St.. Suite 101, Santa Monica. Calif. 
9040.3; (213) 395-7 448/7r)62. 

Sirr Kodd Record & Publishing 
Co., formed by Rodney J Keili 
First single is "The Essence Of 
Uive/Wesl Oak I.ane Jam” by Rod- 
nev Jerome Keitt. P(> Box .58116. 
Philadelphia, Pa. 19102-8116. 



EXECUTIVE TURNTABLE 

iContinurd from page 



the respimdeiils again put (*l) play- 
ers uml hi (i V( 'Rs u( the top of Iheir 
list— ihough, somewhat surprising- 
ly, many also iiumisl analog recoril 
players. 

More than KO C|i players were 
displayed at the fair, including 40 
hew models, with prices ranging 
from $2;J0 to f2,7.'j() .Some 77 firm.s 
exhibited, showing u total of 6.tK)0 
items, nearly two-thirrls of them 
new product.*. 

The Ja{wn Audio Assn, notes that 
lust year students accounted for 
•U'C' of overall allendaiice 



Gospel Directory 

NASHV’ILLF. Praise Ministry As- 
sociates uiid Hurve.st House Puli- 
lishoDi have just is.sued the "Nation- 
al Directory Of Chri.stian Artists." a 
$0 95 guide that lists basic iHsikitig 
and background information on 
more than 235 acts and speakers. 

Included in each entry is the 
name of the booking agency, ap- 
proximate fee range for artist, tar- 
get audience, geographical area of 
o(}eration. recent records or books 
by the artist and references 

The book is available on a L'nlay 
free trial basis from Praise Ministry 
Associates, 1666 E. Highland Ave . 
^an Bernardino. Calif. 924U4. 



BIRTHS 

Buy, Jordon Alexander, to John and 
Lynda Van Zeebroeck. Nov 6 in 
Burbank He is the controller of the 
l.'niversal Amphitheatre in Univer- 
sal City. 

Boy. Alexander Daniel, to Robin 
and Michelle Wise. Nov. 10 in San 
Francisco He is vice president and 
manager of Bayside Record Distrib- 
uting Co. in El Cerrito, Calif 

Boy. Matthew Arthur, to Nathan 
Silverman and Mary Dawson, Nov 
18 in Evanston. Ill He is public rela- 
tions consultant for Telarc Record.* 
and president of his own Chicago 



BY KJM FREEMAN 
•■1 wrrklg rotitmn forusing on tftr 
actinlics of tndrprndrnl labels 
and rfi.v/n6o/or« 

N.VIRI) (the Nalional Assn, of In- 
dependcnl Record Distributors) is 
currently mve.s(iga(mg the feasibil- 
ity of establishing some sort of ad- 
vertising colleclive that would allow 
members to present their product 
tugether in trade ads. (ieorKc Ho- 
cutl of California Record Distribu- 
liirs and Roh Miller of l^e-Myles 
Associates are heading a committee 
now polling members on the idea. 
The concept has been tried before, 
most notably in an ad earlier this 
year highlighting independent hit 
product and the distributors in- 
volved in lh<ise successes 

According to NAIRD's literature, 
the trade group would like to com- 
mit to a regular NAIRD ad series in 
one of the trades, with a rotating 
|x>ol of cooperating member logos 
and distributors plugging their 
product in synch with release sched- 
ules The concept might seem an 
odd one. as indies, for the most part, 
have been big proponents of placing 
their usually limited ad budgets 
with consumer publications Hocutt 
maintains that reaching the record 
buyer is still the priority for mdie.H, 
and calls this collective push to the 
trades an image move. 



PR firm. 

Gilr, Courtney Leigh, to Ronnie and 
Cathy Robbins. Nov. 30 in Nash- 
ville. He records for Columbia Rec- 
ords and is the son of the late Many 
Robbins 

MARRIAGES 

Robin Weiss to Fred Cook. .Vov, 29 
aboard the Queen Mary. She is 
W’est Coast a&r/Southern Califor- 
nia promotion manager for Jem 
Records West. 

Charles Coinelli to Ann Madison. 
Nov 29 in Bo.sion. He is general 
manager for Capitol Studios She 
was formerly with Capitol Data 
Systems of (apitol Records Inc 

DEATHS 

Bill Stewart, of a gunshot wound 
Dec 3 in Dallas. He was one of the 
creators of top 40 radio. (Sejianite 
story, jiage 6 ) 

Melville Nimmer. of cancer Nov. 22 
in West I>is Angeles, \ UCLA law 
professor and prominent authority 
on music copyright, Nimmer was 
best known Ute his clas.sio four vol- 
ume work. ‘'Niminer Oil Copy 
right." quoted in courts' Ir.inscnpUs 
ranging from local to the Supreme 
t'ouri He IS Mirvive<l by hi.s wife, 
(iloria. and two sons. 

Ralph Uerson. 7.'». of lieiirt failure 
Dec. 1 in .Miaim. Before his retire- 
ment. he was stiles manager of Pick- 
wick l(».-«'ords He IS surviveil by his 
wifi’. Sylvia, and son. Fred 



'It's im|K>rtant to show the indus- 
try that we're out there." Hocutt 
says. He aiJds that the I role sik> 1» 
are most productive in helping 
Stateside indies secure foreign 
product, and often catch the atten- 
tion of artist reps looking to sign 
their acts domestically. 

The process of aligning the re- 
duced-rate advertising scheiiules is 
a complicated one. as participants 
must commit themselves far in ad- 
vance of their releases. At present. 
Hocutt says it's too early to tell 
whether enough NAIRD members 
will sign on for I he cisiiierative plan. 
In the meantime. Hocutt and other 
NAIRD officials are attempting to 
develop some means of consolidat- 
ing freight shipment arrangements, 
which could go a long way toward 
reducing the costs to distributors 
when placing relatively small record 
orders. 

Seed!! &. sprouts: urd s h,,. 

cutt also relayed the news that New 
York-based Tummy Boy brought 
its line to his company last Monday 
(2). Not so long ago, Hocutt and TB 
president Monica Lynch engaged 
in a lively debate on the merits of di- 
rect distribution during the New 
Music Seminar. Since early 1983. TB 
has dislributetl and marketed itself 
on the West Coast, under the direc- 
tion of Chuck Rush. W’hile the logo 
fareil well under this arrangement. 
Lynch says (he overhead and ad- 
ministration cost£ of maintaining 32 
accounts there had to be minimized. 

Settling with CRD is a very happy 
medium. Lynch says. "Since it’s a 
major market with no [distribution] 
competition, we’re lucky that the 
one distributor there is as good as 
('RD is.” 

Indeed. Hocutt has recently re- 
aligned his staff from a "horizontal 
to vertical” setup wherem each of 
CRD's staffers will work a limited 
number of labels. Representing this 
managerial shift, TB's Rush has 
joined CRD. with specific resironsi- 
bility. of course, for the Tommy Boy 
line, among others. 

EmERCENCY records has al- 

ready decideil on its New Year's 
resolution; to fill the pipeline with 
some bit pop product from the mdie 
sector To accommodate this, the 
well-established r&b/dance logo 
will give birth to Reflex Records in 
1986 In addition to using their r&b 
ex|>ertise. Refiex will be looking to 
sign acts working in the pop/ ruck 
vein and possibly heavy metal. Re- 
flex promises to supply plenty of 
product to indies, although Emer- 
gency has a giHxl knack for working 
with the majors and may well fun- 
nel some of Reflex's product 
thniugh the big leagues Emergen- 
cy's juint ventures willi Mirage/ 
Atco on Shannon and Nolan Thom- 
as were, to put it mildly, quite suc- 
cessful If you're an unsigned act 
and haven't gotten the hint yet.s 
end your demos with SASEs to the 
New York-ha.sed logo pronto! 

Already installed at Emergency is 
Freddy Raslone's Metropolis label. 
The debut release via this venture is 
Mystery .Nssignment's cover of the 
Tempiatimis c!a.ssic "Cloud Nine". 



Calif., a joint venture of Uiiitel and Mediatech Slie was with the Nalional 
Captioning hislituie 

Stanley Riseiter is promoted to the newly created post of Southwest re- 
gional sales manager fur the Magnetic Products Division of Fuji Photo Film 
D.S.A.. based in I)allas He was Southwest district sales manager 
The Magnetic Ta|»e Division of Agfu-Gevaert Inc. in Telerburo, N.J pro- 
motes Robert McNuhb to Pacific regional sales manager He wa.s studio 
manager at Pickwick Internationa! 

Lea .Marie Braak l»e<v>fne>i studio manager at F-V ,S<iund Ltd. Studki.s in 
New York She joins from Electric I^dy Stu<li»s 
Crystal Studio in Hollywood uppoini.x .Jackie Krosi .stiidi(» manager and 
Sharon La.sky assistant miinagcr/coniroller. Krost is a |K-rsonal manager 
laisky was a public relations coordinator for AS('.AP 
Finial Technology ap|KiinLs .\lliin .1. Evelyn vi«-e president of sales uiul 
tnarkelmg in Sunnyvale. Calif. He was vk'c firesideiil iiiul general inaiiagcr 
of JBL's consumer pnalucl.s division 
Ken Regan and Neal Preston, Camera ."i photograplu-rs. join 1^'ft Hank 
Productions as mu.sic viileo directors in New York 

RELATED flELOS E^llen Pittleman i.< nanieil vice president of program devel- 
opment at Radio Vision InlernatioiiHl m l.os .Angeles 
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THANKSGIVING VIDEO BUSINESS CALLED INCREDIBLE’ 

(Continued from page 1) 



Sp«ciaky outleU were also feel- 
ing the impact uf cautious Inlying 
on their part. Across the board, re- 
lailers say the fact that they bought 
shallow oil hits causeil a significant 
loss in potential rental income. 

"It was like a dam bursting. It 
waa the most incredible thing I'd 
ever seen." says Bruce Shakman of 
Omahaa-based Applause Video. Ac- 
cording to Shackman and others, 
advance warnings of the blizzard 
that hit his area proved a tremen- 
dous rental booster. 

"It was a lot more than we ever 
ho|ieil for," Shackman says of his 
numbers from rental and sales 
Rental volume proved about 60^ 
over his company's already optimis- 
tic projections, he says, while sales 
volume beat projections by around 
3(r-t. 

"It was terrific for the video rent- 
al stores," says Lieberman Enter- 
prises head Harold Okinow. Accord- 
ing to Okinow and virtually every 
video executive in the Midwest, bad 
weather and concurrent snow- 
storms kept people at home watch- 
ing their VCRs. 



Okinow adds that bad weather 
didn't hurt videoca.Hsctte sale.H al 
the mass merchandise outlets he 
serves "Video sales look very 
good," he says. Given the numbers 
he's been seeing, Okmow adds, he 
doublK any of the extraordinary re- 
turns privileges granted hy some 
manufacturers to mass merchan- 
dise outlets will even lie used. 

This .season's mass merchandise 
Mile efforts and the programs that 
fueled them can already be consid- 
ered a success, Okinow suggests: 
"As far as we're concerned, it's a 
new business this year" 

So far the only title on which 
Okinow is running short is "White 
Christmas.” He says his copies of it 
are "all gone, practically." and he's 
begun reordering. 

The wild Thanksgiving weekend 
rental frenzy was most felt by the 
heavily rental-orienteil small chains 
and independents, though many re- 
ported sales, too. Virtually alt retail- 
ers rejMirt their shelves stripjied of 
hit product. 

"W’e finally just said, ’Look, go 
behind the counter if you like and 



rent anything you can find',” says 
Fred Brooks of nine store Video 
Inc in Oenver. "Our shelves were 
bare." 

Brooks, the organizer of a new 
Video Software fiealers Assn. 
(VSOA) chapter, says other Colora- 
do dealers reported similar situa- 
tions. "We prayed for snow,” he 
says— and the region got somc- 

One place where snow is rarely 
prayed for, but which got innundat- 
ed this season, is Puget Sound. Al 
Lake Steven's Video of Everett, 
Wash., owner Ed Empty says a 
siege situation set in Nov. 19 which 
saw one customer actually arriving 
at the store on a snowmobile. 

"We opened five hours Thanks- 
giving day. Just to see what would 
happen," he says. "They wanted 
movies." Even with the brutal 
weather and reduced hours, the 
store matched last year's pace, "Of 
course, last year we had two nearby 
competitors." Empey notes. "Now 
we have five." 

Record retailers carrying video 
also did well, outlets report. Bob 
Tolifson of Record Factory in San 




Francisco says he saw a strong re- 
surgence for video rentals in the 14 
of his xUires which handle rent- 
als. October and early November 
rentals slumped significantly for his 
ouLlets, he claims. 

Re|ieatedly, video specialty stores 
slate that in terms of A-level fea- 
tures, "everything was gone." in 
the words of Carol FViugh of the Or- 
ange County. Calif.-based Video 
Cassettes Unlimited. "It was not 
the best weekend." Rough says. 
"Nothing ever exi'eeds New Year's. 
But it was very good.” 

Shortages of rentals drove sales 
to some extent, but Pough says she 
still feels the price pointa are criti- 
cal. "Disney blew our chances by 
putting 'Dumbo' on cable, but the 
kids will erase it with MTV and be in 
here buying or renting it again." 
"Pinocchio” and "Robin Hood" 
moved well in terms of sales action. 

Popingo Video head Byron 
Boothe describes rentals over the 
Thanksgiving weekend as "tremen- 
dous," up at least 309^ from the 
numbers he's seen for the last quar- 
ter. Sales are a different storj' for 



his company, Boothe says: Thus 
far. we're not seeing much sell- 
through.” even though hw company 
has been "promoting like hell. 

The lack of sell-through in his 
case is not due to lack of mass mer- 
chandise action. Boothe says, “be- 
cause in our market they haven't 
advertised" sell-through-priced 
product such as "Beverly Hills 
Cop ” 

"We're not being besieged by 
people who want to buy it," says 
Boothe of "Cop" and the other seR- 
through-priced titles. "We have a 
lot of tapes we're clearing out at 
$9.95 and $19.95 — that's about all 
that's moving." 9m 

Providing a different picture is 
Applause's Shackman. "It’s chang- 
ing. It’s changing," he says of his 
company's sale/rental ratio. The 
sate/rental ratio uf his stores ha^-» 
recently shifted to 73% rental/27% 
sale in terms of dollar volume from 
84%/16'», he says. 

Assistance tn preparing (his story 
provided by John Sippet in Los 
A ngeles. 



STRONG WEEKEND FDR RECORD STORES 

(Continued from pope H 



In New York. Kandi Swindel, 
eastern regional manager for two 
Tower Records units in New York 
and one in Washington D.C., re- 
ports that the chain's Lincoln Cen- 
ter unit did more than $250,000 in 
business over the weekend, which 
bettered by far the "under 
$200,000” generated last year. Com- 
pact Disc business accounted for al- 
most $60,000 of the total. She says 
the big sellers at Tower over the 
weekend were RCA's "Follies" con- 
cert album and Columbia’s new Bar- 
bra Streisand album of Broadway 
material. 

Reporting a "very busy" week- 
end was Jay Sonin of Record Hunt- 
er. who also pointed out “excellent" 



CD businps.<i. His Manhattan outlet 
is admittedly short on WEA CDs, 
but he says that he doesn't "feel too 
bad, because nobody else has 
them." 

On Long Island, Warren Ross- 
man, general manager of five Mo- 
dell's stores that carry records and 
Upe.s, says he did 27'’; more busi- 
ness over the Thanksgiving week- 
end than a year ago. His big seller 
has been the "Miami Vice" sound- 
track on MCA, but he says the 
stores "sold product across the 
board ” 

Compact Disc product accounted 
for iS*' of prerecorded music sales 
for nine Strawberry units in the 
Boston area managed by Neil Levy. 



who adds that the chain's business 
showed gains of lO*' on a compara- 
ble basis with last year (43 stores m 
1984 versus 50 this year). "We’re a 
high-tech town, so this area’s a ma- 
jor CD factor for the chain," says 
Levy- 

In addition to classical CDs, 
Sirawlierry’s pop CD action was led 
by the "Miarm Vice" soundtrack 
and albums hy Stevie Wonder and 
Dire Straits. New releases by Stevie 
Nicks. Kale Bu.sh, Z.Z Top and Rol>- 
ert Palmer, as well as the "Sun 
City” album, were big sellers in oth- 
er configurations. 

Business in the mid-Atlantic 
Slates was also strong. Jerry Kich- 
man says hts 10 Sound Odyssey and 



six Variety stores in the Philadel- 
phia ami Baltmiore/Washington 
area are "way ahead of last year." 
with his one-stop customers report- 
ing good results as well. 

That region’s 26-store Kemp Mill 
chain is running 13^*' above projec- 
tions and 13% ahead of last year, ac- 
cording to vice president Howard 
Applebaum. “We promoted Thanks- 
giving heavily for the first time in 
five years." he says, adding that ad- 
vertised specials on budget titles 
provided significant additional sales 
for the chain. 

Compact Discs also gave a mea- 
sure of difference, accounting for 
18%-20'i of prerecorded music sales 
in some Kemp Mill outlets. "Busi- 



A COMPLETE START TO FINISH 
EXHIBITION SERVICE 

MIDEM 
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neas is shuckingly good.” says A{> 
plebaum. 

Business is also called exception- 
al by the Chappei Hill. N.C.-baaed 
Record Bar. "We were up a couple 
of percentage points over last year 
with less stores." says album buyer 
Norman Hunter. He notes a strong 
bunching of sales at the top of th«^ 
album chart, with his No. I album. 
"Miami Vice." doing twice the busi- 
ness of the next biggest seller. ZZ 
Top's "Afterburner." itself doing 
double the business of the chain'*^ 
third hottest album. 

Fast-moving late additions at 
Record Bar include albums by Bar- 
bra Streisand. Dionne Warwick and 
Dokken. CD sales, averaging be- 
tween 8%-12'< of music sales, are 
demonstrating a changing demo- 
graphic with a move towards hit ti- 
tles 

Sales are also up on the West 
Coast, where Lou Fogelman of 
Southern California's Music Plus re- 
jKirts excellent prerecorded music 
and video business on Thanksgiving 
Day. It was the first time the chain 
opened on the holiday. 

In the Southwest, unusually j 

rough weather slowed store traffic I 

and forced some closings. Evan 
Lasky of Uanjay. the Denverbased 
franchiser and one-slop for more 
than 30 Budget Tapes & Records I 
-Stores, says extreme cold and snow I 
closed more than half the stores he ] 
services. 

John Marmaduke. who heads thi.$Hyi 
123-siore Hastings chain in the 
Southwest, says he is running even 
with last year. 

The picture was brighter in the 
North Central States. Milwaukee's 
seven Mainstream stores had their 
best Friday to date on the day after 
Thanksgiving, with CDs accounting 
for more than 40' ' of their music 
liu.sinesR. according to the chain’s 
Gene Knaaek, An annual holiday I 

promotion, also employed over ' 

Christmas and Easter weekends. 
hel|ted build traffic. 

In Detroit, the IK H-armony 
House stores also had their biggest^ 
weekend of the year 0V9M | 
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RCA/ARIOLA PRESIDENT ELLIOT GOLDMAN 

f('(jntinut’d f rom jMujr I) 



Musical Chairs: The Latest Twist 



The executive shuffle at RCA/ 
Ariola presenu n number of ironies 
• Thv sh>ft t>f F.Uwl CioWman and 
Bob Summer is almost an exact par- 
allel to recent moves at WyGram 
Records, where Pick Aahcr as- 
sumed the presidency in October, 
with Guenter Hensler movinK to the 
presidency of PolyGram Classics 
tBinboard. Oct 26). Furthermore, 
Asher reported to Goldman when 
Goldman was senior vice president 
of Warner Communications Inc. 



• The man Goldman reported to 
at Arinta, Clive Pavia, once viewed 
as a poaaiWe RCA chief, now re- 
ports to Goldman. 

Goldman notes that "structur’ 
ally" Pavia docs report to him, but 
says he is "free to run the operation 
as he sees fit,” The new RCA chief 
says he roj^ards Davis' music ox|>er- 
tise as being on the level of other 
"legend.s," such as Ahmet Ertegun 
and Mo Ostin. 



Goldman has held key administra- 
tive music posts at CBS. Arista and 
W'amer C-oiiimunications Inc. over a 
span of It* year^ He functioned un- 
til last May as senior vice president 
at Warner, with responsibility for 
the corporation’s music divisions. 

He is a known quantity to RCA/ 
Ariola When Ariola acquired .Ansta 
in H)7d. Goldman was serving as sc 
nior vice president and was given 
additional res}K>n.sibilities as vice 
president of U.S. and Canadian op- 
erations for .Ariola International 
Group. 

Goldman views his mission at 
RCA as "the No. 1 opportunity in 
the record business." 

T^at op|K)rtunity, he admits, in- 
clude.s the need to improve KCA's 
profit picture. The label does not re 
port out its bottom line, but it is 
seen as well below that of CBS, 
which had a profit of more than 
$100 million in 19K4. 

With the merger last August of 
the worldwide music businesses of 
RCA Corji and Germany’s Bertels- 
mann, A.G., annual volume in music 
sales IS about $1 billion. 

On its own in 1984. RCA Records 
generated $621.8 million in busi- 
ness. but only in the past several 
years has it moved out of the red 
into modest profits, according to in- 
dustry observers. 

Goldman says he hopes to revive 
RCA's fortunes to a point where it 
will once more vie with CBS for No. 
1 status among domestic labels. 

"RCA, on the basis of history and 
the scope of its catalog and its posv 
tion as part of a major entertain- 
ment corporation, should be a major 
competitor with CBS." he says 
"There was a time when it was And 
there have been isolated instances 
when this has been true in recent 
yearw If Grant Tinker can take the 
NBC television network to No. 1. 
RCA Records can do it, too " 




Domestically, Goldman indicates 
the label's competitiveness vrill cen- 
ter on label distribution deals rather 
than luring major e.xisting talent to 
the company. 

Although he recognizes that he 
must balance competitiveness with 
a hard look at bottom-line rculilies. 
a commitment to what he views as 
the "continuing viability" of the mu- 
sic business is also in evidence. For 
instance, he says he "leans to" the 
erection of a Compact Disc plant in 
the U.S., hut points out that the de- 



Ktss also sustained iLh comeback 
momentum as “Asylum" went gold 
in November. It’s the group's third 
straight gold album, and its Utb 
out of 17 career releases The 
group's chart history dates back 
nearly 12 years 

George Benson’s "20/20," re- 
leased last January, finally went 
gold in November, becoming his 
eighth consecutive gold album 
That's the veteran smger/guitar- 
isi's entire Warner Bros, catalog 
Another older title also tupped the 
500.000 mark in the month: the 
Charlie Daniels Band's "A liecade 
Of Hits,” released in July. 1983. 

Two other long running acts fi- 
nally scored their first gold albums 
in November. Klymaxx, which has 
been hitting the black charts for 
more than four years, scored with 
"Meeting In The Ladies Room.” 
while Mr Mister, whose long-serv- 
ing leader. Richard Page, headed 
the group Pages, scored with "Wel- 
come To The Real World." Both al- 
bums are being boosted by top lU 



for anything else," says Schofer 
Besides the national media advertis- 
ing, Sony will "also be doing a direct 
to retail mailing of all the po p ma 
lerials," which will involve "tons of 
thousands" of pieces of material, he 
says. 

"John Is'iirion Live In New York 
City" was filmed in New York on 
IfiiiiiTi stock on Aug 30. Ijr72 The 
film's original negatives were 
pulled from the vaults, and the pro- 
gram was completely re-edilMl for 
homi* vid«*o. 

There an* 14 songs oii "John Ia*n- 
non Live In New York” "Imagine." 
"Come Together." ■Instunl Kar 
ina," “Cold Tiirki'V," "Givi- Peace A 
Chance," Born In Prison" (a iliiel 
with Y«ikt» Ono), "It's So llaril," 
"Woman Is The Nigger Of The 
W'orld," "Si‘«lcrs Oh Sisters. " 



cbiion to do so has not been made by 
the company . 

A strong advocate of the CD. 
Goldman notes that the laser-read 
configuratioii figures heavily in Bob 
Summer’s new role at Red Seal 
"Not only do I see its importance 
with regard to existing catalog, but 
in the creation of new product as 
well. I regard Bob's role here as 
ver>* meaningful in an international 
context." 

On the issue of independent pro- 
motion costs, Goldman says that 



pop hits 

Here's the complete Ilsi of No- 
vemlier cerlificatiima 

Multi-Platinum Albums 
Hruce Springsteen's "Born In 
The U.S.A," Columbia. 10 million 
Madonna’s "Like A Virgin, " 
Sire/Warner. Six million 

Dire Strait’s "Brothers In 
Arm.s," Warner Bros. Three million. 

"Whitney Houston." Arista. Two 
million 

"Miami Vice" soundtrack, MCA. 
Two million. 

Platinum Albums 
Alabama's "Christmas." KCA. 
Thetr seventh. 

Loverboy's "Lovin’ Every Minute 
Of It.” Columbia Their fourth. 

Kenny Loggins' "Keep The 
Fire. ■’ Columbia, His third 
Stevie Wonder's "In Sijuare Cir- 
cle." Motown His third. 

Night Ranger’s "7 Wishes.” 
MCA. Their second 
Sammy Hagar's “VOA.” GefTen. 
His first. 

Talking Heads' "Little Crea- 



"Well, Well, Well," "Houtiil Dog.” 
"Power To 'The I'eople." "New York 
City" and "Mother." The Plastic 
Um» Elephant’s Memory Band pro- 
vides backup. 

"Yoko was very involved" with 
the restructuring of the program, 
says RIachley, adding that it was 
her decision to release the program. 
"With everything that's coming out 
on Jolin right now. Yoko felt it was 
the time to begin to release some 
material " 

.loko Klims w:i.s the original pro 
iliioer of the film, with Sekhmet FVo- 
durlions ill assonation witli Ono 
Video working on tin- Ills'* version 
Ono wa'> the executive priHlueer of 
tlie version, while I’arol Dy- 
smger directed and tlerard Meolii 
|iriKluee«l Director of the origmal 
i;r72 version was Steve tM-bhanlt. 



NOVEMBER RIM CERTIFICATIONS 
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LENNON IN NEW YORK' VIDEO 

iCuNlinucd /nim page 
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now that he has returned to an "on- 
line" label position, he will assess its 
role at RCA and (he "magnitude of 
it in relationship to profits 

"Obviously. It's part of the mar- 
keting of music," he says, "but 
what would disturb me the most 
would be if the cost was not com- 
mensurate with the benefits We 
must strike a balance of use and 
benefit. I certainly hope indepen- 
dent promotion never replaces the 
need fur label local promotion 
jwople." 

As for music videos, Goldman 
.lees thi.x marketing tool as a "two- 
edged sword, but decidedly more on 
the favorable side. It's an extremely 
expensive vehicle, but I accept the 
short- and long-tenn benefits with 
management constantly evaluating 
the expense side of it." 

Regarding official word of Gold- 
man’s appointment, one veteran 
RCA executive put it this way: "It 
was the best kept secret ever" 

ACTHKViWAKT 
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‘SUN CUT PERFORMERS 

(Continued from page if> ^ 

with the strength of video play. 

Hancock said he had been in a 
Tower Records store and had l»een 
"amazed" that "when it llhe 'Sun 
City' video) came on. everybody in 
the store stopped, just stopped ev- 
erything, and watched it I've never 
seen that happen before, and I go to 
record stores a lot." 

Reed also hinted that when Phil 
Donohue had mentioned the call let- 
ters of a station that is not playing 
the record on his television show the 
day before, it had been an "unfortu- 
nate incidenL" He would not com- 
ment further, 
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lures." Sire/Wanicr. Their first. 

"Miami Vice" soundtrack. 

Gold .Albums 

Starship's "Knee Deep In The 
Hoopla." Gnint/RCA Their 16th 

Kiss’s “Asylum." Mercury/Poly- 
Gram. Their 14th 

George Benson’s "20/20," 
Warner Bros His eighth. 

Alabama’s "Christmas," RCA, 
Their seventh 

Cameo's "Single Life. ’ Atlanta 
Artists/ PolyGram Their seventh. 

Charlie Daniels Hand’s "A Dec- 
ade Uf Hits." Epic. Their sixth. 

.Amy Grant’s "A Chri.xtmas Al- 



bum." Myrrh/Word, Her fourth 
Lovertoy's "Lovin’ Every Minute 
Of It.” Columbia. Their fourth 
Stevie Wonder's "In Square Cir- 
cle." Motown. His fourth. 

Lee Greenwood’s "Greatest 
Hits." MCA His third. •-* 

George Strait’s "Greatest Hits." 
MCA His third 

Thompson T» ins’ "Here’s To Fu- 
ture Days." Arista. Their second. 

Klymaxx’s "Meeting In The 
die.s Room." MCA /Constellation. 
Their first. 

Mr. Mister's "Welcome To The 
Real World." RCA. Their first. 

“Miami Vice" soundtrack. MCA 



WEA RAISES DEALER CD PRICES 

(('onlinui-d/rom page 1) 



yen and the West German mark. 

The WEA labels, most of whose 
CD product comes from Japan, 
upped dealer cost of their major 
lines from $9.8] to $10.87. Single 
CDs made up from former twofer 
LPs. with higher mechanical royal 
ty obligations, rose from $11.03 to 
$12 AI.SO included m the latter price 
category are some single LP-length 
CDs with aliovt'-normal artist rtiyal- 
ly commitments 

Dealer prices of two-pocket CD 
packages were also increased They 
were boosted from $18 39 to $'20 :19. 
and $19.62 to $21 74. respectively In 
an aborted mmi-LP series that for- 
merly sold to the trade at $7.97. the 
new prK'e asked is $8 83. 

WEA <’D prices were generally 
pegged bx*low ilioxe of the other nia- 
jorn, but any coiiqietitive advantage 
the company ho|K*d to gam thereby 
was stymwd by product shortages, 
W’E.A. along with Capitol, was con 
sidcred to be hit hanle.st by product 
shorlfull. 

With the value of the dollar slid- 
ing from about 24U yen to 200 in lit- 
tle more than three mtinths. other 
labels mi|Kirting CDs from Jniian 
are facing imminent pricing deci- 
Moiw as well. RC.A Records. Avt-M 



and ArisU are all known to have 
been informed by their prime suji^ii- 
er Nippon Columbia iDenon) that 
prices will have to be increased once 
current contracts expire, unless the 
currency squeeze eases. Little 
doubt is expressed that such in- 
creases would be passed on rather 
than absorbed. Contracts in effect 
at this time are expected to run out t 
in the first quarter of 1986, 

PolyGram, whose CDs come from 
Germany, says it's watching devel- 
opments carefully, but insists no de- 
cision on altered pricing has tieen|^ 
made. While the mark-dollar ratio 
has shifted lo favor of the former 
currency, the change is not as dra- 
matic as that alTt'cting the value of 
the yen 

In the case of Denon’s own CDs 
being marketed in this country, 
there is no immediate intention to 
raise ilealer prices, says a comjiany 
spokesman He .“utys current think- 
ing is that the label’s still modest 
market position here may benefit 
from price maiiiieimnce at "this lime. 
Denun's base dealer price is $9,7fl 
per CD 
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Lloyd Webber’s Company Going Public 

U.K Stock Float Set for Composer’s Really Useful Co. 



LONDON Andrvw l/loyd VNVMwr. 
composer of a strmK of smash musi- 
cals. IS planning to float liis Really 
Useful Co. on the !a>niion stock 
market early next your. 

Estimates of the value of the com- 
pany. which owns copyrights to 
“Cats." ■■Starlight Express" and 
"Song Ji Dance." though not to the 
earlier Lloyd Wehher/Tim Rice hits 



SOUTH AFRICA 

(Contimicfi from page Jf 

m 

eratiun Hunger, the Institute of 
Race Relations or the Uriian Foun- 
dation ".Alternatively, ■■ he says, 
'the money could go into a trust 
^und, as suggested by the Black 
Musk Assn. 

"I'm not claiming any great mor- 
al inspiration in making this offer — 
although I am opposed to apart- 
heid~but I make no apology, as a 
businessman involved m the music 
industry, for exercising enlightened 
self-interest.” 

Meanwhile, in the face of the com- 
plexities facing international com- 
panies with South African interests 
as they consider their response to 
the divestiture call. Little Steven 
plans to announce within the next 
two weeks a means by which art- 
ists, unable totally to divest them- 
selves of their South African inter- 
ests. can use their royalties from 
that source for humanitarian aid. 

"This. I believe, is the way to go." 
he says, "until some concerted in- 
dustry move is made." 

Ed Cramer, president of BMI, 
says that the society has no de- 
cla/vd policy as far as divestiture is 
concerned. "There is no <)uestiOD 

lat apartheid is anathema to every- 
one within our organization," he 
says, "but I personally don't know 
whether disinvestment would be 
helpful or harmful on balance." 

Cramer adds that, as far as he 
know's, no BMI member has so far 
asked that his music not be licensed 
in South Africa. 

The ASCAP situation is similar. 
While it no official policy on divesti- 
ture. ASCAP president Hal David 
points out that SAMRO. ASCAP’s 
sister society on South Africa, is "a 
non-discriminaiory body in all re- 
spects with more than 40V’ of its 
membership black. We want to en- 
courage that kind of policy, and we 
hope it will spread to the rest of 
South Africa.” 

I He adds that while an ASCAP 
member could request that his mu- 
sic not be licensed for performance 
in South Africa, to enforce the ban 
would be impossible. 

1 ^ David suggests that a more effec- 
tive alternative for a comitoser who 
wants to register a protest agaiiwt 
racial discrimination in South Africa 
would be to apply his South African 
royalties to an anti-apartheid fund 

Assistance tn preparing this story 
proiidcd by Nelson George . 



actiokaiakt 

The resuils are last The 
reach 'S vast And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serene 
al (600) 223-7524 



"Evita” and "JexiiK Chriht Su|ht- 
star." range us high a.s million 
Profits m the year to this June were 
$3 9 million pn*-bix on turnover of 
$18 million, with amumi 7r>'< of the 
earnings coming from worldwide 
theatrical pnxiuctions. 

Lloyd Webber currently owns 
7(F' of the company and muusigmg 
director Brian BroJJy the remainder 
Really Useful is expected to acquire 
the copyright to Lloyd Webber’s lat 
est project, "The Phantom Of The 
Opera," and the composer will also 
assign to the company all other 
works i-omfMiHed by him during the 
Jie.xt seven years for agreed royal- 
ties. 

Lloyd WebWr's half-share in the 
West End’s Palace Theatre will he 
bought out by Really Uxeful, which 



already owns the other half 

According to Brolly, a .Heaaoned 
record man who ongmated the mar- 
keting ploy of releasing key singles 
ahead of the stage production with 
"Jesus rhrisi Sui»rstur” and later 
hel|ted Paul .McCartney set up his 
.MPL group of companies, at least 
two major entertainment compu- 
nie.s. one Bnti.sh and the other 
Ameriean, have shown interest in 
acquiring Really Useful Wfore it 
goes public. But he adds: "We want- 
ed to stay independent and have a 
wider share ownership " 

Lord Gowne, until recently Arts 
.Minister m .Margaret Thatcher's 
government, is to become non-exec- 
utive chairman of the company, Tim 
Rice will also join the board as a 
non-exerutive director 



NEW U.S.. CANADA CO MANUFACTURERS 

((’ontinued from payr / ■ 



interests in CD manufacturing but 
have made no commitment. Howev- 
er. it's known that RCA has held 
meetings with another potential 
U.S pr^iirer. Denon. towani a jk»s- 
sible joint venture here, 

Denon is already a major supplier 
of CD software through its Japa- 
nese parent, Nippon Columbia, and 
Denon representatis'es here have re- 
portedly assured Stateside clients 
that (he firm will have a manufac- 
turing presence in the L'.S . possibly 
in the South. It's believed Denon is 
still weighing whether to enter the 
market on its own. or tie in with a 
partner such os RCA. 

North of the border, projected CD 
ventures are also proliferating. In 
addition to the planned Praxis Tech- 
nologies plant near Toronto (Bill- 
board. Dec. 7), confirmation has 
been received that a second CD 
manufacturing plant will begin con- 
struction next March near Drum- 
mondvine. some 200 miles east of 
Montreal That operation would he a 
joint venture between Sodice, the 
Quebec government agency for cul 
tural and communications develop- 



ment. the sole existing French CD 
replicator, MPO, and the Montreal- 
based SNC engineering firm. 

Pierre Deschenes, a spokesman 
for Swiice. says the new facility will 
serve Canada and the northeastern 
U.S.. but additional details of its fi- 
nancing and operational plan re- 
main sketchy. Deschenes says that 
initial plans target January of 1987 
for startup 

Also said to be drawing up plans 
for a CD plant is the Cinram manu- 
facturing group, while a Vancou- 
ver-based consortium has reported- 
ly been putting together financing 
for Its projected CD plant for more 
than a year. 

Meanwhile, more specialized opti- 
cal disk producers here are now en- 
tering the field. Although 3M. 
which operates its own optical disk 
media manufacturing site, has re- 
peatedly downplayed lung-range 
plans to produce conventional audio 
CDs, sources indicate the delayed 
arrival of a viable data storage for 
CD-ROM (Read Only Memon,-) prod- 
ucts has led the industrial manufac- 
turing titan back into basic CD rep- 



AVANT-GARDE LABEL PRIVATE MUSIC 

(Continued from page 6) 



On the advertising and promotion 
side, the label recently bought into a 
Licorice Pizza co-op ad campaign, as 
well as a co op arrangement with all 
seven Rizzoti book stores. In the lat- 
ter deal, print ads are running in 
Costa Mesa. Dallas and Chicago. 
Here and m Boston, the co-op in- 
volves cable tv spots with excerpts 
from the three Privale Musk clips 
"We're also getting windows in all 
the Rizzoli stores this week." Klein 
says 

Private has aUo been running 
steady trade and consumer adver- 
tising suppFirt for its first four re- 
leases: a .sampler album titled "Pi- 
ano One"; “Etosha," a collection of 
Fairlight comimsitions by Sanford 
Ponder, Patrick O'Hearn's "Ancient 
Dreams," and former Mahavi.Hhnu 
Orchestra violinist Jerry Good- 
man's "Oil The Future Of 
Aviation." 

"We’ve gotten tremendous re- 
sponse from both the trade and con- 
sumer ads," says Klein, adding that 
label plans are to continue regular 
ad programs, and to expand m both 



cable and print co-op advertising. 

When Private issued its first four 
releases in J^ejilemlier, the company 
was billed as a specialty high-end 
aJI-CD and chrome cassette label 
Klein says all the CDs were quickly 
sold out. About eight weeks ago. 
Private began pressing vinyl in or- 
der to "keep up with the ilemand for 
product " The label uses audiophile 
vinyl pressed by Electro Sound. 

Internationally. l*rivate is expand- 
ing as well. A Japanese distribution 
agreement is due to l>e signed this 
week with Alpha Records, which 
also distnbutes A&M (and of course. 
W’indham Hill) product 

Private has also licensed Japa- 
nese distnbution of its videos to Pio- 
neer's Laserdisc Corp Tikyo Tele- 
vision has already aired the cli|is 
several times, according to Doreen 
D’Ago.stmo, Privale’s vice president 
for promolion and artist relalinns. 
She says the label is "still talking” 
with a number of firms regarding a 
European distnhutiun arrange- 
ment. 

Private has six releases pluiiiicd 







Raunchy Talent. Relativity Records president Barry Kobnn poses with his 
label's newest signing the Raunch Hands Gathered are. from left, group 
members Mike Tchang. George Suliey and Manna Lutz. Kobnn. group members 
Vince Brnicevic and Mike Mariconda. Reiatnnty lawyer Richard Grabel, and 
group member Mike Chandler 



lication 

At 3M’s Minneapolis headquar- 
ters, Dr. Asif Khan confirmed that 
the company's optical disk plant in 
Menomenee. Wis.. has been produc- 
ing audio CDs in limited quantities 
dunng this quarter, anticipating a 
shift into mass production this Jan- 
uary. "Our problem is that we’ve al- 
ready sold out our capacity for 
1986." he explained, adding that 3M 
has now decided to pursue the basic 
audio CD market actively even as it 
continues its other optical media 
ventures 

Initial clients have included "ma- 
jor" U.S. firms, but Dr. Khan cited 
non-disclosure agreements prohibit- 
ing specific mention. In producing 
CDs, 3M is using its own propri- 
etary "2 P” technology, a system 
developed for videodisk production, 
since modified for CDs and CD- 
ROMs 

Also adapting an industrial back- 
ground for CD ma-ss market pros- 
pects is I^a-ser Video, a six-year-old 
firm in Anaheim, Calif., which has 
specialized m sophisticated optical 
media mastenng and replication for 



for the coming year, two each quar- 
ter The first two, slated for Febru- 
ary, are Lucia Hwong's "House Of 
Sleeping Beauties." produced by 
longtime Philip Glass producer 
Kurt Munkasci, and Eddie Jobson's 
"Theme Of Secrets," produced by 
label president and founder and ex- 
Tangerine Dream member Peter 
Baumann. 

"Everything has just moved for- 
ward a lot quicker than we had an- 
ticipated at the start." says D'Agos- 
tino. "We expect to be luriiiiig a 
profit by mid-l9HG." 

One issue Private has already 
been forced to confront is just how 
independent the label will remain 
Klein and D'Agostino say the com- 
pany has been approached by "quite 
a few" major lakiels with a distribu- 
tion deal in mind. So far. the policy 
is to watch and wait 

"We're not closing the door to u 
major distribution deal.” says 
D'Agostino "We might be open to a 
p&d deal, bill it’s important for us 
to maintain strict control over our 
creative and technical standards." 



industrial clients Vice chairman 
Wan Seegmiller proves a more cau- 
tious foreca.ster for CDs, however, 
noting that while his firm can al- 
ready produce limited quantities of 
disks using an existing proprietary 
process, the bluepnnt for mass mar- 
ket production capacity is more 
problematic 

Laser Video begins mass produc- 
tion at its Anaheim facility in Janu- 
ary. and Seegmiller says the firm 
will ramp up toward an annual ca- 
pacity of 1.5 million to 2 million 
disks annually by June Plans for a 
second plant, possibly in the South- 
east. are also being drawn, with 
1987 the target date. 

‘Tve been in this field for six 
years, and there’s a lot of BS out 
there." he says bluntly. "It’s a 
tough technology, and it's an expen- 
sive one: Those entrepreneurs 
throwing around figures of $15 mil- 
lion or $20 million to build a plant 
and start production, and promising 
product in less than two years, are 
full of it." Laser Video's own repli- 
cation technology is a photo litho- 
graphic process originally intended 
specifically for small yields. 

Also promising finished CD prod- 
uct during the first quarter of '86 
are two other California firms: La- 
ser Logic in Danville, near San 
Francisco, and Commdisc Inc. here. 
Laser Logic's Chris Davis confirms 
that the company is inaugurating 
its pilot replication line by early 
next week, with full production ca- 
pacity to rely on a primary facility 
in Carlsbad. Calif., which would go 
on-line by Februar>-, 

Davis projects 600,000 units 
monthly by the third quarter of 
next year, using Laser Logic’s own 
photo lithographic process Al pres- 
ent, the firm has been soliciting 
three-quarter-inch digital masters 
from prospective clients to prepare 
test diskings. 

Meanwhile. Commdisc here 
claims tests begin next month in an- 
ticipation of a second quarter start- 
up Commdisc's proprietary pro- 
cess. de.scribed as photo thermo- 
graphic by the firm's Mike 
Wunluss. would allow "unlimited” 
capacity. "One production line can 
give between 35 million and 50 mil- 
lion units a year," Wanluss says. 
A.s.vi.sta Hcc tn pivpnring thisstu/y 
provided by Kirk iMPoitite ih 7b- 
»' 0 « to. 
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No U.S. Re-Release for 
Band Aid Charity Single 



BY FRED GOODMAN 
NEW YORK "Do They Know Its 
Christmas." the Bob GeWof-jwnnftl 
African farniite relief recording by 
Band Aid that spurred Lwe Aid, 
USA For Africa and other chanty 
pnijecus. wilt not be re-reicased in 
the U.S. for the holiday season as 
originally planned. 

A spokesman for CBS Records, 
whose Columbia laltel handled the 
American release of the single last 
year, says it's "loo late" to release 
the record for this Christmas. The 
key hitch appears to have been the 
loss of the group name. Band Aid, 
which is a registered U.S. trade- 
mark of Johnson & Johnson. 

Interviews with sources here and 
in Ixmdon suggest that the record 
could have been issued under anoth- 
er group name, probably Live Aid, if 
Columbia wished .A source at that 
com]iany says Columhiii derided not 
to re-reiease the record because re- 
vised artwork and new- mastering 
mslnicliuns were not delivered to 
Columbia in umc to make the record 
available before the third week of 
Det-ember, too late for the holiday.v. 
Last year, sales of "Do They Know 
It’s ChrisUnas" ended with the holi- 
day. severely limiting the time it 
could be effectively marketed. 

Harvey Goldsmith, a trustee of 
Band Aid and president of the Live 
Aid Foundation, gives CBS the ben- 
efit of the doubt by saying he pre 
sumes the company fears it won’t 
be able to recoup on its revision 
costs. How'dver, he still says the rec- 
ord could and should have been re- 
leased. "The work was finished 
about two weeks ago." Goldsmith 
says, "and if they wanted to put 
something out they could put some- 
thing out " 

Jim Murray, assistant director of 
press and public relations for John- 
son & Johnson in New Brunswick, 
N.J., says he "doesn't believe” CBS 
or Band Aid and its founder Bob 
Geldof ever asked for an extension 
of the limited condition under which 
the company originally allowed the 
product name to be used here Al- 
though he would not say whether 
the company would have denied 
that request. Murray calls the name 
"a very valuable trademark that we 
have to protect." 

During a Nov 27 press confer- 
ence here to dtscus.s the use of 
funds by the Band Aid Trusl/Live 
Aid Foundation, Geldof added to the 
confusion by claiming Johnson & 
Johnson had threatened the trust 
with "an injunction" if the name 
were used again, adding that the 
record was slated for an Amera-an 
re-release under the name Live Aid 

But .Murray denies that hi.s firm 
ever threatened legal action. "I real- 
ly don't undemUmd why he's talk 
ing about it." say.s .Murray. 'This 
isn't the Scrooge Company Last 
year when iIm- record was initially 
malic, the Columbia traiiemark guy 
came to u.h and asked our permis- 



Full coverage of 
Billboard's Video 
Music Conference 
in next week's issue. 



Sion to use it. We did it because it 
was an unusual situation, and we 
gave it under a limited condition 

"The tinderstanfiing we had wh.s 
that they wouldn't need it through 
more than six months If (Geldof) 
had bfH'H turiieti down, I could un- 
derstand him saying this. But I 
don't believe they ever a-iket) for un 
extension." 

In London, where the single was 
re-released by Phonogram two 
weeks ago, a member of that com- 
pany’s international department 
says that the job of re-releasing the 
single under a new name in the U.S. 
"is a very .sore point” and "sup- 
posed to be in the hands of CBS's le- 
gal department" Phone calls to 
CBS Records' legal department 
were not relumed. 

The CBS .spokesman says getting 
the record straighteiu*d out for re- 
release IS “really GeMofs responsi- 
bility." He adds that the Columbia 
release earned $1 million for the 
Band Aid Trust last year 

In the U.K., where the recording 
group 15 still named Band Aid, the 
single features a new .spoken word 
B side, "One Year On." describing 
the present situation m the famine 
regions of Africa and offering an 
accounting of relief work done by 
the Trust since its inception That 
new- B side was also suppossed to 
accompany the American re-re- 
lease 

"Do They Know It's Christmas’’ 
was certified gold last Dec 19 after 
the Recording Industry Assn, of 
America (RIAA) waived a rule re- 
quiring a Wl-day wait between re- 
lease and certification. The million- 
plus U.S. sales contributed to a 
worldwide Kales tally estimated at 
six million. 

In Bnliiin. Band Aid’s country of 
origin. "Do TTiey Know It’s Christ- 
mas” sold more than three million 
copieK, becoming the hest-selling 
single in British historx-. 

The record reached No I last win- 
ter in the U.K., Austria, Switzer- 
land. Holland. Italy. Ireland and 
Belgium. In the U.S., its highest 
chart position was number l^-l. the 
highest achieved by a Chnstmas 
single since Ifl-W 

In its first week of British re-re- 
lea.se, "Do They Kntiw It’s Christ- 
mas” re-entered the U.K charts at 
number |7 

Settlement 



BY PETER JONES 
f/)NDON The -'Kl-day High Court 
action here between Klton .loliii ami 
hiR lync-writmg partner Bernie 
Taupin ami the Dick James Music 
group, which iiiiliully signed them 
to a longterm contract when they 
were unknuwn.s, finallv eixlefi with 
both sides claiming success. 

.lolm and Taupin nussed out on 
what i.s .seen us the main "pri/e," I*- 
gaily enfitreed return i»f the copy- 
nghl of ail their M»ng.s, sf»me l.'iO in 
all. including massive wurldwitle 
iiits, wnUen ix-tween I'.HiT and 197a 
But Ihf'V' won on u joint claim for 
rejiayrTK’nl of foreign royalties said 
to have been "siphoned off” over 
the years by DJM's ouTseas sub- 
piibliRhing arms N.itional m-wspa- 








%I. COl'RY. who mentored the early careers id the 
likes of Mike LeNsnrr. Wall l^e. Bruce Wendell and 
many others w’hile VPof promotion at Capitol Kecfirds. 
returns to that area as pnifixf chief at (Jeffen Rectirds. 
replacing John Burbis ... PolyGrnm president Pick 
Asher denies rumors he hired Paul Atkinson as a&r 
topper, slating he has interviewed many. Iiul no one has 
been chosen Asher has put hiR okay on Steve Popovich 
to head the firm's Nashville a&r, and now awaits aje 
proval of his selection . . After a sojourn m home video, 
Dick Sherman, former Casablanca and Motown sales 
honcho, will return to a national sales manager jmst 
with JCI Records, the David Catlin label in Agoura, 
Calif. . . Sjieaking of Casablanca, FolyGram is likely to 
revive the label with Russ Regan a&r-mg and Emiel 
Petrone handling marketing The label is now repre- 
sented with the soundtrack of "A Chorus Line." 

Motown reports the Lionel Richie album will 

not arrive before Christma.s . . Peter Pan sales maholT 
Jim .Monaghan told Track the Marty Kasen firm will 
delay its entry into the kidvid area until the market 
firms , . . When a patron buys tickets at a Record Fac- 
tory store, the Bay .Area Sealing Service computer 
autoniaticiilly prints an extra ticket, ottering a $l dis- 
count on any single album purcha.<ed in the store un 
that same day . . Ja/7 labels are talking about confer- 
ring with the AFM regarding setting up a regulation, 
much like the one governing remote recording, 
wherein they would make videos of actual recording 
sessions with the possibility of later making commer- 
cial music videos for sale to the public and then pay 
musicians a prescribed fee for the video performance 
l.ong-emhatlied Cincinnati video retailer Jack 
Messer is back in court, fighting a retrial motion. Citi- 
zens For Decency Through I>aw is involved this lime 

The CASSETTE CENTER, the floor fixture on which 
WK.A is testing its new Warner Audio Products line of 
how-to, self-improvement and spoken-word audio- 
cassettes report^ earlier by Track, is now being tested 
in vide<i specialty outlets It's the first audio-only prod- 
uct most have earned . . Leading candidate for the 
ASCAP presidency, which reportedly will open when 
Hal David .steps down after six years, is composer Mor- 
ion Gould . . . Sick Call: Track happy tii report Came- 
lot founder/president Paul David is back working af- 
ter his car was totalled three weeks ago when the rabid 
grid fan was going to a local high school game . . . 
Juggy Gayles received a nasty head wound when he 
slipped while visiting Solomon's Pillar during a rei-etil 
vacation m Israel 

Watch for .a committee, composed of major in- 
dustryites, to be announced shortly to help raise cam- 
paign funds for music biz vet Mori Hillman's I9Sti run 
for a seat in the New Y'ork legislature . . . Rumor has 
Herb Heldt. the Atlanta PolyGram veteran who de- 
parted recently in an -austerity program at that label, 
opening a management office in either Atlanta or Nash- 
ville , Evan La.sky of Danjay Music. Denver, reports 
more than 40 of his Hudgel Tapes & Records franrhi- 
.sees signed up for the Cart Fischer Music rack service 
(BilUHiard. Nov iUli at the recent convention presenta- 
tion by marketing VP .Alda Gurwici ... As predicted 



here, Irv Schwarli. former principal in Kid Stuff Rec- 
ords. w opening Children'k Entertainment Products in 
Sands Pbint, N Y- The company will package children's 
audio and video packages - • Track found John .Mi- 
chael Talbot, former lead singer with Ma.son PmfiU. 
who's now a Franciscan Third Order brother, operating 
his own retreat center in Eureka Springs. Ark, Richie 
Puray of Buffalo Springfield and Puco is now a pOMtur 
of the Rocky M«>untain Christian Fellowship Church 
in Boulder. Colo. 

H.VKOLD nay. the general manager of the newly ren 
ovaled HoUywwid Roosevelt Hotel in Hollywood, in- 
tends to use name headliners in the Cine Grill, the hos- 
telry's main entertainment room. Occupancy starts 
Dec. 29 . . Larry McCollough. national promo direcll^ I 
lor fur Atlanta International Records, h^s ankled that ^ 
post to go independent in Atlanta , . If the Santa on the 
Budget Tapes tabloid looks a bit familiar, it's Evan 
l^sky buttressed with a couple of pillows Don't be 
surprised if the wholesale price of blank audio and vid| 
eotape ri-ses early in 1986. The differential between the 
yen and the U.S, dollar has manufacturers eyeing the 
hike. .And CDs made in Nippon could also cost more 
noon . Albert Marx and Fred Norsworthy of Discov- 
ery Records are toying with the idea of an all-day jazz 
event at a major L A hotel room during 1986. The two 
would utilize .several different ballrooms, displa>'ing the 
talents of their jazz roster. Price for the day-long con- 
cert event would be around S25. Track hears . . . <>«orgc 
Hncutl'K California Record Distributors picked up 
Tom Silverman's Tommy Boy labels. Silverman 
dropped his resident xales force here to return to the in- 
die . . Want an industry job with longevity’ Try PR di- 
rector Bob Jones at Motown just reWbraied hix 15th; 

Rob .Altshuler ha.s lieen at CBS fur 21 years, and Herb 
Heilman has been at RCA for 30. 



I HE CALENDAR FOR VSDA's early 1986 new educa- 
tional seminars. Track learns, is: Sheraton Mockingbird 
We->:t, Dallas, Jan. 21; Sheraton La Reina. L.A., 22: Sher- 
aton, Hai^brouck Heights. N J.. March 25; and Holiday 
Inn O'Hare Kennedy. Chicago. April 29 . . We like the' 
new sticker on New World Video packages: "Should 
you want to include this film in your home video library, 
ask your home video store alMiut purchasing new or pre- 
viously-viewed tapes." . Gary Bankston has left as. 
Handleman Little Rock branch manager for a non-in- 
dustry job, with Bob Pastini replacing him. Track is 
told . . CBS's Thomas Wyman presented 20-year 
award.'’ to Recorde' Tony Martrll and Bob .Alt-xhuler. 
1 nternational'H Bunny Freidus, John Dolan and 
Frank Hendricks, and Marvin Cohn of business af- 
fairs Neal Keating, now senior VP of direct marketing, 
and marketing's Tom McGuinexs got 30-year recogni- 
tion at the annual fete last week . Rick Derringer’s 
"Hang On Sloopy." a hit some years ago for the Mc- 
Coys. has been named Ohio State I'niv.’s official rock 
song (ierry Tolman has inked Stephen Stills to a 
management pact . Jerry Richman thinks he's got a 
winner in R Dazzling Daria, a filly named after his 
granddaughter, who placed first last week m her open- 
ing rare at Philadelphia Park, jtaying $4 60- 

V.dilrOb> mHNSlPPT.l. 



Reached in Elton John/Dick James Case 



per headlineR have referred to 
"jackpot” sums for the duo of up to 
$M million on songx which rejiorted- 
ly earned around .?20Ti million 

However, Stephen James, manag- 
ing director of DJM. while acknnwl 
edging an "adju.Htmeiir’ of overxeuK 
royaltieK, insists the final figure will 
be no more than ST.TO.tHKi 

And left unanswertnl at this etage 
IK who p'ays the cost of the action, 
saiil to be the longest-running one 
yet in the (Kip mu.sic world. It's .said 
to have cost around $2.2 million to 
slagi’ 

John and Tau|un claimed tlieir 
original contract with DJ.M was 
signed under "undue influence" 
when they were inexperienced m 
the ways of the music intlusiry and 
III some awe «>f Dick James, a very' 



successful publisher The judge .<iaid 
the music publishing agreement. 
Signed when John was 20 and Tnu- 
pin 17, W8S "unfair" and a hard bar- 
gain. hut that it would be unjust 
now to wt it aKwle. 

Rejecting the bid for return of the 
copyrights, the judge said that DJM 
hail cxpemleil "substantial time and 
money” in exploiting the copyrights 
and, in giving John and Taujun a 
chance to break into the pop bu.si- 
ness, hail clearly made a consider- 
aide conlnbnlion to their eventual 
succe.s.'<, 

On the copyright situatKin, Ste- 
phen James has said that if John 
amt Taupm had succeeded m that 
claim. It woiilil hsiv«' Iwen "the end 
of the miiiKtry ns we know it " 

tin itie rovalty claim action, the 



judge -H«id that overseas DJM sub- 
Sklianes. without stiff or premises, 
had withheld royalties at the rate of< 
.Vf’ A normal figure for a foreign 
subpublisher would be between 15'< 
and 25'*. he iwiid, setting a rale of 
25'v for back-dated payment differ- 
ential. 

Says Stephen James: "We're re- 
lieved we didn't lose on the main 
claim, and we treat the court verdict 
as a victory." 

And Taupin says: "We're happy 
with everything We may not have 
r»*gained the copyrights, but we cer- 
tainly proved we were morally right 
m our action." 

Both swie-'. agrv\‘ that the eventu- 
al financial conclusion could pro- 
duce basic nimiricalion.s for the m““ 
sie business m general. 
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MIDEM W 




ANNIVERSARY 



lESERVE YOUR PLACE NOW AT THE 






20TH ANNIVERSARY MARKET 



The buzz has already started irt the Music Industry MIDEM 
’66. In Its 20fh year, the world's greatest music show is ex- 
pected to lop the mcredible level of business achieved this 
year by the American Music Industry 
MIDEM 1 $ the music world’s largest international market- 
place To celebrate its 20lh year. MIOEM 86 will be greater 
than ever, with over 7.500 professionals from 1 .500 compa- 
nies and 50 countries expected to participale 
Be Ihere to meet the top producers, record companies, music 
publishers, and independents Be there to promote your 
records and catalogs, push your artists, or negotiate distribu- 



tion rights Be Ihere to connect with music video service 
companies at MfOEM Video Cfip. Be there to view the lalesi 
innovations in studio equipment Be there lo participate in (he 
3rd Internaiional Radio Program Market And at MIDEM. 
more than 900 {ournalisls will be there to see you 
As an exhibitor, you'll fmd ever^hing i$ done for you. includ- 
ing a tufty furnished office with a phone and audio equipment 
Just contact your local office for information about your stand 
and listening room 

But it all the business contacts in the world aren't enough, 
what else does MIOEM '86 have in store tor youf 



CELEBRATIONS' 

The 20th Anniversary is being marked by a series ol glittering 
events including galas, concerts, live broadcasts, and 
pleasant surprises that we II keep up our sleeves unlit you 
arnve 

If would lake months and great expense lo line up the kind of 
international contacts you will make each day at MIOEM '86. 
Take a moment now and pick up the ^one or fill out the 
coupon to take advantage of this excellent business opportu- 
nity' 



PKiSt seful me wvir>Mi wv 



tame PosXion _ 

Company 

Ma'H activilv O' »tts company 

ACdfess Cily Stale 

CoBnlry Telephone 

Please fduin to USA ifx} LATih AMERICA Petard ASMCuies Inc Chuck Geiini and Oawd JacoPs 100 latavetir Onwe Syosset NY117S1 tci (StOI 364-a686 Tu 68S70I1 
UNlTfO hlNGDOM Internal onai SahfPition O'0amsal«n Ud Peter Hhodn 9 Stahord SIrtet Londor^ WIS 3PE Tel (01) 499 2317 Tii 2S230 
JARAM Inteicommunicat.ons Japan inc Enaku B>dg M3-9 Cmu-Chou-Ku Tokyo 104 Tei (3)562-47-61 Tn J 32194 
AU OTHER COUVTRlES MIOEM Otaan<&a1«n 179. Avenua Viclor-Hugo 75116 Pans irnncv) TM (331 1 SOS 14 03 To 6.10547 MiDEM 
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